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Jouthern  Newsprint  Project  Realized, 
Stahlman  Assures  SNPA  Session 


.'SI 


Teedom  of  U*  S*  Publishers  from  Domination  of  Canadian  Mills  Is  Near, 
He  Tells  Meeting— South^s  Ne  ;v  Era  Hailed — ^Ted  Dealey  President 


{By  teUgnth  to  Editor  &  Pi  blishkr) 

!4jOT  springs,  Ark.,  May  19 — Es- 

tablishment  of  a  newsprint  man-  Alai 
Sbcturing  industry  in  the  South  was  Eagle. 
jV^cugiiked  by  the  Southern  Newspa-  Ark 


By  ARTHUR  ROBB 


walking  through  a  door.  They  should 
be  made  to  realize  what  a  great  thing 
their  citizenship  is.” 

The  critical  note  on  the  Court  plan 
and  its  perils  to  press  freedom  was 
also  soimded  by  Mr.  Stahlman  and 
was  present  in  the  address  of  Giles  J. 
Patterson,  Jacksonville  (Fla.)  attor¬ 
ney  and  a  member  of  the  joint  bar  and 


<othan  Mississippi  —  James  H.  Skewes, 

Meridian  Star. 

Little  North  Carolina — D.  Hiden  Ramsey, 
Asheville  Citizen  and  Times. 

'ampa  Oklahoma — Dave  Vandivier,  Chick- 

asha  Express. 

South  Carolina — A.  W.  Huckle,  Rock 

I  Hill  Herald. 

Tennessee — Adolph  Shelby  Ochs, 

Chattanooga  Times. 

Texas — B.  N.  Honea,  Fort  Worth 
Star-Telegram. 

Virginia  —  Raymond  B.  Bottom, 

Newport  News  Press  and  Times- 
Herald. 

West  Virginia — Luther  T.  Long, 
Huntington  Advertiser  and  Herald- 
Dispatch. 

While  newsprint  occupied  a  major 
share  of  attention  at  the  opening  ses¬ 
sion,  the  program  also  evidenced  the 
current  concern  on  political  matters, 
as  bearing  on  press  freedom,  and 
upon  the  editorial  reaction  of  newspa¬ 
pers  to  those  conditions. 

Clayton  Rand,  president  of  the  Na¬ 
tional  Eklitorial  Association  and  pub¬ 
lisher  of  the  Gulfport  (Miss.)  Weekly 
Guide,  ...  _  . . 


struck  hard  at  President 
Roosevelt’s  Court  plan  as  a  step 
toward  More  pessi- 

- *  mistic  than  the  majority  of  his  audi- 

•e-president,  Dallas  News  and  Journal,  and  newly  ence,  Mr.  Rand  declared  that  “love  of 

. ~  ■  '  manaKcr.  the  people  for  their  nation  has  sunk 

to  the  lowest  ebb  ever  known.  The 
press  should  resell  the  coimtry  to  the 
people.  There  is  no  patriotism  left, 
and  our  newspapers  should  somehow 
baptize  the  country  anew  with  the 
spirit  of  the  fathers.  Young  men  and 
women  today  receive  the  boon  of 
citizenship  with  no  more  effort  than 


..  j'Alleft:  E.  H.  (Ted)  Dealey,  vice  . 

''filed  SNPA  president,  photographed  with  A.  Ei.  Clarkson,  businest 
t  Houston  Post,  at  SNPA  convention  this  week. 

’  -  tional  importance.  James  G.  Stahl-  Georgia — P.  T.  Anderson,  Jr.,  Macon 

'  i «?!,  publisher  of  the  Nashville  Ban-  Telegraph  and  News. 
j  president  of  the  ANPA  and  prime  Kentucky— Fred  B.  Wachs.  Lexin- 

•  over  of  Southern  publishers’  efforts  ton  Leader. 

0  utilize  the  great  wood  resources  of  Louisiana— John  D.  Ewing,  Shreve- 

■-a  region,  assured  the  association  Times. 

uiat  its  project  had  been  realized. 

‘  tKat  a  new  day  is  dawning  for  the 
^f>uth  and  that  freedom  of  American 

'  ^.p^rs  from  the  domination  of  ^ 

"!^nadkn  and  foreign  mills  is  near. 

^  Ur.  Stahlman  was  presented  with  a  fi 

i'-que  in  the  form  of  a  gilded  full 
Pge  matrix  commemorating  his  major 
in  the  enterprise,  and  Dr.  Charles 
'He.  Herty,  Savannah  whose 

laid  the  ^ 

newsprint  industry, 

H  association’s  in  the  form  of 

bronze  wall  plaque, 

’’’ig  him  as  “scientist  dreamer-real- 
’A’’  He  was  also  a  mem- 

in  the  SNPA,  the  fifth  non- 
to  be  so  honored. 

Dealey,  Dallas  (Tex.)  News  and 
'siTml,  was  elected  president,  sue- 
James  Birming- 

(Ala.)  News  and 
becomes  chairman  of  the  board. 

Johnson,  Chattanooga 
News,  was  re-elected  trea- 
and  Cranston  Williams  was  re- 

fr^ritcd  as  secretary-manager. 

Directors  were  elected  as  follows: 


J.  Roscoe  Drummond,  executive  editor 
of  the  editorial  board,  Christian  Science 
Monitor,  Boston,  addresses  SNPA 
J.  G.  Stahlman  receives  a  plaque  members, 

from  the  SNPA  in  recognition 

of  his  long  service  to  that  group,  newspaper  committee  on  press  rela- 
With  him  is  E.  K.  Gaylord,  tions  with  the  courts. 

Oklahoma  City  Oklahoman  and  “American  newspapers  are  our 
Times,  who  made  presentation,  greatest  protection  against  the  domi- 

P  nation  of  the  country  by  leaders  of 

temporary  majorities,”  Mr.  Patterson 
said.  “American  representative  dem¬ 
ocracy  tends  to  become  a  pure  democ¬ 
racy.  The  authors  of  the  constitution 
knew  the  evils  of  democracy  as  they 
knew  the  evils  of  autocracy,  liiey 
knew  that  the  former  were  the  more 
to  be  feared.  ITie  power  of  the  auto¬ 
crat  can  be  curbed  by  the  people,  but 
who  is  there  that  can  curb  the  tyr¬ 
anny  of  the  people  themselves? 

“I  think  our  people  became  so  ac¬ 
customed  to  thinking  of  liberty  in 
contrast  with  the  unlimited  power  of 
a  ruler  that  they  fail  to  realize  that 
liberty  in  America  today  is  related  to 
protecting  the  rights  of  individuals 
and  minorities  against  the  tyraimy  of 
majorities.” 

Bulwarks  against  this  tyranny  un- 


cent  common  sense  of  Southern  busi-  dressed  themselves  to  phases  of  the 
ness  would  afford  sufficient  protection  standardization  evil,  as  did  Mr.  Rand, 
against  ruthless  exploitation  of  natu-  TTie  topic  is  a  favorite  with  all  three 
ral  resources  without  the  bureacracy  and  also  with  Chairman  Wallace, 
and  friction  engendered  by  a  govern¬ 
ment  bureau  committee  to  a  program 
that  cannot  be  enforced  in  the  indus- 
try’s  present 

Concern  was  expressed  by  several 
publishers  over  the  shortage  com- 
petent  printers  and  the  board  was  au- 
thorized  by  resolution  to  “make  an  in-  Bg ' 
vestigation  of  apprentice  training  in 
departments  of  Southern  daily 
newspapers  through  a  special  commit- 
annual 

Selection  of  the  1938  meeting  place 

as  usual,  to  the  board  M 

Technique  Dieeueeed 

Eklitorial  technique  received  its 
healthy  inning,  under  the  direc- 
Tom  Wallace,  editor  the 
Times.  Present  at  the  con- 
were  three  Northern  editors 
— Roy  Roberts  of  the  Kansas  City 

who  proclaimed  his  permanent 
affection  for  the  South  as  exemplified 
the  Natchez,  Miss.,  lady  he  mar- 
ried  a  quarter  century  ago;  Paul 
Bellamy,  editor  of  the  Cleveland  Plain  „  .  . 


Dealer,  who  was  accompanied  by  John  Examining  samples  of  newsprint  made 
Dr.  Charles  H.  Herty  addressing  SNPA  S.  McCarrens,  general  manager  of  the  IT?*?  southern  pine.  Right  to  lefts 

Plain  Dealer.  The  third  was  J.  Roscoe  £  u**??'*J^*^*''  ^®hla.) 

Drummond,  executive  editor  of  the  ".H.  Trotu,  business  manager, 

Christian  Science  Monitor.  Const .tution  ,•  and  Dr.  Charles 

Messrs.  Roberts  and  Drummond  ad-  *"  ■  ^vannah. 


convention. 

der  our  system,  the  speaker  continued, 
have  been  the  courts  and  the  free 
press,  and  with  the  judiciary  already 
under  attack,  there  was  little  reason  to 
expect  that  the  press  could  escape. 

“Freedom  of  the  press  today  is 
therefore  more  necessary  than  ever  to 
preserve  the  continued  existence  of 
the  nation  and  the  existence  of  all  in¬ 
dividual  liberty,  especially  if  the  trend 
toward  a  democracy  governed  by  a 
centralized  national  government  con¬ 
tinues. 

“Although  the  Foiurth  Elstate  has 
never  been  a  part  of  our  official  gov¬ 
ernment,  it  has  steadily  assumed  more 
and  more  importance  imtil  it  has  in¬ 
directly  become  a  part.  Its  control 
of  media  of  publicity,  its  ability  to 
criticize  officials,  to  expose  the  selfish 
motives  of  self-appointed  leaders  and 
corruption  in  public  office,  furnishes 
today  our  greatest  protection  against 
domination  of  the  nation  by  leaders 
of  temporary  majorities. 

Must  Possess  Public  Confidence 

‘To  continue  to  exercise  its  influ- 
mice  for  the  good  of  all  the  people  is 
the  solemn  and  inescapable  duty  of 
the  press  because  of  the  power  it  pos¬ 
sesses.  To  retain  its  power,  it  must 
possess  the  confidence  of  the  pet^le. 
To  possess  their  confidence,  it  must 
place  adherence  to  principle  above 
desire  for  selfish  gain,  it  must  live  up 
to  its  best  tradititms,  it  must  not  be¬ 
come  the  advocate  for  special  privi¬ 
lege,  but  must  impartially  publi^  all 
the  news.  Above  all,  it  must  be 
courageous  and  fearless. 

“In  this  way  and  only  in  this  way, 
can  it  preserve  its  own  freedom,  for 
neither  constitutional  guarantees  nor 
decisions  of  courts  can  protect  from 
the  wrath  of  the  people  a  press  that 
prostitutes  its  privileges  or  offends 
accepted  standards  of  fairness,  of  de¬ 
cency,  and  of  morals.  If  this  great 
freedom  perishes,  with  it  will  perish 
all  individual  fre^om.” 

In  the  course  of  his  summary  of 
recoit  developments  in  Southern 
newsprint  manufacture.  Dr.  Herty 
asked  that  newspapers  exert  their  in¬ 
fluence  to  permit  satisfactory  develop¬ 
ment  of  Southern  wood  resources. 
The  movement  for  regulatory  legisla¬ 
tion  of  wood  operations  is  well  ad¬ 
vanced,  he  said,  warning  that  its  de- 
veloixnent  would  cripple  the  economic 
progress  that  utilization  of  its  forests 
holds  for  the  South.  He  pleaded  that 
education  and  reliance  upon  the  de- 


Mr.  Roberts’  remarks  are  carried  in  judged  from  the  show  of  haadi  Mi 
.  _  ‘  ■  these  questions.  Merchandise  co- 

Good  news  pictures  come  from  ideas  operation  received  its  usual  fs&g. 

~  over,  and  there  was  considerabfc  ad- 

verse  comment  upon  newspaper!  te- 
need  to  nishing  breakdowns  of  ret^  spaee  to 


detail  on  page  9  in  this  issue. 

r  ’  /  _ : _ 

and  not  from  cameras,  Mr.  Drum¬ 
mond  declared. 

“A  basic  factor  which  we  i 
recognize,  in  the  field  of  news  pic- 

t  ,  __ _ 

reporting  itself,  is  that  the  element  of 

exclusiveness  is  almost  completely  ing  newspaper  accovmting,  and 

non-existent  and  that  the  largest  op-  (  ’  ,  '  '  _ ^  . 

portunity  which  newspapers  have  to  eral  advertising,  and  it  was  agreed  ap- 

’  ■  '  ’  -  ^  ^  ■  --  ■  -  ■  ^ 
original  and  effective  manner  in  which  selling  job  than  newspapers  on  local 

advertising  ‘  _ _  J  1. 

J, 

In  keeping  with  the  record-bretk-i 
ing  attendance,  the  Walter  H.  Savorj 
Memorial  Golf  Toiimament  set  a  nev* 
prize- win-t 


merchants  so  that  the  latter  can  bil 
tines,  as  well  as  in  the  field  of  news  the  manufacturer  for  his  share  of  th? 

The  step  was  seen  as  burda- 
.  .  a*  an¬ 

other  step  toward  destruction  of  ga- 

H  distinguish  themselves  is  foimd  in  the  parently  that  radio  is  doing  a  bete 

(  _ .  ^ 

we  utilize  the  same  pictorial  mate-  advertising  in  many  citi 
rials  which  are  equally  available  to  all  country, 
of  our  contemporaries.  We  should 
seek  pictiu'es  which  suggestively  con¬ 
vey  die  atmosphere  of  the  news,  in  _ _ 

addition  to  literally  illustrating  the  high  for  boA  entries  and 
news — illustrations  which  convey  feel-  ners. 

ing  as  well  as  facts.”  Many  Prises  Distril 

Sprinkled  through  the  four  sessions  Awards  were  made  to  ah 
were  discussions  on  shop  topics.  An  the  participants,  as  foUowj 

afternoon  was  devoted  to  an  Adver-  Members  Section:  low  gi 
tismg  Clmic  dmwted  by  Harry  B.  table  and  chairs-Horace  h 

Bradley,  advertismg  manager  of  the  Eagle;  second  low  gross-c 

Birmingham  News  and  Age-Herald,  glasses— W  C  Alls 

and  Gwrge  C  Biggers  business  Gazette;  third'  low  { 

ager  of  the  Atlanta  Journal.  While  jet^  set-Capt.  Enoch  1 

most  of  the  topics  concerned  prob-  Memphis  Commercial  Apj 

lems  of  pecuhar  mt^st  to  <^r^  gross-desk  calendai 

cities,  others  provoked  general  dis-  Shreveport  Times. 

•  cussion.  -r 

-  .  ^  ,  Low  net — mint  lulip  j 

Clayton  Rand,  publisher,  Gulfport  For  instance,  several  newspapers  re-  tray-John  A  Brice  Atlar 

(Miss.)  Guide,  and  president.  National  ported  that  women  advertising  so-  second  low  n'et-dei^  ligh 

Elditorial  Association,  emphasizes  a  licitors  are  proving  their  value  on  Jackson  (Miss ' 

point  during  a  discussion  at  the  SNPA  many  kinds  of  accoimts.  Some  also  thirH  low  net— si 

convention  this  week.  declared  that  they  are  recruiting  their  homesnun—Tohn  Far 


NEWS  AND  FEATURE  HIGHLIGHTS 
IN  THIS  ISSUE 

Southern  Newsprint  Project  How  Newspaper  Advertising 

Realized,  Stahlman  Assures  Works  .  29 

SNPA  .  5  Editorial  .  34 

Inland  Cites  50  Ad  Rate  Rises.  7  Personals  . 35-36 

Sharper  Pencils  Can  Lick  $7.50  I.  P.  &  P.  Plan  Proxies  Set 

Newsprint  Rise,  Says  Rol^rts  9  Precedent .  38 

Merrill  Set  Many  Records  in  Advertisers  and  Advertising 

Flight .  10  Men  . 42-44-46 

Ad  Men  Pay  Tribute  to  H.  B.  Syndicate  Deletes  Story  of 

Humphrey  . 12  $200,000  Job  for  Farley .  48 

Coronation  Coverage  Greatest  Acme’s  “Big  Bertha”  Has  Auto¬ 
in  British  Press  History _ 13  matic  Focusing  Attachment. .  49 

Office  Guild  Formed  for  N.  Y.  Our  Own  World  of  Letters....  50 

Dailies  .  16  Circulation . 52 

Short  Takes .  20  Obituary  . 55 

Mirror  Has  Burning  “Zep”  in  Radio  and  the  Newspapers . 56 

Four  Colors  .  24  Shop  Talk  at  “Thirty” . 60 


eling  bag — Don  Elias,  AshevdU  CSfr. 
zen  and  Times;  third  best  kicksT" 


miu  UAATU  UC8V  Mww 

maple  alarm  clodi — J.  L.  Greer,  Dent- 
son  (Tex.)  Herald. 

Most  pars — Schick  shaver— S.  L 
Jones,  Waco  News-Tribune;  most  si** 


— Kodak  camera — Clark  Howell,  M 
lanta  Constitution;  worst  gross-d)os» 


chip  set — Barry  Bingham,  Louimt^ 
Courier- Journal  and  Times;  woia 
net  —  ice  preserver  —  Lisle 
Jr.,  Louisville  Courier-Journal  a» 
Times. 

Worst  score  on  any  one  hole 
{Continued  on  page  40) 


INLAND  CITES  SO  AD  RATE  RISES 


l^al  Rate  Increases  Disclosed  by  30  of  200  Publishers  at  53rd  Spring  MeeUng  in  Chicago 
— Survey  Shows  Editorial  Workers  Have  Better  Pay,  Shorter  Hours  - 

(By  uu-graph  to  Edito«  &  I’iiblishe«)  g  GEORGE  A  BRANDENBURG  Journal-Times,  discussed  the  trials 

/CHICAGO,  Ill.,  May  19 — Evidenc-  ^  ’  and  tribulations  of  reporting  local  in- 

L  ing  keen  interest  in  ways  and  the  October  convention  the  annual  who  brought  in  the  money.’  If  this  dustrial  strike  news  in  a  one-paper 
of  increasing  circulation  and  meeting,  was  tabled  for  further  con-  situation  has  changed  as  it  appears  to  city.  He  cited  pressures  brought  to 
^ertising  revenue  to  offset  higher  sideration  at  the  fall  meeting.  An-  newspaper  by  unions,  in- 


Officers  and  directors  of  Inland  at  speaker’s  table.  Seated,  left  to  right:  E.  H.  Harris,  Richmond  <Ind. I  Palladium-Item,  chairman  of  Inland  and  ANPA  press- 
radio  committee;  Prof.  Charles  F.  Harding,  Purdue  University,  Tuesday  luncheon  speaker  on  television;  President  Robert  R.  O’Brien,  Council  Bluffs  (la.)  Non- 
ptreil;  T.  O.  Huckle.  Cadillac  (Mich)  News.  Standing,  left  to  right:  Vice-President  H.  L.  Davis,  Appleton  (Wis.)  Post-Crescent;  H.  Z.  Mitchell,  Bemidji  (Minn.) 
Pioneer,  secretary  of  hoard;  Wm.  Canfield,  newly-appointed  Inland  service  manager;  and  John  L.  Meyer,  Inland  secretary-treasurer. 

ive  done,  it  is  merely  a  sign  of  dustrialists,  merchants  and  other 
eater  intelligence  on  the  part  of  business  men  during  recent  strikes, 
jwspaper  owners.  It  is  only  when  Inlanders  were  lU'ged  by  A.  L. 
i  editorial  worker  feels  he  is  a  for-  Miller,  Battle  Creek  (Mich.)  En- 
>tten  man,  that  the  need  for  a  news-  quirer-News,  chairman  of  Audit  Bu- 
iper  guild  arises.’’  reau  of  Circulations  Relations,  to  con- 

T,  j  .  j  .  tinue  their  constant  attention  to  ABC 

Trends  m  newspa^r  advert^mg  matters  of  prime  importance  to  news- 
ites  were  highlighted  by  K  Ward  p^per  memLrs.  He  voiced  sentiment 
ist,  Waukegan  (Ill.)  News -Sun.  i.i.  u 

ivelv  interest  was  shown  bv  those  present  that  publishers  ^e 

iveiy  interest  w^  snown  oy  tnose  ^  ^  to  free  circulation  media 

•esent  in  swapping  experiences  on  ,  .  .  .,  ..  ...  , 

cent  rate  increases  boA  local  and  consideration  as  audited 

cent  rate  inCTeases.  both  local  and  publications.  Verne  Joy,  Centralia 

itional.  A  show  of  hands  indicated  Sentinel,  ABC  dir^tor,  briefly 

iproximately  30  present  have  raised  ^  operations  since  last  faU. 

cal  rates  withm  the  last  year,  with  „  ,  m  ^ 

lother  13  contemplating  doing  so  in  Hemmger,  Ftr^y  (O.)  Re- 

le  next  six  months.  About  ^  indi-  P^bbcan-Ctmrter,  caUed  attention  to 
ited  they  had  increased  national  newspapers  increa^d  depend^ce  on 
ites.  Another  13  said  they  had  not  trans^r^on  for 

.creased  rates  and  did  not  intend  to  P.^Pers,  due  to  Ruction 

^  of  tram  service  and  consolidation  of 

rural  mail  routes. 

Frank  R.  Starbuck,  Racine  (Wis.)  At  today’s  limcheon,  Edgar  G. 


operating  costs  in  cdl  departments.  In-  nouncement  was  made  that  Inland 
land  Daily  Press  Association  members  headquarters  will  be  moved  to  Chi- 
devoted  two  days  to  intensive  discus-  cago  late  in  the  summer, 
skxi  of  common  publishing  problenu  Today’s  session  opened  with  a  re¬ 
al  their  53rd  Spring  meeting  here  this  port  on  hours  and  wage  comparisons 
week.  More  than  200  attended.  of  82  Inland  dailies,  news  and  business 

Not  only  did  members  “take  stock’’  office  departments  by  Floyd  J.  Miller, 
from  within  their  business,  but  they  Royal  Oak  (Mich.)  Tribune,  chair- 
also  paid  close  attention  to  pressures  man  of  employe  relations.  He  empha- 
from  without,  particularly  recent  de-  ■‘>izcd  editorial  workers  who  are  out 
velopments  in  social  security  legisla-  cub  class  are  better  paid  and 

lion  affecting  newspaper  payrolls.  have  shorter  working  hours  to- 

day  than  was  the  case  a  decade 

Publishers  were  urged  to  crystallize 
their  “conversation”  on  such  matters  _  ,  .  ,  .  ,  . 

into  “action’’  by  seeking  state  and  fed-  Touching  on  this  subject.  Mr.  Miller 
eral  amendments  which  will  definitely 

exclude  newspaper  boys  as  payroll  “We  all  know  for  a  long  time  too 
employes,  substantiated  by  compre-  little  in  pay  was  alloted  reporters  and 
hensive  contracts  which  establish  car-  editors  after  publishers  had  met  the 


es  BSfr 
'mnm 
Pune, 
'lariom 
if  Bdt. 


L.  to  r.:  Victor  L.  Moffet,  Monmouth 
(III.)  Review- Atlas ;  A.  Myron  Harris, 
Gary  (Ind.)  Post-Tribune;  and  J.  S. 
Hubharil.  Hoo»ier  Slate  Press  .4ssn. 


S.  M.  Williams,  former  ANPA  code 
aothority  manager,  and  Mrs.  Williams 
compare  notes  with  Frank  E.  Noyes. 
Milwaukee  (Wis.)  EauleStar  (right). 


p  "q  r> 

Mbdiron,  Wis.,  educator,  and 
G.  D.  Crain,  Jr.,  publisher  of  Adver- 
ti»ing  Age,  were  speakers. 

Mr.  Crain  told  the  Inland  mem¬ 
bers  of  the  anti-advertising  attitude 
found  on  many  college  campuses  and 
stressed  need  for 

more  factual  ma¬ 
terial  on  how  adver¬ 
tising  benefits  the 

consumer. 

The  convention 
closed  with  a  dem¬ 
onstration  of  a  one- 
man  engraving  plant 
presented  by  Merle 
Siane,  president  of 
the  Pub  Ushers’ 

Equipment  C  o  m  - 
pany. 

President  Robert 
R.  O’Brien,  Council 
Bluffs  (Iowa)  Non¬ 
pareil,  presided  dur- 
the  two-day  session, 
assisted  by  JS  Gray, 

Monroe  (Mich.) 

News,  chairman  of 
the  board,  and  Sec¬ 
retary  John  L.  Meyer.  William  Can- 
field,  newly  appointed  service  man¬ 
ager,  was  introduced. 
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receiving  sets  at  several  hundred  dol¬ 
lars  per  set  for  their  homes;  and  (4) 
when  some  corporation  or  group  of 
corporations  can  undertake  to  corre¬ 
late  and  finance  these  many  factors 
which  are  necessary  for  success. 


ican  public  on  a  commercial  scale. 

One  of  the  highlights  of  the  Tuesday 
session  was  a  three-way  discussion  of 
classified  advertising  as  the  “hidden 
gold  mine”  of  newspaper  publishing. 
Under  chairmanship  of  Jackson  Mc- 


lively  promotion  activities.  Bt 
terested  in  classified  yourself 
will  pay  you  big  dividends.”  ' 
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At  left,  two  U. 

S.  Inlanders  greet  Ca¬ 
nadian  member.  L.  to  r.: 

Paul  W.  Avery.  Aberdeen  (S.  D.) 

American-Neum;  T.  H.  Kay,  Kitchener 
(Ont.)  Daily  Record;  and  C.  K  Jewell,  Taylor- 
ville  (111.)  Breeze  Courier.  At  right.  Mi^!iOUriant•  rliat 
with  veteran  Inland  publisher,  W.  W.  Aikens.  Franklin 
(Ind.)  Daily  Star.  L.  to  r.;  George  .4.  Naeter,  Cape  Girardeau  (Mo.) 
Southeast  Missourian;  Mr.  Aikens;  Alvin  Marke.  Southeast  Missourian. 


nui 

IV  it 


Newsprint  Price  Spread  Ashed 

Acting  on  recommendation  of  E.  P. 
Adler,  Davenport  (la.)  Times,  news¬ 
print  committee  chairman.  Inland 
members  adopted  a  tempered  resolu¬ 
tion,  opposing  the  proposed  $7.50  in¬ 
crease  in  newsprint  for  1938,  al- 
tltough  recognizing  that  print  paper 
manufacUu^rs  are  entiUed  ‘  ‘to  a 
somewhat  higher  price.”  The  resolu¬ 
tion  suggested  manufacturers  spread 
the  increase  over  a  period  of  “at 
least  three  years.” 

Mr.  Adler  urged  Inland  publishers 
not  be  hasty  in  signing  contracts  for 
1938  print  paper  and  expressed  sur¬ 
prise  when  six  members  raised  their 
hands,  indicating  they  have  already 
signed  such  contracts.  “Protest  vigor¬ 
ously  to  people  you  are  buying  paper 
from  and  insist  you  can’t  pay  ex¬ 
orbitant  prices,”  he  said.  “My  impres¬ 
sion  is — and  it  is  only  a  hunch — the 
price  for  next  year  will  not  be  in¬ 
creased  $7.50  per  ton.” 

Text  of  the  resolution  on  newsprint 
follows: 

“The  Inland  Daily  Press  Association 
m  convention  assembled,  protests 
against  the  proposed  increase  of  $7.50 
a  ton  in  newsprint  for  the  first  six 
months  of  1938.  This  association  rec¬ 
ognizes  that  print  manufacturers  are 
entitled  to  a  somewhat  higher  price 
for  the  next  year,  but  considers  this 
proposed  advance  as  unreasonable 


The  “why”  in  the  seemingly  long 
delay  in  television  is  because  the  pub¬ 
lic  will  expect  more  of  television  when 
it  does  arrive  than  it  did  of  radio. 
“It  will  probably  not  tolerate  gradual 
improvement  with  repeated  sale  and 
repimchase  of  new  types  of  receiving 
sets,”  he  predicted. 


"Possible  Only  in  Cities’' 


Answering  the  “where”  of  television, 
the  speaker  said  “television  is  only 
possible  in  large  cities  at  present  and 
is  not  likely  to  cover  the  entire  coun¬ 
try  imtil  some  distant  future.” 

The  “who”  of  television  is  closely 
associated  with  the  “when,”  he  pointed 
out.  “Obviously  such  a  gigantic  coun¬ 
try-wide  problem  cannot  be  easily 
assembled  from  its  multitudinous  de¬ 
tails  and  it  is  not  to  be  engineered 
and  financed  by  an  individual  or  small 
corporation,”  he  said.  “It  must  be  an 
interstate  utility  under  federal  regu¬ 
lation.  It  probably  will  be  closely 
associated  with  long-distance  tele¬ 
phony  and  radio  broadcasting.” 

The  balance  of  Prof.  Harding’s  taik 
was  devoted  to  the  technical  “how’ 
of  this  amazing  radio  development. 
He  concluded  with  the  statement  that 
television  in  this  country  is  equal  to 
any  similar  system  in  the  world,  offer¬ 
ing  no  definite  opinion  as  to  “when” 
this  invention  will  salute  the  Amer- 


Coy,  Waterloo  (la.)  Courier,  classi¬ 
fied  advertising  was  described  as  a 
profitable  phase  of  the  business  not 
fully  exploited  by  the  average  small 
daily. 

Earl  W.  Beach,  classified  manager, 
Kalamazoo  (Mich.)  Gazette,  presented 
a  picture  of  what  want  ads  mean  to 
“Bill  Smith  on  Route  2.”  He  pointed 
out  that  classified  ads  have  a  d^nite 
personal  relationship  between  sub¬ 
scriber  and  newspaper.  He  advised 
publishers  and  citified  managers  of 
small  dailies  to  keep  this  thought  con¬ 
stantly  in  mind  in  dealing  with  tran¬ 
sient  want  ad  users.  He  discussed 
importance  of  good  typography,  a 
carefully-worked  out  system  of  classi¬ 
fications,  multiple  insertion  rates, 
reader  promotion  and  ways  and  means 
of  increasing  want  ad  volume. 

Importance  of  daily  contract  adver¬ 
tisers  to  maintain  volume  was  stressed 
by  Miss  Helyn  Miller,  Waterloo  Coiur- 
ier  classified  manager.  Such  con¬ 
tracts,  she  said,  encoiuage  an  adver¬ 
tiser  to  nm  a  different  ad  daily  and 
help  to  keep  the  want  ad  section 
"live.”  She  showed  how  it  is  entirely 
possible  to  have  the  largest  users  of 
local  display  space  also  consistent  and 
liberal  advertisers  in  the  classified 
section.  “Don’t  treat  classified  like  a 
st^  child,”  she  warned.  “Educate 
your  readers  to  read  want  ads  through 


Ad  Censorship  Urged 

Ted  R.  Lehman,  classified  man 
Goshen  (Ind.)  ftv 
Democrat,  contlu^^ 
the  discussion  with 
talk  on  buildiM 
special  depart, 
headed  by  a  minage: 
rather  than  depen,-  iging ' 
ing  entirely  on  vc^  A. 
untary  busine*  "n  fore  t 
the  small  daily  tm 
He  advocated  rig^  Publk 
censorship  rul<-  ciatioi 
which  will  elimiftii  Tues 
any  misleading  talk 
and  thereby  build  u-  “Selet 
reader  and  advefe' 
confidence  in  cfe®;' 
fied.  He  outliiec 
practical  methoih  c 
making  the  want  a: 
section  more  attnt 

_  tive  and  useful  i 

both  advertiser!  ar 
subscribers,  pointing  out  that  cop 
construction  of  ads  is  vitally  iiapot. 
tant  in  obtaining  results. 

Fred  N.  Pownall,  Iowa  City  (k 
Daily  Iowan,  revealed  his  commit'e 
on  journalistic  education  is  arraBji , 
to  coordinate  schools  of  joumalL 
in  the  Inland  territory  so  that  studn.: 
can  be  of  service  to  publishtn  l 
matters  of  research.  The  first  pK.;*. 
will  be  a  survey  of  reader  inteM  c: 
syndicate  features  in  Inland  dailk 
from  10,000  to  20,000  circulate  h. 
said.  Reports  will  be  confidential  ri: 
only  those  papers  who  wish  to  preser. 
themselves  for  “vivisection”  will  b 
surveyed. 


Rhodes  Tells  of  Expose 

paper,  prepared  by  James  P 


Press  Headquarters  for  ^^Greatest  Romance^ 


Rhodes,  Newton  (la.)  News,  was  re»d 
telling  of  the  expose  recently  cor.- 
ducted  by  that  newspaper  in 
tion  with  misuse  of  soldiers’ 
funds  in  Jasper  Coimty,  la.  Th 
News’  crusade  netted  prison  sente  > 
to  some,  fines  to  others  and  a  new  u 
of  conunissioners  to  administer  tP.t 
funds.  ^ 

A  demonstration  on  newspaper  phe ; 
tography  was  presented  by  Ralph  • 
Fallers,  Elastman  Kodak  technic, 
staff,  Chicago,  and  Neil  M.  West,  Gb 
cago  Folmer  Graflex  Corporation. 

Vice-President  H.  L.  Davis,  Apja. 
ton  (Wis.)  Post-Crescent,  presentt 
seven  new  members,  bringing  the  fc 
land’s  total  membership  to  a  new  sli 
time  high  of  295. 
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and  oppressive.  Inasmuch  as  publish¬ 
ers  generally  will  be  imable  to  in¬ 
crease  income  to  meet  this  excessive 
advance,  this  association  suggests  to 
print  manufacturers  that  it  would  be 
of  mutual  interest  to  spread  this  pro¬ 
posed  higher  cost  for  print  papoer 
over  a  period  of  at  least  three  years.” 

Talk  on  Television 

At  the  Tuesday  luncheon.  Inlanders 
heard  a  talk  on  the  practical  applica¬ 
tion  of  television  by  Prof.  Charles  F. 
Harding  of  Purdue  University.  Adopt¬ 
ing  the  repwrter’s  technique.  Prof. 
Harding  endeavored  to  answer  the 
five  “W’s”  and  the  “H”  of  television. 
He  defined  the  “what”  of  television  as 
“seeing  at  a  distance  electrically.” 
Discussing  the  “when,”  he  pminted  out 
the  public  has  expected  too  much  too 
soon.  Television  will  come  (1)  when 
funds  are  available  to  build  expensive 
television  broadcasting  stations  every 
70  miles;  (2)  wh«i  sp>ecial  high-fre¬ 
quency  cables  or  radio  relay  links  can 
be  installed  to  provide  scene  programs 
simultaneously  to  such  transmitting 
stations;  (3)  when  hundreds  of  thou¬ 
sands  of  families  are  willing  to  pur¬ 
chase  combined  television  and  radio 


ALBANY  EXECUTIVE  CHANCESj 

In  a  recent  staff  shift  by  Editoris 
Director  B.  J.  Lewis,  managing  an 
city  editors  have  swapped  jobi  o: 
Albany  (N.  Y.)  Knickerbocker  P«s= 
and  Albany  Evening  Newt. 

Bowen,  managing  editor  of  the  m^-  ^ 
ing  daily,  now  holds  the  same  poat.;: 
on  the  Evening  News,  Cameron  WJ  ^ 
Hyde  going  to  the  morning 
Jerome  H.  Walker,  city  editor  o; 
Knickerbocker  Press,  exchanged 
with  Austin  J.  Scannell,  who  was  0“: 
editor  of  the  morning  paper  b&y?  ^ 
going  over  to  the  Evening  News  ue>- 
four  years  ago.  1,. 


LIQUOR  BILL  VETOED 

(By  telegraph  to  Editoi  & 

Sacramento,  May  20 — G  o  v  e r nd 
Frank  Merriam’s  veto  last  night 
the  so  -  called  “anti  -  discriminAh*  ! 
liquor  tax  measure.  The  bill  wouit 
have  forbidden  sale  in  California  t 
any  alcoholic  beverages 
tured  in  states  levying  discriminator’ 

Due  to  the  inpouring  of  newspaper  correspondents  from  all  over  Europe  to 

Monts,  France,  seat  of  the  romance  of  Wallis  Warfield  and  Edward,  the  Duke  of  whiskey.  Distfflmg  interests 
Windsor,  the  usual  telegraph  office  has  been  supplemented  with  this  auxiliary  the  measure,  if  enacted,  wo  _ 
in  a  village  barn.  Some  of  the  correspondents  are  seen  telephoning,  others  tele-  eliminated  liquor  advertising  m 
graphing,  their  stories.  fornia. 
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SHARPER  PENCIL  POINTS  CAN  L.  B.  Seltzer  Named  Chief  S^. 

<7  *50  NEWSPRINT  RISE,  SAYS  ROBERTS  Editor  of  5  Ohio  Papers  papers  going  through  an  interest- 

_  _  _  n  M  90 _ T  R  evolutionary  process  in  greater 

Critp  Style  Is  Major  News  Trend,  Kansas  City  Star  M.  E.  SelS^^w^seven  yeSs  editor's  the  com^yet^ bJtl^ he ^P^icS 


Tells  SNPA  Convention — Well-Written  Paper  Costs  Less 
to  Publish  Than  One  Poorly  Done,  He  Says 


CleveUmd  Press,  has  been  appointed 


RUUS  of  the  newspaper  game  as 
it’s  played  on  the  Kansas  City 
(M’o.)  Star  were  discussed  by  its  man- 
iging  editor,  Roy 
A.  Roberts,  be¬ 
fore  the  South¬ 
ern  Newspaper 
Publishers  Asso¬ 
ciation  meeting 
Tuesday.  His 
talk  was  titled 
“Selecting  News 
and  Features.” 

Expressing  the 
belief  that  crisp¬ 
ness  in  writing 
represents  “the 
major  trend  in 
newspaper  mak¬ 
ing  today  from  the  editorial  stand- 


Roy  a.  Robebts 


“We  are  using  two  and  often  three 
times  as  many  pictures  as  we  did  two 
or  three  years  ago.” 

Joseph  Patterson,  publisher  of  the 
New  York  Daily  News,  has  taught 
American  newspaper  publishers  a  les¬ 
son  in  brevity  of  writing,  said  Mr. 
Roberts,  who  also  pointed  out  that 
Time  “tells  an  amazing  lot  in  an 
amazingly  few  words. 

“In  selection  of  our  news  material 
we  can  use  judicious,  honest  inter¬ 
pretation  more  than  we  do,”  he  con¬ 
tinued.  “People  want  to  be  told  what 
it  (news)  means  without  reading 
through  a  lot  of  dry  factual  reporting. 

Substance  and  Merit  Standard 

“The  story  that  is  off  the  beaten 
path,  or  the  local  news  feature  that 


there  is  and  will  be  the  same  call  for 
selectivity  in  size  and  subject  on  pic¬ 
tures  as  on  news  today. 

“Don’t  be  satisfied  to  rim  a  syn¬ 
thetic  newspaper,”  he  concluded.  “It’s 
more  fun  the  other  way — and  equally 
profitable.” 


Louis  B.  Seltzeb 


A.  T.  Bubch 


point,”  Mr.  Roberts  told  the  publish-  has  sparkle,  human  interest,  a  chuckle  Cleveland  Press 


editor-in-chief  of  the  five  Scripps- 
Howard  newspapers  in  Ohio .  The  new 
position  places  him  in  direct  charge 
of  all  editorial  policies  and  operations 
of  the  Toledo  News-Bee,  Akron 
Times-Press,  Columbvs  Citizen  and 
the  Cincinnati  Post,  as  well  as  the 
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ers  that  “it  costs  less  to  publish  a  well 
written  paper  than  a  poorly  written 
one”  and  added: 

“You  can  lick  that  seven  dollar  and 
t  half  a  ton  newsprint  hike  in  Amer¬ 
ica  if  the  copy  desk  will  only  whittle 
better  points  on  their  yellow  stub 
pencils.” 

Ur.  Roberts,  who  has  been  with  the 
Star  more  than  30  years,  scoffed  at  the 
contention  that  with  quick  edition 
times,  with  so  many  stories  telephoned 
and  rewriting  required,  the  papers 
cannot  be  as  well  written  as  in  the 
famed  old  days  of  the  New  York  Sun. 
Telling  how  the  Star  “everlastingly” 
trains  and  schools  its  carefully  picked 
staff  to  seek  “that  little  spark  that 
lifts  a  story  out  of  the  ordinary,”  he 
said: 

Frequent  Staff  Meetings 

“We  have  frequent  desk  and  staff 
meetings,  discussing  usage  of  words, 
how  stories  could  be  treated  differ¬ 
ently,  how  more  original  headlines 
could  have  been  put  over  the  stories. 
Our  bulletin  board  means  something. 
Hardly  a  day  goes  by  there  isn’t 
something  posted  on  writing,  comment 
on  stories,  maybe  a  whole  page  put 
up,  edited  in  the  after  hours  when 
the  ink  is  cold.  All  this  stress  on 
writing  and  style  may  be  out  of  date, 
but  we  believe  it  almost  automatically 
gets  our  staff  to  thinking  of  better  and 
more  original  writing. 

“A  well  written  story  has  no  waste 
of  words,  no  redundancy. 

"We  have  a  few  fundamental  rules, 
sort  of  land  marks  we  go  by  on  the 
Star.  One  is  that  when  you  have  an 
outstanding,  big  story,  smash  it,  and 
smash  it  hard.  Take  all  the  space 
you  need,  let  it  run.  When  you 
haven’t  a  smash,  keep  it  short  and 
terse.  Write  crisply.  Don’t  waste 
words.  Wasted  words  mean  wasted 
composition.  Wasted  composition 
means  wasted  white  paper  and  when 
you  are  through  people  don’t  have 
time  to  read  it. 

“We  seek  a  front  page  picture  that 
w  think  is  worth  the  place.  If  there 
im’t  one,  we  go  without  it.  But  we 
have  put  in  papers  when  there  has 


— we  receive  such  stories  with  delight 
and  fight  to  make  a  place  for  them 
in  the  paper  regardless  of  their  length 
and  notwithstanding  the  weighty  im¬ 
portance  of  world  news  with  which 
they  must  compete.  But  our  stand¬ 
ard  is:  they  must  have  substance  and 
literary  merit.  A  dull  local  feature 
is  no  better  than  a  dull  telegraph  or 
syndicate  feature. 

“The  radio  may  hit  the  air  with  a 
Hindenburg  catastrophe  or  it  may  get 
Jim  Farley’s  views  of  the  Derby  win¬ 
ner  before  you  can  but  it  can’t  touch 
you  if  you  have  an  interesting  budget 
of  local  news  and  issues,  especially 
people. 

“Give  me  the  newspaper  with  six 
or  eight  local  stories  on  the  front 
page  and  as  many  more  scattered 
through  the  paper  that  the  other  fel¬ 
low  doesn’t  have,  and  there  you  will 
find  circulation,  almost  without  ex¬ 
ception.” 

Stressing  the  importance  of  prompt¬ 
ness  in  delivery,  Mr.  Roberts  said  “it 
has  to  be  a  stupendously  important 
piece  of  news  to  hold  an  edition  five 
minutes  in  our  shop,”  and  added  that 
"it  your  subscribers  can’t  tell  when 
to  put  the  steak  on  the  stove  by  the 
time  the  carrier  arrives  with  the  eve¬ 
ning  paper,  there  is  something  wrong.” 

Polities  Crowd  Page  One 

Mr.  Roberts  noted  a  tendency  to 
crowd  too  many  political  stories  out¬ 
side.  “Too  often,  I  think,  we  weight 
the  front  page  down  with  stories  be¬ 
cause  they  are  important,  with  too 
little  attention  to  what  is  interesting 
or  as  to  what  readers  they  may  ap¬ 
peal.”  The  Star,  he  said,  strives  daily 
to  get  on  its  front  page  a  “talking 
point  story — one  provocative  of  dis¬ 
cussion  that  people  will  mention  first, 
and  at  least  one  story  that  will  appeal 
to  women.” 

The  importance  of  individuality 
against  standardization  in  features,  in¬ 
formative  material  and  entertainment 
was  emphasized  by  the  speaker,  who 
said  he  was  “sort  of  thinking  aloud” 
when  he  wondered  if  there  is  not 
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‘too  much  stress  on  quantity  rather 
been  w'high  m  ^‘stories  onlh^front  ‘^an  quality”  in  Sunday  papers. 

“I  wonder  sometimes  what  we  are 
doing  to  newspapers  as  such  when  we 


page  and  without  a  run-over. 

Shorter  Stories  Predicted 

I  am  not  a  soothsayer,  but  I  be- 
lieye  newspapers  of  the  future  are 
going  to  use  shorter  stories  than  ever, 
Wcept  on  big  smashes  like  the  Hin- 
(mburg  catastrophe  or  the  coronation 
Mat  we  have  just  had.  The  newspa¬ 
per  will  be  better  illustrated  with 
pictures.  TTie  picture  should 
jtelp  tell  the  story  and  there  will  be 
teas  need  of  more  words. 


stray  into  the  field  of  magazines — 
putting  out  a  first  class  newspaper 
and  a  second  or  third  class  magazine 
in  competition  with  bang-up  maga¬ 
zines,  Rawing  advertising  from  our 
black  and  white  into  the  magazine 
field,  telling  the  national  advertiser 
our  medium  is  the  magazine  not  black 
and  white. 

“I  wonder  if  we  don’t  hand  our  av¬ 
erage  reader  such  a  mass  of  material 


A.  T.  Burch,  chief  editorial  writer 
for  the  Cleveland  Press  since  1928, 
becomes  executive  editor  of  the  pa¬ 
per  under  the  new  set-up.  He  will 
take  over  the  editor’s  ch^r  and  re¬ 
sponsibilities. 

Both  promotions  were  announced  by 
John  H.  Sorrells,  executive  editor  of 
the  Scripps-Howard  Newspapers,  him¬ 
self  a  former  managing  editor  of  the 
Cleveland  paper. 

“A  native  Clevelander,  19  years  on 
the  Press  ladder,  from  police  reporter 
to  its  helmsman,  Mr.  Seltzer  will  con¬ 
tinue  to  live  here  and  will  have  his 
office  in  Cleveland,’’  Sorrell’s  an¬ 
nouncement  said.  “While  his  office 
will  be  in  the  Federal  Reserve  Bank 
building,  Mr.  Seltzer  is  not  leaving 
this  newspaper,  to  which  he  has  con¬ 
tributed  all  his  adult  life.  He  will  be 
editor-in-chief,  and  his  name  will 
continue  to  appear  on  our  masthead 
on  the  editorial  page.” 

Seltzer,  the  son  of  Charles  Alden 
Seltzer,  a  novelist  of  North  Olmstead, 
O.,  began  his  newspaper  career  as  an 
office  boy  on  the  Cleveland  Leader, 
now  the  Cleveland  News. 

Burch  came  to  the  Press  10  years 
ago.  He  was  a  reporter  on  the  New 
York  Tribune  for  a  short  time  after 
he  was  mustered  out  of  the  army  fol¬ 
lowing  the  World  War.  He  was  a 
native  of  Salina,  Kan.,  the  son  of  R.  A. 
Burch,  for  35  years  a  justice  of  the 
Kansas  Supreme  Court. 

in  our  Sunday  mass  production  sec¬ 
tions  we  produce  a  poorly  read  news¬ 
paper  and  at  the  same  time  dilute 
the  advertising  pill? 

“I  don’t  pretend  to  give  you  the 
answer.  I  do  know  that  when  the 
depression  hit  good  and  hard  and  we 
had  to  take  four  or  five  pages  out  of 
the  Sunday  section,  we  got  down  to 
real  editing." 

Don’t  “Cubby  Hole’’  Editors 

The  publishers  were  told  “you  can’t 
expect  sparkling  editorials  when  the 
writers  sit  in  their  cubby  holes,  read 
your  own  paper  and  little  else,  see 
few  people  and  then  sit  down  and 
editorialize.”  Mr.  Roberts  told  how 
the  Star’s  men  travel  to  dig  up  origi¬ 
nal  material,  adding  the  observation: 
“Instead  of  being  a  superannuated 
recluse,  the  editorial  writer  should  be 
in  closer  touch  with  his  community 
than  anyone  else.  How  else  can  he 
expect  to  influence  it?”  he  asked. 

Discussing  pictiures,  Mr.  Roberts 
said  “right  now  the  tendency  is  to 
smash  the  big,  possibly  too  big”  and 


Watson  Resigns  from  AP 
To  Return  to  WPA  Job 

Morris  Watson,  reinstated  in  his  old 
job  at  the  Associated  Press  a  month 
ago  by  virtue  of  the  Wagner  Act  Su¬ 
preme  Court  decision  after  fighting  for 
18  months  to  prove  that  his  dismissal 
from  the  AP  was  for  guild  activities, 
resigned  Monday  to  return  to  the  job 
he  held  for  many  months  as  director 
of  “The  Living  Newspapers.”  a  WPA 
Theatre  Project. 

In  a  letter  to  Byron  Price,  executive 
news  editor  of  AP,  Watson  asked  to 
be  relieved  at  the  earliest  piossible 
convenience.  Watson  told  Editor  & 
Publisher  he  had  been  requested  to 
return  to  the  theatre  project  and  that 
“they  didn’t  feel  they  had  any  suc¬ 
cessor  for  me,  and  I  didn’t  feel  that 
my  work  there  was  completed.” 

Guild  Status  Unchanged 

Watson,  who  is  a  vice-president  of 
the  American  Newspaper  Guild,  said 
that  this  change  of  job  would  not  have 
any  immediate  effect  on  his  status  as 
a  guild  official.  “The  Living  News¬ 
paper  has  been  a  guild-sponsored  proj¬ 
ect,”  he  said.  “It  was  started  by  the 
guild  as  an  employment  project” 
Officials  in  the  ANG  office  said  that 
Watson’s  guild  status  would  probably 
be  decided  at  the  convention  in  St. 
Louis  in  June.  It  was  said  there  that 
his  only  interest  in  the  AP  job  was  to 
gain  “vindication.” 

Watson  returned  to  the  WPA  at  his 
old  salary  of  $200  per  month,  but  he 
said  that  this  was  going  to  be  raised 
as  the  entire  scale  was  to  be  increased. 
Asked  if  this  wasn’t  quite  a  dif¬ 
ference  in  salary  from  the  AP  job  he 
answered,  “not  a  hell  of  a  lot”  Point¬ 
ing  out  that  although  it  was  not  a 
reason  for  his  resignation,  he  now 
could  do  outside  writing  not  permitted 
at  the  AP.  It  is  understood  that  he 
was  receiving  around  $275  per  month 
at  the  AP. 

Regulations  permit  WPA  to  hire  up 
to  10  per  cent  of  personnel  on  such 
projects  from  non-relief  ranks  when 
supervisory  positions  cannot  be  filled 
from  relief  rolls. 

Bi}ston  Transcript  Mames 
Cabot  V ice-P resident 

(By  telegraph  to  Editob  &  Publisher) 
Boston,  May  20  —  Powell  Caboc 
formerly  associated  with  Christian 
Herter,  Republican  leader  in  the 
Massachusetts  house,  in  the  publica¬ 
tion  of  National  Sportsman,  has  been 
appointed  vice-president  of  Boston 
Evening  Transcript  following  the 
resignation  of  W,  M.  Hines. 

Mr.  Cabot  will  assume  his  new 
duties  Monday,  May  24,  on  his  re¬ 
turn  from  a  fishing  trip  with  N.  W. 
Ayer  executives. 

BEER  FOUNDATION  EXPLAINED 

Advertising  managers  and  agency 
representatives  of  breweries  from  all 
over  the  East  gathered  at  the  Wal¬ 
dorf-Astoria  Hotel,  New  York,  May  18 
and  heard  the  aims  of  the  United 


_  ^  „  Brewers  Industrial  Foundation  ex- 

pointed  out  tlSit  the  Star  is  paralleling  pounded  by  William  Piel,  vice-chair- 
its  concise  news  treatment  by  work-  man  of  the  Foundation,  and  Arthur 
ing  toward  the  goal  of  small  but  in-  M.  East  Foundation  executive. 
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Merrill  Set  Many  Records  In  Flight 
Carrying  Photographs  of  Coronation 


back  to  New  York.  The  elements 
prevented  a  takeoff  coronation  night, 
but  next  evening  Merrill  and  Lambie 
lifted  their  gas-laden  plane  off  the 
ground  at  Southport,  England.” 


REPORT  TO  FCC  HlTSf  . 


DAILIES'  STATIONS 


JUST  a  week  after  the  greatest  pic¬ 
ture  story  of  the  age  had  broken, 
the  burning  of  the  Hindenburg,  Dick 
Merrill  and  his  co-pilot.  Jack  Lambie, 
flew  across  the  Atlantic  with  actual 
photos  of  the  British  coronation  set¬ 
ting  a  record  for  trans-Atlantic  pic¬ 
ture  coverage. 

Merrill’s  successful  two-way  flight 


neapolis  Jourrial,  Worcester  Telegram. 
Youngstown  Vindicator.  Providence 
Journal,  Toledo  Blade,  Newark  Star 
Eagle,  Milwaukee  Sentinel,  Pittsburgh 
Post  Gazette,  Kansas  City  Star  .St. 
Louis  Post -Dispatch,  Nashtdlle  Banner 
and  others. 

All  photo  syndicates  had  arranged 
to  bring  their  coronation  pictures  over 


Harr>  Baker  <  ren¬ 
ter),  editor  of  In¬ 
ternational  N  e  w  <1 
Photos.  receiving 
first  coronation  pic¬ 
tures  from  Dirk 
Merrill,  after  his 
trans-.\tlantir  round 
trip  flight.  Jack 
l.amhie  is  on  left. 


ended  at  Floyd  Bennett  Field,  on 
Long  Island,  May  14,  about  4:35  in 
the  afternoon,  and  the  pictures  dis¬ 
tributed  through  International  News 
Photos  appeared  in  Hearst  newspapers 
and  other  INP  client  newspapers 
throughout  the  country  Saturday 
morning  and  evening.  The  New  York 
Times  held  its  rotogravure  section 
open  in  order  to  print  a  foiu--page 
roto  supplement  with  coronation  pic¬ 
tures  for  Sunday,  May  16. 

Despite  wide  picture  coverage  by 
radiophoto  the  INP  pictures  received 
wide  display.  As  many  as  nine  pages 
of  pictures  were  printed  in  some 
Hearst  papers. 


Air  Record  Established 

A  record  was  established  for  all  air- 
transportation  from  England  to  San 
Francisco  with  the  pictiu'es  leaving 
Liverpool  at  4:13  p-m.  Thursday  and 
arriving  in  San  Francisco  at  12:30 
noon,  Sattirday,  Eastern  Daylight 
Saving  time.  The  San  Francisco  Call- 
Bulletin  printed  the  photos  in  all  edi¬ 
tions  Sattirday. 

INP  executives  were  loath  to  dis¬ 
cuss  money  matters  in  regard  to  the 
pictures.  However,  Variety  reports 
that  Merrill  “was  to  get  $5,000  on  de¬ 
livery  of  the  prints,  with  a  share  in 
the  syndicate  returns  above  that  fig¬ 
ure  after  deduction  of  costs.”  Varietj’ 
also  reports  that  Merrill  lost  $20,000 
when  his  deal  with  newsreel  compa¬ 
nies  to  carry  coronation  pictures  fell 
through  but  that  he  is  expected  to 
clear  aroimd  $100,000  from  the  flight. 

Merrill’s  trip  was  financed  by  two 
Wall  Street  men,  Ben  Smith  and  Jack 
Berger.  According  to  reports  the 
ship  was  named  “Daily  Express”  be¬ 
cause  of  Ben  Smith’s  frien^hip  wit.n 
Lord  Beaverbrook,  publisher  of  the 
London  Daily  Express.  It  was 
supposed  to  be  a  “gesture  of  friend- 
.ship.” 

Just  one  day  before  disaster  over¬ 
took  the  Hindenburg,  International 
News  Photos  contracted  with  the 
Anglo-American  Flight  Corp.  to  dis¬ 
tribute  exclusively  the  pictures  of  the 
coronation  which  the  fliers  were  to 
carry  back  from  England  in  their 
twin-motored  Lockheed-EHectra. 

The  pictures  were  to  be  published 
by  the  Hearst  newspapers  and  other 
subscribers,  including  the  Toronto 
Star,  Vancouver  Province,  Winnipeg 
Free  Press,  Buffalo  News,  Des  Moines 
Register,  Philadelphia  Inquirer,  Phila¬ 
delphia  Bulletin,  Miami  Tribune.  Min- 


on  the  Hindenburg,  but  the  disaster 
eliminated  this  means  of  transporta¬ 
tion  and  left  Merrill  and  Lambie  with 
the  possibility  of  scoring  a  four-day 
beat  over  the  SS.  Normandie  the  first 
steamship  to  leave  after  the  cere¬ 
monies. 

With  the  arrival  of  the  pictures  at 
Floyd  Bennett  charter  planes  were 
on  the  line  to  fly  direct  to  Boston, 
Philadelphia  and  Washington.  One 
other  plane  was  ready  to  fly  to  North 
Beach  where  motorcycles  were  wait¬ 
ing  to  rush  the  prints  to  the  INP 
office.  Another  plane  flew  to  Newark 
where  copies  of  the  pictures  were 
made  and  placed  aboard  scheduled 
airliners  going  North,  West  and 
South.  Police  escorted  motorcyles 
rushing  one  set  of  originals  to  the 
New  York  American  direct  from  the 
field.  One  set  of  originals  was  rushed 
to  the  New  York  Times,  another  to 
Life  magazine  which  was  holding  its 
deadline. 

Remaining  sets  were  retained  by 
INP  for  the  Daily  Mirror,  soundphoto 
transmission  and  service.  Four  thou¬ 
sand  reprints  of  the  coronation 
originals  were  produced  in  three 
hours. 


Speedy  Delivery  in  U.  S. 

Every  precaution  was  taken  to  in¬ 
sure  speedy  delivery  of  the  pictures 
once  they  had  reached  this  side  of  the 
Atlantic.  Had  Merrill  and  Lambie 
been  forced  down  anywhere  from 
Newfoundland  to  New  York,  they 
would  have  been  met  by  INP  repre¬ 
sentatives  with  planes  at  strategic 
points.  Mack  Baron  of  the  New  York 
office  flew  from  Boston  to  Sydney, 
N.  S.,  to  stand  by.  His  plane  was 
equipped  to  fly  to  Newfoundland  if 
necessary.  Another  plane  was  avail¬ 
able  at  Halifax,  one  at  St.  John,  New 
Brunswick,  another  at  Bangor,  Me., 
still  another  at  Boston  Airport  and 
several  more  at  Floyd  Bennett  Field. 

A  New  York  Times  photo  executive 
reported  that  the  coronation  pictures 
arrived  in  that  office  at  6:30  Friday 
and  the  presses  at  the  Neo  Gravure 
plant,  where  the  Times  rotogravure 
sections  are  printed,  were  rolling  at 
seven  o’clock  Saturday  morning. 

All  layouts  were  completed  by 
9:30  Friday  night  and  etching  of 
cylinders  was  finished  at  6: 45  a.m. 
The  total  run  of  812,500  was  printed 
and  sent  out  with  the  regular  news 
sections.  It  is  the  usual  custom 
at  the  Times  to  insert  the  roto  sec¬ 
tions.  'This  time  only  about  225,000 
sections  were  inserted. 


Examiner  Hill  Denies  Kansas  City 
Star  Request  for  WREN  Acqai). 
ition  as  “Step  in  Direction 
of  Monopoly’’ 
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Washington,  D.  C.,  May  ZO-An 
important  examiner’s  report  filed  witfc 
the  Federal  Communications  Conunii. 
sion  this  week  gives  furtlier  evidene* 
that  the  governmental  agency  g 
seriously  considering  whether  or  not 
joint  ownership  of  newspaper  aj 
broadcasting  stations  is  agaiM 
“public  interest,  convenience  uj 
necessity.” 

Examiner  George  H.  Hill  recto-  . 
mended  that  the  application  for  ap!  i 
proval  of  the  proposed  transfer  d 
station  WREN  to  the  Kansas  Qt* 
(Mo.)  Star  be  denied. 

“The  granting  of  the  requested 
authority  would  be  a  step  in  the  dine, 
tion  of  monopoly — would  place  in  the 
hands  of  the  largest  newspaper  n 
Kansas  City,  two  of  the  largest  sta¬ 
tions  now  serving  that  area,  and 
would  remove  from  Kansas  City  ana 
a  formidable  competitor,”  Hill  <rtatrd 
to  the  FCC. 


Reached  Midwest  Same  Day 

Original  photographs  got  as  far 
west  as  Des  Moines  and  Omaha  by 
midnight  of  the  same  day.  The  Van¬ 
couver  Province  had  soundphotos  the 
following  morning  and  their  original 
photos  were  in  their  offices  by  2  p.m. 
the  following  afternoon.  They  had  a 
special  charter  plane  waiting  in  Seat¬ 
tle  to  meet  the  United  Air  Line’s  plane. 

“The  idea  for  the  ‘coronation  picture 
flight’  was  first  discussed  about  9 ) 
days  before  the  crowning  ceremonies, 
in  the  offices  of  INP,”  EIditor  &  Pub¬ 
lisher  was  told.  “Merrill  was  sounded 
out  for  his  opinion  of  such  a  flight. 
Other  picture  syndicates  were  ap¬ 
proached  by  INP,  with  an  invitation 
for  them  to  come  in  on  the  venture 
and  share  costs.  One  syndicate 
turned  the  invitation  down  at  once 
as  being  too  costly.  The  other  delib¬ 
erated  until  just  a  week  before  Mer¬ 
rill  and  Lambie  hopped  from  the 
U.  S.,  before  it  too  declined  to  as¬ 
sume  the  risks.  The  INP  offices  in 
London  helped  gather  all  the  mate¬ 
rial  and  make  the  duplicate  prints 
which  were  necessary  for  immediate 
distribution  at  New  York.  Merrill  and 
Lambie  had  proceeded  to  Liverpool 
to  get  their  plane  ready  for  the  hop 


Also  Carried  Ad  Copy 

In  addition  to  the  news  pictures. 
Merrill  brought  a  photograph  of  the 
royal  coach  passing  a  Johnnie  Walker 
Scotch  whisky  sign  in  Trafalgar 
Square,  also  an  accompanying  con¬ 
gratulatory  letter  from  the  chairman 
of  the  board  of  John  Walker  &  Sons, 
Ltd.,  to  Canada  Dry  Ginger  Ale,  Inc., 
distributor  of  Johnnie  Walker  in  the 
United  States.  By  fast  work  on  the 
part  of  the  Canada  Dry  advertising 
agency,  J.  M.  Mathes.  Inc.,  New  York, 
the  photo  and  letter  were  quickly 
plated,  inserted  in  a  prepared  four- 
column  advertisement,  and  rushed  to 
New  York  newspaper  offices  in  time 
to  catch  early  editions  of  Saturday 
morning  papers.  When  these  ap¬ 
peared  on  the  streets  at  11  p.m.  Fri¬ 
day,  it  was  only  bVz  hours  after  Mer¬ 
rill  landed,  and  less  than  60  hours 
after  the  photograph  was  taken  in 
London. 

The  plates  were  sent  by  air  express 
for  publication  Monday,  May  17,  in 
other  metropolitan  centers  to  the 
Pacific  Coast. 

The  advertisement  carried  a  head¬ 
line,  “Dick  Merrill  flies  a  message 
from  Johnnie  Walker.”  Canada  Dry 
also  capitalized  on  the  stunt  by  hav¬ 
ing  a  living  Johnnie  Walker  in  cos¬ 
tume  at  Floyd  Bennett  Field  to  re¬ 
ceive  the  letter  and  photograph. 


$295,000  Deal  Involved 

The  present  operators  of  WREN  of 
Lawrence,  Kansas,  have  requested  the 
FCC  to  approve  of  the  transfer  of  the 
station  to  the  Star  for  $295,000,  cover¬ 
ing  purchasing  of  the  controlling  stock. 

The  Star  now  owns  and  operatei 
station  WDAF,  the  largest  station  in 
the  Kansas  City  area,  in  which  WREN 
also  broadcasts.  Hill  also  pointed  out 
As  a  step  in  the  possible  formation 
of  a  policy  with  regard  to  newspajwj 
in  the  broadcasting  field.  Hill’s  report 
with  recommendations  is  of  great  im-  ; 
portance.  For  imder  pressure  from  { 
Congressional  liberals,  and  outsiders,  : 
there  has  been  developing  oppositiem 
to  further  infiltration  of  the  press  into 
the  broadcasting  industry.  - 

He  echoed  the  oft-repeated  state¬ 
ments  of  Commissioner  Irvin  Stewart 
of  the  FCC,  that  allowing  newspapers 
to  gain  control  of  stations  means  the 
development  of  monopolies  in  two  of 
the  most  important  and  popular  ave¬ 
nues  of  public  communications,  the 
press  and  the  radio. 
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Clarke  Thumbed  a  Ride 

Andrew  J.  Clarke,  editorial  staff. 
Providence  (R.  I.)  Journal,  was  one 
of  those  in  the  mad  race  for  the 
coronation  photos.  Because  of  the 
jam  at  the  field,  Clarke,  with  taxis  at 
premium,  thumbed  a  ride  from 


Purchase  Price  Criticized 

Hill  criticized  the  financial  situa¬ 
tion  of  the  present  operators  of  WREN 
as  related  to  the  purchase  price  of  the 
stock.  Because  the  station  is  running 
at  a  loss,  he  asserted,  the  new  opera¬ 
tors  would  have  to  raise  rates  or  sell 
additional  program  time  to  bring  a 
fair  return  on  the  investment,  “and 
either  may  adversely  affect  public 
interest.” 

The  broadcasting  division  of  fUC, 
of  which  Stewart  is  not  a  member, 
has  shown  no  antagonism  to  newspa¬ 
per  operators  becoming  broadcasters. 

The  FCC  has  still  to  act  on  Hill’s  re¬ 
port,  which  it  can  reject  or  approve. 

Ebcaminer  Robert  L.  Irwin  recom¬ 
mended  this  week  that  the  Daninlle  [ 
(Ill.)  Commercial  News,  owned  by 
the  Gannett  chain,  be  granted  a  li¬ 
cense  to  operate  on  1500  kc;  and  Ex- 
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New  York  City  official  to  Kings  Sta-  aminer  Hill  approved  Ae  request  of 


tion  and  received  Ae  imdeveloped  In¬ 
ternational  News  negatives  at  6: 50 
p.m.  and  rushed  to  New  Haven  by 
train  and  to  Providence  by  auAmobile 
as  the  train  Ad  not  stop  at  the  Rhode 
Island  capitol.  He  reached  Ae  Jour- 
nal-Bulletm  office  at  12:05  a.m.  and 
the  two  papers  had  exclusive  rights 
to  the  first  non-radio  coronation  pic¬ 
tures  in  Rhode  Island. 


40-HOUR  WEEK  FOR  WGN 

Employes  of  WGN,  Chicago  Tribune 
station,  heretofore  workmg  41  hours, 
six  days  a  week,  are  now  on  a  40- 
hour,  five-day  schedule. 


Harold  H.  Thoms,  publisher  of  the 
Asheville  (N.  C.)  Daily  News,  for  a 
station  to  operate  on  1370  kc.  If  the 
Danville  paper’s  request  is  granted 
it  would  mean  Aat  the  Gannett  news¬ 
paper  chain  eiAer  owns,  controls,  or 
operates  stations  in  close  conjunction 
with  seven  newspapers. 

"Hie  Chattanooga  (Term.)  Times  has 
filed  an  application  with  FCC  for  a 
license  to  operate  a  station  on  1120 
unlimited  time.  FCC  also  this  we» 
dismissed  “wiA  prejuAce”  applica¬ 
tion  for  stations  filed  by  Ae  Escanobo 
(Mich.)  Daily  Press  and  Day  Coun^ 
PubliAers,  Panama  City,  Fla. 
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y.  iVetrs  Lifts  Rates; 
Metropolitan  Also  (Jp 


Scripps-Hotvard  Editors  Attend  Guild  Dinner 


LV*ic  Vorfc  Daily  News  has  issued  a 
s  ratecard  lifting  general  advertis- 
i«»  -j  rralei  by  a  maximum  of  20  cents  a 
•  j  ^  New  general  rates  (open)  are 
weekday  and  $2.00  Sunday, 

'  '  down  to  $1.60  weekday  and 
-Aa  '^Sunday  for  100,000- line  con- 
The  old  rates  (open)  were 
weekday  and  $1.80  Sunday,  scal- 
i*oc»  itj!  down  to  $1.52  and  $1.67  respec- 
y  kt  vely  for  50,000-line  contracts.  On 
r  001  CtjoI  52- time  contracts,  the  week- 
aad  ^  ’’V  rate  is  lifted  from  $1.60  to  $1.72 
[)u^  v^^days  and  from  $1.75  to  $1.97 
aad  Isrdays- 

I  >ia(«  Rats  Santa  aa  Ganmral 

i  Automobile  advertising  «  lis^  ,n,„„n,ental  n  e  g  o  tiaiing  ^eau  relies  -are  often  highly  per- 

I  (or  the  same  rates  as  general,  also  negotiating  con-  committee;  Carl  D.  sonal,  vmdictive  and  near  libelous  n 

Ihving  a  special  scale  of  $1.65  to  bet^reen  Cincinnati  Groat,  Post  editor;  John  nature.” 

^  |850  for  Sunday  metropolitan  edi-  and  Newspaper  Guild  were  H.  Sorrells,  executive  editor.  More  than  100  papers  were  repre 

I tias, distributed  within  approximately  these:  Left  to  right,  around  the  table,  Scripps-Howard  Newspapers;  and  Phil  sented  at  the  meeting.  H.  L.  William 


SMALL  TOWN  PAPERS 
PRAISED  BY  RAND 

NEA  Head  Tells  Illinois  Press 
Meeting  They  Reflect  Courage 
of  Their  Editors — H.  L. 

Williamson  Honored 

Chicago,  May  17 — Illinois  Press  As¬ 
sociation,  meeting  here  last  week-end, 
adopted  a  resolution  urging  Illinois 
weeklies  to  refrain  from  using  the 
“weekly  anonymous  news  letters  of 
the  Illinois  News  Bureau  (at  Spring- 
held)  until  such  time  as  more  in¬ 
formation  can  be  secured  as  to  the 
financial  support,  the  political  aims,  if 
any,  and  the  general  purposes  of  the 
bureau.”  The  resolution  asserted  bu¬ 
reau  releases  “are  often  highly  per¬ 
sonal,  vindictive  and  near  libelous  in 


»  tey'onJ  CCRIPPS-HOWARD  »«u.l.es  at-  ^1  D  Groat  and  vic,-pr.ai-  Tto R^^d."' - 

if  100  milps  from  New  York)  rates  ^  tended  the  Victory  fOT  All  ent  of  the  Cmcmnati  wt,  Many  problems  of  small  town  pub- 

canu  nat  are  oRarad._  ,n  O  at  whch  Ashton.  lishars-lrom .  ona-ntan  phoU»n^av, 


presentation  was  made  by  J.  E.  Der- 


"foi^color  comic  pages  are  in-  Kuildsmen  wlebrated  their  recent  Carl  D.  funders,  editor  of  the  impending  national 

ataS  from  $3,500  to  $3,750,  half-  contract  wiA  the  Cincinnati  Post  and  K^ucky  Post  legislation— were  discussed.  Donald  T. 

MKS  from  $1,875  to  $2,000.  For  sepia  Kentucky  Post.  t  u  u  c  *  ^  ^  Forsythe,  Carthage  Hancock  County 

N the  flat  Iii;e  rate  is  lifLl  At  the  dinner  were  John  H.  Sor-  not  mention  the  closed  shop  even  president  presided, 

j  u  i  V)  to  $3  75  rells,  executive  editor  of  Scripps-  though  the  guild  umt  claims  100  per 

it  feSSr  Sunday  Newspapers,  H°^ard  Newspapers  and  publi^er  of  cent  organi^tion  of  the  two  papers.  “slavery  of  Praa.”  I,  Topic 

ii  the  jaeiropoiiu«  y  p  ,  Memvhis  Commercial  Appeal;  Some  40  staff  members  were  present.  „  ,  . 

aver.  Inc-  has  announced  an  mcrease  in  mempms  , _  _ Speakmg  on  “Slavery  of  the  Press,” 

lock,  four-color  comic  pages  in  its  eleven  '  Clayton  Rand,  Gulfport  (Miss.) 

"t**  ^ Court  Hears  Arguments  ^  Guide,  president.  National  Editorial 

h.  In  117  nOO.  half-DaeeS  from  88.500  to  ^  ^  -  Acurw-iafinn  cniinrld^rl  a  warnino  acyainct 


to  J17,000,  half-pages  from  $8,500  to 


“Slavery  of  Press’’  Is  Topic 

Speaking  on  “Slavery  of  the  Press,” 
Clayton  Rand,  Gulfport  (Miss.) 
Guide,  president.  National  Editorial 
Association,  sounded  a  warning  against 


HEN  I  WOO,  with  proportionate  increases  jff  ^^FainoUS  Names’’  Case  Pwbli»bed  Danville  (Va.)  Newt  and  what  he  considers  a  threat  of  dictator- 


Bee  Since  1921 


ship  in  this  country,  urging  publishers 


state  Supreme  Court  en  banc  was  re-  ,,  Anderson  James,  Jr  40.  for  to  throw  off  their  mferiority  corn- 

quested  today  to  consider  whether  the  ^st  sixt^n  years  publisher  of  plexes  and  enlist  in  a  campaign  to 

Scill  or  chanw  played  the  dominant  D«ntnl^  (Va.)  Register  and  Bee,  seU  the  pubhc  on  the  fundamental 

part  in  the  St.  Lemis  Globe-Demo-  dmd  May  20  at  his  home  following  an  values  of  American  citizenship.  He 


1  out  far  use  of  other  papers.  For  roto-  Pr-v  Mo  Mav  18— The  ^  this  country,  urging  publishers 

atkt  gravure  the  basic  increase  is  from  ivio.,  i  lay  Anderson  James,  Jr.,  40.  for  to  throw  off  their  “inferiority  cmn- 

11050  to  $12.00  a  line.  JueLd  "^ta^y  to  Ser  the  ^st  sixt^n  years  publisher  of  Plexes”  and  enlist  in  a  campaign  to 

f?"  NAMED  CLASSIFIED  MANAGER  skill  or  chance  played  the  dominant  D«ntnlta  (Va.)  Register  and  Bee,  seU  the  pubhc  on  the  fundamental 

;  part  in  the  St.  Lemis  Globe-Demo-  died  May  20  at  his  home  following  an  values  of  American  citizenship.  He 

5®  !  Hwrr  Alderton  Now  in  Ch«*e  of  crafs  Famous  Names  contest,  held  ^t^ck  of  acute  indigestion  su^ested  that  newspapers  select 

'  M  V  D  n  last  v«.ar  Emhowe  Miller  found  Mr.  James  Fourth  of  July  as  an  annual  occasion 

ation  Po»t  Department  y  '  .  j_  ^-allv  were  dead  on  the  floor  beside  his  bed  when  to  “initiate  the  young  men  and  women 

I  into  Natt  S.  Getlin,  director  of  new  ,  ’  ,  he  responded  to  an  emergency  call,  of  this  country  who  have  become 

.  business  for  the  J.  David  Stern  News-  ^  aonoral’K  H«»nartmpnt  aeainst  James  apparently  had  arisen  from  voters  into  the  holy  order  of  American 

itate-  1  wers,  announced  May  19  that  Harry  whff  re  LS  de  bed  to  call  Ae  physician.  citizenship.” 

-wart  Alderton  has  the  newspa^r,  in  which  the  legal  de-  At  thp  of  Mr  .lamps  Some  of  the  lareer  naners  have 

apers  1  been  appointed 
5  the  E  classified  adver- 
ro  of  I  tiling  manager 
ave-  I  d  the  New  York 
.  the  ’  Port. 

For  the  past 

Itwo  years  Mr. 

Alderton  has 
been  with  Pub¬ 
lishers  Service 
-  -  I  Co,  Inc.,  cover- 
uung  I  isg  the  eastern 

^  half  of  the  he  said  J-zanviue  puuiicauuiis,  uuui  ui  wiwi  d  cuuipcuciuvciy 

_  1  United  States.  h.,,v  aiiwrton  n _ ili;_  f  _ o*.  which  occupied  a  peculiar  field  in  small  amount  of  editorial  comment 


The  arguments,  made  orally,  were  ^ead  on  the  floor  beside  his  bed  when  to  “initiate  the  young  men  and  women 
on  the  quo  warranto  suit  filed  by  the  be  responded  to  an  emergency  call,  of  this  co^tiy  who  have  become 
ripnarfmpnt  apainct  Mr.  James  apparently  had  arisen  from  voters  into  the  holy  order  of  American 
Wers,  announced  May  19  that  Harry  whff  re  LS  de-  bed  to  call  Ae  physician.  citizenship.” 

Alderton  has  oartment^ alleged  the  contest  was  a  At  the  age  of  24  Mr.  James  inherited  Some  of  the  larger  papers  have 

fottery  and  ^sked  that  the  Globe-  two  newspapers  from  hb  father,  ce^  to  Pleaders  of  public  thou^t 
DemSrat’s  corporate  rights  be  for-  Ro^er  A.  James,  Sr.,  who  had  been  and  have  become  reflector  of  pubhc 
feited  ®  dommating  influence  in  Virgmia  opmion,  Mr.  Rand  said.  Small  town 

Ivin  S  Hocker  attornev  for  the  Pobtics  for  years.  In  1921  Congress-  papers,  however,  still  reflect  the  char- 
newspa^r,  told  the  court  the  contest.  unexpect-  a^ter  and  courage  of  their  editors,”  he 

in  which  some  45,000  to  68,000  persons  edly,  and  the  bulk  of  h^  interest  in  added 

selected  fitting  names  for  84  cartoons,  Pa^rs  pas^d  to  his  son,  who  ^c^smg  what  he  termed  news- 

was  a  matter  of  skill  and  that  the  gen-  had  worked  with  hrni  for  two  years  pa^r  crmes  of  omismon,  Mr.  R^d 
eral  scheme  had  been  approved  by  the  as  an  associate  publisher.  pomted  out  the  late  Huey  I^ng  be- 

postoffice  department.  “The  contest  .  Almost  ™ediately  he  acquir^  the  came  a  virtual  dictator  of  Im  state, 

caused  no  harm,  and  it  afforded  the  mterests  of  other  members  of  the  ^lA  tae  press  against  him.  He  de¬ 
contestants  a  great  deal  of  pleasure.”  family  and  became  sole  proprietor  of  cn^  the  amount  of  news  space  given 

wi  me  the  Danville  publications,  both  of  to  Liong,  with  only  a  comparatively 

United  States.  Hamy  Aldruton  Franklin  E.  Reagan  assistant  at-  which  occupied  a  peculiar  field  in  sm^l  amount  of  editorial  comment 

Previously  he  tornev  general  said  there  was  “lit-  Virginia  journalism.  against  him. 

Its  a^^iated  with  the  New  York  Jn^fiance,”  between  the  findings  “«  H  Is  News  It  Can’t  Be  Kept 

m  s  new  business  department,  W’uch  ,  serial  commissioners  which  held  Otit”  was  a  standing  box  which  ap-  PoltUciane  Overemphastsed 

dwlo^  small  advertising  accosts  tig^ntest  was  not  a  lottery,  and  the  Peared  on  the  ear  of  the  papers  for  “Newspapers,  generally,  have  over- 

Mr.  Alderton  was  with  the  Rudolph  «£agjg  case”  years  after  the  younger  James  emphasized  the  importance  of  politi- 

agency,  now  Concluding  his'  brief,  Reagan  said:  took  hold.  cians  in  the  social  and  economic  life 

Albert  Frank-Guenther  Law,  for  12  cartoons  Mr.  James  was  married  in  New  of  this  country,  and  have  overlooked 

years  before  joining  the  Post.  appropriate  York  City  in  1919  to  Miss  Elizabeth  the  business  and  professional  men 

ROTO  COMIC  RATES  RAISED  name,  and  there  is  no  means,  no  yard-  Letcher  Stuart,  of  Newport  News,  a  who  have  really  done  things  to  make 

CKir*r!n  M  IQ  S  stick,  or  rule  of  definitely  determining  granddai^ter  of  General  J.  E.  B.  th^  couritry  great,”  he  charged. 

Chicago  appropriate  name  Stuart.  They  had  two  daughters.  Friday’s  session  was  devoted  to  dis- 

15  issued  anew  j  j  ^  cartoons.  Chance,  RANNFD  developing  local  and  na- 


Aldruton  ^Vr^lin  K  Reagan,  assistant  at- 
1  A  K,  V  u  torney  general,  said  there  was  “lit- 

■  tie  semWance,”  between  the  findings 


Guenther-Russell  Law  agency,  now 
Albert  Frank-Guenther  Law,  for  12 
years  before  joining  the  Post. 


1  ay  i-  •  .  J  lor  many  oi  me  eaxiuuiu>.  \.^n<un;c, 

*  li-  S  nc  r  ®  ""T  therefore  is  a  decisive  element  and 

uining  no  changes  m  existing  rates 

f«  black  and  white  advertising,  but  _ 

®  .u  adding  new  rotogravure  rates  and  ' 

[or  a  ^***'g®s  m  rates  in  the  Sunday  comic  NEW  WANT  AD  CONTEST 
t  ®^on.  Announcement  was  also  made  Sixty  members  of  the  Chicago  Her- 


DENTISTS’  ADS  BANNED 

A  bill  prohibiting  dentists  from  ad- 


Friday’s  session  was  devoted  to  dis¬ 
cussion  of  developing  local  and  na¬ 
tional  advertising,  photoengraving  for 
.small  newspapers,  increased  printing 


vertising  has  been  passed  by  the  prices  and  state  legislation.  The  lat- 
Pennsylvania  Legislature  and  signed  ter  subject  was  discussed  by  State 


<wges  in  rates  in  the  Sunday  comic  NEW  WANT  AD  CONTEST  by  Gov.  Earle.  The  new  law,  effective  Senator  Earl  B.  Searcy  of  Springfield, 
s^on.  Announcement  was  also  made  Sixty  members  of  the  Chicago  Her-  Sept.  1,  strictly  bans  any  claims  of  Senator  Searcy  warned  publishers  of 
of  the  Times  membership  in  metro-  aid  atid  Examiner  classified  advertis-  professional  superiority.  Dentists  are  the  ever-increasing  “tax-eating”  agen- 
^tan  Sunday  newspapers.  A  sec-  ing  staff  were  treated  to  an  airplane  permitted  to  post  their  name,  fol-  cies  which  do  not  buy  advertising 

obd  national  rate  card,  effective  Oct.  jaunt  over  Chicago,  May  15,  in  con-  lowed  by  the  word  “dentist,”  outside  but  expect  and  get  free  space,  while 

1937,  increasing  black  and  white  nection  with  a  “Wings  Over  the  Want  their  office  and  may  have  their  license  tax-paying  industries  foot  the  bill  and 
rates,  five  cents  a  line,  was  also  mailed  Ads”  contest,  annoimced  this  week,  revoked  for  any  other  advertising.  have  less  to  spend  for  advertising. 

ra  general  advertisers.  The  Times  The  Herald  and  Examiner  is  offering  - - - 

new  Sunday  comic  section  general  free  airplane  trips  to  Los  Angeles,  CHICAGO  CLUB  JOINS  AFA  50,000  AT  HEARST  REGATTA 

rate  are  $700  per  page  and  $375  per  Denver  and  New  York  to  contestants  Announcement  that  the  Chicago  San  Francisco,  May  19 _ Tinder 

•^-page.  Sunday  rotogravure  sec-  who  correctly  assemble  40  lines  of  Federated  Advertising  Club  has  voted  sponsorship  of  the  San  Francisco  Ex- 

^  rates  were  set  at  $750  per  page,  type  telling  a  connected  story  about  to  affiliate  with  the  Advertising  Fed-  aminer,  the  annual  Hearst  regatta  was 

a  ^  per  half-page  and  $150  per  col-  the  paper’s  want  ads.  The  catchlines  eration  of  America  was  made  this  held  in  San  Francisco  Bay  Saturday 
I  umn  for  monotone  and  $1,000  per  will  appear  in  the  classified  section  week  by  Kenneth  Laird,  president  of  and  Simday.  An  estimated  50,000 
§  P*8®  in  color.  over  a  period  of  14  days.  the  Chicago  group.  persons  saw  the  finals. 
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ADVERTISING  MEN  OF  NEW  ENGLAND  sunpapers  advance  bertsch 


PAY  TRIBUTE  TO  H.  B.  HUMPHREY 


Looking  Back  Over  50  Years  as  Head  of  Own  Agency,  Boston 
Veteran  Finds  Advertising  Much  Improved — Johns, 
Tilton  Bell,  Benson,  LeQuatte  Speak 


CIsMifi«cl  Head  Named  Circalation 
Manager — Gana  Succeed*  Him 

Baltimore,  May  18 — ^Two  business 


PONTIAC  DRIVE  SErr 
USED-CAR  RECORD 


office  changes  in  the  Sunpapers  of 
Baltimore  have  been  announced. 


Boston,  May  19 — Henry  B.  Hiun-  Ernest  V.  Alley  of  Alley  &  Richards 
ohrev.  chairman  of  the  board  of  was  chairman  of  the  dinner. 


D  phrey,  chairman  of  the  board  of  was  chairman  of  the  dinner. 

H.  B.  Humphrey  Company,  advertis-  EIntertaining  interlude  of  the  eve- 


BoMon  advertising  leaders  at  dinner  for  H.  B.  Humphrey.  Left  to  right:  A.  E. 
Creenleaf,  Mr.  Humphrey,  EL  V.  Alley,  Philip  McAteer. 


ing  agency  was  honored  by  some  500 
friends  and  business  associates  at  a 
testimonial  at  the  Copley  Plaza  Hotel 
here  tonight  in  honor  of  his  fifty  years 
as  head  of  his  own  advertising  agency. 
A.  E.  Greenleaf  presented  the  guest 
of  honor,  on  behalf  of  the  gather¬ 
ing  with  a  sterling  silver  punch 
bowl.  Philip  J.  McAteer,  president 
of  the  Advertising  Club  of  Bos¬ 
ton,  handed  Mr.  Humphrey  a  cer¬ 
tificate  of  honorary  life  membership  in 
the  local  club,  in  appreciation  of  his 
contribution  to  the  advertising  pro¬ 
fession  and  especially  for  his  efforts 
in  the  “Truth  in  Advertising”  drive. 

In  expressing  his  thanks  for  the  im¬ 
pressive  tribute  paid  him,  Mr.  Hum¬ 
phrey  read  questions  and  answers  of 
a  questionnaire  he  had  “sent  to  him¬ 
self.”  He  said  he  believed  that  “good 
taste  is  the  most  important  attribute 
advertising  can  have.”  Looking  back 
over  the  years  he  concluded  that 
there  is  today  less  fraudulent  adver¬ 
tising,  that  the  advertising  business  is 
not  only  bigger,  but  better;  that  he 
regards  it  as  a  business,  rather  than  a 
profession;  and  that  it  offers  young 
people  “perhaps  more  opportunities 
than  any  other  business.” 


ning  was  a  showing  of  slides  showing 
advertising  of  the  gay  nineties.  Among 
the  goods  promoted  in  lurid  layouts, 
copy  and  cuts  were:  An  electric  tooth¬ 
brush,  electric  corsets,  the  first  tele¬ 
phone  ad,  folding  bath  tubs,  combina¬ 
tion  refrigerator  and  china  closet,  a 
Studebaker  sleigh,  bustle,  whisker  dye 
and  Coca  Cola.  Page  one  of  the  first 
issue  of  the  Boston  Evening  Transcript 
carried  all  advertising  and  nc  news 
copy. 

The  occasion  was  sponsored  by  the 
New  England  Coimcil  of  the  American 
Association  of  Advertising  Agencies, 
in  which  Mr.  Humphrey  has  long  been 
active. 


Mr.  Humphrey  explained  his  ques¬ 
tionnaire-speech  by  saying  that  it  was 
impossible  to  look  back  over  50  years 
and  reduce  the  yield  of  accumulated 
experience  to  a  "phrase-worthy  phi¬ 
losophy.”  So  he  asked  himself  “the 
points  I  thought  people  younger  than 
I  am  would  be  likely  to  ask.” 

Some  of  his  questions  and  answers: 


W.  H.  Johns,  Toastmastsr 


William  H.  Johns,  chairman  of  the 
executive  conunittee  of  Batten,  Bar¬ 
ton,  Durstine  &  Osborne,  Inc.,  was 
toastmaster,  and  a  humorous  one,  set¬ 
ting  a  “griffiron”  theme  for  the  eve¬ 
ning.  He  also  launched  a  full  evening 
of  reminiscences  indulged  in  by  most 
of  the  speakers.  He  recalled  die  era 
when  many  office  buildings  posted 
signs,  “No  Beggars,  Peddlers  or  Ad¬ 
vertising  Agents  allowed.”  Changes 
in  the  business  had  made  possible  “a 
dinner  like  tonight’s,”  he  said. 

John  Benson,  president  of  the 
AAAA,  reached  back  into  the  years 
for  a  verbal  fistfull  of  old-time  stories 
and  outlined  highlights  of  the  1911 
convention  where  “Truth  in  Advertis¬ 
ing”  was  bom.  “It  is  a  mistaken  idea 
that  advertising  should  be  exempt 
from  public  censorship  on  the  basis 
of  freedom  of  the  press,”  he  said. 

Tilton  S.  Bell,  New  ^gland  repre¬ 
sentative  for  EVank  Mimsey  publica¬ 
tions,  dug  deep  into  the  plenteous  hom 
of  “Auld  Lang  Syne”  and  lauded  Mr. 
Humphrey  as  a  man,  as  head  of  a 
splendid  family,  and  as  a  leader. 

H.  B.  LeQuatte  brought  felicitations 
from  the  New  York  Advertising  Club 
and  stated  that  further  tributes  await 
the  honored  guest  at  the  June  AFA 
convention. 


George  T.  ^ 

Bertsch,  former- 
ly  classified 

manager  has  \ 

been  made  cir-  A  1 

culation  mana-  W 

ger  of  the  Sun, 

the  Sunday  Sun  i 

and  the  Evening  ^  f 

Sun.  Carl  W.  ■ 

Ganz,  formerly 
assistant  classi- 
fied  manager,  has 
been  made  man- 

ager  of  that  de-  (;eo«c*  T.  Bmtsch 
partment. 

Both  men  have  been  with  the 
Sunpapers  for  years.  Bertsch  joined 
the  Sim  as  a  reporter  in  1920, 

later  becoming  a  solicitor  in  the 
classified  and  display  department. 
Going  back  to  classified,  he  became 
manager  of  the  department  and  had 
held  that  position  for  eight  years. 
Ganz,  connected  with  the  papers  for 
14  years,  was  first  a  display  solicitor, 
later  going  to  classified.  He  has  been 
Bertsch’s  assistant  throughout  the 
latter’s  service  as  classified  manager. 

E.  P.  Kavanaugh,  for  several  years 
circulation  manager,  assumes  full  time 
duties  as  assistant  business  manager. 


Using  $400,000  of  DitpUy  Sp**,  ^  J.  M. 
March  and  April,  Organi^jj^  |i  the 
Move*  40,346  Trada-Ia*  is 
Latter  Month  Alon* 


About  Honesty 

“Are  advertisers  relatively  more 
honest  today  than  fifty  years  ago?  I 
don’t  believe  character  changes  much 
through  the  generations  but  advertis¬ 
ers  have  learned  that  it  is  literally 
true  that  honesty  is  the  best  policy. 
There  have  always  been  fraudulent 
advertisers,  although  they  are  con¬ 
tinually  becoming  fewer  —  thanks  to 
the  power  of  good  advertising.  For 
the  advertising  of  honest  men  and 
honest  goods  has  made  the  work  of 
deceitful  advertising  more  difficult, 
less  remunerative  and  too  great  a  bur¬ 
den  to  bear.  It  simply  does  not  pay. 

“Is  advertising  better  or  just  big¬ 
ger?  It  is  better  and  bigger.  In  my 
time  I  have  seen  annual  expenditures 
increase  from  trifles  to  millions.  In 
practically  every  case  improvement  in 
treatment  has  accompanied  growth.  I 
think  it  also  fair  to  say  that  the  ad¬ 
vertising  agent  and  the  advertising 
writer  have  been  responsible  on  both 
counts.  I  can  think  of  no  successful 
advertiser  who  won  his  success  with¬ 
out  the  use  of  an  advertising  agency. 

“What  makes  advertising  campaigns 
fail?  It  is  my  firm  belief  many,  many 
advertising  campaigns  which  fail,  do 
so  because  of  di^onesty  either  in  at¬ 
titude  or  statement.  I  do  not  believe 
people  are  ever  fooled,  and  it  is  a  sin¬ 
ful  waste  of  money  to  try  to  fool  any¬ 
one.  Some  campaigns  may  fail  on 
account  of  faulty  technique,  inexperi¬ 
enced  evaluation  and  inexperienced 


Concentration  of  newspaper 
tising  effort  on  display  used-car 
during  March  and  April  enabled 
tiac  dealers  to  sell  40,346  used 
hides  during  the  month  of  April 
largest  number  ever  sold  by 
dealer  organization  in  the  his) 
the  company,  according  to  C.  P. 
son,  general  sales  manager. 

More  than  $400,000  went  into 
play  advertising  of  Pontiac  ' 

Will”  used  cars  in  approxima^Kl 
2,500  newspapers  in  1,^  citiei  jJr 
March  and  April,  of  which  close  tiik 
$180,000  was  in  April,  with  the 
of  the  schedule  spent  the  previousl®^^’^ 
month.  Mr.  Simpson  points  out  ihatr*®®' 
on  this  basis,  with  an  expenditure  o »  c» 
less  than  $200,000  for  used  cars  bk 
April,  and  sales  exceeding  40,000,  ftel  ' 
advertising  cost  to  the  factory  was 

slicrhtlv  1(«.<!  than  S-S  n«»r  oar  r' 


slightly  less  than  $5  per  car. 

Dealers  were  urged  to  support  the 
display  advertising  with  general 
classified  advertising  of  their  own, 
and  the  display  copy  in  every  in- 
stance  called  attention  to  the  dealers' 
classified  ads. 


personnel,  bad  choice  of  media,  etc. 
There  are  many  rocks  on  which  ad¬ 
vertising  hopes  may  be  wrecked,  but 
the  biggest  rock  of  all  is  dishonesty. 


“Dig  Deeper” 

“What  does  advertising  offer  today’s 
young  people?  I  believe  a  smart, 
hard-working  man  can  get  ahead  fast¬ 
er  in  advertising  than  in  any  other 
field.  But  he  must  have  imagina¬ 
tion,  initiative,  perseverance,  know 
the  value  of  time,  have  the  desire  to 
improve  his  talents,  power  to  origi¬ 
nate  and  have  a  good  understanding 
of  human  nature.  Furthermore,  every¬ 
thing  that  one  can  know  about  sell¬ 
ing,  buying,  and  manufacturing  in 
other  fields  of  business  is  an  advan¬ 
tage  in  the  making  of  a  good  adver¬ 
tising  man  or  woman.  There  is  a 
weak  spot  in  advertising  people,  as  I 
have  seen  it  over  the  years.  It  is 
a  willingness  to  rest  content  with  a 
superficial  knowledge  of  things  they 
advertise.  To  any  young  person  who 
intends  to  make  advertising  a  life 
work,  I  would  say  ‘Dig  a  Little  Deep- 


son,  the  association  has  grown  and|gcirc 
adopted  itself  to  the  changing  timai.'  Blali 
and  conditions.  We  have  as  niembosj|wiij 
of  the  Four- A  most  of  the  leading  id- Kqp 
vertising  agencies  in  the  counuy.  Tbt 
business  practices  as  exemplified  b; 
them,  the  work  they  have  done  and 
are  doing  have  brought  advertising 
to  a  proud  position  in  the  country  ^ 
business  life.  Someone  might  be  ask¬ 
ing  himself  at  this  moment,  why,  if 
this  is  true,  is  it  that  a  few  of  the  very 
large  advertising  agencies  in  the 
country  prefer  to  stay  outside  thef  g 
Four-A?  I  can  only  say  that  theset 
imnortant  agencies,  the  few  who  nre-kii.i 


important  agencies,  the  few  who  pre-fcbUh 
fer  to  stay  on  the  outside,  have  beeE| 
as  meticulous  in  living  up  to  thek 
ethical  standards  of  the  Four-A  as  L| 
they  had  been  members.  They  haveP^^s 
practiced  good  advertising.  YoaKO 
know,  it  is  a  case  not  unlike  one  findi^y 
in  all  communities  where  perfectly 
good  men  simply  won’t  join  th« j-- 
church.”  §*■ 


“Is  advertising  an  expense?  Per¬ 
sonally  I  do  not  believe  so.  I  believe 
successful  advertising  instead  of  add¬ 
ing  to  the  cost  to  the  consumer  les¬ 
sens  it.  By  that  I  mean  when  acquir¬ 
ing  volume  any  product  naturally  can 
be  sold  lower. 


Four-A  Achievements 

“Has  the  Four-A  contributed  sub¬ 
stantially  to  advertising  progress?  The 
American  Association  of  Advertising 
Agencies  is  twenty  years  old.  In 
these  twenty  years  I  have  seen  an 
improvement  in  advertising  that  is 
truly  amazing.  Advertising  today 
stands  on  a  pinnacle  as  compared  with 
the  position  it  occupied  when  the 
Four-A  was  organized.  Oh,  yes,  we 
have  the  so-called  reformers  and 
muckrakers  who  find  plenty  to  kick 
about,  but  I  can  never  make  myself 
believe  that  they  are  always  moti¬ 
vated  by  the  public  interest  they  pro¬ 
claim.  I  am  very  much  inclined  to 
believe,  and  do  believe,  that  they  are 
motivated  by  self-interest.  Under  the 
leadership  of  men  like  Messrs.  Johns, 
Resor,  Durstine,  Gardner,  Young,  Mc¬ 
Cann,  Elrickson,  Newell,  Ewald, 
D’Arcy,  Rubicam,  Cornell  and  Ben- 


Fan  Devanter  Gave  Scoop  ^ 
to  John  Suter  of  AP  11“ 

Washington,  D.  C.,  May  20— Vet- 
eran  of  nearly  half  a  century  of  sff- 
vice  in  covering  the  Unit^  States 
Supreme  Court,  John  T.  Suter  of  ther^ 
Associated  Press  staff  this  weekj 
“broke”  the  story  of  Justice  Willis  1  ™ 
Van  Devanter’s  decision  to 
when  the  current  term  of  court  ends.^ 

Friendship  of  long  standing  and  the“ 
retiring  justice’s  respect  for  Suter’s 
reputation  for  fairness  and  accuracy,! 
prompted  the  78-year-old  jurist  to| 
favor  the  AP  writer. 

Van  Devanter  telephoned  Suter 
Tuesday  morning  and  suggested  that 
the  reporter  stop  at  the  justice’s 
ment  on  his  way  to  the  office.  Ar-^ 
riving  at  about  8: 30  o’clock,  Suter  was^ 
handed  a  letter  which  proved  to  b* 
Van  Devanter’s  notice  to  the  Presi¬ 
dent  of  his  decision  to  quit  the  bench; 
and  the  AP  had  the  annoimcement  on 
its  wires  before  the  letter,  delivered 
by  messenger,  reached  the  1^*®! 
House.  President  Roosevelt  read 
missive  at  9:30  a.m. — in  bed. 

Suter  has  been  covering  the  Su-^ 
preme  Court  since  the  early  OCs,  al¬ 
most  20  years  before  Van  Devanter. 
was  selected  for  the  hi^  court  fT® 
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SUCCEEDS  WITHERS 


\  Circulator  Ap« 
State  Manager 

I  M.  Blalock,  circulation  manager 
( the  Herald 

Journal  for  the  past  14  years,  has 
been  named 
business  m  a  n  - 
ager  of  the  Co¬ 
lumbia  (S.  C.) 
State  to  succeed 
the  late  Frank 
C.  Withers,  it 
was  announced 
May  16  by  Wil¬ 
liam  E.  Gonzales, 
publisher  of  the 
State.  J.  C.  Hug¬ 
gins,  cashier  of 
the  State,  has 
been  named 
j.  M.  Buu>ck  treasurer. 


“I  Blalock  will  assume  his  new  duties 
L  llkTiut  May  28.  His  successor  in  Spar- 
le  bulif  , _ _ -ii  V,.  onnminrpd  in  the  nea 


111  - -  - 

jurg  y^l  be  annoimced  in  the  near 


7  wul 


on 

ineroui 


Started  on  Atlanta  Georgian 

Mr.  Blalock  is  39.  He  started  his 
’  alter  22  years  ago  as  a  carrier  for 
'  [1*  Atlanta  Georgian  at  Newton,  Ga., 
,  the  Georgian  circulation  de- 

tftment  two  years  later.  After  serv- 
‘  M  in  the  naval  reserve  during  the 
iorld  War,  he  rejoined  the  Georgian, 
tmaining  untU  1920  when  he  became 
smilation  manager  of  the  Macon 
(Ga.)  Telegraph.  In  1923  he  joined 
k  Spartanburg  Herald  and  Journal 
a  and  jj  circulation  manager. 

‘““‘I*  Blalock  served  as  president  of  the 
“**”l4rolinas  Circulation  Managers’  Asso- 
nation.  1927-28  and  has  long  been 
t.Thcijjtive  in  civic  and  fraternal  affairs. 
M  a  victory  dinner  closing  the  1936 
;Mnmunity  chest  drive,  which  he 
leaded,  he  was  nominated  “the  man 
if  the  year  in  Spartanburg,”  an  honor 
warded  yearly  to  the  citizen  accom- 
I’ishing  the  greatest  service  for  the 
mmunity. 

thti  - 
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6  BILLS  AFFECT  PAPERS 
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Pre-pidahoma  Statutes  May  Regulate  Ada 
—One  Providea  Jury  Exemption 

Six  bills  setting  up  regulatory  fea- 
iLres  for  advertising  and  one  exempt- 
lig  newspapermen  from  jury  service 
i^y  be  written  into  the  Oklahoma 
,.„,Matutes  as  the  result  of  action  of 
thePe  sixteenth  legislature  which  was 
larked  by  sharp  criticism  of  the 
ress  and  introduction  of  mEtny  bills 
control  Oklahoma  newspaper  prac- 
'■ces. 

.Three  of  the  bills  passed  have  been 
ped  with  the  secretary  of  state  for 
pcorporation  into  the  statutes  and 
bee  await  action  by  Governor  Mar- 


oop 

AP 


-Vet- 
[  ser- 
States 
>f  thcf 
week) 
lYillisi 
retire 
ends. 


bd. 


Prohibits  Price-Cutting 
The  fair-trade  act  prohibits  price- 


jua.r™®  trade-marked  merchandise 
jj^pd  prevents  advertising  of  any 
e-marked  merchandise  at  a  price 
--  than  that  set  by  the  manufacturer 
pd  tends  to  eliminate  “leader”  and 
price”  advertising. 

The  dental  bill  prohibits  newspaper 


suter 


ulcim— ^  uui  prunioiis  newspaper 

that^6rtismg  by  dentists  except  small 


cards.  The  optometry 
a  board  which,  among 


Sessional 

tu-  ^  sets  up  a  ooaru  wmcn,  among 
was  htr  duties,  makes  regulations  for 
be  Ivertising  by  optometrists. 

.si-  Similar  to  the  optometry  bill  are 
ich;  ^  acts  relating  to  the  profession 
;  on  diiropractic,  chkopody  and  bar¬ 
red  >ring.  These  three  acts  await  action 
hite  '  &vemor  Marland. 

lOne  bill  giving  a  special  considera- 
pn  to  newspapers  was  passed,  to  ex- 
stt'P*  from  jury  service  “persons 
engaged  or  employed  in  the 


nter  Potion  of  _ 

their  exemption. 


M,  L,  Ferguson  Succeeds 
Shedd  on  Phila,  Bulletin 

Phuadelfhia,  May  18 — Announce¬ 
ment  that  Melville  F.  Ferguson  has 
succeeded  the  late  Fred  Fuller  Shedd 
in  charge  otf  the 
editorial  page  of 
the  Philadelphia 
Evening  Bulletin 
was  made  this 
week  by  Robert 
McLean,  presi¬ 
dent  of  the  Bul¬ 
letin  Company. 

Other  staff 
changes  were  an¬ 
nounced  by  Wis- 
ler  G.  Zeamer, 
who  recently  be¬ 
came  executive 
editor,  and  Wil¬ 
liam  B.  Craig,  managing  editor.  De¬ 
scribed  by  the  management  as  “rou¬ 
tine,”  they  are: 

George  S.  Seltzer,  from  assistant  city 
editor  to  an  assistant  managing  editor. 
Charles  Israel  continues  as  city  editor, 

H.  Leo  Murphy,  financial  editor,  to 
city  desk,  replacing  Seltzer. 

W.  Percy  Kegel,  from  the  copy  desk 
slot  to  news  editor,  a  new  position. 

Donald  W.  Brooke,  from  assistant 
city  editor  to  copy  desk  slot,  replacing 
Kegel. 

George  A.  Thompson,  assistant 
sports  editor  to  assistant  city  editor 
replacing  Brooke.  Robert  E.  P.  Sen- 
senderfer  continues  as  sports  editor. 

Jerome  S.  Carson,  morning  make-up 
editor  to  assistant  sports  editor,  re¬ 
placing  Thompson. 

George  C.  Davies,  Jr.,  from  after¬ 
noon  make-up,  to  morning  make-up, 
replacing  Carson. 

Mr.  Zeamer,  who  joined  the  Bulle¬ 
tin  last  October  1,  started  his  news¬ 
paper  career  with  the  old  Lancaster 
(Pa.)  Examiner,  later  joining  the  old 
Pittsburgh  Gazette-Times.  He  later 
became  city  editor  of  the  Detroit 
Times,  and  for  three  years  was  exec¬ 
utive  editor  of  the  Memphis  (Tenn.) 
Commercial  Appeal.  He  is  in  his  late 
thirties. 

Mr.  Ferguson  is  a  native  Philadel¬ 
phian  with  41  years’  experience  in 
newspaper  work,  38  of  them  as  an 
editorial  writer.  He  has  been  with 
the  Bulletin  for  the  past  eight  years. 
He  is  married  and  is  the  father  of 
three  daughters. 

$24,000  JUDGMENT  REVERSED 

A  $24,000  judgment  against  G.  Lo¬ 
gan  Payne,  late  publisher,  San  Jose 
(Cal.)  Neuis,  was  reversed  in  a  deci¬ 
sion  given  May  17  by  the  California 
Court  of  Appeals.  The  judgment  had 
been  obtained  in  a  Santa  Clara  County 
court  in  a  suit  for  $50,000  brought  by 
Miss  Vera  Rathburn,  a  school  teacher, 
who  was  injured  in  1934  when  the 
newspaper  delivery  truck  in  which 
she  was  driving  with  Ray  Asvott,  a 
News  route  man,  collided  with  an¬ 
other  car.  The  Appellate  Court  deci¬ 
sion  held  the  lower  court’s  verdict 
that  Asvott  was  a  legal  employe  of 
Mr.  Payne  was  imsupported.  George 
H.  Payne,  present  publisher,  repre¬ 
sented  his  father’s  estate  at  the  ap¬ 
peal  hearing. 


BIG  CHAIN  DRIVE  FOR  EGGS 

San  Francisco,  May  19  —  Poultry 
producers  of  Central  California  have 
secured  cooperation  of  the  National 
Association  of  Food  Chains  in  plans 
for  advertising  and  improved  mer¬ 
chandising  of  eggs.  In  addition  to 
extensive  advertising,  reduction  of  a 
twelve-cent  spread  between  Califor¬ 
nia  and  New  York  prices  is  sought. 
California’s  egg  surplus  now  exceeds 
last  year’s  by  1,000,369  cases. 


SCRIPPS-HOWARD  RADIO,  INC. 

Continental  Radio  Co.,  subsidiary 
of  Scripps-Howard  Newspapers,  this 
week  changed  its  name  to  Scripps- 
Howard  Radio,  Inc.,  filing  notice  of 
the  change  with  the  Secretaries  of 
State  of  Ohio  and  Tennessee.  It  oper¬ 
ates  WCPO,  Cincinnati  Post  station, 
and  WNOX,  Knoxville  (Tenn.)  News 
station.  Jack  R.  Howard,  son  of  Roy 
W.  Howard,  recently  was  named 
president 

^'^Streamlining’*  Explained 
to  Coast  Ad  Managers 

Los  Angeles,  May  17 — Streamlining, 
as  the  possible  answer  to  the  radio 
problem,  was  the  theme  of  Friday’s 
meeting  of  the  southern  division  of 
the  California  Advertising  Managers’ 
Association,  their  last  gathering  be¬ 
fore  the  annual  convention  of  the 
northern  and  the  southern  branches 
to  be  held  in  Oakland  Jime  11. 

Representatives  of  the  two  Southern 
California  papers  honored  by  the  Ayer 
selection,  the  Los  Angeles  Times, 
which  won  the  cup  this  year,  and  the 
Glendale  News-Press,  which  placed 
second  in  the  second  division,  were 
among  the  speakers.  Completing  the 
picture  and  showing  that  the  results 
obtained  by  modernizing  by  metro¬ 
politan  and  small  city  dailies  are 
equally  possible  to  the  weekly,  was 
George  O.  Wheeler,  publisher.  Bell 
Industrial  Post. 

Cost  Less  Than  $2S0 

The  Industrial  Post  adopted  fea¬ 
tures  of  the  Times  streamline  make¬ 
up,  and  the  News-Press  tempo- 
dynamic  dress,  including  the  elimina¬ 
tion  of  column  rules,  at  a  cost  of  less 
thim  $250,  Wheeler  said.  Among  the 
results  he  cited  were  such  an  in¬ 
creased  interest  in  the  paper  that  his 
competitor  packed  up  and  left  town. 
The  change  interested  98  per  cent  of 
the  paper’s  readers,  increased  adver¬ 
tising  interest,  and  increased  com¬ 
munity  interest  in  modernizing  and 
streamlining,  he  declared.  The  use  of 
lighter  type  and  the  absence  of  col¬ 
umn  rules  gave  him  better  printing. 

J.  E.  McIntyre,  promotion  manager, 
Los  Angeles  Times,  and  Frederick 
Graham  Runyon,  managing  editor, 
Glendale  News-Press,  outlined  the 
changes  made  on  their  papers,  already 
reported  in  Editor  &  Publisher.  Harry 
Boehme,  Santa  Monica  (Cal.)  Out¬ 
look,  was  program  chairman. 


RECORD  PROMOTES  PIERCE 

Philadelphia,  May  19 — Promotion  of 
Arthur  Pierce  from  chief  editorial 
writer  to  a  position  of  executive  editor 
and  first  assistant  to  William  F. 
Hawkes,  managing  editor,  was  an¬ 
nounced  this  week  by  the  Philadelphia 
Record.  It  was  also  learned  that 
David  Stern,  3rd,  son  of  the  publisher, 
J.  David  Stern,  will  become  an  edi¬ 
torial  writer  next  fall.  He  now  does 
promotion  work  and  writes  reviews 
under  the  name  of  Peter  Stirling. 
Meanwhile,  Edwin  Schloss  will  assist 
Stern  in  the  dramatic  department, 
writing  under  the  name  of  Wilfred 
Pearsall.  Both  publisher  and  his  son 
were  jubilant  this  week  over  the  ar¬ 
rival  of  a  son,  David  Thomas,  born 
May  16  to  Mrs.  David  Stern,  3rd, 
formerly  Miss  Louise  Beggs. 

TEXAS  DAILY  SOLD 

Tom  S.  Whitehead,  formerly  of  the 
Austin  (Tex.)  American  st^,  this 
week  acquired  controlling  interest  in 
the  Brenham  (Tex.)  Daily  Banner- 
Press  and  Weekly  Banner  and  be¬ 
comes  publisher.  R.  C.  Barnes  heads 
a  group  of  Brenham  men  holding  mi¬ 
nority  stock.  Mr.  Barnes  had  acted 
as  manager  of  the  Banner  papers 
since  death  of  T.  C.  Blake  last  De¬ 
cember. 


SAYS  STUDENTS  LACK 
NEWS  BACKGROUND 

Texas  Journalism  Congress  Hears 
Plea  for  Courses  Preparing  Them 

for  Intelligent  Reporting — Group 
Elects  F.  E.  Burkhalter 

Wider  and  more  practical  back¬ 
ground  for  journalism  students  in 
history,  government,  economics  and 
literature,  and  the  ability  to  discover 
and  take  first-class  news  pictures 
were  emphasized  by  newspapermen 
at  the  10th  annual  Southwestern 
Journalism  congress  at  Texas  State 
College  for  Women  into  Denton  re¬ 
cently. 

W^ter  Humphrey,  editor  of  the 
Temple  (Tex.)  Telegram,  and  past 
president  of  Sigma  Delta  Chi,  made 
an  emphatic  plea  for  equipment  in 
the  social  sciences.  He  added: 
“Schools  and  departments  of  journal¬ 
ism  should  offer  such  practical  courses 
in  reporting  that  the  graduates  will  be 
prepared  to  do  intelligent  reporting.” 

News  Pictures  Discussed 

Increased  use  of  news  pictures  and 
methods  of  securing  them  were  out¬ 
lined  by  Prof.  A.  Clarence  Smith, 
University  of  Oklahoma,  who  re¬ 
cently  concluded  a  short  course  in 
news  photography  there. 

Prof.  Roscoe  B.  EUard,  of  the  School 
of  Journalism,  University  of  Missouri, 
discussed  “What  Editors  Expect  of 
Journalism  Graduates.”  The  congress 
was  composed  of  representatives  of  the 
schools  and  departments  of  journal¬ 
ism  of  the  senior  colleges  and  uni¬ 
versities  of  Texas,  Oklahoma,  Arkan¬ 
sas  and  Louisiana. 

Baylor  University,  Waco,  where  the 
congress  was  organized  in  1927,  will 
be  its  host  in  1938,  and  Prof.  Frank  E. 
Burkhalter  of  that  institution,  was 
elected  president.  Prof.  C.  E.  Trout  of 
Oklahoma  A.  and  M.  College  was 
named  vice-president,  and  Prof.  J. 
Willard  Ridings  of  'Texas  Christian 
University  was  re-elected  secretary- 
treasurer  and  regional  director  of  the 
American  Association  of  Teadiers  of 
Journalism. 

MERTON  COVEY  ROBBINS 


Trade  Journal  Publisher  Diet  After 
Long  Illness 

Merton  Covey  Robbins,  62,  chair¬ 
man  of  the  board  of  Robbins  Publish¬ 
ing  Co.,  New  York,  publishers  of 
Advertising  &  Selling  and  other  trade 
publications,  and  one  of  the  founders 
of  the  Audit  Bureau  of  Circulations, 
died  May  20  in  Columbia  Presbyterian 
Medical  Center,  New  York,  following 
a  long  illness.  His  publications  in¬ 
cluded  American  Perfumer,  American 
Printer,  Gas  Age-Record,  Industrial 
Gas,  Gas  Appliance  Merchandising 
and  Brown’s  Directory  of  American 
Gas  Companies.  He  was  president  of 
Associated  Business  Papers  in  1920- 
21,  president  of  the  New  York  Pub¬ 
lishers  Association  in  1915-16  and  for 
many  years  was  a  director  of  the  Na¬ 
tional  Publishers  Association.  It  was 
out  of  his  suggestion  of  a  clause  in 
the  New  York  Trade  Press  Associa¬ 
tion’s  constitution  requiring  verified 
circulation  information  that  ABC 
grew.  Surviving  are  his  wife,  the 
former  Florence  R.  Page;  and  three 
children:  Marcus  P.  and  Merton 
Covey  Robbins,  Jr.,  and  Mary  Eliza¬ 
beth  Robbins. 

DISTRIBUTORS  ELEcF  MORTON 

Central  States  News  Distributors  at 
their  annual  convention  in  Omaha 
recently  chose  Des  Moines  for  their 
1937  convention  and  elected  Joseph 
Morton  of  Denver,  president;  lim 
Hackley  of  Des  Moines,  vice-presi¬ 
dent,  and  Meyer  Sherr,  Wichita,  Kan., 
secretary-treasurer. 
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CORONATION  COVERAGE  GREATEST 
IN  BRITISH  PRESS  HISTORY 

All'Time  High  S«t  for  Staffs,  Space  and  Pictures — Dailies 
and  Agencies  Used  700  to  800  Writers  and 
Photographers  for  Abbey  and  Procession 

By  ALLAN  DELAFONS 

London  Correspondent,  Editor  &  Publisher 

More  pictures,  more  space  and  a  Palace.  The  last  edition  appeared  at 
bigger  corps  of  reporters,  pho-  5.45  p.m.  and  carried  a  dozen  pages 
tographers  and  special  correspondents  of  photographs.  Each  of  the  six  edi- 
were  used  by  British  lutiomd  news-  tions  carried  a  colored  “seal”  on  its 
papers  on  the  Coronation  than  on  any  front  page.  Readers  were  asked  to 
ot^r  national  event  in  British  news-  collect  all  six  seals,  one  from  each 


paper  history. 


successive  edition  and  send  them  with 


Between  700  and  800  men  and  two  shillings  (50  cents)  to  the  Eve- 
women  represented  British  newspa-  ning  Standard  for  a  cloth  boimd,  gold 
pers,  news  agencies  and  photo  agen-  titled  volume  containing  the  whole 
cies  either  in  Westminster  Abbey  or  series  of  editions  as  an  hour  by  hour 
at  vantage  points  throughout  the  record  in  picture  and  story  of  the 


route  of  the  Coronation  procession. 

Coronation  coverage  started  serious¬ 
ly  with  the  Sunday  newspapers  of 
May  9.  Special  supplements  con- 


whole  of  Coronation  day. 

Star  Trias  "Human  Angla" 

Hie  Star  concentrated  on  the  human 


tabled  photographs  of  the  Royal  Fam-  angle.  Practically  the  entire  report- 
ily,  pictorial  records  of  the  King’s  life  ing  staff  was  out  on  the  night  of  May 
from  his  school  days,  accoimts  of  11  and  the  early  hours  of  Coronation 
Court  life  during  the  reign  of  his  day  mixing  with  the  crowds,  obtain- 
father  and  during  his  own  toef  occu-  ing  personal  “man  in  the  street” 
pancy  of  the  Palaces  to  date.  Leading  stories.  On  the  day  following  one 
articles  in  every  Sunday  paper  dwelt  man  was  specially  detailed  to  mix 
on  the  Coronation,  and  Monday,  May  with  Amodcan  visitors  and  the  paper 
10,  the  morning  newspapers  carried  carried  stories  of  their  impressions  of 
on  the  story  with  plans  for  the  cere-  the  Coronation  show.  Another  mixed 
mony,  and  forecasts  of  the  proces-  similarly  with  Londoners  and  in  an- 


sion  and  the  celebrations  in  London. 

Special  Supplements  Carried 
On  Coronation  eve.  May  11,  the 


other  feature  stressed  the  “Cockney” 
angle. 

These  evenings  and  the  Evening 
News  all  had  reporters  at  points  along 


dailies  carried  special  supplements,  the  procession  route,  principally  in 
The  London  Times  led  the  way  with  offices  where  arrangements  had  been 
40  (forty)  full-size  pages  in  a  sepa-  made  to  hold  telephone  Imes  open  to 
rate  section,  mcludbig  a  good  pro-  the  rewrite  desks  for  minute-by-mm- 
portion  of  special  advertisements  and  ute  accounts. 

over  one  hundred  relevant  illustra-  Newspaper  representatives  in  West- 
tions.  minster  Abbey  itself  averaged  two 

The  London  Daily  Telegraph  each  for  the  principal  newspapers.  As 
had  a  supplement  of  16  half-size  an  example  of  the  general  plan,  the 
pages,  the  London  Daily  Mail  ran  8  London  Star  had  a  man  and  a  woman 
full-size  pages,  the  News-Chronicle,  ceremony  descriptive  story  and  a 
four  pages  and  other  papers  cont^ited  story  of  the  scene  as  a  whole.  Iliese 
themselves  with  more  than  treble  the  stories  were  telephoned  through  to 
usual  number  of  pictures  and  sp>ecial  the  newspap>er  offices  immediately 
articles,  maps  of  the  route  and  the  after  the  ceremony  by  private  tele- 
like.  phone  lines  espiecially  installed  by  the 

Of  the  London  evening  newsp>ap)ers  Post  Office  in  the  Abbey  itself, 
the  Star  carried  Tuesday  in  its  mid¬ 
day  edition  sixteen  half-size  pages  of  Boats  Speed  Abbey  Prints 

pictures  and  articles  on  the  Royal  Newspiapier  story  coverage  in  the 


day  edition  sixteen  half-size  pages  of  Boats  Speed  Abbey  Prints 

pictures  and  articles  on  the  Royal  Newspiapier  story  coverage  in  the 
Family,  a  full  list  and  time  table  of  Abbey  was  compiaratively  easy,  owing 
the  procession  and  a  double-page  to  the  coopieration  of  the  Post  Office, 
spread  impression  by  an  artist  of  the  but  the  photograph«s  were  faced  with 


actual  crowning. 

Coronation  Day,  May  12,  made  these 


great  difficulty.  Traffic  regulations 
(sec  E.  &  P.  May  1,  Page  11)  pre- 


a  tremendous  number  of  photographs  and  gates.  Then  a  genius  recalled 
and  pictures.  that  the  River  Thames  rims  from  just 

>  beside  Westminster  Abbey  to  within 
Puzzles  for  Waiting  Crowd  200  yards  of  Fleet  Street.  Fast  motor 

The  Evening  Standard  struck  a  new  boat  service  from  Westminster  Bridge 
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IVIay  24 — New  Elngland  Assn, 
of  the  Associated  Press,  spring 
meeting.  Hotel  Copley-Plaza, 
Boston. 

May  24  •  June  1  —  Georgia 
Press  Assn.,  annual  convention 
and  Havana  trip,  starting  from 
Adel. 

May  25>27 — Proprietary  Assn, 
annual  convention.  Hotel  Bilt- 
more.  New  York  City. 

May  28-29  —  Third  annual 
Pennsylvania  Press  Conference, 
State  College,  Pa. 

June  3-4 — National  Federa¬ 
tion  of  Sales  Elxecutives,  national 
conference.  Hotel  Stevens,  Chi¬ 
cago. 

June  4-6 — New  Jersey  Press 
Assn.,  summer  meeting.  Buck- 
wood  Inn.,  Shawnee-on-the- 
Delaware,  Pa. 

June  7-12 — American  News¬ 
paper  Guild,  annual  convention, 
St.  Louis. 

June  7-8 — Iowa  Daily  News¬ 
paper  Conference,  Iowa  City, 
Iowa. 

June  7-9 — Eleventh  Annual 
ANPA  Mechanical  Conference. 
Drake  Hotel,  Chicago. 


special  editions  merely  preliminary  vented  the  usual  motorcyclists  or  vans 
canters.  The  evoiing  newspapers  nat-  getting  from  the  Abbey  to  Fleet  Street 
urally  had  the  biggest  opportunity  to  on  Coronation  day.  Walking  would 
score  on  speed,  the  mornings  of  the  have  meant  considerable  time  wastage, 
following  day  (May  13)  getting  equal-  as  the  procession  took  place  in  an  area 
ization  with  specif  supplements  and  closed  to  all  traffic  by  great  barriers 


line.  It  published  six  editions  each  of  to  Blackfriars  Bridge,  where  packets 
32  pages.  The  first  edition  was  on  of  photographic  plates  were  met  by 
sale  at  8.30  in  the  morning.  It  carried  motorcyclists  to  rush  them  to  the 

many  pages  of  pictures  of  the  all-  newspaper  and  picture  agencies’  of- 

night  crowds,  troops  assembling  and  fices,  was  the  solution  to  the  appar- 
the  like,  and  descriptions  of  scenes  ently  insoluble  problem, 
overnight  along  the  route.  The  “Mid-  In  all,  the  press  were  given  nearly 
day  Standard,”  usually  devoted  to  300  seats  in  the  Abbey,  principally 
horse-racing  and  sports  generally  was  for  staff  reporters.  Five  cameramen 
incorporated  in  this  early  edition,  were  allowed  in  the  Abbey,  under  the 
which  was  distributed  by  runners,  strict  rule  that  they  were  to  stay  in 
Another  feature  was  a  page  of  puzzles  one  place  until  the  conclusion  of  the 
to  amuse  the  waiting  crowds.  The  ceremony.  This  “one  place”  was  a 

other  editions  followed  about  every  wooden,  elevated  box,  some  12  feet 

two  hours.  They  carried  full  descrip-  long  by  4  feet  deep.  There  were  three 
tions  and  many  pages  of  photographs  press  cameramen  and  two  newsreel 
of  the  chief  events  of  the  day,  from  men  in  this  small  space.  The  author- 
the  Royal  Family’s  departure  from  ities  insisted  that  the  newsreel  pic- 
Buckingham  Palace  for  the  Abbey,  the  tures  of  the  Coronation  should  be 
arrival  outside  the  Abbey,  the  cere-  submitted  to  the  Earl  Marshall  and 
mony  itself,  the  procession  back  and  the  Archbishop  of  Canterbury  before 
the  welcome  by  the  crowds  at  the  being  released. 


No  Picture  Beats  Attempted 

There  was  no  attempt  to  secure  a 
beat  with  Abbey  pictures,  owing  to 
the  restriction  on  the  number  of 
cameramen  allowed  in  at  the  cere¬ 
mony. 

The  agencies  and  newspaners  natu¬ 
rally  pooled  their  available  picture 
resources  for  the  Abbey  ceremony  and 
maintained  individualism  with  their 
pictures  along  the  processional  route. 

Names  of  staff  reporters  and  special 
writers  covering  the  Abbey  ceremony 
were  in  many  instances  not  revealed 
by  the  newspapers  concerned,  but 
those  by-lined  included; 

Hugh  Walpole,  famous  novelist,  G. 
Ward  Price,  war  and  special  corre¬ 
spondent,  and  Miss  Margaret  Lane, 
staff  writer,  all  describing  the  Abbey 
scene  for  the  Daily  Mail;  H.  V.  Mor¬ 
ton,  noted  special  writer,  in  the  Ab¬ 
bey  and  Hannen  Swaffer  on  the 
streets  for  the  Daily  Herald;  A.  J. 
Cummings  on  the  route  and  J.  L. 
Hodson  in  the  Abbey,  both  staff 
writers,  covered  the  principal  points 
for  the  London  News-Chronicle. 

Daily  Mail  Writer  Knighted 

The  Daily  Mail  had  a  scoop  in  a 
double  sense  with  its  engagement  of 
Hugh  Walpole,  as  the  novelist  was 
granted  a  Knighthood  in  the 
King’s  Coronation  Honors  List  on  May 
11. 

The  chairman  and  managing  director 
of  the  Daily  Herald,  London,  The 
People,  London  Sunday  paper,  and 
principal  director  of  the  largest  group 
of  weekly  and  monthly  magazines  in 
the  country  (published  by  Odhams 
Press),  Julius  Salter  Elias  became 
a  Baron  in  the  same  Honor  List.  Brit¬ 
ish  comment  on  the  conferment  of  this 
high  honor  on  a  newspaper  owner  was 
best  summed  up  by  a  leading  article 
in  the  Daily  Express,  for  long  the 
most  active  and  outspoken  opponent 
of  Mr.  Elias’  Daily  Herald  in  circula¬ 
tion  and  policy:  “Mr.  Eli^ts  is  a  news¬ 
paperman  of  outstanding  ability  and 
energy  whose  skill  and  enterprise 
have  built  up  a  chain  of  successful 
journals.  He  is  the  organizer  of  many 
charities  which  have  specially  bene¬ 
fited  the  workers  in  the  newspaper  in¬ 
dustry.  His  honor  was  expect^  and 
it  is  deserved  and  welcomed.”  What 
title  name  the  new  Baron  will  choose 
has  not  been  announced. 


MOTION  DENIED  iJ 
TRANSRADIO  SUIT  | 

Reqaaat  for  Permission  and  Tm«  J 
Take  Depositions  of  WitnssasifJI 
17  Defendants  in  $1,700, OQq 
Action  Refused 

Hie  motion  made  last  week  b*  aj 
tomeys  for  the  17  defendant  ^ 
$1,700,000  restraint  of  trade  suk  b 
Transradio  Press,  Inc.,  and  Bai 
News  Association,  Inc.,  for  lesf^  I 
take  depositions  of  witnesses  wbo  In 
at  a  greater  distance  than  100 
from  New  York  and  for  an  ^Ttnnia 
of  time  for  this  undertaking  wn  ^ 
nied  early  this  week  by  United  Sbb 
District  Judge  John  W.  Clancy 
Judge  Clancy’s  ruling  merely 
“Motion  denied.  The  applicatko  «• 
tirely  fails  to  meet  the  requiremat! 
prescribed  for  such  relief  by  Rule  sc 
May  17,  1937.” 

Equity  Ride  No.  S6 

Equity  Rule  56,  referred  to,  stUg 
that  after  the  case  is  put  on  trial  cal¬ 
endar  “no  further  testimony  by 
position  shall  be  taken  except  fa 
some  strong  reason  shown  by  ifi. 
davit.  In  every  such  ai^licatkm  tb 
reason  why  the  testimony  of  the  wk 
ness  cannot  be  had  orally  on  tb 
trial,  and  why  his  deposition  has  w 
been  before  taken,  shall  be  set  fcrtli, 
together  with  the  testimony  \duch  c 
is  expected  the  witness  wiU  give.” 

Last  week  defendants’  attoneyi 
filed  the  motion  together  with  a 
memorandum  charging  “news  pincy7 
on  the  part  of  Transradio.  Tsay  f  J 
Digges,  attorney  for  Transradio,  mst 
given  by  the  court  until  May  14  tot 
file  an  answer  to  the  memorandum. 

The  answer  stated:  “I.  The  dH 
fendant’s  application  does  not  ccmioms 
with  the  requirements  of  equity  ruk( 
56.  (a)  No  reason  is  shown  why  tbi 

depositions  have  not  been  taken  be-i 
fore.  (b)  No  proper  statement  ij 
given  of  the  testimony  which  it  is  ew 
pected  each  witness  will  give,  (c)  Not 
strong  reason  is  shown  for  taking  de4 
positions.  H.  Conclusions  to  be  estab4 
lished  by  the  depositions  do  not  coni 
stitute  a  defense  to  the  within  ac| 
tion.” 

Plaintiff  Files  Ansioer 

It  continued:  “Plaintiff  news  gad- 
ering  associations  have  attenqitet 
during  more  than  three  years  of  tha 
business  activities,  to  conduct  the 
business  upon  the  highest  ethia 
plane. 

“No  complaint  has  ever  been  mao 
by  any  defendant  to  the  plaintifis  thi 
any  single  item  of  its  news  was  ui 
fairly  appropriated,  and  no  action  fc 
any  such  alleged  appropriation  hi 
ever  been  instituted  against  tha 
plaintiffs  by  any  defendant  or  by  any 
one  else. 

“A  roving  commission  giv»  ' 
these  defendants  the  opportunity  t. 
take  depositions  would  merely  pro¬ 
long  the  severe  handicap  of  ui^ 
competition  from  which  plaintifis 
presently  suffer,  and  could  serve 
useful  purpose.”  , 

The  case  is  now  on  the  reserve  cai 
endar  in  federal  court  for  May  24  a» 
is  expected  to  be  heard  some  time 

June. _ - 

SIMOND  QUITS  PARIS  POST 
Paris,  May  17 — Henry  Simond 
managing  editor  of  the  Echo  de 
has  announced  his  resignation,  whic 
was  immediately  followed  by 
'  about  fifteen  of  his  principal  coUabo 
rators,  including  Henri  de  Kerillis  an 
Raymond  Cartier,  two  of  the  mo 
outspoken  opponents  of  the  preset 
government  in  that  newspaper.  It^ 
explained  that  Simond’s 
was  purely  a  question  of  adminisw 
tion  and  not  because  of  political  on 
agreement. 
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OFFICE  GUILD  FORMED 
FOR  N.  Y.  DAILIES 


Broun,  at  Organisation  Meeting,  Pre¬ 
dicts  ANG  Convention  Will  Accept 
Business  Office  Members  or 
Vote  Close  Alliance 


With  several  hundred  workers  from 
New  York  dailies  present,  the  News¬ 
paper  Office  Guild  of  New  York, 
whose  membership  is  open  to  all 
newspaper  employes  not  eligible  to 
join  the  mect^ical  unions  or  the 
American  Newspaper  Guild,  held  its 
first  membership  meeting,  May  17,  in 
the  Hotel  Astor,  New  York. 

The  belief  that  there  will  be  either 
a  merging  of  the  new  business  office 
unions  with  the  Newspaper  Guild  or  a 
very  close  working  arrangement  be¬ 
tween  office  and  editorial  guilds  was 
expressed  by  Heywood  Broun,  na¬ 
tional  guild  president,  the  principal 
speaker. 


ASG  May  Admit  Office  Worhmrm 

“The  time  has  come  for  the  Guild 
to  carry  out  in  practice  its  espousal 
of  industrial  unionism,”  Broun  main¬ 
tained.  He  predicted  that  the  ANG 
convention  next  month  would  either 
vote  to  accept  into  membership  busi¬ 
ness  office  employes  or  to  affiliate  very 
closely  with  their  organization. 

Carl  Randau,  New  York  World- 
Telegram,  president  of  the  New  York 
Guild,  di^ussed  procedures  of  nego¬ 
tiation  cuid  his  welcome  was  in  line 
with  a  resolution  unanimously  adopted 
by  the  Representative  Assembly,  May 
13,  which  read: 

“Resolved,  that  the  Representative 
Assembly  of  the  American  Newspaper 
Guild  welcome  the  organization  of 
the  business,  advertising  and  circula¬ 
tion  d^artment  people  into  the  News¬ 
paper  Office  Guild  and  pledge  itself 
to  help  organize  that  field.” 

The  meeting  voted  to  approach  all 
other  unions  in  the  newspaper  field  in 
the  interest  of  forming  a  “Joint  Coun¬ 
cil  of  New  York  Newspaper  Unions.” 
The  president  was  also  instructed  to 
contact  the  office  guilds  of  other  cities, 
“for  the  purpose  of  setting  up  a  na¬ 
tional  committee  to  coordinate  the 
organizational  work.” 


eludes  representatives  of  the  groups 
mentioned. 

The  following  temporary  unit  chair¬ 
men  whose  duties  are  to  arrange  for 
the  first  meeting  of  their  chapters, 
elect  officers  and  aid  in  the  collection 
of  dues  were  named:  Gerald  J.  Brown. 
New  York  Daily  News;  E.  C.  Watson, 
New  York  Mirror;  William  Tarter, 
New  York  American;  Leon  Climenko, 
New  York  Times;  Lee  Cashin,  New 
York  Evening  Post;  Miss  Rita  Carlin, 
New  York  Journal,  and  Wilbur  Born- 
stein,  Brooklyn  Eagle. 

A  second  membership  meeting  of 
the  organization  will  be  held  May  24. 
The  office  of  the  group  is  Room  703, 
62  West  45th  Street,  New  York. 


Guild  Constitution 


To  Undergo  Changes 


As  reported  by  the  International 
Executive  Board  of  the  American 
Newspaper  Guild  the  most  important 
problem  to  come  before  the  annual 
convention  in  St.  Louis,  June  7  to  12, 
will  be  the  stand  on  the  "guild  shop.” 
Reporting  great  strides  in  the  organ¬ 
ization  during  the  year,  the  lElB  urges 
greater  unity  on  the  question. 

Approximately  200  delegates  out  of 
a  possible  319  are  expect^  to  attend 
the  convention.  About  90  attended  in 
1936  in  New  York. 

Several  revisions  to  the  constitution 
are  to  be  suggested  at  the  convention 
by  the  International  Constitution 
Committee.  Provision  for  student 
membership  is  to  be  suggested  along 
with  changes  in  the  officer  set-up. 
Since  duties  of  the  executive-secre¬ 
tary  have  increased  the  commission 
suggests  that  official  duties  should  be 
divided  between  an  executive  officer 
called  executive  vice-president  and 
a  secretary- treasurer. 


N.  Y.  Times  Man  President 

Hie  organization,  formed  May  10 
“for  the  purpose  of  improving  work¬ 
ing  conditions  for  the  employes  of 
New  York  newspapers  and  whose 
aims  and  purposes  are  to  provide  for 
a  decent  standard  of  living  through 
higher  wages,  elimination  of  insecurity 
and  more  favorable  conditions  of 
work,”  elected  the  following  tem¬ 
porary  officers:  Leonard  Goldsmith, 
New  York  Times,  president;  Julian 
Becker,  Brooklyn  Eagle,  vice-presi¬ 
dent;  Miss  Jane  Schwartz,  New  York 
Times,  secret  try;  Arthur  Milton,  New 
York  American,  treasurer,  and  Leon 
Climenko,  New  York  Times,  sergeant- 
at-arms. 

According  to  the  membership  appli¬ 
cation,  the  signer  designates  the 
Newspaper  Office  Workers  Guild  of 
New  York  as  collective  bargaining 
agent  Initiation  fee  is  fifty  cents  with 
monthly  dues  scaled  as  follows:  Un¬ 
employed,  five  cents  with  no  initia¬ 
tion  fee;  up  to  $18,  twenty-five  cents; 
$18.01  to  $25 — fifty  cents;  $25.01  to 
$35—  75  cents,  and  $35  and  up— one 
dollar. 

During  the  meeting  representatives 
of  Philadelphia’s  Newspaper  Adver¬ 
tising  Guild,  represented  by  William 
Farson,  of  the  Philadelphio  Inquirer, 
its  president,  told  of  a  working 
agreement  with  newspaper  truck 
drivers  employed  by  newspapers, 
news-dealers  and  the  ANG  under  the 
Philadelphia  Joint  Council  of  News¬ 
paper  Unions.  Thomas  McCarthy  is 
chairman  of  this  council,  which  in- 


Approximalely  half  of  Rhode  Kland'a 
family  population  live  in  A.  B.  C.  Pro* 
videnee.  Without  forced  cireulalion.  but 
because  they  want  Rhode  Island'a  lead* 
inK  home  papers 


tbo  JonrnabBullotln  goea  daily  into  19 
out  of  20  homea  in  thia  maaa  market 


and  into  2  out  of  S  homea  Ohe  claaa 
mariLot)  in  the  atalo* 


PROVIDENCE 

JOURNAL  .  BULLETIN 


GUILD  CLAIMS  10,209; 
BUSINESS  UNIT  SIGNS 


office  guild,  and  S.  S.  Wallace,  fy 
business  manager  of  the  Press.  ’ 


la 


Membership  Now  Double  That  of 
1936,  Guild  Reporter  States — 
Cleveland  Press  Signs  Agreement 
With  Business  Office  Employes 


The  Cleveland  Newspaper  pfl^, 
Guild  was  formed  about  two  monft.  ■ 
ago,  shortly  after  the  signing  of  a  ne«  I 


wage  contract  between  the  Cleveluid 
Press  and  the  ANG. 


The  American  Newspaper  Guild,  in 
the  Guild  Reporter,  May  15,  claims  a 
membership  of  10,209,  double  the  fig¬ 
ure  for  1936.  The  number  of  active 
guild  units  rose  from  58  to  88  in  the 
year,  it  was  stated.  Business  office 
guilds  are  also  being  organized  tmder 
the  wing  of  the  ANG. 

Hie  Cleveland  Press,  a  Scripps- 
Howard  newspaper,  has  just  signed 
a  collective  bargaining  agreement  with 
its  business  office  employes.  It  is  the 
first  such  agreement  made  in  the 
country  between  a  major  newspiaper 
and  clerical  workers. 


Dismissal  Pay  Granted 
The  agreement  gives  the  employes, 
members  of  the  Cleveland  Newspaper 
Office  Guild,  dismissal  pay  up  to  six 
weeks  for  five  years’  service;  annual 
two-week  vacations  with  pay;  sick 
leave  benefits;  the  40-hour  week  (with 
the  exception  of  executives  and  con¬ 
fidential  clerks)  and  a  five-day,  40- 
hour  week  for  commercial  artists. 

Minimum  wages  are  set  up  for  vari¬ 
ous  classifications  of  employes  under 
the  agreement,  which  was  signed  by 
Winston  R.  Cowie,  president  of  the 


New  Group  Has  4S  Metnben 

The  new  guild  claims  about  4$ 
members,  most  of  whom  are  in  the 
lower  pay  brackets.  This  is  about 
half  the  number  eligible  to  join,  the 
backers  say.  All  office  workers  an 
entitled  to  membership.  Men  in  the 
advertising  department  have  taken  in 
active  part  in  the  organization. 

The  office  workers  are  not  coo. 
nected  with  the  Cleveland  chapter  o{ 
the  American  Newspaper  Guild,  a], 
though  members  of  the  latter  group 
advised  them  unofficially  in  their  or- 
ganization  work.  The  office  worketi 
union  has  no  outside  affiliation. 

Office  workers  are  also  being  or- 
ganized  in  Philadelphia,  San  Fran¬ 
cisco,  Rochester,  N.  Y.,  Virginii, 
Minn.,  Birmingham,  Ala.,  St  Louk, 
Seattle,  Akron,  Chattanooga,  Ninot, 
N.  D.,  and  Madison,  Wis.,  according 
tc  the  Guild  Reporter. 

The  International  Executive  Board 
of  the  ANG,  in  line  with  previous 
actions  in  support  of  the  CIO  move¬ 
ment,  voted  recently  not  to  send  guild 
officers  to  the  conference  of  unions 
called  by  the  AFL  for  May  24  in 
Cinciimati  to  take  some  action  regard¬ 
ing  the  Committee  for  Industrial  Or¬ 
ganization. 


Broader  Suspension  Power 

Provision  for  the  suspension  or 
revocation  of  charters  by  the  lEB  is 
also  suggested. 

In  respect  to  strikes,  obviously 
prompted  by  an  occurrence  at  a  tmit 
meeting  when  a  strike  vote  was  de¬ 
feated  on  the  New  York  World-Tele¬ 
gram,  the  commission  suggests  that 
“no  one  be  allowed  to  participate  in 
a  strike  vote  who  has  become  an  ac¬ 
tive  member  less  than  30  days  before 
the  vote.”  It  was  charged  that  at  the 
meeting  in  question  “there  was  evi¬ 
dent  packing  of  the  meeting  by  the 
management  with  employes  not  fa¬ 
miliar  with  the  guild,  not  interested 
in  its  problems  and  motivated  solely 
by  the  desire  to  prevent  a  strike.” 
Also,  it  was  mentioned  that  provision 
must  be  made  so  that  in  city-wide 
parleys  a  strike  vote  may  be  made 
jointly  by  all  those  involved. 

The  drafting  conunittee  proposes  a 
tightening  up  of  discipline  in  financial 
matters  of  the  guild,  particularly  in 
the  payment  of  assessments. 


Figures  That  Tell  Of 
Prosperity 


What  a  community  has  to  spend  is  a  good 
gauge  as  to  what  it  will  buy,  and  Wash¬ 
ington,  D.  C.,  as  shown  by  official  data 
as  of  1935,  spent  in  retail  business  $555 
per  capita — only  $2  less  than  Boston, 
the  highest. 


According  to  these  1935  figures  Wash¬ 
ington  is  the  8th  largest  retail  market  in 
the  United  States — a  greater  volume  than 
all  retail  business  in  New  Mexico,  Utah 
and  Wyoming  combined;  and  exceeding 
in  retail  business  the  amount  transacted 
in  each  of  eighteen  other  States. 


The  Washington  Market  is  definitely  a 
prosperous  market  and  you  reach  these 
spendable  incomes  directly  and  influen¬ 
tially  through  THE  STAR  —  Evening 
and  Sunday. 
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Here  are  facts  that  take  the  guesswork 
out  of  sales  planning.  The  Plain  Dealer’s 
sales  tax  study  is  the  first  authentic 
record  of  Ohio’s  sales  ever  made.  It  is 
the  actual  sales  record  of  all  of  Ohio’s 
276,000  retailers. 

These  sales  facts  accurately  show  the 
relative  importance  of  Ohio’s  markets. 
They  reveal  a  hidden  market — the  second 
largest  market  in  the  state/ 

Write  today  for  “Retail  Sales  Tax 
Records” — a  booklet  showing  the  total 
and  per  capita  retail  sales  of  counties, 
cities,  towns  and  rural  areas  in  Ohio — 
including  a  breakdown  of  grocery  and 
drug  sales.  Independent  and  chain  store 
grocery  and  drug  volume  is  also  shown 
by  counties  for  the  entire  state. 


48%  of  Ohio*s  Retail  Sales  are 
in  the  Compact  Cleveland  Market 

Nearly  half  of  all  retail  sales  in  Ohio 
are  concentrated  in  the  Compact  Cleve¬ 
land  Market — a  group  of  30  counties  in 
Northeastern  Ohio  adiacent  to  Cleveland. 
This  is  a  767  million  dollar  retail  market ! 
But  26  of  these  30  counties  form  the 
second  largest  market  in  Ohio,  exceeded 
only  by  Cleveland  itself.  The  retail  vol¬ 
ume  of  this  rich  and  concentrated  market 
was  unknown — until  revealed  by  these 
sales  tax  figures.  There  is  only  one 
economical  avenue  to  these  26  counties. 
They  are  included — at  no  extra  cost — 
with  the  Cleveland  coverage  of  the  Plain 
Dealer. 


20.8% 

of  Oliio'ft 

Voluffn« 

14.2% 

greaterK 

el  Ohio's 
Volume 

XLEVELANDI 

RETAIL  SALES  VOLUME 

State  of  Ohio 


5.9% 

of  Ohio's 
Velum# 

SUMMIT 

COUNTY 

(Akreo) 


3.7% 

of  Ohio's 
Volume 

STAIK 

COUNTY 

(CsMStMl) 


AREA 


Total  Solos 
Volume 

4t  Wooks-193S 


#  Cuyahoga  (Cleveland) . >331,318,809.80 

%  26  Counties  (Adjacent  to  Cleveland).  225,640,427.04 

Hamilton  (Cincinnati) .  177,784,083.48' 

Franklin  (Columbus) .  120,711,937.27 

Lucas  (Toledo) .  102,352,694.37 

#  Summit  (Akron) .  94,571,288.26 

Montgomery  (Dayton) .  77,575,294.36 

#  Stark  (Canton) .  58,830,542.02 

#  Mahoning  (Youngstown) .  56,852,889.81 


1$  331.318,809.80  )  225,640,427.04  594.571.280.26  551,830,542.02 

The  Compact  Cleveland  Market 
>767,213,956.93—48.2%  of  Ohio’s  retail  sales 


3.6% 

of  Ohio's 
Volume 


lINNONtNO 

oauNH 

I  (Yesmestewe): 

556,852,881811 


Total  for  above . *1,245,637,966.41 

Grand  total  for  state  .  ..  1,594,296,114.1.1 


“Dick”  Merrill  and  co-pilot  Lambic 
made  history  as  they  completed 
their  memorable  round  trip  flight, 
bringing  Coronation  pictures  to 
Hearst  newspapers. 
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Harwell  Earned  Editor  AD  BUREAU  TO  HAVE 
of  Tennessean  Papers  AID  OF  NAEA  GROUP 


Nashville,  Tenn.,  May  20 — Coleman 
Harwell,  who  left  the  managing  edi¬ 
torship  of  the  Evening  Tennessean 

six  years  ago  to  _ 

join  the  news 
staff  of  the  New 

Telegram,  has 
been  appointed 

executive  editor  rtir  T 

of  the  Tennes-  '  |j  J 

sean  Newspa-  VB 

pers,  morning, 
evening  and 

Simday,  it  an-  A 

nounced  by  Sil-  ^ 

liman  Evans, 

president  and  Coleman  Harwell 


Advisory  Committee  of  Five  N**|. 
paper  Advertising  Managers 
Will  Be  Invited  to  Help, 
Friendly  Announces 

"Five  newspaper  advertising  man. 
agers  of  ability  and  talent  are  to  be 
invited  by  the  Committee  in  Charge  of 
the  Bureau  of  Advertising,  to  act  « 
an  advisory  group  with  the  Bui«ig 
director  and  his  staff,  according  to  a 
resolution  passed  by  the  Bureau’s  got. 
erning  board. 

This  announcement  was  made  by 
Eldwin  S.  Friendly,  business  manager 
of  the  New  York  Sun,  who  is  chair, 
man  of  the  Committee  in  Charge  d 
the  Bureau. 

_ _  _ _  The  committee  stipulated  that  the 

>  one  of  the  youngest  men  to  chairman  of  this  advisory  committii 
e  an  executive  editor  of  two  is  to  be  the  president  of  the  Newspa- 
jolitan  newspapers  at  his  pres-  per  Advertising  Executives  Assoda- 
je  of  31.  In  his  new  position,  tion.  Irwin  Maier,  of  the  Milwavkat 
in  full  charge  of  the  news  de-  Joumai,  is  the  present  NAEA  prea- 
snts  of  the  Nashville  Tennes-  dent.  Other  members  of  the  coo- 
and  the  Evening  Tennessean,  mittee  will  be  announced  by  Mr, 
vans  announced.  Friendly  soon. 

1  in  Nashville,  the  son  of  S.  K.  Mr.  Friendly  explained  that  the 
*11,  a  leading  wholesale  mer-  Bureau’s  governing  committee  had  al. 
and  the  late  Mrs.  Harwell,  Mr.  ready  accepted  the  United  Front  pro- 
*11  became  a  cub  reporter  on  posal  to  add  four  special  represent!. 
Svening  Tennessean  in  1927,  fives  to  its  membership,  and  that  a 
graduation  from  the  University  closer  working  relationship  betwea 
;  South  at  Sewanee  and  post-  f^'e  Bureau  and  the  NAEA  also 
ate  work  at  Columbia  Univer-  seemed  highly  desirable.  The  new 

advisory  committee  would  meet  peri- 
now  ails  a  post  entirely  new  odically  with  Bureau  executives  and 
the  Tennessean  newspapers,  advise  on  matters  of  promotion. 

•  his  direction,  J.  Percy  Priest,  “Full  discussion  of  this  idea  devel- 
»ing  editor,  Nashville  Tennes-  oped  the  opinion  that  such  an  ar- 
and  Ray  Learner,  managing  rangement  would  be  of  great  prac- 
,  Evening  Tennessean,  continue  tical  value  to  the  Bureau,’’  said  Mt. 
irge  of  the  two  staffs.  Friendly. 


IN  the  early  days  of  the  Los  Angeles  One  printer  inquired  when  a  case 
Times,  when  it  was  yet  but  a  small  of  72  point  type  contained  as  many 
bucolic  daily  with  a  one-man  edi-  9s.  The  answer  to  that  was  that  the 
torial  and  news  staff,  and  the  late  Tribune  compositor  had  inverted  a 
Gen.  Harrison  Gray  Otis,  was  its  sole  few  6s. 

editorial  and  news  dopester,  he  sought  The  payoff  came  in  a  letter  from  a 
to  perpetuate  an  April  fool  joke  on  farmer  who  hasn’t  had  a  crop  in 
the  new  postmaster  who  was  taking  seven  years.  He  wrote  on  a  day  when 
over  the  office  on  April  1.  Accordingly  a  northwest  gale  was  whipping  the 
Editor  Otis  wrote  and  sent  to  the  com-  once-again-dry  plains, 
posing  room  the  following  notice:  Mr.  Farmer  wanted  to  know  why, 

“When  Col.  Dunkleberger  assumes  if  the  editor  could  place  a  value  on  a 
the  duties  of  Postmaster  of  Los  An-  snowfall,  he  couldn’t  place  a  value 
geles  tomorrow  he  will  celebrate  the  on  the  duster 

event  by  selling  thirteen  new  two-  He  inferred  the  editor  had  water  on 
cent  stamps  for  a  cent  and  a  quarter,  the  brain,  probably  was  a  wet  and 
while  they  last”  suggested  a  banner  “N.  D.  Real  Elstate 

But  when  the  item  appeared  in  the  Again  Moving.” 
paper,  without  a  proof  of  it  having  The  editor  brought  the  controversy 
been  submitted  to  the  editor,  he  found  to  an  end  with  that  letter, 
the  joke  was  on  himself,  for  the  in¬ 
telligent  compositor,  in  conformance 
with  Editor  Otis’s  iron-clad  style 
guide,  type  figLires  instead  of  spelling 
out  the  numerals  in  the  copy,  so  that 
the  announcement  as  it  appeared  in 
the  paper  was  to  the  effect  that  the  Chicagoan  Becomes  N.  Y.  Ad  Club 
new  postmaster  would  sell  “13  two-  Secretary  June  1 

cent  stamps  for  IVi  cents.  Thomas  A.  Burke,  former  director 

When  the  irate  editor  reproved  the  g{  publicity  of  the  National  Safety 
prmter  for  being  so  stupid  as  not  to  Council,  Chicago,  will  succeed  L.  Eld- 
comprehend  that  “a  cent  and  a  quar-  nill  as  sco¬ 

ter”  was  the  equivalent  of  26  cents,  [m|  ansmBSSjOg'  retary  of  the  Ad- 
in  the  sense  in  which  it  was  used,  the  vertising  Club  of 

printer  countered  by  saying:  “I  New  York,  June 

thought  maybe  you  were  joking  when  H  Qj}']  ^bo 

you  wrote  that  13  two-cent  stamps  bas  filled  the  po- 

would  be  sold  for  a  cent  and  a  quar-  sition  since  June 

ter,  but  I  did  not  think  you  were  i  1935^  retires  in 

joking  a  short  while  ago  when  you  accordance  with 

told  me  that  the  next  time  I  spelled  the  understand¬ 
out  a  common  fraction  like  one-half  big  that  he  had 

or  one-fourth,  instead  of  using  the  accepted  the  post 

type  hgures  for  same,  I’d  get  fired.”  only  for  the  dur- 

•  •  *  ation  of  Presi- 

A  TOT  .EDO  (O.)  sports  writer  asked  Thomas  A.  Bieke  dent  H.  B.  Le- 
Manager  Bert  Niehoff  of  the  Quatte’s  term  of 

Louisville  American  Association  club  office. 

the  condition  of  Woodrow  Williams,  Mr.  Burke  has  been  active  in  traffic 
Louisville  shortstop,  who  was  taken  safety  work  since  1928,  when  he 
to  a  Toledo  hospital  recently  for  joined  the  National  Safety  Council, 
observation.  In  addition  to  his  publicity  work  he 

“Williams  has  been  ordered  to  the  edited  four  Council  publications  and 
hospital  for  observation  by  a  brain  wrote  many  safety  programs  and 
specialist,”  Niehoff  replied.  “He’s  plays  featured  on  radio  networks  in 
been  having  dizzy  spells  and  will  be  recent  years.  Before  joining  the  Na- 
assigned  as  sports  writer  if  his  condi-  tional  Safety  Council  he  was  execu¬ 
tion  does  NOT  improve.”  tive  secretary  and  treasurer  of  the 

*  *  *  Affiliated  Lecture  and  Concert  Bu- 

AT  a  recent  dinner  attended  by  reaus,  managing  road  tours  of  many 
employes  of  the  Pasadena  (Cal.)  noted  people,  including  Prince  Wil- 
Star-News  and  Post,  this  story  was  liam  of  Sweden,  Coimt  Felix  von 
told  by  the  toastmaster  on  George  Luckner,  the  late  Harry  Houdini  and 
Fugate,  advertising  manager  of  both  others. 

papers.  A  native  of  Iowa,  he  is  a  Univer- 

The  advertising  man  was  reported  sity  of  Oregon  graduate  and  worked 
as  having  called  the  office  from  his  for  several  years  on  Oregon  news- 
home  to  ask  the  results  of  the  fourth  papers  before  he  came  East.  He  is 
race  at  the  Bay  Meadows  track.  married  and  the  father  of  one  son, 

“Just  a  moment,  please,”  the  switch-  Dick, 
board  operator  said  as  she  plugged 
his  call  into  the  editorial  department. 

“Editorial”  answered  a  new  voice 

.  ■EfTiTiWiTiTSl 

Thank  you, 
man,  and  hui  _ 
later  he  called  back. 

“Say,  were  you  trying  to  kid  me? 

I’ve  looked  all  through  the  form  sheet 
and  don’t  find  any  horse  by  that  name 
even  entered.” 


Kditor  &  PuELiSHEE  Will  pay  $2  for  each 
“Short  Take”  accepted  and  published.  Those 
not  us^d  will  not  be  returned. 


T.  A.  BURKE  SUCCEEDS  GILL 


(Copyright.  1937,  NUA  Service.  Inc.) 


said  the  advertising 
up.  Five  minutes 


The  Dionne  quintuplets  are  3  years  old  May  28.  All  the 
world  watches  with  interest  their  growth  and  development.  And 
the  world  watches  through  NEA  pictures.  Since  a  few  days 
after  the  quins’  birth,  their  pictures  have  been  distributed  exclu' 
sively  as  part  of  the  regular  NEA  feature  service  and  at  no  added 
cost  to  NEA  client  newspapers. 

For  the  birthday  week  NEA  is  releasing  some  of  the  most 
distinctive  and  colorful  pictures  ever  made  of  the  little  girls. 
NEA  also  is  offering  a  birthday  rotogravure  supplement  telling 
in  pictures  the  complete  life  story  of  the  quintuplets.  Rates  and 
samples  of  the  supplement,  which  still  is  available  in  a  few  terri' 
tories,  will  be  sent  on  request. 

NEA  Service,  Inc. 

NEW  YORK  CLEVELAND  SAN  FRANCISCO 


To  drouth-parched  North  Dakota 
came  an  April  snowfall  that  left 
12  inches  of  moisture-saturated  blan¬ 
ket  whitening  the  prairies.  Seeking  a 
variation  of  the  trite  banner  “Million 
Dollar  Snow  Falls,”  Gordon  MacGre¬ 
gor,  Bismarck  Tribune  city  editor, 
suggested  that  the  snow  story  be  ban¬ 
nered  “$999,999.98  Snowfall  Enriches 
State.” 

Response  to  the  banner  line  was 
immediate.  Some  readers  wondered 
if  the  two  cents  difference  was  allow- 
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Net  Paid  Circulation  of  the  Los  Angeles  TIMES  for 

the  Six  Months  Ending  March  31,  1937  i,'  ‘ 


The  Largest  Daily  and  Sunday  Gain 
Ever  Made  by  The  Times  in  One  Year 
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Coa»t  Dames  Plan  Ad  : 

Bureau  to  Sell  Chains  Emerge. 

Los  Angeles,  May  17— Machinery  ,  '^‘f„  week’s  meeting  is  sched  . 

through  which  Southern  California  ^  t  u  i 

dailies  may  make  a  united  sales  effort  ‘hro^h  will  ^  followed  by  a  di. 
toward  maintaining  or  increasing  lin-  P^^nta  ion  o  e  pro^am  to  pu^ 
age  from  chain  stores,  is  under  dis-  — 

cussion  here.  Tentative  plans  were 

approved  at  a  publishers’  meeting  last  of  a  co. 

week,  and  Cl^k  Waite,  chairmL  of  cor^isting  of  three  publish, 

the  California  Newspaper  Publuhers’  advertising  managers. 

Association  advertising  committee,  and  DAILY  CREDIT  MEN  TO  MRPr 

president  of  Southern  California  As-  _ 

sociated  Newspapers,  was  empowered  Newspapermen  Active  in  PI..,: 
to  name  an  organizing  committee  to  Credit  Conaress 

meet  this  week.  This  committee  in-  ™  . 

eludes  H.  C.  Burkheimer,  publisher  of  Chicago,  May  17— One  hundred  fii: 

the  Alhambra  Post- Advocate;  Jacob  newspaper  national  mag^  ^ 
Funk,  Santa  Monica  Outlook,  and  billboard  credit  executivt 

Harvey  Ung,  Burbank  Review.  treasury  department  rep^. 

r'  *  ,  A  .  tives  are  expected  to  attend  the  & 

Central  Ulhce  in  Lot  Angelet  annual  Convention  and  Credit  Cer 

The  proposed  set-up,  which  prob-  gress  of  Industry  of  the  Natiooel^, 
ably  will  be  known  as  the  Affiliation  sociation  of  Credit  Men,  in  Chw 
of  Southern  California  Dailies,  calls  June  20-24. 

for  the  establishment  of  a  central  This  estimate  was  made  this  »et, 
office  in  Los  Angeles  in  charge  of  a  by  Allen  Selby,  general  credit  bse! 
manager  whose  duties  will  be  to  con-  ager,  Chicago  Daily  News,  gtnfr 
tact  advertising  executives  of  speci-  chairman,  Credit  Congress  of  Iniisti, 
fled  chain  stores.  While  he  will  not  Four  newspaper  credit  men  in  i 
sell  individual  papers  directly,  he  will  many  cities  are  serving  as  local  cor., 
make  a  general  presentation  for  the  vention  chairmen  for  their  r^ieeti  - 
member  newspapers  as  a  whole,  and  credit  associations.  They  are:  B.  B 
will  serve  as  a  contact  man  between  Gratzer,  Louisville  Courier-Jom.- 
the  publishers  and  the  chains.  One  and  Times;  A.  H.  D.  Perkin* 
of  the  present  difficulties  in  selling  the  phis  Press-Scimitar;  M.  R  S««s*. 
chains  is  the  fact  that  executives  Omaha  Bee-News,  and  Harry  A.  Ln  < 
handling  the  advertising  are  located  Providence  Journal  and  Bulletm. 
in  Los  Angeles,  many  miles  from  some  TTie  program  for  the  adverfeii. 
of  the  cities  in  which  stores  are  lo-  media  session  is  being  prepued 
cated.  National  Chairman  Floyd 

The  bureau  will  be  financed  by  a  Cleveland  Plain  Dealer,  and  the  fo!- 
small  assessment  per  chain  store  in  lowing  vice-chairmen:  Charlei  A 
the  publishers'  community.  It  will  be  Colton,  Boston  Transcript,  C.  S.  &-= 
independent  of  CPNA.  garth,  Chicago  Tribune;  V.  D.  Stoii 

The  program  as  it  is  being  presented  Oakland  Tribune;  J.  F.  Whalley,  NF 
to  publishers  was  worked  out  by  L.  and  John  R.  Bartizal,  Esquire. 


Judge  Aids  Press  at  Murder  TrUd 


PAYROLLS  UP  46% 
i  IN  GRAND  RAPIDS 


f:^The  GraniRapids^^?:^^ 

STWKES  ^ 


TALKS  ON  CENSORSHIP 

Censorship  in  European  countries 
under  dictatorships  was  discussed  by 
Joseph  Phillips,  former  Moscow  cor¬ 
respondent,  New  York  Herald  Trib¬ 
une,  now  on  that  paper’s  New  York 
staff,  in  a  talk  May  17  before  journal¬ 
ism  and  history  students  at  the  Col¬ 
lege  of  the  City  of  New  York.  In 
relating  how  correspondents  lose  con¬ 
tact  with  home  offices  he  told  of  one 
writer  receiving  only  one  letter  in 
four  years,  informing  him  his  salary 
had  been  reduced. 


List  of  Working  Prett 

Among  the  working  press  present 
are: 

Reporters:  George  Dixon  and  Edna  Fergu¬ 
son,  New  York  Daily  News;  James  Kilgallen, 
INS;  Ira  Wolfert,  North  America  Newspaper 
Alliance;  Mary  Plummer  and  F.  F.  Banker, 
AP;  Joseph  Lattin,  Standard  News  Service; 
Charles  Zemer,  New  York  Times;  Allan  Kel¬ 
ler  and  Weston  Barclay,  New  York  World- 
Telegram;  Herbert  A.  Spiro,  George  Carroll 
and  James  Horan,  New  York  Evening  Journal; 
Marny  Nichols,  New  York  American. 

C.  R.  McLendon,  New  York  Herald  Trib¬ 
une;  A.  Beckett,  New  York  Post;  Max 
Weiner,  Newark  News;  Jane  Franklin,  New 
York  Daily  Mirror;  John  Byrne  and  Joseph 
Hall,  Jersey  City  Journal;  Charles  Brody,  J. 
D.  Murphy,  A1  Ransom,  R.  W.  Richardson, 
Hoboken  Observer;  Ellis  Shapiro,  Nadia  Zigal- 
ska,  Thomas  O’Connor,  Bayonne  Times;  Wil¬ 
liam  Spaar,  Miss  Lung.  Newark  L.edger; 
Stephen  Rogers,  Metropolitan  News  Service; 
William  Wilson,  Bergen  Evening  Record, 
Hackensack;  Horace  Tani,  Jack  Kalter,  Hud¬ 
son  Dispatch,  Union  City. 

Photographers:  Murray  Becker,  AP;  Wil¬ 
liam  H.  (Doc)  Skinner,  Jade  Layre,  New 
York  Evening  Journal;  John  Reddy,  New 
York  Mirror;  Daniel  MacFarland,  Acme  Ser¬ 
vice;  Leonard  Morgan,  Morgan  News  Ser¬ 
vice;  Charles  Dietrich,  Hudson  Dispatch, 
Union  City;  John  Scully.  Jersey  Observer; 
Daniel  Kelleher,  Bayonne  Times;  James  Dol- 
bear,  Jersey  City  Journal;  Edward  Jackson, 
Jack  Tresilian,  (^rles  Hoff,  New  York  Daily 
News;  Andy  Dineri,  (Harence  Crawford,  New¬ 
ark  Ledger;  Charles  Roth,  Bergen  Evening 
Record,  Hackensack. 

Hudson  County  Surrogate  John 


KnipUBl 


Furniture  Prosperity  Focuses 
on  the  Grand  Rapids  Press 

rrodiiction  increases  of  .^00  to  400%  in 
(irand  Rapids  leading  furniture  factories, 
make  the  Grand  Rapids  market  one  of  the 
most  active  in  .America.  The  Grand  Rapids 
Press  covers  it  completely  at  one-paper 
cost!  For  further  interesting  information 
write  or  call  I.  A.  Klein,  50  East  42nd  Street, 

Xew  York,  or  John  E.  Lutz.  435  N.  Michigan 
.Avenue,  Chicago. 


was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(Morning  and  Evening  issues)  for 
the  month  of 


The  other  7  Bool' 
Michigan  Papers  ate 

Flint  Journal 
Saginaw  News 
Muskegon  Chronicl* 
Kalamazoo  Gazette 
Bay  City  Times 
Ann  Arbor  News 
Jackson  Citizen  P>>'” 


This  repraaenta  a  gain  of  9,166  over 
April,  1936.  .  .  .  The  Sunday  Sun  circu¬ 
lation  averaged  %11,754  per  Sunday  for 
the  month  of  April,  1937 — a  gain  of 
10.457  over  April,  1936. 

£t>ery>Alag  la  BalHmorm 
Revolnaa  Arammd 


Morning 
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National  representatives:  hearst  international  advertising  service,  rodney  e.  boone,  gen.  mgr. 


DIE-HARD 

they^U  eat  your  words 


BIJY-EASY 


Advertise  to  the  BUY-EASYS— 


Families  who  can’t  afford  three  square 
Beals  a  day  can’t  afford  a  daily 
newspaper.  So,  for  all  practical  pur¬ 
poses,  you  can  be  pretty  sure  that  any 
^  family  that  buys  a  newspaper  every 
day  is  eating  on  a  rather  regular  sched- 
j  ule.  However,  some  families  eat  more 
I  than  other  families  —  more  because 

r  Booil  more  alert  and  active  —  more 

t«r$arii  ^®^^use  they  have  more  growing  chil- 
I  dren  —  more  because  they  entertain 

(more.  They  eat  more  in  quality  as 
well  as  in  quantity  because  they  like 
good  food! 

B 


These  people  are  the  Buyeasies.  They 
not  only  buy  more,  but  they  gladly 
pay  more  for  better  merchandise.  But 
not  the  Diehards.  They’re  the  con¬ 
servative  side  of  the  picture.  Families 
whose  minds — and  purses — are  closed 
to  new  ideas.  The  Buyeasies,  on  the 
other  hand,  are  always  open  to  new 
suggestions  .  .  .  they’re  your  best  pros¬ 
pects  for  new  products,  for  delicacies, 
for  all  things  culinary  that  do  much 
to  make  up  a  full  life.  They 
represent  your  liberal  market. 


We  don’t  know  what  newspapers  the 
Diehards  read  .  .  .  and  we  dont  care. 
We  do  know  that  the  American  offers 
you  the  largest  concentrated  audience 
of  Buyeasies  in  Chicago.  It  offers 
more  circulation  in  the  evening,  when 
food  sales  are  made,  than  any  other 
Chicago  newspaper.  This  is  an  ideal 
set-up  for  going  to  town  (America’s 
second  largest)  in  a  big  way  with  your 
food  story.  Advertise  to  the  Buyeasies 

_ ^  — they’ll  literally  eat  your 

words! 


CHICAGO  EVENING  AMERICAN 

...  a  good  newspaper 
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Editor  &  Publisher  for  May  22,  1937 


MIRROR  HAS  BURNING 
ZEP  IN  4  COLORS 

CameraniRn  Gerard  Sheedy  Took  15 
Color  Photos  with  Leica  and  Koda* 
chrome  Film — May  23  Issue 
Using  Seven  Shots 

The  New  York  Sunday  Mirror  will 
publish  a  pictxu%  scoop,  May  23,  in 
four-color  photos  of  the  Hindenburg 
disaster. 

The  Mirror  uses  three  types  of  color 
cameras,  but  these  particular  shots 
were  taken  with  an  ordinary  Leica 
camera  using  Kodachrome  him,  an 
Eastman  product.  The  one-shot 
spread  on  the  front  and  back  of  the 
color  graviu'e  section  represent  a  220- 
time  enlargement  of  the  Leica  nega¬ 
tive.  Six  other  color  shots  are  on 
pages  4  and  17. 

Cameraman  Shaady  Ammignad 

Following  its  usual  practice  of  cov¬ 
ering  all  news  events  with  a  camera¬ 
man  cairying  a  speed  Grahex  and  a 
color  camera,  the  Sunday  Mirror  as¬ 
signed  Cameraman  Gerard  Sheedy  to 
the  routine  Hindenburg  arrival.  Jack 
Lait,  editor-in-chief,  says  that  the 
Mirror  handles  their  color  coverage 
as  intensively  as  other  papers  handle 
black  and  white  photos. 

Sheedy  got  his  color  shots — 15  of 
them. 

When  the  dirigible  caught  fire  and 
exploded^  Sheedy  was  stunned,  prac¬ 
tically  knocked  flat,  and  dropping  his 
color  camera  he  turned  around  and 
ran  for  his  life.  Quickly  recovering 
his  senses  he  also  recover^  his  cam¬ 
era  from  the  mud  and  the  resultant 
pictures  are  masterpieces.  Different 
colored  flames  show  the  hydrogen  and 
oil  fires  in  the  hulk.  The  films  were 
projected  for  this  reason  before  the 
bcr>rd  of  inquiry  at  Lakehurst. 

Developed  by  Eastman 

After  Sheedy  had  dictated  an  eye¬ 
witness  story  to  the  Mirror,  the  pic¬ 
tures  were  flown  to  the  Eastman 
Kodak  Company  plant  in  Rochester, 
N.  Y.,  to  be  developed.  The  Mirror, 
according  to  Lait,  had  hired  the  en¬ 
tire  plant  for  the  week-end  in  order 
to  get  the  pictures  out  in  record  time. 
They  were  developed  in  10  hours, 
whereas  the  process  ordinarily  takes 
10  days — the  plant  only  developing 
three  days  a  week.  Then  the  nega¬ 
tives  were  flown  back  to  New  York 
where  the  colors  were  separated  in 
the  Mirror’s  photo  department. 

Publisher  Charles  B.  McCabe,  when 
asked  why  the  shots  were  held  for  a 
week  after  the  speedy  developing,  ex¬ 
pressed  a  combination  of  regret  and 


A  recent  survey  of  28,099 
newspaper  readers  on  60 
typical  homeward-bound 

TRAINS 

showed  more  Suns  than  the 
3  other  New  York  evening 
newspapers  combined. 


NEW  YORK 


satisfaction  over  the  situation.  He 
said  that  when  the  pictures  were  re¬ 
turned  and  proved  to  be  so  remark¬ 
ably  good  the  roto  run  for  May  16 
had  l^n  completed,  and  he  “didn’t 
think  that  the  paper  was  rich  enough 
to  throw  away  that  much  money.” 

However,  the  paper  could  not  be 
scooped,  and  Publisher  McCabe  said 
that  they  had  been  canvassing  the 
newsstands  for  orders  which  had  in¬ 
creased  tremendously  for  the  issue. 

Cuiness  Tells  Color  Technique 

Vic  Guiness,  art  director  of  the 
Sunday  magazine,  described  the  Mir¬ 
ror’s’  technique  in  color  photography. 
When  a  story  is  being  covered  par¬ 
ticularly  for  color  the  assigned  cam¬ 
eraman  is  accompanied  by  a  director, 
usually  Guiness.  Every  cameraman 
has  had  considerable  experience  wit*^ 
black  and  white  photos  and  training 
in  color  work.  “A  man  has  to  know 
black  and  white  before  he  can  take 
color,”  Guiness  said. 

The  Mirror  cameramen,  besides 
using  Kodachrome,  also  use  Dufay, 
which  is  a  negative  process  taking 
pictures  from  4  x  5  to  8  x  10,  and  the 
Finlay  method,  which  uses  glass 
plates  producing  large  shots. 


Guiness  termed  the  Mirror  library 
of  color  shots  as  “priceless.”  "niere 
are  many  “firsts”  in  color  photography 
filed  there,  including  the  first  color 
picture  of  President  Roosevelt. 

At  the  present  time  the  Mirror  i.«^ 
installing  new  portrait  equipment  in 
its  photography  studio. 


Chicoffo  ISews  to  Have 
Own  Ad  Office  in  IS.  Y, 

Chicago,  May  18 — Appointment  of 
Wilbur  L.  Arthur,  who  has  resigned 
as  vice-president  of  Paul  Block  & 
Associates,  to  become  eastern  manager 
of  the  Chicago  Daily  News  advertis¬ 
ing  staff,  effective  July  1,  was  an¬ 
nounced  here  today  by  George  Hart¬ 
ford,  Daily  News  advertising  director. 
A  Daily  News  eastern  office  will  be 
located  at  14  West  49th  St.,  New  York 
City,  early  in  July,  with  Mr.  Arthur 
in  charge. 

The  Daily  News  recently  appointed 
James  A.  Townsend  as  western  ad¬ 
vertising  representative,  with  offices 
in  the  Hobart  Building,  San  Francisco. 
Mr.  Townsend  formerly  represented 
Delineator  magazine  on  the  west  coast. 


NATIONAL  B.B.B.  ELECTS  I 

112  New  Members  in  Last  I 

Reported  by  President  I 

Two  new  directors  were  elected  a  i 
the  Board  of  the  National  Bettn  Bun.  L 
ness  Bureau  at  its  eleventh  annuil 
meeting  recently.  John  A.  Spoons 
vice-president.  Viscose  Company 
Eklward  Krehbiel,  vice  -  president 
Black,  Starr  &  Frost-Gorham  Com. 
pany,  both  of  New  York.  Other  dii 
rectors  re-elected  were:  Warren  C 
Agry,  Good  Housekeeping;  Jcdm  L 
Anderson,  McCann  -  &ickW,  Ii^- 
George  F.  Benkhart,  General  Mo^! 
Acceptance  Corporation;  Frank  A. 
Black,  retired;  R.  P.  Clayberger,  Calk- 
ins  &  Holden;  George  F.  Gouge,  Bit¬ 
ten,  Barton,  Durstine  &  Osborn,  Int- 
Robert  L.  Johnson,  Time,  Inc.;  Chcitet 
H.  Lang,  General  Electric  Company; 
Fowler  Manning,  Standard  Air  Con¬ 
ditioning,  Inc.;  Raymond  Rubkun,  ^ 
Young  &  Rubicam,  Inc.;  Harry  Dwight : 
Smith,  United  States  Tobacco  Coo- , 
pany;  Charles  H.  Watts,  Beneddal 
Management  Corp.;  Mark  Woods,  NBC 

R.  P.  Clayberger,  president,  m. 
noimced  that  during  this  past  fioal  : 
year  112  additional  companies  hm 
become  members.  f 


HANDY  FACTS 
for  SPACEBUYERS 


40%  of  Florida’s  imimla- 
Uon  I'Rsidps  in  the  home 
t*oiintit‘s  of  itiere  dailies. 


.■>4'^  of  Florida's  ivlail 
sali'S  are  made  in  these  coun¬ 
ties  —  an  estimalisi  dollar 
volume  of  $‘.158,003,000. 


n.'{%  of  Florida’s  retail 
sates  are  made  in  the  tradinc: 
territories  of  cities  in  which 
these  iiewspatK'rs  are  luib- 
lirhed. 


;{!l.0%  of  Florida’s  total 
dail.v  newsii.aiMT  circulation 
is  delivereti  by  these  Icadimr 
newspapers  at  a  cost  of  only 
35%  of  the  joint  line  rate 
for  all  Florida  dailies. 


.56.1  %  of  Florida's  total 
Sunday  circulation  is  deliv- 
ertHl  by  these  newspaiiers  for 
onl.v  .’19.8%  of  the  joint  line 
rate  for  all  Florida  Sunday 
papers. 


n  jH  j>rtfraltrrinatr» 

W^miQL$PMBS8  COASTS  ? 


How  To  Dominate 
54%  of  FLORIDA'S 
Retail  Sales  At  A  Cost 
of  62  Cents  Per  Line 

These  leading  Florida  dailies  combine  state¬ 
wide  coverage  of  Florida  with  absolute  domin¬ 
ance  of  their  own  home  counties— and  54%  of  all 
Florida  retail  sales  are  made  in  these  counties. 

What  s  more,  these  dailies  give  effective  selling 
coverage  of  their  trading  territories— and  their 
trading  territories  account  for  Q3%  of  Florida’s 
retail  sales. 

Yet  their  joint  line  rate  is  only  62  cents  daily; 
36  cents  Sunday.  They  provide  the  one  best  way 
to  dominate  the  Florida  market  at  low  cost. 


N.  B. — Summer  Schedules  in  Florida 
Pay  Exfremely  High  Dividends 


FL-STjIOA  TIMES-UNION _ MIAMI  HERALD 

TAMPA  TRIBUNE.... ST.  PETERSBURG  TIMES 
ST.  PETERSBURG  INDEPENDENT 
LAKELAND  LEDGER  and  STAR  TELEGRAM 


Editor  &  Publisher  for  May  1 


16,022 
stores  to 
serve. 

2,540,000 

people  in 


OKLAHOMA 

and —  of  entire  population — and 

70^®  of  the  purchasing  power — and 

70^'^  of  all  stores  are  in  small  towns  and  cities 


30  years  old — the  state  was  admitted  to  the 
Union  in  1907,  we  have  grown  to  political  and 
material  manhood,  by  using  the  finest  machinery, 
home  equipment,  food  and  luxuries  known  to 


Young  states  are  like  young  people,  aggressive, 
alert,  seeking  the  newest  and  finest.  Our  schools, 
colleges,  transportation,  roads,  homes  and  over 
26,000  retail  stores  make  us  one  of  the  finest 
markets  in  the  world. 


77%  of  our  entire  population,  70%  of  our  pur¬ 
chasing  power,  and  70%  of  all  our  stores  are  in 
towns,  cities  and  rural  communities — places 
where  the  daily  newspaper  is,  and  always  will 
be  the  primary  medium,  for  spreading  good 
news  about  any  product. 

Regardless  of  your  sales  problem,  we  believe  we 
can  help  in  many  ways  to  cultivate,  win,  and 
hold  this  great  and  ever-growing  market.  In¬ 
formation  will  be  gladly  furnished  by  our 
national  representatives — or  write  us  direct. 


Oklahoma  home  town  newspapers  are  the  only  media  which  can  give  you  merchandising 
service  and  prestige  at  point  of  sale.  IS  on-metropolitan  newspapers  in  Oklahoma  offer  a  ser¬ 
vice  of  inestimable  value  in  securing  dealer  cooperation,  good-will,  and  consumer  acceptance. 

Below  ore  listed  a  group  of  the  progressive  home  newspapers  of  Oklahoma 

Si  Onnrnn  Rfinn.>r  (K  Si  IVfnnffiim  ^tnr  Sr 


Ada  ISews  (E  &  S) 

Altus  Times-Democrat  (E  &  S) 
Alva  Review4Zourier  (E  &  S) 
Bartlesville  Examiner  (M  &  S) 
Blackwell  Tribune  (E  &  S) 
Bristow  Record  (E) 

Cbickasha  Express  (E  &  S) 
Cushing  Citixen  (E  &  S) 


Duncan  Banner  (E  &  S) 
Durant  Daily  Democrat  (E) 

El  Reno  Tribune  (E  &  S) 
Frederick  Leader  (M  &  E) 
Guthrie  Daily  Leader  (E  &  S) 
Hobart  Democrat  Chief  (E  &  S) 
Lawton  Constitution  (E  &  S) 


Mangum  Star  (E  &  S) 

Miami  News-Record  (E  &  S) 
Muskogee  Phoenix  & 

Times-Democrat  (M  E  &  S) 
Norman  Transcript  (E  &  S) 
Perry  Journal  (E) 

Seminole  Reporter  (E  &  S) 
Wewoka  Times  Democrat  (E  &  S) 


Oklahoma  has  other  non-metropolitan  markets  served  by  excellent  papers 
whieh  of  coarse  should  be  considered  in  your  advertising  campaign. 
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industrial  publications,  INC. 

CHICAGO 

PUBLISHERS  OF  FIVE  PUBLICATIONS 
,  IN  THE  BUILDING  FIELD 


SEES  STREAMLINING 
“PRAIRIE  FIRE” 


Hamington  Wimberly  H.  M.  Woods 


bled  Saturday  elected  Harrington 
Wimberly,  publisher,  Altus  Times- 
Democrat,  president,  and  H.  M. 
Woods,  co-publisher,  El  Reno  Ameri¬ 
can,  vice-president. 

Burris  G.  Penn,  publisher,  Cordell 
Beacon,  Tom  R.  Phillips,  publisher, 
Holdenville  Daily  News,  and  N.  G. 
Henthome,  editor,  Tulsa  World,  were 
elected  directors.  Vernon  T.  Sanford 
was  re-elected  secretary  and  field 
manager,  and  Fred  E.  Tarman,  Nor¬ 
man  Transcript,  again  was  made  trea¬ 
surer,  a  job  he  has  held  many  years. 

Ada  gets  the  1938  convention. 

Arthur  T.  Robb,  executive  editor. 
Editor  &  Pubusher,  Clayton  Rand, 
publisher,  Gulfport  (Miss.)  Guide, 
and  Mrs.  Walter  Ferguson,  Tulsa, 
Scripps- Howard  columnist,  gave  the 
principal  speeches.  Because  of  illness; 
John  H.  Sorrells,  Memphis  Commer¬ 
cial  Appeal,  executive  editor  of 
Scripps- Howard  papers,  could  not  de¬ 
liver  his  scheduled  address. 

Government  Waste  Condemned 

The  editors  adopted  a  resolution 
condemning  patronage,  personal  priv¬ 
ilege,  waste  and  extravagance  and 
asked  for  a  study  to  be  made  to  “sta¬ 
bilize  the  government  of  Oklahoma 
on  sound  principles.”  They  also  voted 
to  look  with  disfavor  on  free  pub¬ 
licity  of  the  Greater  Texas  and  Pan- 
American  exposition  vmtil  “satisfac¬ 
tory  working  arrangements  are  made 
for  paid  advertising.” 

They  condemned  secret  rebates  to 
attorneys  on  legal  publications,  and 
will  call  on  the  state  board  of  bar 
governors  to  stc^  the  practice  and 
will  ask  that  a  warning  be  published 
in  the  state  bar  journal. 


Retail  business  in  the  San  Antonio  market  in¬ 
creased  substantially  during  the  first  four 
months  of  1937.  The  Express  and  The  Evening 
News  lineage  also  increased. 


y^GBTTINa  ^ 

Wie/tBumism 

\\  Boccujlgb 

citrm  mne 

\bu$inrss  Fon  y 


lines  of  paid  advertising  first  4  months  of  1937 


MtLY  SS' 

e^EViNmNEWS 

FIMT  4  MOS.  . 
V  IN  1937  y 

SUmAY  EXPRESS 

FIRST  4m0S. 

K  IN  I9S7  .  j 
^0V»?/«36  ^ 


lines  increase  over  first  4  months  of  1936 


lines  local  advertising,  which  is 


lines  more  than 
in  1936 


lines  national  advertising,  which  is 


lines  more  than  in  1936 


lines  classified  advertising,  which  is 


6,0%6am 

EVENtNG  MEWS 

FIRST  4mOS 
IN  1937 

^  OVCRIBSS  > 


These  gains  continue  the  large  increases  in  lineage  for  1936  over 
1935,  and  for  1935  over  1934.  For  1936—2,071,269  lines  more 
than  in  1935.  For  1935 — 1  ^4  million  lines  more  than  in  1934. 

The  Express  and  The  Evening  News  adhere  to  their  rate  card. 
They  give  no  free  advertising  space.  They  print  no  free  circu¬ 
lars.  Their  advertising  lineage  is  paid  for. 

The  Express  and  The  Evening  News  have  grown  consistently  hy 
publishing  complete  newspapers.  That  is  whr  they  are 


Getting*  More  A  dv  er  t  is  ing  Because 
Gelt  in  f£  More  Business  for  Advertisers 


yfxmssiME^ 

ELBrn-coMimm 

OF  THE  PRODUCE  ft 
V  Rstaiht 


Texas  horemosl  Newspapers 


The  John  Budd  Company.  Representative  in  the  National  Field 
New  York — Cblca^o—St  Louis  -  Atlanta  Dallas— Los  Angeles -San  Francisco— Portland, 


Americans 

best-known 

Washington 

Correspondent 


in  his  daily  column 


NEWS  behind  the  NEWS 

First  Release 
September  1st 


Frank,  fearless,  hard'hittii^,  Paul  Mallon  writes  the  Washington  column  that  is  a  front- 
page  feature  in  250  newspapers  throughout  the  nation,  many  of  which  present  his  dis¬ 
patch  on  page  one. 

With  flashing  insight  into  the  real  news  that  lies  behind  committee  doors  and  private 
conferences,  Paul  Mallon  is  read  by  key  men  in  all  parties,  by  men  and  women  who  want 
the  startling  “News  behind  the  News." 

All  eyes  are  on  Washington  and  all  alert  editors  are  watching  Paul  Mallon.  They  see — 
in  him — a  rapier  intellect  that  cuts  to  the  real  facts,  the  secret  plans,  the  private  ambi¬ 
tions  of  the  men  who  manage  America. 


Alert  editors  are  acting  quickly — reserving  Paul  Mallon’s  “News 
behind  the  News”  for  their  newspaper,  signing  it  exclusively  for 
their  territory. 

This  vital  feature — beginning  September  first — may  be  reserved 
if  you  immediately  wire 


KING  FEATURES  SY 


235  East  45th  Street,  N 


The  Greatest  Circulation  Combii 
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How  Newspaper  Advertising  Works 


By  FRANK  E.  FEHLMAN 

Each  week  an  advertising  classification  will  be  analyzed  in  these  columns. 
Since  practically  all  advertising  finally  centers  on  a  retail  outlet,  these 
studies  should  be  of  equal  interest  to  national  as  well  as  local  advertisers. 


ager  why  your  paper  is  best  for  a 
new  sch^ule,  will  welcome  the  suc¬ 
cess  story  of  your  local  ice  cream 
plant.  And  your  national  represen¬ 
tatives  can  use  such  a  story  when 
soliciting  national  schedules  of  food 
advertisers. 


“Weekly  Knife  Sharpening  ServwJ 
Phone  Main  4565.”  Leave  cardi « 
himdred  homes  and  you’ll  soon  b* 
business.  An  emery  wheel  and  a  soai 
stone  are  all  the  equipment  — 
need.  Offer  a  weekly 
charge  so  much  a  knife. 


you*-; 

servic*. 


IVo.  15.  I«e  Cream 


ICE  CREAM  is  probably  the  most 
asked  for  dessert.  It  is  the  basis 
of  dozens  of  soda  fountain  concoc¬ 
tions,  and  its  universal  acceptance  by 
people  of  all  types  and  ages,  proves 
that  it  is  the  most  popular  of  all 
sweets. 

During  the  last  twenty  years,  com¬ 
mercial  ice  cream  plants  have  devel¬ 
oped  hundreds  of  recipes,  improved 
manufacturing  processes,  and  made 
this  business  one  of  the  country’s 
largest  industries. 

Over  2,000  ice  cream  plants  annu¬ 
ally  freeze  and  sell  around  230  mil¬ 
lion  gallons  of  ice  cream. 


Size  of  Campaign 
^^NCE  you  have 


decided  on  the 
size  of  the  schedule  you  plan  to 
offer  to  Prospect  No.  1,  divide  up  the 
appropriation  so  that  an  ad  may  be 
nm  at  least  six  days  a  week.  If  the 
schedule  figures  out  to  be  1,200  lines 
a  week,  200  lines  daily,  you  are  ready 
to  lay  out  the  first  two  weeks  of  copy 
and  make  the  presentation. 


The  Copy 

P^ROM  the  letters  and  recipes  re¬ 
ceived,  you  can  select  actual  rec- 


I 


Per  Capita  (kinMimplion 

Based  on  U.  S.  Government  fig¬ 
ures,  this  annual  production  gives 
ice  cream  a  per  capita  consumption 
of  about  one  and  a  half  gallons.  Cer¬ 
tain  markets,  where  local  companies 
have  carried  on  12  months  a  year  ad¬ 
vertising  and  sales  promotion  plans, 
show  per  capita  consumption  of  as 
high  as  three  gallons.  It  is  the  pur¬ 
pose  of  this  brief  outline  to  show 
how  any  newspaper  might  assist  ice 
cream  plants  to  push  up  their  sales. 


ipes  and  party  suggestions  that 
should  form  the  copy  base.  Confine 
each  ad  to  but  one  subject:  food, 
dessert,  parties  or  whatever  the  copy 
theme.  If  you  want  to  make  the  sale 
with  the  least  effort,  take  a  few  days 
and  get  signed  releases  from  the 
women  whose  recipes  you  are  going 
to  use.  Let  them  sign  the  ads,  and 
if  you  want  to  be  doubly  sure  of  the 
order,  take  snapshots  of  the  women 
and  run  their  pictures  right  in 
the  ads. 


Ser\ire  Sello  Books 

QUESTION — Our  bookstore  is 
small.  How  can  we  increase  business 
without  expensive  advertising?  Mrs. 
De  Lisle,  Peoria,  Ill. 

ANSWER — Offer  a  gift  selection  to 
yoiu"  regular  customers.  Promise  a 
two  hour  delivery  of  books  for  birth¬ 
day,  anniversary  or  “going  away” 
gifts.  Be  sure  to  request  a  descrip¬ 
tion  of  the  person  for  whom  the  book 
is  intended,  so  that  your  selections 
will  be  suitable.  Stress  the  personal 
service  angle.  Little  two-inch  ads 
two  or  three  times  a  week  will  do 
the  job. 


(UuestionN  of  fireneral  iiili-rcNi  to  «!•«, 
will  be  answered  in  this  euliimii  each  »^' 


D,  D.  Moore  h  Living 
^Life  of  Riley'  in  IV.  0 

Mr.  Daniel  D.  Moore,  for  mar 
years  general  manager  of  the  ,Ve 
Orleans  Times-Picayune,  writes  i 
object,  as  well  he  might,  to  the  cat^ 
tion  imder  a  photo  in  Editor  &  P|;|.|. 
usher’s  April  17  issue  wherein  1%. , 
ence  is  made  to  him  as 


The  Sale 


Beauty  Day  by  Day 

QUESTION — I  can  spend  about  fif¬ 
teen  dollars  a  week  in  advertising  for 
my  beauty  shop.  What  is  the  best 
way  to  spend  it?  C.  S.,  Tuscon,  Ariz. 

ANSWER — Run  five  two-inch  ads 
a  week.  On  Monday  feature  waves; 
on  Tuesday  manicures;  on  Wednes¬ 
day,  appeal  to  older  women;  on 
Thursday,  advertise  shampoos,  and  on 
Friday,  stress  the  quality  of  your 
work  and  your  fair  prices. 


N' 


Renearrh  First 

INSTEIAD  of  conducting  a  house  to 
house  canvass  with  a  question¬ 
naire.  a  little  recipe  contest  is  sug¬ 
gested.  Have  your  food  editor  write 
a  series  of  about  12  articles  on  ice 
cream.  The  articles  need  not  be  long 
and  might  cover  these  topics;  Ice 
cream  as  a  food,  dessert,  and  for  par¬ 
ties.  With  each  article  run  a  little 
box  of  about  42  lines,  single  column, 
offering  to  pay  $1  for  any  recipe  for 
making  or  serving  ice  cream.  Two 
weeks  of  these  articles,  nm  daily, 
with  12  offers  of  $1  for  the  recipes 
that  are  acceptable  (25  to  50  should 
be  bou^t),  will  give  you  all  the 
ammunition  needed  to  lay  out  a  sum- 
mo:  campaign  for  the  ice  cream 
proqiect. 


How  Do  These  Companies  Advertise? 

\  N  examination  of  ten  ice  cream 
company  advertising  budgets  in 
ten  different  cities,  would  surprise 
any  newspaper  executive.  By  and 
large,  these  companies  are  perfect  ex¬ 
amples  of  the  “hit  and  miss”  adver¬ 
tiser.  We  would  not  go  so  far  as  to 
say  that  they  are  gullible  buyers,  but 
the  way  they  are  sold  lithography, 
cards,  contests,  billboards,  paint^ 
walls,  bulletins,  lantern  slides,  movie 
strips,  direct  mail,  street  cars,  radio 
and  buses,  proves  that  few  of  them 
have  ever  b^n  sold  a  solid  12  months 
continuous  schedule  of  newspaper  ad¬ 
vertising,  and  most  of  them  seem  to 
invite  the  stimt  type  of  advertising. 
In  fact  some  of  them  reach  for  this 
“hit  and  miss”  material. 


Building  a  Plan 

WHILE  the  contest  referred  to  is 
designed  to  get  immediate  ma¬ 
terial  for  a  summer  campaign,  it  can 
be  used  at  least  four  times  a  year. 
A  one  or  two  weeks  recipe  contest, 
run  before  each  of  the  four  seasons 
start,  provides  copy  and  campaign 
material  that  is  almost  100  per  cent 
correct.  You  can’t  go  far  wrong  if 
you  let  the  customers  of  a  product 
tell  you  what  they  like  or  dislike,  the 
service  they  expect,  and  the  prices 
they  are  willing  to  pay  for  a  certain 
quality. 


HOW  can  agencies, 

publishers,  radio  stations, 
reach  the  largest  advertisers 
— impressively,  influentially, 
at  low  cost?  By  advertising 
in  The  Wall  Street  Journal 
—the  morning  MUST  of  the 
Money  Makers. 


The  photo  pictured  officers  and  direc.* 
tors  of  the  ANPA  in  1919. 

Mr.  Moore  writes  that  he  is  "livuJ 
the  life  of  Riley”  in  New  Orleai&| 
fishing  two  days  a  week,  the  re«  oil 
the  time  reading,  making  fishing  rods.! 
and  having  a  good  time.  * 

EIditor  &  Publisher  is  happy  to  nuke  ^ 
this  correction. 


'OW  set  up  about  12  of  the  ads, 
pull  proofs  and  you  are  ready 
for  the  presentation.  Don’t  hesitate  to 
double  the  size  of  the  suggested  ads. 
Reach  for  most  of  the  advertiser’s 
budget  dollars  and  talk  a  four  months’ 
summer  campaign,  day  in  and  day 
out,  right  up  to  the  last  of  September. 

The  advertiser  may  think  you’re 
selling  fish  in  trying  to  get  90  per  cent 
of  his  budget,  but  when  the  sales 
start  up,  he  will  thank  you  for  your 
aggressiveness. 


Sharp  Knives  Wanted 

QUESTION — I  am  a  widower  past 
60.  My  health  is  good,  although  I’m 
not  very  strong.  I’m  sick  of  loafing 
aroimd  my  son’s  home.  Is  there  any¬ 
thing  I  can  do?  R.  O.  H.,  Patchogue, 
L.  I. 

ANSWER — This  country  is  full  of 
dull  kitchen  knives.  Have  a  himdred 
cards  printed  to  read  like  this; 


NAIRN  RESIGNS  AS  M.  L 

Norman  Nairn,  for  ten  years  nun-  i 
aging  editor,  Plainfield  (N.  J.)  Cos-t 
rier-News,  a  Gannett  newspaper,  has  ^ 
resigned  ^ective  June  1  and  willr^^ 
join  the  Gannett  organization  at  I 
Rochester,  N.  Y.,  in  Septnnber.  Dur-I 
ing  the  past  winter  he  had  been  soi- 1 
ously  ill  and  will  take  a  three-month  t 
rest  in  the  Adirondacks  before  going 
to  Rochester.  Mr.  Nairn,  whose  entire  | 
newspaper  experience  covering  301 
years  has  been  with  the  Gannett  t 
Group  of  newspapers  which  Frank  I  i 
Gannett  acquired,  will  be  succeeded  i 
as  managing  editor  of  the  Courier- 
News  by  Paul  E.  Smith,  now  news 
editor  of  the  Rochester  Timei-Unioi  ■ 


Trade  Practices 

JN  many  markets  studied,  one  finds 


the  same  type  of  high  pressure 
selling  that  characterized  the  distri¬ 
bution  of  beer  before  prohibition.  The 
small  dealer  is  given  a  cooler,  foim- 
tain  or  some  exclusive  deal  that 
makes  it  impossible  for  him  to  sell 
two  or  more  brands  of  ice  cream. 
Small  concerns  find  this  set-up  the 
most  difficult  to  break  through.  It  is 
a  tough  one,  but  a  daily  schedule  in 
your  paper  of  copy  that  is  keyed  from 
women’s  letters  will  break  down  a 
lot  of  competition.  It  doesn’t  take  re¬ 
tailers  long  to  find  out  which  brand 
of  ice  cream  is  becoming  the  most 
popular. 


National  Solicilatione) 

'^''HE  out-of-town  visitor  who  asks 


your  national  advertising  man- 


There's 

aplenty 

. . .  way  out  West 


/. 


in  the  GOOD  State  of  KANSAS 

Here's  why  .  .  . 


$12,564,385.07  GAIN 

In  Bank  Resources 


$12,847,889.87  GAIN 

In  Bank  Deposits 


as  of  March  20,  1937,  compared  wth  March  25,  1936,  according  to 
State  Bank  Commissioner,  Elwood  Brooks. 

Kansans  have  money  to  spend  and  are  going  to  spend  it.  They 
demand  all  that  makes  life  worth  while.  Reach  these  prosperous 
Kansans  thru  their  favorite  daily  newspaper — ^THE  TOPEKA 
DAILY  CAPITAL.  With  a  daily  circulation  in  excess  of  50,000 
The  CAPITAL  will  place  your  message  before  more  than  200,000 
readers  .  .  .  readers  with  money  to  spend. 

The  Retail  Trading  Zone  of  Topeka,  comprising  16  of  Kansas’ 
richest  counties,  has  a  yearly  retail  potential  in  excess  of 


$83,632,000 


and  Topeka  is  the  supply  center  of  this  thrivini;  market.  This  Topeka 
Market  is  thoroughly  covered  by  one  newspaper — THE  TOPEKA 
DAILY  CAPITAL.  This  market  of  93,545  families  responds  to  well 
planned  advertising  and  looks  to  THE  CAPITAL  for  the  latest  and 
best  the  market  affords. 


Th*  CAPITAL  Is  Bast  !■  RasMlts  and  Lowest  Ir  Cost  of  ObtaiiiiR9  Them 
Rate  13c  per  line  Circulation  50,000  daily 

THE  TOPEKA  DAILY  CAPITAL 

Arthur  Capper,  Publisher 

TOPEKA  M«mb«r  ABC 

Represented  by  The  Cepper  Publications 


KANSAS 


New  York 


Chicago 


Detroit 


Kansas  City 


San  Francitco 
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$253,225,000  in  Crop  Values* 


A  Year  Round  Hai'vest  for  North  Carolina  Farmers 
—and  for  Those  Who  AdveHise  to  North  Carolinians! 


Harvesting  and  selling  crops  is  a  year-round 
business  in  diversified  North  Carolina — a 
worthy  accompaniment  to  the  state’s  manufac¬ 
turing,  tourist  trade,  mining  and  other  economic 
activities. 

Tdbacco.  Cotton.  Corn.  Small  grains.  Veg¬ 
etables.  Berries  and  fruits.  Every  month  of 
the  twelve  witnesses  the  marketing  of  some  of 


the  products  of  fertile  Old  North  State  farms  . . . 

Products  that,  in  a  year,  reach  a  valuation  of 
over  a  quarter  of  a  billion  dollars! 

A  steady,  profitable  harvest  for  the  farmer. 
And  a  steady,  profitable  harvest,  too,  for  the 
advertiser  wise  enough  to  invite  the  buying  of 
his  wares!  .o.  .  r.  ^  i  ^ 

‘State — ^Federal  Crop  Reporting 
Service  —  Estimate  for  1936. 


These  NORTH  CAROLINA  Dailies  Afford  the  Most  Complete  Coverage 


Asheville  Citizen 
Asheville  Times 
Burungton  Times  News 
Charlotte  News 
Charlotte  Observer 
Durham  Herald 
Durham  Sun 


Gastonia  Gazette 
Greensboro  News 
Greensboro  Record 
Greenville  Reflector 
Henderson  Dispatch 
Hickory  Record 
High  Point  Enterprise 


Kinston  Free  Press 
New  Bern  Sun  Journal 
Raleigh  News  &  Observer 
Reidsville  Review 
Rocky  Mount  Telegram 
Salisbury  Post 
Tarboro  Southerner 


Washington  News 
Wilmington  News 
Wilmington  Star 
Winston-Salem  Journal 
Winston-Salem  Twin  City 
Sentinel 
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SHAPING  PROGRAMS 
FOR  NAEA,  NNPA 

Agents,  Representatives,  and  Others 

to  Address  Advertising  Execu¬ 
tives  June  21  -23,  Promotion 
Croup  June  22 

Two  national  newspaper  advertis¬ 
ing  and  promotion  groups  will  be 
among  the  organizations  which  will 
hold  special  meetings  in  connection 
with  the  thirty-third  annual  conven¬ 
tion  of  the  Advertising  Federation  of 
America,  to  be  held  at  the  Hotel  Penn¬ 
sylvania,  New  York.  June  20  to  23. 
TTie  groups  are  the  Newspaper  Ad¬ 
vertising  Executives  Association  and 
the  National  Newspaper  Promotion 
Association. 

NAEA  sessions  will  be  held  Mon¬ 
day  forenoon,  June  21;  all  day  June  22 
and  in  the  morning  of  June  23.  The 
promotion  group  will  hold  its  annual 
convention  on  Tuesday,  June  22. 

To  Exhibit  Successful  Campaign 

J.  Frank  Duffy  of  the  Gannett 
Newspapers,  chairman  of  the  NAEA 
program  committee,  announces  its  pro¬ 
gram  will  include  an  exhibit  of  suc¬ 
cessful  campaign  on  retail  advertising. 
Charles  H.  Carson,  advertising  direc¬ 
tor  of  the  Roanoke  Times  &  World- 
Sews,  is  in  charge  of  exhibit  arrange¬ 
ments.  Frank  E.  Tripp,  general 
manager  of  the  Gannett  Newspapers, 
discussing  “The  United  Front,”  and 
Daniel  Eisenberg  of  the  Tepper 
Brothers  department  store  in  Plain - 
field,  N.  J..  discussing  “Department 
Store  Merchandising  and  Advertis¬ 
ing,”  will  be  among  the  speakers. 

Others  will  be  Frank  W.  Elarnest. 
Jr.,  of  Anthracite  Industries.  Inc., 
New  York,  who  will  talk  on  “Making 
One  of  America’s  Basic  Industries  a 
Successful  Newspaper  Advertiser”; 
Frank  E.  Fehlman,  New  York  news¬ 
paper  advertising  counsel,  who  will 
discuss  "Developing  Local  Display 
Advertising,”  and  J.  Maxim  Ryder, 
advertising  director  of  the  New  Bed¬ 
ford  (Mass.)  Standard-Times  & 
Morning  Mercury,  who  will  have  as 
his  topic  “Getting  the  Most  Out  of 
Salesmen.” 

“How  General  Advertising  Depart¬ 
ments  of  Newspapers  Can  Help  Pub¬ 
lishers’  Representatives  Sell  More 
Newspaper  Advertising”  will  be  dis¬ 
cussed  by  a  New  York  City  special 
representative,  and  “A  Media  Direc¬ 
tor  Looks  at  Newspaper  Promotion” 
will  be  discussed  by  a  New  York 
agency  man. 

Clinics  for  NNPA 

The  National  Newspaper  Promotion 
Association  sessions  will  be  built 
around  a  series  of  fifteen  or  more 
clinics,  according  to  Elsa  Lang,  chair- 


§ALES 

Retail  sales  in  Kentuckiana,  the 
Greater  Louisville  Market,  totaled 
$399,664,000  in  1935  and  have 
been  estimated  at  more  thin 
$450,000,000  for  last  year.  The 
sale  of  your  product  in  this 
flourishing  market  can  be  sub¬ 
stantially  increased  by  advertis¬ 
ing  in  these  effective  media  .  .  . 

THE  COURIER-JOURNAL 
THE  LOUISVILLE  TIMES 


man  of  the  program  conunittee,  who 
is  a  vice-president  of  NNPA  and  pro¬ 
motion  manager  of  the  New  York 
Herald  Tribune. 

The  clinics  will  cover  the  various 
activities  of  the  modern  newspaper 
promotion  department,  with  discus¬ 
sions  bearing  on  advertising,  classified 
advertising,  circulation  promotion  and 
various  phases  of  institutional  pro¬ 
motion. 

Powel,  Coveney  Among  Speakers 

Headline  speakers  at  the  promotion 
group  convention  will  include  Harford 
Powel  of  Kimball,  Hubbard  &  Powel, 
New  York,  who  will  discuss  news¬ 
paper  promotion  as  the  advertising 
agency  executive  sees  it:  James  A. 
Coveney  of  the  George  A.  McDevitt 
Company,  New  York,  who  will  dis¬ 
cuss  what  promotion  men  can  do  to 
foster  better  contact  with  newspaper 
representatives;  Frank  Coutant  of 
Brown  &  Tarcher,  Inc.,  New  York, 
who  will  present  the  latest  available 
information  on  research  and  surveys. 
John  Caples  of  Batten,  Barton,  Dur- 
stine  &  Osborn,  New  York,  will  tell 
of  his  long  experience  in  copy  testing 
and  Edward  L.  Lloyd  of  the  Depart¬ 
ment  of  Commerce  will  bring  the 


group  up  to  date  on  information  of¬ 
fered  by  his  government  bureau. 

Another  NNPA  feature  will  be  a 
special  meeting  of  promotion  mana¬ 
gers  of  This  Week  papers,  with  an 
address  by  Tom  Cathcart,  promotion 
director  of  This  Week. 

Many  Clinics  Planned 

Among  the  clinics  will  be  those  on 
Reader  Service,  by  Charles  Baum, 
promotion  manager  of  the  Portland 
(Ore.)  Journal;  Advertising  Presen¬ 
tations,  by  Ivan  Veit,  promotion  man¬ 
ager  of  the  New  York  Times;  Data 
Books,  by  Kenneth  Mason,  promotion 
manager  of  the  New  York  Sun;  Pro¬ 
motion  Man’s  List  of  Reference  Books, 
by  Hal  Jewett,  promotion  manager  of 
the  Providence  Journal;  and  Radio 
as  Used  by  Newspapers,  by  J.  Albert, 
promotion  manager  of  the  Detroit 
News.  There  will  also  be  clinics  on 
direct  mail,  merchandising,  circula¬ 
tion  (including  contests  and  carrier 
boys),  budgets,  classified,  tsrpography 
and  films. 

President  of  the  NAEA  is  Irwin 
Maier,  advertising  director  of  the 
Milwaukee  Journal.  President  of  the 
NNPA  is  Dan  A.  Sullivan,  promotion 
manager  of  the  Pittsburgh  Press. 


BRITISH  AD  CONVENTION  I 

Empire  Group’*  Session*  Set 
June  12*16  at  Brighton 

The  British  Empire  Advertisir 
Convention  will  be  held  in  Bri^tor 
famous  watering  place  one  hour  fron  < 
London,  June  12-16.  Saturday  jnj 
Sunday  will  be  devoted  to  golf 
sightseeing.  General  sessions  will  , 
held  the  mornings  of  Monday,  Tue$. 
day  and  Wednesday  and  departmenta 
sessions  will  be  held  in  the  afternooiu 
by  various  groups,  including  nets! 
papers,  poster  association,  the  Sodtn 
of  Artists,  direct  advertising,  agenti 
press  representation  and  ad  clubs. 

The  president  of  the  association  ftt 
year  is  Sir  Josiah  Stamp;  vice-pitn. 
dents  are  Sir  Ernest  Benn,  Loid  a. 
bisham,  J.  J.  Astor,  Viscount  Levtr- 1 
hulme.  Lord  Kemsley,  C.  A.  McCurdy  I 
Colonel  E.  F.  Lawson,  C.  Hiroic  i 
Vernon;  the  general  secretary  is  c  1 
Russell  Chapman.  " 

GEORGIA  PRESS  TO  CUBA 

Entertainment  features  of  the  Geor¬ 
gia  Press  Association  visit  to  Cu^ 
May  26-30,  are  to  include  a  receiitkir 
by  Dr.  Frederick  Laredo  Bru.  presi. 
dent  of  the  Cuban  republic. 


iORRECTlIVG  ERRORS 
before  tines  are  cast 

and  speeds  praflavtian 


SAVtiS  of  the  machine  men  setting 

correction  lines  ...  of  the  proofreaders  and 
copyholders  ...  of  floor  men  inserting  new 
slugs  .  .  .  and  of  pulling,  correcting,  check¬ 
ing  and  handling  revise  proofs. 

SPEEDS  PKOmiCTtOA  .  .  .  (com 
ments  from  users)  .  .  .  “We  do  get  increased 
ftroduction  as  a  result  of  the  lime  saved  in 
correcting  errors”  .  .  .  ".NtU  only  an  economy 
in  the  reduction  of  errors:  production 
within  the  lust  few  hours  of  tiic  day  is  not 
slowed  owing  to  eyestrain"  .  .  .  “With  the 
increased  linage  gained  hy  not  having  to 
set  so  many  correction  lines.  I  was  able  to 
run  with  one  machine  dark"  .  .  .  "There  is 
no  doubt  in  our  minds  that  it  also  assists  in 
increasing  onr  machine  production." 

W  K  I  T  E  F  O  K  F  O  I.  D  K  K 


MATRIX  CONTRAST  CORPORATION 

Empire  ^»tate  Buildinjm.  ^ew  York.  Y.  Y. 

Sole  UreiiMfK  of  the  CKKCY  I..  HIM,  M.YTKIX  Ct»XTK.\ST  1*.\TKNTS  Xo*.  iiiol  I  .TWI.tfW 
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E  ditor  &  /'  It  b  I  i  s  hv  r  for  M  a  y  • 


You  Can’t 


Hold  Back  the  Clock 


It  iiiov'es  relentlessly  toward  the  dead  line  ,  .  .  no 
matter  how  much  display  is  jamming  up  machines 
that  are  needed  for  final  news  and  corrections. 

Those  last  vital  minutes  .  .  .  how  they  leave  ner¬ 
vous  systems  quivering,  and  flecks  of  gray  in  the 
raven  locks  of  your  composing-room  foreman. 

But  you  just  must  give  the  women  their  canned 
goods  and  dresses  in  big  display,  and  even  the  men 
their  bargain  shirts  in  type  that’s  big  and  bold. 

No,  you  can't  hold  back  the  clock,  but  .  .  .  you 
can  speed  up  production  and  lessen  last  minute 
jams  with  Blue  Streak  Quick  Mixer  Linotypes, 
They  will  give  vou  continuous  mixed  composition 


of  widely  different  sizes  and  faces  ...  as  many  as 
twelve  when  Duplex  Matrices  are  used  and  as  large 
as  condensed  60  point  on  Model  .30. 

No  waits  for  matrices  to  distribute  ...  no  dela\ 
for  magazine  changes.  At  the  mere  touch  of  a  key. 
your  Blue  Streak  Quick  Mixer  will  change  in¬ 
stantly  from  one  face  to  another  ...  to  assemble  on 
one  galley  from  one  machine  all  the  varied  sizes 
and  faces  for  quick  make-up. 

fhese  new  Quick  Mixer  Linotypes.  Models  29 
and  30,  have  the  extra  speed  and  flexibility  to 
meet  any  composing-room  emergenc}'. 

They’re  great  machines  to  meet  great  needs! 


MERGENTHALER  LINOTYPE  COMPANY 

BROOKLYN,  NEW  YORK 

New \brk City  •  San  Francisco  •  Chicago  •  NewOrleans  *  Canadian  Linotype, Limited, Toronto. Canada 

R  epresentatives  in  the  Principal  Cities  of  the  World 


•P-L  CASLON  NO,  3.  LINOTYPE  CASLON  NO.  J  37,  CASLON  OLD  FACE 
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Months  in  advance  of  the  Coronation,  every  picture  service  planneil  its  coverage  and  ser¬ 
vice  of  this  world  event. 

International  News  Photos  alone  gave  its  clients  a  smash  scoop,  a  sensational  record  high 
in  service,  ingenuity,  enterprise. 

Planned  enterprise  triumphed  again  and  made  newspaper  history. 

Whenever,  wherever  big  news  breaks,  the  constant  alertness  of  INTERNATIONAL  NEWS 
PHOTOS  assures  every  client  newspaper  of  the  best  pictures  first. 


Across  the  Atlantic  to  Millions  of  Readers: 

Thursday,  May  13 — 4:13  P.  M. — Merrill  leaves  Liverpool  with  Coronation  pictures. 
Friday,  May  14 — 4:55  P.  M. — Pictures  land  in  New  York. 

Saturday,  May  15th — 12:30  P.  M. — Original  prints  in  San  Francisco. 

All  time  Eastern  Daylight  time. 


New  York  C| 


235  East  45th  Street 


Editor  &  Euhlisher  for  May 


Crowds  greet  Dick  Merrill  landing  the 
Coronation  pictures  for  International 
News  Photos  at  Floyd  Bennett  Air¬ 
port.  New  York. 


MERRILL  AND  LAMBIE  FLY  ORIGINAL 
CORONATION  PICTURES  FROM  LONDON 
TO  INTERNATIONAL  NEWS  PHOTOS 
AND  PLANNED  ENTERPRISE  SCORES 
ANOTHER  EPIC  BEAT 


K  d  it  o  r 


/'  It  h  I  i  s  h  t‘  r  j  It  r  M  n  y 


E  D  I 


WISE  COUNSEL 

SOME  wise  counsel  for  all  those  in  the  news¬ 
paper  business  was  given  by  Roy  A.  Rob¬ 
erts,  managing  editor  of  Kansas  City  Star 
in  his  address  this  week  before  the  Southern 
Newspaper  Publishers  Association  convention  in 
Hot  Springs,  Ark. 

Asserting  that  he  did  not  propose  to  discuss 
what  is  wrong  with  the  American  newspapers  of 
today,  he  said: 

“It  strikes  me  that  all  of  us  newspaper  people 
have  had  too  much  of  a  defense  complex  the  last 
few  years.  We  get  together  and  proceed  to  tear 
our  own  profession  to  pieces  and  air  to  the  world 
what  a  venal  business  we  are  in.  Now,  person¬ 
ally,  I  don’t  feel  that  way  about  it  at  all.  I  be¬ 
lieve  in  self-criticism  more  than  I  do  diatribes 
from  uninformed  outsiders.  But  isn’t  it  about 
time  when  we  get  together  as  newspaper  men  in 
conventions,  sometime,  somewhere,  that  we  should 
tell  the  public  and  the  world  a  bit  more  about 
the  good  side  of  our  business?  There  is  no  need 
for  American  newspapers  to  be  on  the  defense  to 
anybody  or  any  other  line  of  work.  True,  we 
have  evils,  so  does  every  other  industry.  But  by 
and  large,  the  American  newspapers  deliver  a 
better  product,  going  to  more  expense  and  effort 
to  bring  to  the  customers — the  readers — the  news 
of  the  world  coupled  with  entertainment  and  in¬ 
formative  features,  than  any  other  industry  1 
know  of,  and  we  offer  it  at  a  cheaper  price  too. 

‘I  wonder  sometimes  if  we  are  not  a  bit  smug 
and  if  we  do  not  get  in  the  habit  of  just  taking 
things  for  granted.  I  wonder  if  our  readers 
really  realize  what  they  get  for  their  money  in 
the  way  of  information  and  service  each  week 
at  a  price  below  the  latest  abomination,  the  dou¬ 
ble  bill  movie,  cheaper  than  the  gas  bill  or  the 
electric  light  bill,  many  times  cheaper.  'Hie  news¬ 
paper  brings  to  their  doors  news,  pictiu'es  of 
world  events  within  twelve  hours  after  they 
happen,  and  it  is  the  cheapest  thing  that  goes  into 
the  family  budget.  We  don’t  need  to  be  blatant 
about  it,  but  I  believe  if  we  did  hammer  home 
these  things  instead  of  being  on  the  defensive  so 
much,  there  would  be  a  better  public  apprecia¬ 
tion  of  the  function  and  service  being  performed 
by  the  American  press.” 

We  repeat  it  all,  in  italics. 


SPEAK  OUT.  MR.  BREWER 

Ask  a  brewer  about  his  beer,  and  he  will  tell 
you  enthusiastically  enough  why  it  is  good, 
and  when  to  use  it. 

Yet  when  the  nation’s  leading  brewers — ^hard- 
headed  business  men,  all  of  them — organize  an 
association  and  raise  a  fund  to  impress  the  public 
with  these  same  ideas,  how  do  they  go  about  it? 
Apparently  they  can’t  overcome  a  wistful  longing 
for  magic,  a  hoping  for  cheap  substitutes.  The 
word  “Free”  seems  to  carry  the  same  appeal  for 
them  as  for  the  most  ingenuous  consumer. 

That  is  the  only  meaning  to  be  foimd  in  the 
acceptance  by  the  United  Brewers  Industrial 
Foimdation  of  the  verdict,  reported  in  last  week’s 
Editor  &  Publisher,  that  a  joint  advertising  cam¬ 
paign  “is  not  in  the  best  interests  of  the  industry.” 

Not  in  the  best  interests  of  the  industry?  Why 
not?  When  no  large-scale  campaign  to  reach  the 
public  can  ignore  the  newspaper  medium?  When 
full  pages  of  newspaper  space  cost  less  than  penny 
postcards  sent  to  all  the  newspaper  buyers? 

Not  in  the  best  interests  of  the  industry?  When 
an  advertising  campaign  in  paid  space  would 
permit  insertions  at  specified  times  and  places, 
with  wording  untouched  by  newspaper  reporter 
or  copy  reader,  with  ideas  presented  in  logical 
order  unaffected  by  any  such  of  news  or  tight¬ 
ness  of  make-up? 

Big  brewers  wouldn’t  take  a  chance  on  hurting 
the  quality  of  their  beer  by  buying  substitutes 
for  their  cereals  and  malt.  But  their  standing 
with  the  public  is  by  far  the  most  important  thing 
about  their  business.  Why  don’t  they  speak  di¬ 
rectly  and  repeatedly  to  the  public  themselves, 
over  their  own  signatures,  in  space  under  their 
own  control — instead  of  casting  their  publicity  on 
the  postal  waters  and  hoping  that  here  and  there 
some  of  it  will  get  into  “free  space”? 


R  I  L 


The  right  han(l^  of  fellowship. — Galatians, 
II;  9. 


“NATIONAL  ADVERTISERS" 

WHAT  is  a  national,  or,  if  you  please,  a 
general,  advertiser?  The  term  is 
but  it  includes  everything  from  tie 
American  Tobacco  Company  or  General  Molcn 
down  to  the  little  fellow  whose  copy  aiqiean  ^ 
three  or  more  cities.  No  advertiser,  newsp^ 


IN  THE  SAME  SCALES 

Editor  &  publisher  is  a  “representative 
of  the  corporate  interests”  and  does  not 
“weigh  in  the  same  scales”  the  livelihood 
of  guildsmen  with  the  “prestige  and  profit”  of 
newspapers  ...  so  declares  the  Guild  Reporter 
in  an  editorial  in  the  May  15  issue  replying  to  an 
E.  &  P.  editorial  on  the  Jamaica  strike. 

Weigh  in  the  same  scales,  forsooth!  They  lie 
inextricably  in  the  same  scales,  except  in  the 
minds  of  guildsmen  to  whom  “representative  of 
corporate  interests”  is  a  living,  sockdolager  phrase. 

It  is  just  this  point  which  guildsmen,  hoary  with 
the  weight  of  three  or  four  years  in  a  local  room 
and  gifted  with  a  perspective  which  stretches 
from  their  own  office  clear  to  the  city  limits,  fail 
to  comprehend.  Else  why  these  bitter  strikes  in 
which  they  seek  to  tear  down  and  destroy  the 
very  business  from  which  they  draw  their  liveli¬ 
hood?  Iliey  are  wizards,  of  course,  who  can 
choke  the  stream  of  revenue  by  merchant  boy¬ 
cotts  and  drives  for  subscription  cancellations, 
and  then  command  it  to  gush  forth  again  when 
their  hand  is  removed. 

Of  course,  if  the  livelihood  proves  poor  after 
these  tactics,  the  wizards  can  move  on  to  a  better 
spring,  leaving  the  old  one  to  perhaps  newer 
members  of  the  guild,  whose  livelihood  is  their 
own  affair,  but  of  coiuse  whose  dues  must  be  paid. 

Many  words  have  gone  over  the  dam  on  the 
guild  and  guild  tactics,  but  the  imalterable  fact 
is  that  there  is  a  long  range  and  a  short  range 
view,  that  the  advantages  of  unionized  editorial 
departments  to  the  workers  themselves  have  yet 
to  be  proven,  that  for  a  few  dollars  a  week 
gained  now,  erstwhile  free  editorial  men  may  be 
putting  their  heads  in  “an  iron  collar”  and  a  few 
years  hence  be  found  working  for  slow-creeping 
minimums,  or  hanging  around  the  equivalent  of  a 
hiring  hall  imtil  a  well-paid  local  guild  executive 
permits  them  to  take  a  job. 

It  is  a  well-knowm  fact  that  guild  men  of  real 
ability  and  experience,  making  from  $75  to  $100 
a  week  and  more  through  their  mental  alertness 
and  knowledge  of  what  the  newspaper  business 
is  all  about,  have  been  the  poorest  rewarded  for 
their  guild  idealism.  Unaffected  by  the  minimums 
where  agreements  and  contracts  have  been  signed, 
many  are  stranded  at  their  present  level  while 
the  salary  budget  widens  out  below  them.  They 
are  the  brilliant  misfits  of  the  staff  under  guild 
imionism,  charged  with  the  greatest  responsibility, 
yet  sharing  sli^tly,  if  at  all,  in  the  benefits. 
The  voting  strength  is  all  below,  and  to  the  man 
working  at  a  $35  minimum  the  $80  man  looks 
suspiciously  like  a  “representative  of  the  corpo¬ 
rate  interests.” 

We  repeat  that  in  spite  of  the  few  agreements 
and  contracts  signed,  not  even  the  present  guild 
leadership  can  prove  that  its  thesis  of  imionized 
editorial  men  is  soimd,  that  it  is  not  putting 
a  collar  of  minimums  on  writers  which  will  prove 
more  galling  as  the  long  battle  to  push  the  mini¬ 
mums  upward  progresses. 

Editor  &  Publisher  has  defended  editorial  or¬ 
ganization  on  a  professional  basis,  has  time  with¬ 
out  number  called  for  a  better  adjustment  of 
editorial  salaries  where  they  were  notoriously 
out  of  line,  has  criticized  the  extreme  commercial¬ 
ism  of  some  publishers  who  failed  to  link  the 
prestige  and  profit  of  their  papers  with  the  live¬ 
lihoods  of  their  employes,  and  has  for  years  re¬ 
ported  the  feats  of  publishers  and  employes  alike, 
to  the  profit  of  both. 

Perhaps  our  phrase -coining  guild  editorial 
writer  missed  a  few  issues  in  his  survey  of  our 
pages.  A  great  many  editorials,  it  is  true,  were 
printed  in  the  antediluvian  days  before  the  guild. 


oi  auditing  organization  has  hit  upon  a  spedk 
definition.  Maybe  there  is  none. 

A  recent  survey  made  by  the  Associated  Mafc 
Service  Company  of  Cleveland  covered  100  chi*. 
Its  basic  data  are  not  revealed,  but  its  find^ 
are  that  47  per  cent  of  “national”  advertisers  uii^ 
newspapers  in  fewer  than  25  cities;  24.8  per  cw 
used  from  25  to  49  cities;  10  per  cent  used  fron 
50  to  74  cities;  and  18.2  per  cent  appeared  in  75 
to  100  cities.  Most  of  the  latter  group  were  auto¬ 
motive  advertisers,  61  per  cent  of  whom  uxd 
space  in  75  to  100  cities. 


Only  4.1  per  cent  of  the  food  advertisers  lut  !  grad 


more  than  75  cities;  52  per  cent  are  said  to  run 
in  less  than  25  cities.  Eighty  per  cent  of  cos¬ 
metic  advertisers  are  in  less  than  50  cities;  90  • 
per  cent  of  the  drug  and  medical  advertisers  a|>- 
pear  in  less  than  50  cities.  Of  38  cigarette,  dgir 
and  tobacco  advertisers,  37  per  cent  use  less  than 
25  cities.  And  the  rest  of  the  catalog  is  even  las 
pleasant  reading. 

Why?  There  are  approximately  100  cities  of 
more  than  100,000  population  in  the  U.  S.  A 
There  are  not  less  than  500  cities  which  cannot 
be  covered  by  metropolitan  newspapers  published 
within  a  50  to  100-mile  radius.  And  there  an  ’ 
more  than  1,000  cities  which  ought  to  be  adver¬ 
tising  points  for  a  manufacturer  out  to  do  a  com-  i 
plete  job  of  distributing  his  product.  Is  the  na-  j 
tional  advertising  and  merchandising  job  being 
done  when  only  the  metropolitan  points  are  get¬ 
ting  the  bulk  of  the  copy? 

The  answer  can  be  only  in  the  negative.  The 
reasons  for  it  are  many,  but  each  and  all  of  them 
are  a  challenge  to  the  newspaper  industry. 

So  long  as  1,950  newspapers  continue  to  con¬ 
sider  themselves  as  1,950  separate  units,  without  ; 
any  common  function  in  the  commercial  field,  lo  { 
long  will  national  advertisers  have  to  be  satisfied 
with  coverage  by  spots  and  prayers.  Newspaper 
have  a  common  function,  in  the  eyes  of  the  na¬ 
tional  advertiser;  it  can  be  exercised  without  any 
loss  of  local  or  editorial  autonomy.  It  should  be.  i 
if  general  business,  as  well  as  newspapers,  are  to  i 
ride  toward  prosperity  on  the  rising  tides  of 
trade.  The  United  Front  Movement  has  before 
it  as  fair  a  prospect  of  untilled  acres  as  ever 
faced  any  pioneer. 


ADVERTISING  HISTORY-MAKER 

WHEN  a  man  has  successfully  operated  an 
advertising  agency  under  his  own  name 
for  50  years,  it  stands  to  reason  that  he 
is  a  man  of  originality,  ability,  and  forceful  char¬ 
acter.  So  far  as  the  records  show,  Mr.  Henry  B. 
Humphrey  of  Boston  is  the  only  advertising  agent 
who  has  achieved  this  record.  TTie  half-century 
during  which  he  has  conducted  the  Humphrey 
agency — and  the  five  years  preceding  when  he 
was  laying  the  foundations  of  his  agency  career- 
have  been  a  period  of  prosperity  and  depression, 
of  constant  change  and  tremendous  expansion  in 
business;  and  during  it  all  the  advertising  agency 
business  has  been  changing  and  growing  and 
speeding  up  to  an  even  greater  degree.  Yet  in 
such  a  period  Mr.  Humphrey  has  not  only  kept 
abreast  of  competition,  but  has  been  a  leader  in 
the  development  of  advertising. 

It  is  significant  that  while  he  has  been  an  expo¬ 
nent  of  high  standards  and  of  fair  treatmaat  of 
the  consumer,  he  still  has  made  an  impressive  t 
record  of  advertising  successes  and  has  now  half  | 
a  dozen  clients  of  25  years’  standing  or  more.  1 
Our  congratulations  to  Mr.  Humphrey.  Th*’  ; 
soundness  of  his  efforts  is  attested  by  this  weeks  i 
gathering  of  advertising  notables  to  do  him  honor. 


COLERIDGE  ON  BAD  POETS 

Swans  sing  before  they  die — ’twere  no  bad  thing 
Did  certain  persons  die  before  they  sing. 

S.  T.  Coleridge. 


Dally  Tribujie,  was  recently  elected 
president  of  the  Arrowhead  Associa¬ 
tion,  a  Northern  Minnesota  organiza¬ 
tion  engaged  in  tourist  promotion  and 
agricultural  development  of  that  sec¬ 
tion. 

Frank  R.  Moses,  publisher,  Marshall 
(Mich.)  Evening  Chronicle,  left  May 
15  for  a  fishing  trip  at  Higgins  Lake 
in  northern  Michigan. 

J.  H.  Sorrells,  president,  Memphis 
Commercial  Appeal,  was  host  and  W. 
C.  Teague,  editorial  writer,  was  toast- 
master  at  the 

E  luncheon  spon- 
.sored  by  the 
Commercial  Ap¬ 
peal  in  the  Hotel 
Peabody  May  14, 
when  75  mayors 
and  their  wives 
were  entertained 
with  city  officers, 
the  royal  court 
of  the  carnival 
and  others, 


in  columns 
in  comics 


In  ihv  Itnsineitu  Office 


Personals 


J  AMUEL  O.  BENNION, 


cently  elected  Governor  of  Rotary 
District  57A,  left  New  York  Thursday 
on  the  Carinthia 

Rfor  Nice,  France. 

with  a  large  del¬ 
egation  of  dis¬ 
trict  governors 
of  Rotary  In¬ 
ternational  who 
will  attend  a 
Rotary  conven¬ 
tion  there  start¬ 
ing  June  6.  Be¬ 
fore  sailing  he 
I  attended  the 
'  wedding  in  New 
j„„,  .V  P«K  York  of  his 
•'  'daughter  Eliza¬ 
beth,  22,  to  Mark  G.  Lynch,  of  Raleigh, 

who  is  connected  with  a  New  York 
accounting  firm.  Mr.  Lynch  is  a 

graduate  of  the  University  of  North 
Carolina,  class  of  1936.  Mr.  Park  will 
return  early  in  July. 

James  G.  Stahlman,  publisher. 


The  !Vletn|ihin  Press-Sciiiiitar*.s 
rerent  “Parade  of  Features” 
eontest,  in  which  readers 
selected  their  favorite  features, 
showed  that  tied  exactly  for 
first  place  among  nationally 
syndicated  eoluinns  wert* - 


ent  of  a  floor  lamp  from  employes 
and  baskets  of  flowers  from  his  two  j 
suns,  one  of  whom  is  in  the  circula-  i 
tion  and  the  other  in  the  auditing  de-  I 
partment.  He  started  his  career  with  j 
the  newspaper  as  an  office  boy. 

L.  Roy  Philips,  advertising  director,  j 
Asheville  (N.  C.)  Citizen  and  Times,  | 
has  been  named  to  the  Rhododendron  , 
Festival  pageant  conunittee,  steering 
group  for  the  annual  event  held  in  I 
Asheville  in  June.  He  was  also  re¬ 
cently  elected  a  director  of  the  Lions  j 
Club  of  Asheville. 

Victor  F.  Barnett,  national  advertis¬ 
ing  manager,  Tulsa  Tribune,  has  been 
named  advertising  director  in  a  series 
of  advertising 

changes 
nounced  May  14. 
J.  C.  Brandon, 
2^  flH  local  advertis- 
ing  manager,  be- 
i  MTM  comes  assistant 
,  fljfl  advertising  d  i  - 
^B^B  rector  and  is 
succeeded  by  J. 
R.  York,  former 
M  advertising  man- 

ager  of  the 

VicToii  K.  Babnett  Evanston  (Ill.) 

News  -  Index . 
Kenneth  D.  Swarz,  former  assistant 
advertising  manager,  has  been  named 
national  advertising  manager.  E.  V. 
Wiley  is  classified  advertising  man¬ 
ager. 

Frank  W.  Couch,  for  21  years  ad¬ 
vertising  manager  of  the  Pittsfield 
(Mass.)  Berkshire  Eagle,  has  been 
appointed  executive-secretary  of  the 
^rkshire  Hills  Conference.  He  will 
Ije  given  a  year’s  leave  of  absence 
(Continued  on  next  page) 


us  a 

part  of  the  Cot¬ 
ton  Carnival 
program. 

Walter  C.  Hay,  editor  and  publisher, 
Ashland  Clark  County  Clipper,  was 
elected  president  of  the  Southeast 
Kansas  Elditorial  Association  at  its 
A.  G.  Keeney,  president  and  man-  meeting  May  8  at  Dodge  City.  The 
ager,  Spartanburg  (S.  C.)  Herald  and  1938  meeting  will  be  held  at  Ash- 
Joumal,  has  been  named  to  the  na-  land.  Other  association  officers  in- 
tional  ^airs  committee  of  Spartan-  dude  Ted  Gardner,  Fowler  News, 
burg  Chamber  of  Commerce.  vice-president;  Elarl  Fickert,  pub- 

William  Allen  White,  editor,  Etn-  lisher,  Peabody  Gazette-Herald,  sec- 
poria  (Kan.)  Gazette,  will  deliver  the  retary,  and  Mrs.  C.  A.  Nations, 
Tilth  commencement  address  at  North-  Greensburg  News,  treasurer, 
western  University  June  12  in  Dyche  q  jj  Heintzelman,  publisher  and 
Staium.  His  subject  will  be  The  editor,  Coatesville  (Pa.)  Daily  Record, 
Obligations  of  Democracy.  with  Mrs.  Heintzelman  was 


Eleanor  Roosevelt^s 
MY  DAY 


ii.  o.  xic  Id  luai.  viuc-uiediuciii  ...  ^  ...  c*  t 

of  the  NaUonal  Recreation  Associa-  ^u^ve  editor,  Saramuih 

(Ga.)  Press,  has  been  appointed  com- 

,  .  „  „  .  ,  ,  mander  of  the  First  Brigade,  Sons 

Joseph  H  Martm,  e^tor  and  pub-  ^f  Confederate  Veterans, 
lisher,  Wilmington  (Del.)  Sunday 

Star,  recounted  his  experiences  in  Harlan  G.  Palmer,  publisher,  Holly- 
newspaper  work  at  the  Wilmington  wood  (Cal.)  Citizen-News,  Paul  Har- 
Exchange  Club’s  meeting  recently.  rison,  NEA  iwriter,  and  Fred  Goudy, 

Jacques  Chastenet,  editor  of  Le  a 

Temps  of  Paris,  arrived  May  18  ^otch  Treat  lun^eon  of  the  Authors 
aboard  the  SS  Normandie  to  n4e  a  Hollywood  May  11. 

quick  survey  of  conditions  in  the  Miss  Kathryn  Jane  Kearns,  daugh- 
United  States.  As  a  liaison  officer  ter  of  Thomas  F.  Kearns,  president, 
with  the  Second  Division  during  the  Salt  Lake  Tribune  and  Telegram,  was 
World  War  he  has  formed  many  the  Utah  winner  in  the  eighth  Gorgas 
American  friendships.  While  in  New  essay  contest,  sponsored  by  the  Gor- 
York  his  headquarters  will  be  the  gas  Memorial  Institute  of  Tropical  and 
Savoy-Plaza  Hot  ’  His  schedule  Preventitive  Medicine, 
calls  for  departure  '  France  June  2. 

George  B.  DoUive.,  publisher.  Bat¬ 
tle  Creek  (Mich.)  Moon-Joumal,  was 
recently  re-elected  a  director  of  the 
Masonic  Temple  Association. 

Albert  L.  Miller,  publisher.  Battle 
Creek  (Mich.)  Enquirer-News,  dis¬ 
cussed  public  affairs  at  a  meeting  of 
the  Battle  Creek  Kiwanis  Club,  May 
20. 

Edward  M.  Perkins,  editor,  LeRoy 
(N.  Y.)  Gazette-News,  and  wirs.  Per¬ 
kins  sailed  on  the  SS  Manhattan, 

May  19,  to  spend  two  months  in  Eu¬ 
rope.  They  will  attend  the  Interna¬ 
tional  Rotary  convention  at  Nice, 

France,  June  5-12. 

Claud  C.  Elarp,  co-publisher,  Ne- 
lada  (Mo.)  Mail  &  Post,  has  been 
<>ppointed  chairman  of  the  Missouri 
Highway  Commission  by  Gov.  Lloyd 
C  Stark  for  a  term  to  extend  to  Dec. 

1.  1941.  He  is  slated  to  succeed 
t^rge  F.  Olendorf,  Springfield  ad¬ 
vertising  man,  who  resigned  because 
of  the  press  of  private  business.  ’The 
appointment  is  subject  to  confirmation 
oy  the  Missouri  Senate. 

James  G.  Early,  manager  and  co- 
publisher  of  the  Hibbing  (Minn.) 


Westbrook  Pegler’s 
FAIR  ENOUGH 


comics  was 


A1  Capp’s 
LI’L  ABNER 


All  three  features  are  Uhiteti 
Feature  Syndicate  features. 
Please  write  for  samples.  ‘ 


FEATURE 

SYNDICATE 

220  EAST  42nd  street 
NEW  YORK  CITY 


MeNaught  Synilicate,  Ine. 

Greenwich,  Conn. 


/ 
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Editor  &  Publisher  for  May  22,  1937 


Ward  C.  Maybom  has  been  named  Folks  Worth  Knowing  (Mass.)  Evening  Gazette  as  r*. 

PERSONALS  assistant  to  Silliman  Evans,  owner  .  "  porter. 

and  publisher,  Nashville  Tennessean  fT^REDERICK  J.  GAINSWAY,  man-  Marguerite  Mooers  Marshall  fnn,... 

(Continued  from  page  35)  Newspapers.  He  was  formerly  with  F  aging  editor,  Jersey  City  (N.  J.)  feature  writer  on  the  New  Ywk  eUT 

the  Baltimore  News-Post  and  Sunday  Jersey  Journal  celebrated  his  30th  mnp  World,  and  now  on  the  New  York 

by  the  daily  in  an  attempt  to  build  Amertcon  as  general  manager  and  ex-  anniversary  with  that  newspaper  Evening  Journal  in  a  similar  capacitv 

iin  thp  f!nnfprpnpp  PPUtive  vice-oresident.  rpopntlv.  haa  urriffon  a  Knnir  .  •' 


(Continued  from  page  35) 


up  the  Conference. 

Duncan  J.  Stuart,  advertising  rep- 


ecutive  vice-president.  recently.  has  written  a  book  entitled  “Not  bi 

Rex  Fisher,  circulation  manager,  Mr.  Gainsway  was  bom  in  Utica,  Our  Stars”  now  being  publish^  by 
tst  St.  Louis  (Ill.)  Journal,  has  been  N.  Y.,  and  was  graduated  from  the  Julian  Messner,  New  York.  ^ 
ected  president  of  the  local  Junior  Utica  Free  Academy  in  June,  1903.  Cleon  Newman  has  been  nanu 
lamber  of  Commerce.  If®  then  joined  the  Utica  (N.  Y.)  night  telegraph  editor,  Buffalo  (N  Yt 

William  G.  Barrett,  formerly  of  the  Press  where  he  remained  for  Evening  News,  in  a  series  of  staff »«. 

,  >n.. _  .J _ ! _ J _ i  two  vears.  _ _ _i _  “ 


resentative,  Jersey  City  (N.  J.)  Jersey  East  St.  Louis  (Ill.)  Journal,  has  been 
Journal,  who  celebrated  his  ^th  an-  elected  president  of  the  local  Junior 
niversary  with  the  newspaper  last  Chamber  of  Commerce, 
week,  was  guest  of  honor  at  a  ban-  William  G.  Barrett  formerly  of  the 


elected  president  of  the  local  Junior  Utica  Free  Academy  in  June,  1903. 
Chamber  of  Commerce.  He  then  joined  the  Utica  (N.  Y.) 


quet  May  14  in  the  Hotel  Plaza  given  York  Times  advertising  depart-  years. 


pointments.  Other  changes  wny 


by  the  Downtown  Merchants’  Asso-  ment,  has  joined  the  New  York  sales  Gohig  to  New  Jersey  he  joined  the  Charles  Fox,  assistant  night  telesniA 
At  r  wwt  ,  ,  •  KnuonTiP  IN.  J.l  Times  and  in  Janu-  _  a  _ii _  t>  _ i  t 


ciation.  At  the  banquet  he  was  pre-  ^taff  of  Tenney,  Woodward  &  Com-  and  in  Janu-  editor;  Arthur  P.  Reed,  Jr., 

.  J  _ _ _ 1 _  ’  Q¥.,f  1007  IKp  Ta— CAI,  ,  .  ,  ,  ...  «  --  ——“'■HI 


sented  a  special  resolution  adopted  by  pany,  Inc.  the  Jersey  City  telegraph  editor;  Carroll  W  Uc 

the  merc^nte’  group  and  a  gold  wrUt  Devantier,  formerly  advertis-  covering  the  Pherson,  telegraph  rewrite  man.  W 

watch.  The  following  day  Walter  M.  .  Mt  ClemeM  (Mich )  ®®^8en  section.  „  ert  E.  McCormick,  assistant  news  edi- 

Dear,  co-publisher,  on  behalf  of  ^  AdumiT^  has  ttiT^les  ‘o  cover  city  haU  tor,  assigned  to  special  duties; 

co-workers,  presented  Mr.  Stuart  rf‘^’Sb^;^“"piTo!ll  Pu£  of^9S7“^®whic^®caMdW^£^  W.’stettenbenz  and  Kerby 

a  set  of  golf  clubs  and  a  travelmg  Detroit  motion  picture  publication.  maiiSl  ’ until  March  assistant  news  editors;  Edward  P 

bag.  Mr.  Stuart  started  his  career  mained  until  March,  istw.  when  he  Hartnett,  executive  city  editor-  Mmt 


with  the  New  York  Sun  in  1909  and  o  i*  r  i  /■-*♦  n  #  i  i.  '  •  j*  ■  6'.-***^*j  w,a*,.aa,  \tajr  cruiuii:  jiumc 

in  1912  joined  the  Jersey  Journal.  manager.  Salt  Lake  City  Deseret  quently  he  rose  to  city  editor  m  p  Johnson,  night  city  editor-  MiZj 

Walter  A.  McDonald,  a„UUnt  busi-  ‘"WST  “•">»"*  E.  Wasp,  imlaUnt  day  0%  ^ 

-  ntenagar.  V.nc^.cr  S»"of  hobby  ^  Nclyn  W..P,ylas.  chic,  copy  nbte. 


mained  until  March,  1^.  when  he  Hartnett,  executive  city ’editor;  Mont- 


James  M.  Kirkham,  assistant  gen-  became  assistant  city  editor.  Subse-  gomerv  Curtis  dav  citv  editnr-  i..r 
ral  mnnaoor  .ISfllf  f .nJpo  Citi,  Deseret  a-accK.  Ka  -aaa  Ca  aU,,  acIUa-  2.°  .  IraUTllS,  Uay  City  ^itor,  Julius 


ness  inanager,  Vanc^cr  (B.  CO  Central  States  Mission  of  the  Church 
Daily  Province,  has  b^n  appom  ed  Christ  of  Latter-Day  Saints 


•  ana  in  Decame  managing  £  Wesp,  assistant  day  city  editor 

_ His  hobby  is^golf- _  _  Nelson  W.  Prentiss,  chief  copy  editor; 

Olin  Downes,  music  critic,  Ncto  Lindsley  H  (Tr^ker,  feature  editoi 


business  manager  of  the  Edmonton  v  ,  i  ^  •  •  •  Ynrk.  Tintp^t  attended  the  Pinrinnati  assistant  picture  editor;  F.  Hamfl. 

_ _ .Ai  Ha  aL.a,a,i  Kic  „A«,  ,i..Haa  (Mormon),  has  complete  his  mission  York  Times  attended  tae  Cincinnati  ^ 


Journal.  He  assumed  his  new  duties  will  return  to  Salt  Lake  City  May  Music  ’Festival  and  his  critiques  i?"  mail  edition  ^itor;  Aka 


May  17. 


EDITOR  &  PUBLISHER 

Including 

The  Jeumnlist,  merged  1907;  Newspaperdom, 
merged  1925;  The  Fourth  Estate,  merg^  1927. 


shortly,  it  was  announced  by  the  pa¬ 
per  this  week. 


were  printed  by  special  permission  of  Hrainard,  Broadway  office  manager, 
the  Times  in  the  Enquirer  during  the  George  Spargo,  desk  swing  man. 


TaKa  nA«.4A-iT  Ari,rA-i:e;A«  r^AAosA-  festival.  Fred  Yeiser,  music  editor,  Lewis  A.  Lapham,  former  marine 
John  Batdorff,  advertising  manager,  .  _  „ , ’ „ ,  _ ^ 


;'ISfi&rf8BU§^cWv“nl“'  !»?>"•  Batdoril.  u.ppb 


Junai  Wrigbt  Brown,  ProideDt  and  Editor, 

Jamaa  Wricht  Brown,  Jr..  Secretary 
Chaiici  B.  Groomea,  Treaaurer 
Arthur  T.  Robb,  Director 

_ Chaa.  T.  Stuart,  Director _ _ 

General  Officea: 

Seroitoenth  Floor  Old  Times  Building 
42nd  Street  and  Broadway,  New  York  City,  N.  Y. 
THejiluma; 

BRyant  »3(»2,  3053,  3054,  3055  and  3056 
-The  Oldert  PubUdiert'  and  AdyertiKri'  Journal 
in  Anwrka 

Etery  Saturday  Sinet  1S84 _ 

Arthur  T.  Robb,  Ezteutim  Editor;  Warren  L.  Barnett. 
ilanaging  Editor:  Robert  S.  Mann.  Aeeoctote  Editor; 
Walter  K  Schneider,  ATeue  Editor;  Robert  D.  Brown, 

John  J.  Clougher. _ 

Cbariea  B.  Groomen  Ciweret  Manager-  Jamea  Wright 
Brown,  Jr.,  Bueinet*  Manager;  Charim  T.  Stuart.  Adeer- 
lutao  Manager;  George  H.  Strmto,  Cimdefioa  Manager; 
William  M.  Wilaon,  Manager  FemaUe  Exchange  and 

Claeei/ied  Adeertieing. _ 

Washington,  D.  C.  Correapondent;  General  Prem  Aaoc., 
Jamea  J.  Butler  and  George  H.  Manning,  Jr.,  1223 
Nahenel  Prem  Cluh  Bldg.,  none  Metroi^tan  1080. 
Chicago  Correspondent;  George  A.  Brarnenburg,  921 


RioXr^  7m tb  rPion^  .Z  mVs  the  Enquirer,  and  Herman  Bernfeld  editor.  Sait  Francisco  Examiner,  b, 

drama  ^itor,  wrote  daily  stories.  Mrs  joined  the  American-Hawaiian  St^M- 
Mav  15  The  babv’s  natemal  grand-  Plogstedt  was  critic  for  the  ship  Company  in  an  executive  po^ 

fatbAr  Aiictin  P  RatHrirff  id  ralb  Cincinnati  Post  and  Nina  Pugh  Smith  tion  following  a  vacation  period.  He 

rcb.r  7f  S  ior  the  Times-Star.  Herman  Thu-  was  originator  of  the  “On  the  Gan*. 

Record-Eaolc  mann,  former  drama  editor  of  the  plank”  feature  now  conducted  by  hit 

M  ij  1  •  •  J  1.  D  Enquirer,  was  impressario-manager  successor,  Fritz  Goodwin.  Lapham’i 

William  Holder  has  jomed  the  Boise  festival.  Walter  Kramer,  New  father  is  president  of  the  steanuhip 

(I(^o)  Capital  News  advertising  York,  Musical  America;  Sam  H.  Wil-  company. 

^^annon,  now  Columbus  Dispatch;  Virginia  (George  Carter,  of  the  Wilmingloa 

with  the  Boise  Piano  House.  Sturm.  Dayton  News,  and  others  cov-  (Del.)  Joumal-Every  Evening  edi- 


lisher  of  the  Traverse  City  (Mich.) 
Record-Eagle. 


staff  succeeding  G.  F.  McCannon,  now 
with  the  Boise  Piano  House. 


Arthur  A.  Culver  has  been  named  ered  the  event. 


George  Carter,  of  the  Wilrninglog 
(Del.)  Joumal-Every  Evening  edi¬ 
torial  staff,  has  been  reelected  pna- 


advertising  manager  of  the  Riv^side  Torsten  Floden,  26-year-old  feature  dent  of  the  Goodwill  Industries  of 
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Harrisburg  Sports  Writers’  Associa-  James  Stemfirst,  of  the  New  York  dent  for  Michigan  at  the  recent  or- 
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turers’  Association  at  its  monthly  din¬ 
ner  meeting  May  13  on  the  “National 
Scene.” 

Charles  R.  Stark,  sports  editor, 
Spokane  Spokesman-Review,  origi- 


Montreal. 


been  in  magazine  work  the  last  three 


Edward  Conroy  has  resigned  as  y®“‘«  ^hat  with  Je 

court  house  reporter  for  the  Worcester  P®**.  bas  jomed  the 


(Mass.)  Evening  Gazette. 

Donald  Johnson,  son  of  Herbert 


nated  and  is  conducting  the  Wild  Life  Johnson,  of  the  Boston  Globe  repor- 


Page  in  the  Sunday  sports  section.  torial  staff,  has  joined  the  Worces- 


copy  desk. 

D.  McRitchie,  for  many  years  with 
the  Halifax  Herald  as  staff  cartoonist, 
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IP  &  P  PLAN  PROXIES 
SET  PRECEDENT 

Strai|ht  Ye*  or  No  Vote  Solicited  on 

Management’s  Proposed  Recap* 
itaiixation — SEC  Analyxes 
Plan  in  Report 

International  Paper  and  Power  Co. 
this  week  mailed  proxies  for  its  stock¬ 
holders’  “yes”  or  “no”  votes  on  the 
management’s  proposed  plan  of  re¬ 
capitalization.  The  straight-out  yes 
or  no  vote  solicitation  is  believed  to 
be  without  precedent  in  American 
corporate  practice.  The  annual  meet¬ 
ing  is  on  June  23  in  Boston. 

Heretofore  stockholders  who  dis¬ 
sented  from  the  management’s  views 
on  reorganization  or  other  matters 
have  had  three  alternatives.  TTiey 
could  refuse  to  send  in  a  proxy.  They 
could  refuse  to  attend  the  stockhold¬ 
ers’  meeting  or  they  could  support 
some  protective  committee  organized 
to  oppose  the  management’s  program. 

It  is  expected  that  the  Securities 
cmd  Exchange  Commission  will  im¬ 
pose  the  new  requirement  in  com¬ 
panies  which  become  subject  to  its 
regulations.  This  is  especially  true 
of  utility  holding  companies. 

Gorden  Auchincloss,  Ogden  Phipps 
and  Richard  J.  Cullen  have  been  ap¬ 
pointed  by  the  management  as  proxies 
for  the  stockholders  unable  to  attend 
the  meeting. 

$9,000,000  Profit  Expected 

Despite  aggregate  loss  of  $23,126,000 
in  the  1931-1935  period.  International 
Paper  and  Power  Company  expects 
1937  profits  will  exceed  $9,000,000,  the 
Securities  and  Exchange  Commission 
states  in  an  analysis  of  the  company’s 
corporate  reorganization  plan. 

The  improvement  began  in  1936 
with  a  profit  slightly  in  excess  of 
$5,000,000,  but  at  the  end  of  that  cal¬ 
endar  year  an  accumulated  deficit  of 
$19,734,000  remained,  not  taking  into 
accoimt  $36,678,000  owed  preferred 
stockholders  in  dividends. 

SEC  makes  this  suggestion  in  its 
report:  “Stockholders  must  recognize 
these  simple  facts:  first,  that  until  the 
deficit  of  $19,734,000  is  eliminated,  no 
dividend  of  any  character  can  be  paid; 
and,  second,  that  imtil  the  preferred 
stockholders  have  been  paid  their  ar¬ 
rears  of  accumulated  dividends  of 
$36,678,000,  no  dividends  can  be  paid 
upon  the  common  stock.” 

While  a  deficit  remains  on  the  books 
no  distribution  of  profits  can  be  made 
by  way  of  dividend,  and  the  accumu¬ 
lated  profits  are  subject  to  the  Fed¬ 
eral  tax  on  undistributed  earnings. 

Stockholdera  Would  Suffer 

“The  existence  of  such  a  tax  pos¬ 
sibility  makes  elimination  of  the  def¬ 
icit  desirable  from  the  standpoint  of 
both  preferred  and  common  stock¬ 
holders,  but  primarily  from  the  stand¬ 
point  of  the  latter  because,  in  the 
event  that  $5,000,000  should  become 
payable  [this  being  the  amoimt  the 
company  estimates  would  be  taken  in 
undistributed  profits  tax],  it  would 
in  the  end  come  out  of  the  pockets  of 
the  common  stockholders.” 

It  is  proposed  to  wipe  out  the  def¬ 
icit  by  reducing  the  stated  value  of 
the  common  stock,  but  objection  on 
the  part  of  common  stockholders  is 
expected  unless  holders  of  preferred 
also  make  some  concession.  Should 
the  plan  for  eliminating  the  d^cit  be 
rejected,  it  would  require  earnings  of 
$10,000,000  a  year  for  almost  three 
years,  after  allowing  for  the  payment 
of  tmdistributed  corporate  profits  tax. 
before  dividends  could  be  resumed 
upon  the  preferred  stock.  Such  elimi¬ 
nation  would  provide  the  company 
with  additional  working  capital  of  ap¬ 
proximately  $20,000,000,  which  would 
earn  an  estimated  $1,200,000  annually. 


However,  the  report  points  out, 
maximum  estimated  earnings  would 
be  required  for  many  years  before 
dividend  payments  would  reach  the 
last  class  of  common  stock.  Common 
stockholders  are  holding  out  for  an 
agreement  that  will  permit  them  to 
share  in  dividends  immediately. 

The  bargain  offered  holders  of  com¬ 
mon  in  return  for  a  restatement  of 
value  would  require  holders  of  pre¬ 
ferred  stock  to  relinquish  their  claim 
against  future  earnings  to  the  extent 
of  their  present  accumulated  unpaid 
dividends  of  $39.96  per  share,  accept 
a  reduction  of  $2  a  share  annually 
because  of  the  cut  in  dividend  rate 
from  seven  to  five  per  cent.  Holders 
of  preferred  would  receive  one  new 
share  of  common  and  a  new  share  of 
preferred  (the  ratio  of  new  to  present 
holdings  being  set  out  under  several 
alternate  plans),  the  new  preferred 
to  be  convertible  into  common. 

Commiaaion  Diaeuaaea  Plan 

Under  the  caption  “General  Obser¬ 
vations,”  the  commission  makes  the 
following  comment: 

“Stockholders  in  voting  for  or 
against  this  particular  plan  of  recapi¬ 
talization  should  have  in  mind  the 
possibility  of  other  plans  being 
worked  out  for  this  situation  in  the 
event  that  this  plan  fails  of  adoption. 
Ill  other  words,  stockholders,  whether 
preferred  or  conmon,  should  not  al¬ 
low  themselves  to  be  argued  into  fa¬ 
voring  this  plan  upon  the  ground  that 
tills  is  the  only  plan  which  can  be 
worked  out.  The  issue  they  must  face 
is  rather  whether,  considering  all  the 
lelevant  matters,  this  plan  represents 
a  fair  and  equitable  bargain  as  be¬ 
tween  the  different  classes  of  stock¬ 
holders. 

Earning  Level  Controlling  Factor 

“In  this  connection  it  should  also 
be  considered  whether,  apart  from  the 
elimination  of  the  capital  deficit,  this 
is  the  appropriate  time  for  the  sug¬ 
gestion  of  a  general  plan  of  recapi¬ 
talization.  The  fairness  and  equity  of 
such  a  plan  depends,  as  one  has  seen, 
upon  a  judgment  as  to  the  ability  of 
the  company  to  maintain  a  particular 
level  of  earnings  in  the  futiu'e.  Reach¬ 
ing  a  judgment  that  any  particular 
level  can  be  maintained  is  obviously 
easier  under  circumstances  where  the 
level  has,  at  least,  been  reached  and 
sustained  for  a  period.  It  is  more  dif¬ 
ficult  under  circumstances,  such  as 
are  present  here,  where  the  level  is 
thus  far  only  in  prospect.” 

Commissioner  Robert  Healy  finds 
the  plan  unfair  to  preferred  stock¬ 
holders  and  recommended  that  the 
conunission  so  state  in  its  report  He 
accused  holders  of  common  stock  of 
“obstructive  and  dog-in-the-manger 
tactics  to  force  iinfair  concessions 
fiom  the  preferred  stockholders.” 
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has  joined  J.  J.  Carrick  Company, 
Toronto. 

Samuel  Shane,  financial  editor, 
Montreal  Gazette  since  1928,  on  the 
eve  of  his  departure  from  Montreal 
tc  head  the  Toronto  biu'eau  of  Cana¬ 
dian  Dow  Jones,  Ltd.,  was  tendered  a 
complimentary  dinner  by  colleagues 
and  friends  in  the  Windsor  Hotel  on 
Saturday  evening.  May  8.  On  behalf 
of  the  gathering  Charles  H.  Peters,  a 
director  of  the  Gazette,  presented  Mr, 
Shane  with  a  Gladstone  bag. 

W.  D.  Millner,  Jr.,  formerly  of  the 
Northern  Virginia  Daily,  Strasburg, 
Va.,  is  now  editor  of  the  Leesburg 
Moudoun  Mirror. 

Lionel  G.  Short,  of  the  London 
Daily  Mail,  has  moved  from  280 
Broadway  to  230  West  41st  Street, 
New  York. 

Ann  Courtney  Sharpe,  society  edi¬ 
tor,  Lumberton  (N.  C.)  Robesonian, 
sailed  from  New  York  on  the  Excali- 
bur  recently  for  Greece,  where  she  will 
visit  a  cousin,  F.  A.  Turner  and  family, 
and  travel  with  them  through  Europe. 

_ Wedding  Bells _ 

WILL  X.  COLEY,  circulation 
manager,  Raleigh  (N.  C.)  News 
&  Observer,  to  Mrs.  Annie  Adams 
Howard,  daughter  of  the  late  Mr.  and 
Mrs.  Len  H.  Adams  of  Raleigh,  at  a 
quiet  ceremony  April  22  in  the  First 
Baptist  Chiu'ch,  Raleigh. 

Mrs.  Eva  Larsen,  Los  Angeles 
Evening  Herald  and  Express  switch¬ 
board  operator,  to  Elarl  (Gardner,  Long 
Beach  business  man,  were  married 
March  19  at  Las  Vegas,  Nev.,  they  re¬ 
vealed  last  week. 


Louis  Lawrence  Beavers,  of  (L 
Washington  Times-Herald  sta8,  k 
Miss  Gertrude  Lucy  Quick,  May  u  t 
Churchville,  Va. 

Walter  Ansel  Strong,  Jr.,  of  Hn 
Chicago  Daily  News,  and  son  of  Mu 
Josephine  Webster  Strong  and  tia 
late  Walter  Ansel  Strong,  Sr., 
lisher  of  the  Daily  News,  to  M^ 
Adeline  Carpenter  Salmon  at  Bdgii 
Wis.,  May  15. 

Special  Editiom 

INDIANAPOLIS  SUNDAY  STAl 
May  2,  Travel  Show  Edition,  U 
pages. 

New  Bedford  (Mass.)  Susdii 
Standard-Times,  May  16,  1937,  Yacht, 
ing  Section,  8  pages. 

Salt  Lake  Tribune,  May  16,  SpecU 
Scenic  Section;  165  graphic  lAoto- 
graphs,  40  pages  of  rotogravure,  aid 
16  pages  of  description. 

Hackensack  (N.  J.)  Bergen  Evenf 
Record,  May  15,  18-page  Real  Ectia 
Section. 

Fullerton  (Cal.)  News  Tribune,  May 
12,  50th  Anniversary  Edition,  60  papi 
Holland  (Mich.)  Evening  Sentnd, 
May  15,  Second  Annual  Tulip  Tin* 
and  Resort  Edition,  48  pages,  4  so- 
tions,  with  color  front  and  back  pagti 
Wenatchee  (Wash.)  Daily  Work, 
April  28,  Festival-Progress  Edition,  H 
pages,  6  sections,  2  sections  printed  on 
salmon  stock. 

Moline  (HI.)  Daily  Dispatch,  Uiy 
13,  Marketing  Moline  Days,  May  14-U, 
48  pages. 

Cedar  Rapids  (la.)  Gazette,  May  11, 
Cedar  Rapids  Dollar  Day  Edition,  U 
pages,  with  center  spread  printed  on 
salmon  colored  stock. 

Temple  (Tex.)  Daily  Telegram,  May 
12,  1937,  Mail-It-Away  Edition,  M 
pages,  6  sections. 


YOUR  LOCAL 
CORRESPONDENT’S 
NOSE  FOR  NEWS 


A  NUMBER  of  editors  have 
found  a  chapter  of  our  text 
material  called  ‘‘What  Is  News?’* 
of  real  value  in  helping  their  corre¬ 
spondents  develop  a  nose  for  news. 
Because  of  this  we  have  printed  a 
special  edition  of  this  chapter  in 
pamphlet  form. 

We  shall  be  glad  to  send  a  copy  to  any 
editor.  If  he  would  like  to  distribute 
this  helpful  pamphlet  to  his  corre¬ 
spondents,  he  may  have  as  many  copies 
as  he  requires — with  our  compliments, 
of  course. 


NEWSPAPER  INSTITUTE  OF  AMERICA 

ONE  PARK  AVENUE,  NEW  YORK 
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More  electric  refrigerators,  radios,  electrical 
ajipliances,  furniture  and  household  necessities 
are  purchased  in  New  York  than  in  any  other 
state  in  the  Union.  Total  retail  sales  in  1936 
were  more  than  $5,000,000,000. 

National  advertisers  using  New  York  State 
newspapers  report  sales  steadily  increasing. 


No  other  market  in  the  United  States  offers 
advertisers  as  large  a  number  of  prospects  and 
customers  as  New  York  State  with  its  concen¬ 
trated  population  of  14,000,000  people.  These 
New  York  State  newspapers  give  advertisers 
greater  coverage  at  lower  cost  than  any  other 
advertising  medium. 


Write  to  these  New  York  State  newspapers  or  their  representatives  for  market  information. 


r.Albuiy  Eyening  News  (E) 
rAlbuiy  Knickerbocker  Press  (MAS) 
Amsterdam  Becorder  Democrat  (E) 
Aabnm  Cltisen  Adyertiser  (E) 
Batayla  News  (E) 

Binghamton  Press  (E) 

Buffalo  Courier-Express  (M) 

Buffalo  Courier-Express  (S) 

Coming  Eyenlng  Leader  (£) 

Cortland  Standard  (E) 

Dunkirk  Obserrer  (E) 

^Elmira  Star  Oasette  &  Adyertiser 
(MAE) 

rElmira  Sunday  Telegram  (S) 


Geneya  Times  (E) 

OloyersyUle  A  Johnstown  Herald  A 
Leader-Republican  (MAE) 
tHempstead-Freeport  Nassau  Daily 
Beyiew-Star  (E) 

Herkimer  Telegram  (E) 

;;Ithaca  Journal  News  (E) 

Jamestown  Eyening  Journal  (E) 
Jamestown  Morning  Post  (M) 
Kingston  Dally  Freeman  (E) 

LltUe  Falls  Times  (E) 

Lockport  Union-Sun  A  Journal  (E) 
:|:Malone  Telegram  (E) 


*Mamaroneck  Times  (E) 

*Mt.  Vemon  Argus  (E) 
:{:Newbnrgh-Beacon  News  (E) 
*New  Rochelle  Standard  Star  (E) 
Norwich  Sun  (E) 

Niagara  Falls  Oasette  (E) 
rtOgdensbnrg  Journal  (E) 

Oneonta  Star  (M) 

*Ossining  Cltisen  Register  (E) 
Port  Jervis  Union  OMette  (E) 
*Port  Chester  Item  (E) 
Poughkeepsie  Star  A  Eagle  News 
(EAM) 

*PeekskiU  Star  (E) 


:;.Eochester  Times  Union  (E) 
:i:Rochester  Democrat  A  Chronicle 
<  (MAS) 

Rome  Sentinel  (E) 

^Saratoga  Springs  Saratoglan  (E) 
Schenectady  Union  Star  (E) 
Syracuse  Post  Standard  (MAS) 
*Tarrytown  News  (E) 

§The  Troy  Record  (M) 

§The  Troy  Times  Record  (E) 
lUtica  Observer-Dispatch  (EAS) 
iUtica  Press  (M) 

*White  Plains  Reporter  (E) 
*Tonkers  Herald-Statesman  (E) 


(E)  Evening  newspapers.  (M)  Morning  newspapers.  (S)  Sunday  newspapers.  *  Westchester  newspapers  sold 
)n  combination.  t  Nassau  County  (Met.  L.  I.)  ^  Gannett  Newspapers,  Inc.  §  Sold  in  combination  only. 
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Many  Groups  of  Capital  Interested 
In  Southern  Newsprint  Development 


Numerous  groups  of  bankers  and 
engineers  in  New  York,  at  least 
three  of  them  giving  evidence  of  their 
determination  to  establish  newsprint 
mills  East  of  the  Mississippi  River, 
are  deeply  interested  in  the  Southern 
newsprint  situation,  according  to  the 
annual  report  of  James  G.  Stahlman, 
Nashville  Banner,  chairman  of  the 
Newsprint  Manufacture  Committee  of 
the  ^uthem  Newspaper  Publishers 
Association,  and  recently  elected 
president  of  the  American  Newspaper 
Publishers  Association. 

^‘Besieged"  in  New  York 

Mr.  Stahlman,  reporting  to  the 
SNPA  this  week  at  its  meeting  in  Hot 
Springs,  Ark.,  said  that  he  had  been 
besieged  in  New  York,  following  the 
ANPA  convention,  by  bankers  and 
engineers  and  that  “it  is  not  unlikely 
that  publishers,  not  only  in  the  South, 
but  in  other  sections  of  the  country 
who  can  be  reached  by  water  and  rail 
at  a  reasonable  rate,  will  shortly  be 
given  the  c^portunity  to  sign  con¬ 
tracts  for  Southern  newsprint  for 
their  future  protection.  Since  your 
chairman’s  return  home,  he  has  had 
two  additional  inquiries  from  inter¬ 
ested  groups  of  capital  and  numerous 
requests  for  the  privilege  of  signing 
contracts  for  Southern  newsprint,  in¬ 
cluding  one  request  for  10,000  tons 
outside  the  Unit^  States. 

“The  newsprint  markets  of  South 
and  Central  America  are  open  to 
Southern  newsprint  mills  and,  unless 
your  committee  is  badly  fooled,  it  will 
not  be  long  before  some  far-sighted 
groups  of  capital  take  advantage  of 
these  ever-increasing  profitable  out¬ 
lets  for  newsprint  tonnage  from  our 
section. 

Seme  Billion  Dollar  Industry 

“W^  are  too  close  to  the  picture  to 
realize  what  this  will  mean  to  the 
South  right  now,  but  your  chairman 
will  make  the  prediction  that  within 
15  years  the  South  will  have  indus¬ 
tries  utilizing  Southern  pine  that  will 
have  not  less  than  a  billion  dollar 
annual  turnover.  This  means  better 
business  for  everybody  —  the  banks, 
the  railroads,  the  merchants,  the 
newspapers  and  especially  the  farm¬ 
ers  in  the  pinebelt  sections  of  the 
South. 

“A  new  day  is  dawning  for  the 
South  and  fre^om  of  American  pub¬ 
lishers  from  the  domination  of  Cana- 
<iian  and  foreign  newsprint  interests 
will  shortly  be  at  hand,”  Mr.  Stahl¬ 
man  concluded. 

After  giving  a  brief  resume  of  the 
work  of  the  committee  from  the  time 
of  its  organization  in  1934,  Mr.  Stahl¬ 
man  commended  the  efforts  of  Ted 
Healey,  Dallas  News  and  Journal,  in 
securing  contracts  for  the  operation 
of  a  mill  in  East  Texas  with  New 
York  capital. 

F.  P.  Garvan's  Work  Praised 

“One  of  the  big  factors  in  putting 
over  the  Texas  project  was  the  work 
of  Francis  P.  Garvan,  president  of  the 
Chemical  Foundation.  It  may  be  said 
here  that  without  the  backing  of  the 
Chemical  Foundation,  in  its  wonder¬ 
ful  siq)port  of  Dr.  Herty  and  the  Sa¬ 
vannah  Pulp  &  Paper  Laboratory, 
Southern  newsprint  would  not  now 
be  in  the  realm  of  reality. 

“Others  in  the  Texas  mill  effort 
were  the  Perkins-Goodwin  Company, 
headed  by  Al.  Newcombe  smd  asso¬ 
ciates,  William  W.  Bufhim  of  the 
Chemical  Foimdation,  Wirt  Davis, 
Dallas  banker,  E.  L,  Kurth,  Texas 
lumber  man,  and,  of  course,  the  Texas 
publishers,  head^  by  Ted  Dealey.” 

Expressing  extreme  gratification  for 
the  recognition  by  the  ANPA  of  the 


efforts  of  the  Southern  publishers 
toward  the  manufacture  of  Southern 
newsprint,  Mr.  Stahlman  announced 
that  William  G.  Chandler,  chairman 
of  the  ANPA  newsprint  committee, 
has  accepted  appointment  as  chair¬ 
man  of  the  Soudiem  Newsprint  Com¬ 
mittee  of  the  ANPA. 


SOUTHERN  PAPER  PROJECT 
REALIZED,  SNPA  ASSURED 

(Continued  from  page  6) 


blind  holes — cigarette  box — Carter 
Glass,  Jr.,  Lynchburg  News  and  Ad¬ 
vance;  best  gross  by  a  previous  non- 
winner — bronze  floor  lamp — B.  N. 
Honea,  Fort  Worth  Star-Telegram. 

Ladies  Section:  low  gross — linen 
suitcase — Mrs.  Ted  Dealey,  Dallas 
News  and  Journal;  second  low  gross 
— salad  set — Mrs.  J.  C.  Harris,  Jr.,  At¬ 
lanta;  low  net — vaniflash  bag — Mrs. 
Clarke  Salem,  New  Orleans  Item- 
Tribune;  second  low  net — box  with 
dozen  packages  of  cards — Mrs.  Clark 
Howell,  Jr.,  Atlanta  Constitution. 

Guests  Section:  low  gross — fitted 
overnight  bag — James  Donaldson, 
Stora  Kopparburg  Corp.,  New  York; 
second  low  gross — Wendell  August 
tray — G.  H.  Gunst,  E.  Katz  Special 
Agency,  New  York;  third  low  gross — 
four  matched  wood  clubs — A.  B.  Mc- 
Corkle,  Mergenthaler  Linotype  Com¬ 
pany,  Little  Rock;  fourth  low  gross — 
cigarette  box — J.  C.  Harris,  Jr.,  Kelly- 
Smith  Co.,  Atlanta. 

Low  net — pair  of  decanters — H.  F. 
Cogill,  Printers’  Ink,  N.  Y.;  second  low 
net — bronze  cigarette  box — L.  C. 
Penry,  Ludlow  Typographical  Co.,  At¬ 
lanta;  third  low  net — desk  thermos 
set — H.  L.  Ralls,  Branham  Co.,  At¬ 
lanta;  fourth  low  net — Glenn  Ramsey, 
AP,  Washington,  D.  C. 

Best  kicker — extension  bridge  table 
— Harry  Bray,  Imperial  Type  Metal 
Co.,  B^timore;  second  best  kicker — 
carved  book  ends — V.  R.  Coudert,  G. 
F.  Steele  Co.,  N.  Y.;  third  best  kicker 
— Chas.  A.  Petty,  Comic  Section  Ad¬ 
vertising  Co.,  N.  Y. 

Most  pars  —  cocktail  tray  —  John 
Petrie,  Branham  Co.,  Chicago;  most 
sixes — indestructible  playing  cards — 
Jack  D'Armand,  United  Press,  Kansas 
City;  worst  gross — walnut  tray  table 
— Sam  Hales,  United  Press,  Oklahoma 
City;  worst  net — Wendell  August  tray 
and  glasses — B.  F.  Cook,  Bryant,  Grif¬ 
fith  &  Bnmson,  Atlanta. 

Worst  score  on  any  one  hole — cig¬ 
arette  case — John  Blake,  Scripps- 
Howard  Newspapers,  N.  Y.;  best  nine 
blind  holes — dozen  golf  balls — M.  H. 


THE  MARK 
OF  ACCURACY,  SPEED 
AND  INDEPENDENCE  IN 
WORLD  WIDE  NEWS 
COVERAGE 

UNITED  PRESS 

FOR  DOMINANT  NEWS  COVERAGE 


Long,  Branham  &  Co.,  N.  Y.;  best 
gross  by  previous  non-winner — cordial 
set — Howard  A.  Krueger,  Charles  H. 
Eddy  Co.,  Chicago. 

Team  match,  members  vs.  guests, 
won  by  following  team  of  guests: 
Messrs.  Cogill,  Penry,  Ralls  and  Glenn 
Ramsey — one  dozen  golf  balls  each. 

By  formal  resolution,  the  associa¬ 
tion  expressed  its  appreciation  to  the 
golf  committee  and  the  donors  of 
prizes.  The  committee  included:  Ar¬ 
thur  T.  Robb,  Editor  &  Publisher, 
chairman;  Laurence  E.  Mansfield,  In¬ 
ternational  Paper  Co.,  Atlanta;  K.  A. 
Engel,  Little  Rock  (Ark.)  Democrat; 
C.  E.  Palmer,  Texarkana  Gazette,  and 
Charles  Goslee,  Hot  Springs  New  Era 
and  Sentinel-Record.  Donors  of  golf 
prizes  were: 

Advertising  Age,  Chicago;  H.  Reeve  Angel 
&  Co.,  New  York;  Anglo-Canadian  Pulp  and 
Paper  Mills,  Ltd.,  Quebec;  The  Bell  Syndicate, 
Inc.,  New  York;  The  Branham  Co.,  New 
York;  The  John  Budd  Co.,  New  York;  Cline 
Electric  Mfg.  Co.,  Chicago;  Comic  Section 
Advertising  Corporation,  New  York;  Charles 
H.  Eddy  Co.,  New  York;  EoiTon  &  Publish- 
EB,  New  York. 

The  Goss  Printing  Press  Co.,  Chicago; 
Great  Lakes  Paper  Co.,  Ltd.,  Toronto;  Great 
Northern  Paper  Co.,  New  York;  Evelyn  Har¬ 
ris,  .Atlanta;  R.  Hoe  &  Co.,  Inc.,  New  York; 
J.  M.  Huber,  Inc.,  St.  Louis;  Imperial  Type 
Metal  Co.,  Chicago;  International  Paper  Sales 
Co.,  Inc.,  Atlanta,  Ga.,  Office;  International 
Printing  Ink  Corp.,  New  York;  Intertype 
Corp.,  Brooklyn;  E.  Katz  Special  Advertising 
-Agency,  New  York. 

Lanston  Monotype  Machine  Co.,  Philadel¬ 
phia;  Ludlow  Typograph  Co.,  Southern  Dis¬ 
trict  Office,  Atlanta;  The  McNaugbt  Syndi¬ 
cate,  Inc.,  Greenwich;  Mergenthaler  Linotype 
Co.,  Brotjelyn;  George  H.  Morrill  Co.,  New 
V’ork;  NEA  Service,  Inc.,  Cleveland;  Noee. 
Rotbenburg  &  Jann,  Inc.,  Chicago;  Perkins- 
Goodwin  Co.,  New  York. 

Reynolds-Fitzgerald,  Inc.,  New  York;  F.  W. 
Seely,  Asheville,  N.  C. ;  Standard  Rate  and 
Data  Service,  Chicago;  Stora  Kopparberg 
Corp.,  New  York;  Wood  Newspaper  Ma¬ 
chinery  Corporation,  New  York;  John  B. 
Woodward,  Inc.,  New  York,  and  Tenny, 
WoodwarH  &  Co.,  Inc.,  New  York;  The  World 
Color  Printing  Co.,  St.  Louis;  The  Wright 
Co.,  Inc.,  New  York. 


$150,000  Michigan  Ad 
Campaign  Under  Fire 

Lansing,  Mich.,  May  20 — Following 
criticism  regarding  handling  of  pre¬ 
vious  state  advertising  appropriations 
by  tourist  and  resort  organizations, 
the  State  Administrative  Board  today 
acted  to  establish  closer  control  over 
the  Legislature’s  new  appropriation 
of  $150,000  for  each  of  the  next  two 
years. 

Raymond  V.  Starr,  Attorney-Gen¬ 
eral,  assailed  the  new  appropriation 
act  as  ill-advised  because  it  placed 
$100,000  of  the  amount  in  the  hands  of 
four  tourist  associations  for  expendi¬ 
ture. 

Governor  to  Name  Committee 

Die  board  adopted  a  resolution 
asking  Gov.  Frank  Murphy  to  name 
a  committee  to  meet  with  secretaries 
of  the  regional  tourist  associations  and 
set  up  rules  under  which  expendi¬ 
tures  would  be  made.  The  Governor 
signed  the  1937  appropriation  act 
yesterday.  The  associations  disfavor 
a  board  suggestion  that  their  adver¬ 
tising  activities  be  in  part  unified. 

Formation  of  dummy  advertising 
agencies  through  which  commissions 
were  collected  on  advertising,  and 
failure  to  make  public  reports  on  ex¬ 
penditures  have  been  charged.  News¬ 
papermen  also  said  that  exorbitant 
amoimts  were  spent  on  booklets 
rather  than  publication  advertising, 
and  that  funds  were  wasted  by  flood¬ 
ing  each  prospect  with  printed  mat¬ 
ter  from  every  possible  source  in  the 
state.  One  operator  of  a  “dummy 
agency”  insisted  that  the  agency  com¬ 
missions  had  gone  back  into  the  work 
of  his  association. 


Northwest  Circulators  I 
Dailies  to  Increase 

The  Pacfic  Northwest  Cirmil.^ 
Managers’  Association  at  its  15th  m. 
nual  convention  held  recently  i, 
Boise,  Idaho,  asked  increased  rata 
because  “subscribers  are  and  hay, 
been  receiving  more  value  in  co®. 
parison  to  prices  paid  than  on  an 
other  commodity.”  ^ 

“If  prices  are  raised,”  said  W. 
Scott  of  the  Salem  (Ore.)  Copiaj. 
Journal,  new  president  of  the  aao. 
ciation,  “our  subscription  lists  prob- 
ably  will  suffer  slightly,  but  in  sq 
months’  time  we  will  have  regained 
all  our  losses.  Improved  pictures  and 
features  are  giving  the  newspapa 
reader  more  value  than  he  ever  be¬ 
fore  has  received.” 

Representatives  of  Canadian  aui 
American  newspapers  joined  in  call- 
ing  increased  use  of  photography  “4, 
outstanding  development  in  newspa- 
pers  in  the  past  few  years.” 

Resolution  Sent  to  Publishm 

Copies  of  a  resolution  asking  an  in¬ 
crease  in  circulation  rates  will  be  nt 
to  all  daily  newspapers  in  Washing¬ 
ton,  Oregon,  Idaho,  Utah  and  Britii 
Columbia,  Scott  said,  with  the  reqnot 
that  publishers  increase  rates  at  the 
earliest  possible  moment. 

Scott,  who  has  been  vice-presidat 
of  the  association,  succeeds  E  If 
Reed,  Seattle  Times,  as  president 
E.  K  Walden,  Idaho  Statesman,  n 
elected  vice-president,  and  Gus  Bi¬ 
son  of  the  Portland  Journal  was  r- 
elected  secretary- treasurer.  Directm 
are  M.  W.  Blonden,  Belling 
(Wash.)  Herald,  and  V.  G.  Hillnan. 
Vancouver  (B.  C.)  Province. 

The  association  chose  Die  Dalles 
Ore.,  as  the  place  for  its  1938  con¬ 
vention. 


THOMSON  TO  TALK  IN  WEST 


Will  Speak  at  Oakland  and  at  PACA  I 
Meeting  in  Salt  Lake  I 

W.  A.  TTiompson,  director  of  the  I 
Bureau  of  Advertising  ANPA  wih  ’ 
start  May  28  for  the  Pacific  Coast  to 
make  several  talks  on  advertising. . 
He  will  visit  Los  Angeles,  Oakland. 
San  Francisco,  Portland,  Seattle,  and 
Salt  Lake  City  before  returning  to 
New  York  on  June  18. 

On  June  5  he  is  to  address  a  joint 
conference  of  Northern  and  Southcni 
California  Newspaper  Advertiiing 
Managers  at  a  limcheon  at  the  Hotel 
Oakland  in  Oakland,  on  “Modem  Uses 
of  Newspaper  Advertising.” 

At  the  annual  convention  of  d* 
Pacific  Advertising  Clubs  Assocuto 
in  Salt  Lake  City  he  will  speak  twice. 
On  June  14  he  will  talk  to  the  newi-  i 
paper  departmental  session  on  the 
necessity  for  wider  newspaper  pW" 
motion.  On  June  15  he  will  address  i 
general  session  on  “A  Mighty  Job  fa 
the  Mighty  Medium,”  telling  how  ad¬ 
vertising  may  be  employed  by  bi^ 
ness  to  interpret  itself  to  the  pubuc.  | 


PRESS  RESEARCH  AWARD 

The  third  annual  research  award  d 
Sigma  Delta  Chi  will  be  made  at  fa 
fraternity’s  annual  convention  in  Nfr 
'’ember  for  the  outstanding  piece  i* 
research  in  journalism  completed  dur¬ 
ing  the  preceding  year,  according  to  I 
Tully  Nettleton  of  the  Christian  Sci-h 
ence  Monitor’s  Washington  staff, 
tional  president  of  the  fraterni^t 
Studies  eligible  for  consideration  wl 
be  those  completed  in  manus^P 
form  or  published  in  book  or  arufa 
form  between  Oct.  1,  1936,  and  S# 
30,  1937.  Any  journalist,  teacher,* 
student  is  eligible  to  enter  and  nfa 
file  a  copy  of  his  intention  to  do  »• 
by  Oct.  1.  1937. 
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"now  read  with  ease  or 
scanned  with  speed" 


Interlype  Ideal  is  made 
in  thirteen  sizes 

Intertype  faces  are  made  on  modem  wide  too 
matrices.  These  matrices  last  long,  save  repl 
ud  facilitate  economical  production  on  other 
line  composing  machines  as  readily  as  on  Int 


SPt. 

Intertype  faces  are  made  on  modern  wid 
tooth  matrices.  These  matrices  last  long, 
save  replacements  and  facilitate  economi 
cal  production  on  other  line  composing  m 

SHK. 

Intertype  faces  are  made  on  modern  w 
tooth  matrices.  These  matrices  last  lo 
save  replacements  and  facilitate  econo 
production  on  other  line  composing  ma 

flilt. 

Intertype  faces  are  made  on  modern  w 
tooth  matrices.  These  matrices  last  lo 
save  replacements  and  facilitate  econ 
production  on  other  line  composing  m 

TPt. 

Intertype  faces  are  made  on  modern 
wide  tooth  matrices.  These  matrices 
last  long,  save  replacements  and  faci 
litate  economical  production  on  othe 

THPt 

Intertype  faces  are  made  on  modern 
wide  tooth  matrices.  These  matrices 
last  long,  save  replacements  and  faci 
litate  economical  production  on  othe 

m. 

Intertype  faces  are  made  on  modem 
wide  tooth  matrices.  These  matrices 
last  long,  save  replacements  and  fa 
cilitate  economical  production  on  ot 

w4Pt. 

Intertype  faces  are  made  on  mode 
wide  tooth  matrices.  These  matric 
last  long,  save  replacements  and  f 

*pt. 

Intertype  faces  are  made  on  mod 
em  wide  tooth  matrices.  These  m 
last  long,  save  replacements  and 

10  Pt. 

Intertype  faces  are  made  on  m 
wide  tooth  matrices.  These  ma 
trices  last  long,  save  replacem 

11  Pt. 

Intertype  faces  are  made  on 
modem  wide  tooth  matrice 
These  matrices  last  long,  sa 

12  Pt. 

Intertype  faces  are  made 
on  modern  wide  tooth  ma 
trices.  These  matrices  las 

U  Pt. 

Intertype  faces  are  m 
on  modern  wide  tooth 
matrices.  These  matri 


THE  DETROIT  FREE  PRESS  ADOPTS  EIGHT  POINT 

Intertype  Ideal 

“Start  the  day  right  with  the  Free  Press”  is  now  more  than  a 
slogan ...  it  is  a  definite  promise . . .  for  thousands  of  readers, 
old  and  new,  are  cheerfully  greeted  each  morning  by  the 
friendly,  easy-to-read  Intertype  Ideal  type  in  this  paper. 

Announcing  its  new  type  in  a  full-page  advertisement,  the 
Free  Press  said: 

“To  meet  the  challenge  of  change.  The  Detroit  Free  Press 
now  appears  in  a  new  typographical  dress. 

“Readers  of  this  newspaper  will  be  quick  to  sense  and  appre¬ 
ciate  this  change.  It  is  a  scientifically  designed  betterment 
...  a  forward  step  in  type  to  aid  eyesight . . .  for  the  news 
text  that  now  greets  you  is  larger  by  14  per  cent  than  the 
old  type  that  preceded  it. 

“Technically  speaking,  the  new  Free  Press  typographical 
dress  is  termed  8  Point  Ideal.  It  is  a  larger  type,  with  more 
spacing  between  the  lines,  thereby  promoting  ease  of  read¬ 
ing  and  more  speedy  absorption  of  the  news  and  the  thought 

of  the  hour  as  expressed  in  Free  Press  colunms.” 

*  *  * 

New  readers?  Certainly!  Ideal  type  has  increased  circulation 
for  hundreds  of  publishers  from  coast  to  coast.  If  your  news¬ 
paper  needs  a  circulation-promoting  stimulant,  investigate 
Ideal  and  other  modern  Intertype  news  types. 

INTERTYPE  CORPORATION  •  FURMAN  STREET,  BROOKLYN 


STEP  AHEAD  WITH  AN  INTERTYPE  NEWS  TYPE 
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IS.  C,  Board  Hears  Plans  signing  for  apple  drive  ^  Among  Advertising  Folk 


For  $250,000  Drive 

As  the  first  step  toward  inaugurat¬ 
ing  North  Carolina’s  $250,000  adver¬ 
tising  campaign,  authorized  by  the 
1937  legislature,  the  state  board  of 
•conservation  and  development  heard 
representatives  of  25  advertising  agen- 
•cies  tell  what  they  would  do  if  given 
the  account  to  handle. 

The  board  spent  the  entire  day 
May  13  hearing  the  agency  men. 
After  the  hearing  a  member  of  the 
hoard  estimated  that  the  agencies  had 
made  such  pretentious  efforts  at  get¬ 
ting  the  job  that  they  had,  all  to¬ 
gether,  expended  more  than  the  total 
commission  on  the  account. 

Each  agency  was  asked  to  answer 
questions  as  to  financial  responsibility 
and  past  performance  in  state,  city 
and  commimity  advertising  programs. 
Some  were  not  heard  after  the  board 
considered  them  disqualified  by 
answers  on  the  questionnaire. 

Hie  board  announced  following  the 
hearing  that  the  award  of  the  adver¬ 
tising  account  would  be  made  in  a 
few  days. 

J.  L.  Hornm,  Jr.,  Chairman 

Named  from  the  board  as  a  spe¬ 
cial  committee  to  give  consideration 
to  the  matter  were:  J.  L.  Horne,  Jr., 
publisher  of  the  Rocky  Mount  (N.  C.) 
Telegram,  chairman;  Santford  Martin, 
•editor  of  the  Winston-Salem  (N.  C.) 
Journal;  J.  P.  Rawley,  publisher  of 
the  High  Point  (N.  C.)  Enterprise; 
and  Coleman  W.  Roberts,  of  Char¬ 
lotte. 

Hie  North  Carolina  Press  associa¬ 
tion  was  asked  to  send  representa¬ 
tives  to  a  preliminary  meeting  of  the 
board  held  just  ahead  of  the  presen¬ 
tation  by  agencies,  for  the  purpose 
•of  getting  ideas  from  any  persons 
wishing  to  express  themselves. 

'Hiere  is  a  general  feeling  among 
state  publishers  that  none  of  the 
xjuarter  million  dollars  should  be 
spent  within  the  state,  and  that  state 
papers  might  volunteer  to  carry  free 
of  charge  the  same  ads  placed  else¬ 
where.  Several  North  Carolina  pub¬ 
lishers  have  already  offered  this  con¬ 
tribution  of  space. 

Campaign  in  Three  Phases 

Paul  Kelly,  assistant  director  of  the 
•department  of  conservation  and  de¬ 
velopment,  suggested  that  the  cam¬ 
paign  be  conducted  in  three  phases: 
for  the  tourist  trade,  for  industrial 
promotion,  and  for  desirable  settlers. 

Burton  Smith,  of  Charlotte,  appeared 
to  ask  the  board  to  spend  some  of 
the  money  on  radio,  and  Richard 
Mason,  of  WPTF,  Raleigh  appeared 
to  say  that  all  stations  in  the  state 
would  cooperate. 

4^ibbs  School  Campaign 
Glorifies  Secretaries 

A  series  of  six  advertisements  glori¬ 
fying  the  private  secretary,  nmning 
in  the  New  York  Times  rotogravure 
section,  is  believed  to  be  the  first  ad¬ 
vertising  effort  stressing  this  theme. 
The  campaign,  sponsored  by  the 
Katharine  Gibbs  secretarial  school,  of 
New  York,  Boston  and  Providence, 
will  continue  during  the  summer. 

Typical  heading:  “A  resourceful 
private  secretary  is  the  silent  partner 
•of  every  successful  business  man.” 

The  school  has  successfully  vised 
long-ccmtinued  advertising  in  na¬ 
tional  school  directories  of  newspapers 
and  magazines.  Last  year  the  school 
had  hundreds  of  calls  for  trained 
secretaries  which  it  covild  not  fill. 
Account  handled  by  N.  W.  Ayer  &  Son. 


Richmond,  Va.,  May  17. — Virginia 
apple  growers  will  meet  in  groups 
this  week  to  sign  pledges  for  the 
1937-38  advertising  campaign,  to  be 
conducted  cooperatively  by  Appala¬ 
chian  Aisles,  Inc.  Growers  contri¬ 
buted  last  year  on  the  basis  of  out¬ 
put,  and  were  privileged  to  use  the 
association  guaranty  label.  It  is  the 
intention  to  make  extensive  use  of 
newspapers,  radio  and  store  display 
advertising.  Carroll  R.  Miller,  of 
Martinsburg,  W.  Va.,  is  secretary  and 
manager  of  Appalachian  Apples,  Inc. 
Similar  meetings  will  be  held  next 
week  in  West  Virginia,  Maryland, 
Pennsylvania,  the  other  States  repre¬ 
sented  in  the  organization. 

Contest  Over,  Old  Golds 
Back  to  Full  Schedule 

With  the  Old  Gold  contest  waiting 
on  the  judging.  Old  Gold  cigarettes 
went  back  to  their  regvtlar  pre-contest 
schedule  of  several  himdred  dailies 
this  week  to  prevent  a  slump  in  sales. 
During  the  contest  the  schedule  was 
sharply  cut  to  principial  cities,  where 
large  sp>ace  was  used  at  the  beginning, 
with  scattered  insertions  later.  Hie 
new  copy  goes  back  to  straight  sell¬ 
ing  arguments,  the  first  advertisement 
retelling  the  story  of  the  two  cello¬ 
phane  wrappings.  Large  insertions 
are  to  appiear  once  a  week  for  the 
next  six  weeks. 

PALMER  TERHUNE  RESIGNS 

Palmer  Terhune,  vice-president  and 
Chicago  manager  of  DeLisser,  Boyd 
&  Terhime,  Inc.,  publishers’  repre¬ 
sentatives,  is  resigning  from  the  firm, 
effective  June  1.  He  has  been  con¬ 
nected  with  the  organization  for  the 
past  16  years  and  is  a  director  in  the 
Chicago  Newspapier  Representatives 
Association. 

NAMED  PARIS  DELEGATE 

C.  F.  Southward,  executive  secre¬ 
tary  of  the  Chicago  Federated  Adver¬ 
tising  Club,  has  been  named  delegate 
to  the  International  Advertising  Con¬ 
vention  at  Paris  in  July.  He  will 
attend  the  New  York  convention  of 
the  Advertising  Federation  of  Amer¬ 
ica  before  sailing. 

AUTO  SHOW  OCT.  27-NOV.  3 

National  Automobile  Show  will  be 
held  in  New  York  under  auspices  of 
Automobile  Manufacturers  Association 
next  Oct.  27  to  Nov.  3.  Rules  gov¬ 
erning  displays  have  just  been  re¬ 
leased  to  prospective  exhibitors. 


CHARLES  A.  SWANSON,  of  the 
Traffic  Audit  Bureau,  New  York 
City,  has  been  engaged  as  field  secre¬ 
tary  for  the  Outdoor  Advertising  As¬ 
sociation  of  Pennsylvania,  and  will 
commence  his  new  duties  as  of  June 
1.  National  Outdoor  Advertising  Bu¬ 
reau  has  decided  to  assign  Field  Rep¬ 
resentative  O’Grady  permanently  to 
Pennsylvania. 

Paul  Jones,  advertising  and  maga¬ 
zine  writer,  has  been  ap;»ointed  asso¬ 
ciate  director  of  copy  of  Hiomley  & 
Jones,  Inc.,  advertising  agency.  Mr. 
Jones  was  formerly  professor  of  Ro¬ 
mance  languages  at  the  University  of 
Pennsylvania.  Subsequently  he  en¬ 
tered  the  advertising  business  with 
N.  W.  Ayer  &  Son  agency. 

Bennett  Bates,  copy  executive,  has 
been  added  to  the  staff  of  Benton  & 
Bowles,  Inc.,  New  York.  He  was 
formerly  associated  with  Lennen  & 
Mitchell,  and  several  other  agencies. 

David  Jacques  Ferro  has  joined 
William  G.  Seidenbaum  Agency,  New 
York,  as  merchandising  consultant 
and  account  executive. 

Donald  S.  McLaughlin,  recently 
with  the  San  Francisco  Examiner  and 
formerly  with  the  A.  C.  Hagstrom. 
New  York,  art  service,  has  been  ap¬ 
pointed  art  director  of  Brewer- Weeks 
Company,  San  Francisco  agency. 

R.  W.  Dawson,  vice-president  of 
Albert  Frank-Guenther  Law,  was 
chosen  president  of  the  Chicago 
Financial  Advertisers  this  week,  suc¬ 
ceeding  Charles  S.  •  Frey,  Chicago 
Journal  of  Commerce. 

Fred  M.  Randall  Advertising 
Agency,  Detroit,  has  recently  added 
Lee  Crooks,  formerly  in  charge  of 
advertising  promotion  at  the  Detroit 
Times,  and  Warn  Carah,  formerly  ac¬ 
count  executive  with  Stevens-Farron 
advertising  agency,  who  will  work 
on  the  development  of  new  business. 
The  Randall  organization  is  occupy¬ 
ing  temporary  quarters  on  the  34th 
floor  of  the  Book  Tower,  while  its 
permanent  quarters  on  the  33rd  floor 
are  being  remodeled  and  enlarged. 

Duane  Wanamaker,  formerly  adver¬ 
tising  manager  of  General  Household 
Utilities  Company,  is  now  associated 
with  Arbee  Advertising  Agency,  Terre 
Haute,  Ind. 

Donald  J.  Powers,  formerly  pub¬ 
licity  director  of  Celotex  Company 
and  M.  Glenn  Miller  Agency,  Chicago, 


HARTMAN  AGENCY  EXPANDS 

L.  H.  Hartman  Co.,  Inc.,  advertising 
agency,  444  Madison  Ave.,  N.  Y.,  has 
taken  additional  space  on  28th  floor. 


12  of  16  .  .  . 

In  first  4  months  of  ^37, 
Herald  Tribune  has  in* 
creases  from  12  of  the 
16  Manhattan  Depart¬ 
ment  Stores. 

NEW  YORK. 

Xetalb  SUbune 


has  been  appointed  director  of 
tising  and  publicity  fer  Dry-Zero  C* 
poration,  Chicago. 

Claude  Taylor,  Jr.,  former  art 
rector,  Hutchinson  Advertising  Com! 
pany,  Minneapolis,  has  joined  4, 
Campbell-Ewald  Company  in  its 
troit  offices. 

Louis  E.  Kirstein,  of  William  Filsj, 
Sons’  Co.,  Boston,  was  elected  vie*, 
president  of  the  Boston  Better  Busi. 
ness  Bureau  recently.  Among  ti* 
directors  are  Herbert  M.  Cole,  pr*. 
dent,  Boston  News  Bureau,  and  Fr». 
cis  W.  Hatch  of  Batten,  Bartaa, 
Durstine  &  Osborn,  Inc.,  agency. 

United  States  Advertising  Corpse, 
tion.  New  York,  has  announced  dw 

R.  M.  Cheseldine,  formerly  assktat 
regional  director  of  the  Federal  Ho*, 
ing  Administration  and  more  receatk 
executive  secretary  and  directer  d 
the  Committee  for  Economic  and  St- 
cial  Progress,  has  been  appointed  i. 
rector  of  the  Construction,  Ho^ 
and  Equipment  Division  of  the  sgagf 
He  will  direct  and  coordinate  all 
counts  relating  to  construction, 
ing  and  equipment. 

OPENS  CHICAGO  OFFICS 

Charles  J.  Keller  has  been  ^ 
pointed  manager  of  the  Chicago  oIk 
of  Hiomley  &  Jones,  Inc.,  ree«f^ 
organized  New  York  adverHilg 
agency.  Mr.  Keller,  formerijr  k 
charge  of  the  Chicago  office  of  Dcr. 
mus  &  Co.,  and  more  recently  coa- 
nected  with  the  John  Price 
Corporation,  will  cemtinue  to  halt 
the  latter’s  activities  jointly  «ii 
the  advertising  agency’s  office.  Ik 
joint  Chicago  office  will  be  loekk 
in  the  Central  R^ublic  Luilding,  Qt 

S.  LaSalle  St. 


TUSSY  TO  GO  NATIONAL 

Lehn  &  Fink  Products  Corporkia 
is  planning  an  experimental  ncw^i 
per  and  radio  campaign  on  Ta^, 
well-known  cosmetic  line,  in  m 
large  city  to  begin  in  ^ptemla. 
New  products,  popularly  priced,  «l 
be  introduced.  If  sales  are  satMa 
tory  in  this  test  campaign,  other  dlki 
will  be  tried  out.  Hie  plan  is,  ulti¬ 
mately,  to  sell  Tussy  nationally.  TO- 
liam  E^ty  &  Co.  is  advertising  agnt 

ELECTED  TO~^A 
Underwood-Elliott-Fisher  Co,  Nee 
York,  has  been  elected  to  membeiddp 
in  the  Association  of  National  Adv«- 
tisers,  and  is  represented  by  C.  K  W. 
Ruprecht. 


BUICK  SPONSORS  BROADCAST 

When  Joe  Louis  meets  James  Brad- 
dock  in  Chicago  on  June  22,  Buick 
will  broadcast  the  bout  over  a  record 
NBC  hook-up  of  125  NBC  red  and 
blue  network  stations. 


^Accuracy- 

THE  INVISIBLE  INGREDIENT 


Seasoned,  skilled  craftsmen  trained 
to  meet  the  exacting  quality  stand¬ 
ard  of  our  organization  are  respon¬ 
sible  for  the  unvarying  excellence 
of  Wood  Dry  Mats.  Accuracy — a 
quality  vital  to  good  graphic  pro¬ 
duction  is  the  constant  guardian  of 
satisfaction  in  Wood  Dry  Mats. 


J 


THE  GREATEST  NAME 


Now  You  Can  Equip  Completely  With 

GOODYEAR  PRESS-PROVED 

PRODUCTS 

• 

Goodyear  Red  Top  FeK  Blankets 
Goodyear  Rubber  Underpacking 
Goodyear  Ink  Rollers 
Goodyear  Press-Cutting  Rubbers 
Goodyear  Draw  Sheets 
Goodyear  Wingfoot  Air  Hose 


New  Gobs  preaa  of  The  Indianapolis  Star — 100%  equipped  with  Goodyear  Ink  Rollers 

The  Indianapolis  Star  specified  the  new  Goodyear  Rollers 
on  their  latest  type  Goss  press  recently  installed  for  four 
big  reasons ; 

Goodyear  Rollers  are  not  affected  by  atmospheric  changes  — 
reduce  adjustments  to  a  minimum. 

They  can  be  used  with  any  color  ink.  Washing  is  unnecessary. 

They  take  an  excellent  regrind;  are  oil-resistant  and  economize 
on  ink. 

They  take  a  fine  set,  spread  the  ink  evenly  and  produce  sharp, 
clean  printing  with  ‘fuicy”  half-tones. 

The  result  is  faster,  cleaner,  more  economical  printing  as  a  test  of 
these  press-proved  rollers  will  quickly  convince  you.  For  infor¬ 
mation  write  Goodyear,  Akron,  Ohio,  or  Los  Angeles,  California. 

Branches  in  all  principal  cities. 


I  More  newspapers  are  printed  on  Goodyear  rubber  underpacking  than  on  any  other  kino 


1 


/ 
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PRIZES  FOR  GIFT  CAMPAIGNS  Campaigns  and  Accounts 

Edi*on  Electric  Institute  Holds  Con-  QUAKER  OATS  COMPANY,  Chi- 
test  for  Newspeper  Ads  cago,  has  appointed  Mitchell- 

Edison  Electric  Institute,  420  Lex-  Faust  Advertising  Company,  Chicago, 
ington  Avenue,  New  York  City,  is  to  handle  the  advertising  of  the  maca- 
sponsoring  a  nation-wide  contest  for  roni  products  division, 
the  most  appealing  newspaper  adver-  Union  News  Company,  New  York, 
tisements  featuring  electric  house-  has  appointed  M.  H.  Hackett,  Inc., 


nounces  that  additional  space  will  be 
used  in  conjunction  with  the  cordial 
campaign  now  running  in  the  Metro¬ 
politan,  New  York,  Long  Island,  West¬ 
chester,  Staten  Island  and  New  Jersey 
papers. 

Certain-teed  Products  Corporation, 
New  York,  has  retained  W.  L.  Etens- 
gaard  &  Associates,  Inc.,  Chicago  and 


wares  as  wedding  gifts.  Cooperating  New  York,  as  its  advertising  agency.  New  York,  to  assist  in  development 


in  the  contest,  open  to  advertising  men  ^  ^  Sheaffer  Pen  Company,  Ft. 

Madison,  la.,  has  launched  its  regu¬ 
lar  spring  advertising  campaign  in  250 


other  electrical  houseware  dealers 


of  products  and  sales  promotion  plans. 
A  field  study  is  in  progress. 

Largest  advertising  campaign  yet 


participating  in  Electrical  Gift  Month,  metropolitan  and  college  newspapers,  conducted  on  Burnett’s  Gin  in  the 


are  a  group  of  electrical  manufactur-  together  with  This  Week,  national 
ers,  with  several  hundred  dollars  magazines  and  spot  radio  programs, 
woi^  of  prizes  to  be  award^  Ii.itial  ad  of  the  spring  series  an- 

Advertisements  must  actually  have  “National  Pen  Inspection 

appeared  in  newspapers  in  May  and  „  34  to  29.  This  idea  was 


United  States  started  recently,  using 


H  D.  Adair  is  the  account  execute, 

Dorland  Advertising  Agency  of  At- 
lantic  City  has  been  given  the  accoont 
of  the  PocoNo  Mountains  VACATioi 
Bureau  for  1937.  The  schedule  *iii 
comprise  newspapers  in  the  eastetn 
metropolitan  area.  A  supplementan 
campaign  for  the  Monroe  Coi^ 
Chamber  of  Commerce,  N.  Y.,  will  be 
released  in  the  Philadelphia  area. 

W.  T.  Grant  Company,  whose  47g 
stores  reported  sales  of  approximatelv 
$100,000,000  last  year,  will  embark 
shortly  upon  its  first  national  adver- 
tising  campaign  with  a  series  of  fun 


June,  featuring  products  of  at  least 
one  of  the  sponsoring  manufacturers. 
Ads  centering  around  larger  equip¬ 
ment  such  as  refrigerators,  ranges, 
radios,  washing  machines  and  vacuum 
cleaners  are  terred.  Entries  will  be 
grouped  according  to  population. 

POCKET-SIZED  DATA  BOOK 

Indianapolis  Star  Crams  108  Loose- 

Leaf  Pages  With  Market  Facts 

Indianapolis  Star  space  salesmen 
have  been  provided  with  pocket- 
sized  data  books  containing  exception¬ 
ally  complete  market  information.  Ac¬ 
cording  to  W.  D.  Keenan,  advertising 
director,  the  new  book  is  a  culmina¬ 
tion  of  four  months’  effort  on  the  part 
of  Elarl  Mushlitz,  assistant  managing 
editor,  to  collect  into  a  readily  usable 
book  every  fact  advertisers  want  to 
know  about  the  Star  market.  The 
book  is  only  5x7  inches  over  all,  and 
contains  108  looseleaf  pages. 


originated  by  Sheaffer  three  years  ago 
and  is  designed  to  create  “store  traffic’’ 
in  dealer  outlets.  The  account  is 
placed  by  McJunkin  Advertising  Com¬ 
pany,  Chicago. 

Philadelphia  Milk  Exchange  re¬ 
sumed  its  advertising  May  18.  All 
Philadelphia  newspapers  —  Bulletin, 
Ledger,  Inquirer,  Record,  News — will 
carry  1,000-line  copy,  once  a  week. 
Newspapers  are  the  only  medium 


planned  at  present.  The  main  copy  promotion  manager  for  Frigidaire 


‘SEEING  IS  BELIEVING’ 

“What  the  eye  admires  the  heart  de¬ 
sires,”  declar^  L.  J.  McCarthy,  di¬ 
rector  of  marketing  for  Hearst  Maga¬ 
zines,  Inc.,  in  a  talk  this  week  before 
300  Chicago  advertising  executives  on 
the  importance  of  the  printed  word 
and  picture  in  advertising.  “The 


theme — “Drink  More  Milk” — will  con¬ 
tinue,  and  future  plans  are  still  in  a 
state  of  development.  Copy  is  being 
placed,  as  before,  by  Donovan-Arm- 
strong,  Philadelphia  agency. 

American  Butter  Company  of  Kan¬ 
sas  City,  Mo.,  is  introducing  a  new 
feed  ingredient,  ABC  Green  Butter¬ 
milk,  through  trade  paper  advertise¬ 
ments  and  direct  mail.  Consumer  de¬ 
mand  is  being  built  up  through  dealer 
cooperative  advertisements  in  local 
newspapers  throughout  the  country. 
Kenneth  McLatchey  is  the  advertising 


the  familiar  illustration  of  the  Bur-  pages  in  color  in  American  Weeltlj 

— “  . *' - ' - “‘= - According  to  James  C.  McGrath,  aiiJ 

vertising  manager,  this  national  <am- 
paign  will  supplement,  not  replace 
local  store  newspaper  advertisiig 
The  copy  combines  an  institutiooii 
theme  with  selling  copy.  The  program 
will  be  further  developed  in  the  fal 
N.  W.  Ayer  &  Son,  Inc.,  is  the  agency 

CDNA  RECOGNIZES  AGENCIES 
The  following  advertising  agencies 
in  Canada  received  recognition  and 
franchise  privileges  from  the  Cana- 
dian  Daily  Newspapers  Association  at 
its  annual  general  meeting  held  re¬ 
cently  in  Toronto:  Ardiel  Advertiaing 
Agency  Ltd.,  N.  W.  Ayer  &  ^  of 


nett  Swallow  with  the  slogan  “Smooth 
as  a  Swallow.”  Frequent  insertions 
are  being  made  in  six  New  York  City 
papers,  as  well  as  in  newspapers  of 
other  important  markets.  In  addition 
a  list  of  national  magazines  is  in¬ 
cluded.  Advertising  is  directed  by 
Edward  Hamburger,  advertising  man¬ 
ager  of  Browne  Vintners,  New  York. 
White-Lowell  Company  is  the  agency. 

The  greatest  concentration  of  Frig¬ 
idaire  advertising  in  many  years  is 
being  released  in  May,  according  to 
Lee  A.  Clark,  household  advertising 


Division,  General  Motors  Sales  Cor¬ 
poration.  One  hundred  ninety- one 


newspapers  in  142  major  marketing  Baker  Advertisiiig 

Agency  Ltd.,  Bemson  Co.  Ltd.,  Dun- 
can  S.  Blaikie  Advertising  Agency 
Ltd.,  Canadian  Advertising  Agency 
Ltd.,  Cockfield,  Brown  &  Company 
Ltd.,  Consolidated  Advertising  Ser- 
^  ,,  vice  Ltd.,  A.  J.  Dennie  &  Co.  Ltd, 

pearing  in  approximately  400  college  Ferres  Advertising  Service,  FinaS 
newspapers,  via  black-and-white  col¬ 
umns  and  Collegiate  Digest  (a  roto¬ 
gravure  supplement  circulating  with 
316  college  newspapers  throughout  the 
country).  Approximately  20  college 


centers,  66  magazines,  and  billboards 
will  be  used  beside  himdreds  of  news¬ 
papers  receiving  advertising  from  re¬ 
tail  outlets  on  a  cooperative  basis. 

General  Motors  advertising  is  ap- 


manager.  Beaumont  &  Holman,  Inc  ,  newspay^rs  have  been  added  to  the 


Kansas  City  office,  has  the  account. 

Clipper  Belt  Lacer  Company,  Grand 
Rapids,  has  appointed  the  Electro¬ 
graph  Company,  Detroit,  to  handle 
its  national  advertising.  National 
magazines  and  trade  periodicals  will 


spoken  word  is  gone  in  a  flash,”  he  be  used.  Robert  June  is  executive  on 
said,  “but  the  printed  word  remains,  the  account. 


Ray  Airconditioning  Corporation, 
420  Lexington  Avenue,  New  York, 
air-conditioning  and  domestic  heating 


Psychologists  tell  us  that  87  per  cent 
of  the  hrain’s  content  is  achieved 
through  the  sense  of  sight.”  It  is 
printed  and  illustrated  advertising 
which  has  brought  about  reduction  of 
prices  by  creating  a  great  volume  of 
sales,  Mr.  McCarthy  stated.  He  was 
introduced  by  Earle  H.  McHueh,  di¬ 
rector  of  advertising  for  Hearst  Maga¬ 
zines,  Inc. 

DR.  NYSTROM  ELECTED 

Dr.  Paul  H.  Nystrom,  president  of 
Limited  Price  Variety  Stores  Associa¬ 
tion  and  professor  of  marketing  at  _ 

Columbia  University,  has  been  elated  f.  newspaper  program  on  a  co¬ 

president  of  the  Sales  Executives  operative  basis  with  dealers^A  tenta- 

Club  of  New  York.  Others  elected  Z  f  ‘'T* 

sidered  over  a  group  of  NBC  sta- 


list  used  by  General  Motors  during 
the  last  campaign.  The  agency  is  Ar¬ 
thur  Kudner,  Inc.,  New  York,  and 
orders  have  been  released  through 
National  Advertising  Service,  Inc., 
representatives  for  more  than  800  col¬ 
lege  newspapers. 

Appalachian  Apples,  Inc.,  Martins- 
burg,  W.  Va.,  a  cooperative  organiza- 


Advertising  Company  of  Canada  liH 
James  Fisher  Company  Ltd.,  J.  J. 
Gibbons  Ltd.,  F.  H.  Hayhurst  Co.  Ltd, 
L.  J.  Heagerty  &  Associates  Ltd.,  Im¬ 
perial  Publishing  Co.  Ltd.,  RusseU  T. 
Kelley  Ltd.,  Clarke  E.  Locke  Ltd, 
Lord  &  Thomas  of  Canada  Ltd.,  Mac- 
Laren  Advertising  Co.  Ltd.,  McCon¬ 
nell,  Baxter  &  Eastman  Ltd.,  A 
McKim  Ltd.,  Norris-Patterson  Ltd. 
Thornton  Purkis,  E.  W.  Reynolds  t 
Co.  Ltd.,  Ronalds  Advertising  Agency 
Ltd.,  R.  C.  Smith  &  Son  Ltd.,  Steven¬ 
son  &  Scott  Ltd.,  Stewart-Mcintosh 
Ltd.,  Tandy  Advertising  Agency  Ltd, 


tion  of  apple  growers  in  Virginia,  West  J-  Walter  Thompson  Company  Ltd, 


Vickers  &  Benson  Ltd.,  Wallace  Ad¬ 
vertising  Ltd.,  Walsh  Advertising 
Company  Ltd. 


_  _ _  Virginia,  Pennsylvania  and  Maryland, 

equipment,  has  placed  its  advertising  has  appointed  N.  W.  Ayer  &  Son,  Inc., 
account  with  Mackay-Spaulding  Com-  handle  its  account  this  year, 
pany.  New  York.  Trade  papers  and  International  Silver  Company, 
direct-inail  for  the  present,  consumer  Meriden,  Conn.,  announces  appoint- 
advertising  later.  ment  of  Young  &  Rubicam,  Inc.,  as  its 

Zenith  Radio  Corporation,  Chicago,  advertising  agency  for  1847  Rogers 
at  a  distributors’  meeting  last  week.  Brothers  and  Wm.  Rogers  &  Son  lines 
disclosed  advertising  plans  for  its  of  silver  plate.  Young  &  Rubicam, 

1937-38  models.  National  advertise-  Inc.,  continues  as  agency  for  the  T 

ments  will  appear  in  general  maga-  Sterling  Division  of  the  International  ^  ®  *- 

zines  and  farm  journals,  backed  up  Silver  Company. 

Jersey  Giants,  Jersey  City  baseball 
team,  has  appointed  the  Metropolitan 
Advertising  Company,  New  York,  to 


NEW  PUBLICITY  FIRM 

E.  Ross  Bartley,  formerly  directo 
of  publicity  for  A  Century  of  Prog¬ 
ress  Exposition,  Chicago,  and  mexe 
recently  press  relations  man  for  Gov. 


clay,  associated  with  Mr.  Bartley  at 
the  Chicago  world’s  fair,  have  an¬ 
nounced  formation  of  Bartley  and 
Barclay,  publicity  and  public  rela¬ 
tions  counselors,  20  N.  Wacker  Drive. 


were:  First  vice-president,  John  H. 
Moore;  second  vice-president,  Rich¬ 
ard  C.  Borden;  secretary,  M.  D. 
(Mickey)  Finehout;  treasurer,  C. 
Wesley  Hallett;  directors,  Charles  J. 
Cutajar,  Dean  Babbitt,  Percy  C. 
Magnus,  Paul  S.  Willis. 


tions.  E.  H.  Brown  Advertising 
Agency,  Chicago,  handles  the  account. 

Cinema  Arts,  a  new  50-cent  mo¬ 
tion-picture  magazine,  will  be  pub¬ 
lished  early  next  month.  A  $^,000 
advertising  program,  to  be  handled  by 
Kelly,  Nason  &  Winsten,  New  York, 
FORMS  OWN  AGENCY  has  been  planned,  including  newspa- 

William  Polje,  formerly  associated  per  and  magazine  campaigns.  Paul 
with  Arbee  Advertising  Agency,  F.  Husserl,  former  managing  editor  of 
Terre  Haute,  Ind.,  has  organized  his  the  March  of  Time,  is  editor  and  act- 
own  agency  under  the  name  Polje  As-  ing  publisher.  A.  Griffith  Grey  is 
sociates,  with  headquarters  in  St.  president  of  the  publishing  company. 


Louis,  Mo.  The  agency  is  handling 
the  account  of  Jackson  Brewing  Com¬ 
pany,  New  Orleans,  for  Jax  Beer. 

NAMED  EASTERN  MANAGER 

William  H.  Parker  recently  resigned 
his  position  with  West-Holliday-Mo- 
gensen  Company,  newspaper  repre¬ 
sentatives,  to  become  eastern  manager 
of  Harvey  &  Howe  Inc.,  home  eco¬ 
nomics  counselors  and  publishers  of 
“What’s  New  in  Home  Economics,”  a 
newspaper  for  home  economists. 


E.  A.  Tropp  is  executive  vice-presi 
dent  and  general  manager,  and  Ber¬ 
nard  Palmedo  is  circulation  manager. 
Offices  are  at  250  Park  Avenue,  New 
York. 

A  new  line  of  icy  drinks  made  by 
the  Julius  Marcus  Company,  Jersey 
City,  N.  J.,  was  introduced  this  week 
to  the  retail  liquor  trade.  This  line 
includes  ready-mixed  Tom  Collins, 
Gin  Rickey,  Whiskey  Sour  and  Sloe 
Gin  Fizz.  Albert  E.  Greenfield,  ad¬ 
vertising  and  packaging  manager,  an- 


direct  their  advertising  schedule.  Chicago. 

mms. 

DRY  MATSf 

FLEX  dry  mats  are  particularly  good  for  reproducing  halftones  OV 
well  os  type  matter.  They  give  you  clear  highlights  and  weB-i 
defined  middle  tones  .  .  .  good  printing  of  heavy  solids  .  .  .  cleoM 
looking  news  columns.  Write  for  samples  to  Flexideal  Dry 
Company.  21  West  Street,  New  York.  No  charge  ...  no  obligatiool 
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Published  in  the  Interest  of  Street  and  Uighuay  Safety  by 

THE  TRAVELERS  INSURANCE  COMPANY 

Hartford,  Connecticut 


IT’S  A  GREAT  LIFE  IF  YOU 
DONT  Weekend!  1^ 


By  d  riving  v/ith  courtesy, 
care  and  common  sense 
on  this  Memorial  week¬ 
end  .... 


Respect  the  Livins ! 


Statisticians  estimate  that 
467  Persons  will  be  killed 
over  the  three-day  Memo¬ 
rial  Day  weekend 
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The  ADVERTISING  SURVEY 


Ad  Campaign  Helps  Establish  Gas  Service  for  Rural  Homes — 
New  Industry,  Offering  City  Conveniences  to 
Towns  and  Farms,  Being  Built  from  Zero 


By  ROBERT  S.  MANN 


i 


WE  heard  a  fascinating  story  this 
week  of  capitalism  at  work — a 
story  of  two  men  with  an  idea,  and 
another  man  who  provided  capital 
($1,000,000  so  far) ,  and  a  sales  organi¬ 
zation  built  up  from  zero,  and  a 


couple  of  lively  advertising  agencies 
— all  of  which  in  the  last  year  have 
been  building  up  a  new  industry  and 
modernizing  thousands  of  rural  homes 
and  small-town  businesses. 

It’s  an  advertising  success  story,  too, 
for  in  a  project  like  this,  which  cannot 
possibly  pay  a  return  imtil  substantial 
sales  volume  has  been  established,  it 
is  essential  to  get  volume  quickly  and 
end  the  period  of  unbalanced  ex¬ 
pense.  And  in  the  minds  of  the  op¬ 
erating  managers  there  is  no  question 
that  the  advertising  expenditures,  al¬ 
though  moderate  in  total,  have  greatly 
speeded  the  establishment  of  the  new 
industry.  In  the  last  three  months 
the  nvimber  of  customers  has  doubled, 
and  with  the  present  accelerated  drive 
there  is  no  doubt  that  the  period  of 
profitable  operation  will  be  reached 
by  August — possibly  July.  That  will 
mean  acquisition  of  10,000  ciistomers 
in  16  months. 

After  which  the  extension  of  the 
business  to  other  prosperous  rural 
areas  throughout  the  northeastern 
United  States  is  only  a  matter  of 
time. 

Hmw  /ndtutry 

''HE  new  business  is  that  of  Atlan¬ 
tic  States  Gas  Company,  which 
started  work  in  April,  1936,  to  pro¬ 
vide  piped  gas  service,  city-style,  to 
homes  and  businesses  in  territories 
where  there  are  no  gas  utility  com¬ 
panies.  The  company  is  operating  in 
one  New  York  state  area  and  two 
Pennsylvania  areas,  through  two  sub¬ 
sidiaries  —  Mohawk  Gas  Company, 
Cortlandt,  N.  Y.,  and  East  Penn  Gas 
Company,  centered  at  Lewistown  and 
Lancaster,  Pa. 

Here  is  the  way  it  works.  John 
Smith,  farmer  or  small-town  resident, 
reads  the  advertising  of  the  new 
concern  in  his  local  weekly  or  in  the 
dailies  that  circulate  in  his  region. 
Then  he  listens  to  a  salesman,  signs 
the  agreement,  and  pays  $9.75.  In  re¬ 
turn  he  gets  about  $85  worth  of  tank 
and  piping  and  installation  service. 
The  company  invests  the  rest  to  get 
a  customer. 

John  Smith  also  buys  a  gas  cook¬ 
ing  stove  to  start  with — possibly  just 
a  $12  hot  plate,  possibly  a  pretty  good 
stove.  He  may  buy  a  water  heater, 
or  an  Electrolux  gas  refrigerator,  or 


a  milk  sterilizer,  or  a  room  heater, 
or  possibly  put  in  gas  lights.  He’ll 
pay  for  this  over  a  period  as  long 
as  three  years.  Last  year  the  aver¬ 
age  individual  investment  in  appli¬ 
ances  was  something  under  $100;  this 
year,  thanks  to  the  success  of  the 
advertising  and  sales  drive,  the  aver¬ 
age  is  something  over  $100.  If  John 
Smith  operates  a  hotel  or  restaurant 
in  rural  territory,  he  may  spend  as 
much  as  $2,000  in  equipment. 

The  tank  is  a  big  one — 125  gallons 
— buried  outside  the  Smith  home. 

But  when  the  Atlantic  States  truck 
drives  up  and  fills  the  tank  with  a 
liquified  gas  imder  pressure  (obtained 
from  natural  gas  in  West  Virginia), 
John  Smith  doesn’t  pay  for  the  udiole 
tankful  at  once.  That  would  be  six 
months’  supply,  or  more.  Smith  has 
a  meter  in  his  cellar,  which  is  read 
each  month,  and  he  pays  by  the  cubic 
foot  for  what  he  has  used,  just  as  a 
city  dweller  does.  The  meter  reader 
also  notes  when  the  tank  needs  fill¬ 
ing,  and  sends  the  service  truck. 

Ihe  average  monthly  charge  for  gas 
this  year  has  been  $3.93;  where  it  has 
been  used  for  cooking  alone,  $2.50. 

Let  the  Ada  Explain 

ATURALLY  it  is  a  slow  job  to 
explain  all  this  to  John  Smith, 
who  never  expected  to  have  piped 
gas  available  throughout  his  house. 
But  naturally  he — and  especially  Mrs. 
Smith — ^welcome  the  service  when  it 
is  explained.  And  naturally  also,  the 
salesman  finds  his  explaining  simpli¬ 
fied  when  the  Smiths  have  read  about 
the  plan  in  advertising.  Long  copy 
is  none  too  long,  once  the  Smiths 
realize  what  it  is  about. 

Newspaper  advertising  has  been 
prominent  in  the  sales  drive.  Some 
billboard  space  was  used  last  year, 
but  this  did  not  lend  itself  to  full 
explanation,  and  apparently  some 
who  saw  the  signs  thought  the  “gas” 
mentioned  was  gasoline.  Some  spot 
radio  is  being  used.  Much  emphasis 
has  been  given  to  cooking  spools 
and  demonstrations,  often  conducted 
with  the  help  of  church  organiza¬ 
tions.  Newspapers,  among  other 
means,  have  been  used  to  announce 
these  meetings  and  demonstrations, 
while  attendance  has  been  swelled 
by  gifts  to  church  funds,  or  draw¬ 
ings  for  the  cakes,  fudge,  etc.,  cooked 
ir.  the  demonstrations. 

One  of  the  newspaper  advertise¬ 
ments  is  shown  here.  It  tells  a  famil¬ 
iar  story — of  an  elderly  couple  living 
alone  on  their  farm  after  their  grown 
children  have  gone  elsewhere,  but 
this  time  there  is  a  happy  ending 
in  the  return  of  some  of  the  chil¬ 
dren  to  live  on  the  farm  when  gas 
made  the  housekeeping  more  con¬ 
venient.  Another  advertisement, 
used  before  Mother’s  Day,  made  a 
plea  for  modern  comforts  for  hard¬ 
working  farm  mothers.  Still  other 
advertisements  have  been  built 


MEDIA  PROMOTION  MAN 

.4  young  man  now  on  the  contact  and 
copy  staff  of  a  leading  4-A  agency  be¬ 
lieves  he  has  a  flair  for  media  promo¬ 
tion.  He  is  equipptHl  to  handle  ail  de¬ 
tails  of  this  work  from  copy  to  plates 
and  he  is  experienced  in  the  com¬ 
plete  production  of  various  types  of 
visual  presentations.  He  wants  S60  a 
week  to  start.  To  reach  him,  write  to 
Box  2232,  Editor  &  Publisher. 


around  the  names  of  salesmen — local 
men — with  the  names  changed,  of 
course,  for  different  newspapers. 


Advertiaing  Reatdta 


And  what  have  been  the  effects  of 
this  advertising?  Elxecutives  of 
the  company  and  its  agency,  Kimball 
Hubbard  &  Powel,  New  York,  cite  the 
following: 

Starting  from  scratch  and  limiting 
its  advertising  to  small  newspapers 
and  some  billboards,  the  company  in 
the  last  three-quarters  of  1936  laid 
the  foundation  of  its  business  but, 
naturally,  found  the  going  slow.  By 
Jan.  23,  1937,  when  the  present  agency 
took  the  account,  3,632  customers  had 
been  sold  in  the  three  areas,  and  mer¬ 
chandise  sales  (not  including  sales  of 
gas  or  installation  charges)  had 
reached  a  total  of  $353,827.  Sales 
averaged  about  90  customers  a  week 
and  less  than  $10,000  of  merchandise 
sales  a  week. 

The  newspaper  schedule  for  Feb¬ 
ruary  listed  20  newspapers;  for 
March,  30;  for  April,  45;  the  last  week 
in  April  larger  dailies  were  added, 
and  this  month  the  use  of  newspapers 
has  be«i  practically  doubled,  with  88 
dailies  and  weeklies  scheduled  in  the 
three  areas. 

And  by  May  1,  the  number  of  cus¬ 
tomers  had  risen  to  6,109,  merchandise 
sales  to  $635,212.  By  now,  although 
exact  figures  cannot  yet  be  cited, 
there  can  be  no  doubt  that  both  num¬ 
ber  of  customers  signed  up  and  total 
of  merchandise  sales  have  doubled  the 
figures  for  Jan.  23.  In  a  peak  week 
in  March  360  customers  were  signed, 
and  merchandise  sales  reached  $37,000. 

In  other  words,  the  last  four  months 
have  equaled  the  preceding  ten  in 
sales.  In  all,  the  company  now  has 
aroimd  7,000  customers,  and  has  done 
a  total  business  of  three-quarters  of 
a  million  dollars  since  it  started. 
When  there  are  10,000  customers,  ex¬ 
ecutives  say,  operation  will  begin  to 
be  profitable — and  that  can  be  no 
more  than  two  or  three  months  off. 

Sunday  papers  are  used  where  pos¬ 
sible,  Satvurday  editions  otherwise. 
Twice-a-month  insertions  are  used, 
on  staggered  schedules.  In  making 
the  newspaper  list  the  agency  made 
a  detailed  breakdown  of  newspaper 
circulations  to  fit  the  advertising  cov¬ 
erage  to  the  pattern  of  small  towns 
and  rural  territory  which  it  was  de¬ 
sired  to  cover.  In  building  up  this 
advertising  coverage,  the  agency  fitted 
together  20  dailies  and  68  weeklies, 
using  also  two  editions  but  not  full 
circulation  of  an  agricultural  paper. 


Operating  Manager’ a  View 


Much  of  the  foregoing  was  told  to 
us  by  George  A.  Burrell,  who, 
with  B.  B.  Stroud,  is  joint  operating 
manager  of  Atlantic  States  Gas  Com¬ 
pany,  50  Broadway,  New  York.  Other 


details  came  from  Horace  Clevdawi 
who  is  in  charge  of  the  accoumt* 
Kimball  Hubbard  &  Powel  ageoev 
Financing  for  the  company  hai  w 
handled  by  E.  L.  Coyle,  who  has  h?- 
important  utility  connections. 

Burrell  said  this  week  that  tL 
company  had  received  immediate  it.i 
turns  on  its  advertising.  | 

“Certainly  our  newspaper  adverts.' 
ing  has  been  very  valuable  to  vu,*  ^ 
said.  “We  couldn’t  do  without  it  i 
“The  people  in  our  rural  tmitek 
are  not  gas-minded.  It  takes  time  t. 
get  them  acquainted  with  the  jtei 
and  to  get  their  confidence.  7^,, 
newspapers  have  been  valuable  in| 
these  regards,  and  helpful  in  qeed-| 
ing  the  date  when  we  can  reach 
paying  basis.  - 

“We  devote  our  entire  profits  fronl 
sale  of  appliances  to  our  advertkingl 
and  sales  department.  Our  only  real  I 
profit  comes  from  sale  of  gas. 

“Of  course  various  companies  pi*vi-( 
ously  have  sold  ‘bottled  gas’  in  rural! 
communities,  usually  delivering  it 
containers  no  larger  than  20  gallons,  i 
and  charging  for  the  contents  by  thej 
pound  of  weight  when  delivered.  Buij 
they  have  been  content  to  sell  to  thef 
few  families  willing  to  pay  a  com-r 
paratively  high  price  for  gas  con-i- 
venience. 

“Our  plan  is  different.  We  aret 
lowering  the  price  to  compare  witht 
city  gas,  making  a  heavy  investmeit| 
in  facilities,  and  preparing  to  saturate  I 
a  territory  as  a  city  gas  company  I 
does  its  territory — say  80  per  cent  off 
the  families.  Success  in  operating  onj 
this  plan  depends  first  on  adequate 
financing,  which  we  have,  and  seamd{ 
on  sales  progress. 

“Of  course  we  are  now  considering  i 
opening  additional  territories.  TIxr's! 
no  limit  to  the  possibilities  except  our  i 
ability  to  manage  and  finance.  Tberei 
are  only  16,000,000  families  in  tbe  na¬ 
tion  that  have  city  gas  now,  and  15,- ; 
000,000  more  that  have  not.” 

When  we  say: 

"MORLET 
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u  .  .  a  we 

II  mean 
just  THAT! 

Samples  will 
prove  it 

Write  for 
them 


Morley  Button 

MANUFACTURING  CO. 
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Sugent  Urges  New  England  Dailies 
to  Promote  Billion  Dollar  Market 


BRAZIL  NEWSPRINT  $60 

Montreal,  May  19 — Announcement 


MONITOR’S  CORONATION  ISSUE 

Tlie  Christian  Science  Monitor,  Bos- 


wj  ,  D*77*  tW  1/f  I  s  ^  made  here  that  the  selling  price  of  ton,  on  April  22,  issued  a  Coronation 

to  MrOmOte  ISlltlOn  MJOllar  jyiaricet  Canadian  newsprint  in  Argentina  and  edition,  for  which  2,650  advertisements 
,  „  ,  „  Brazil  will  be  increased  from  £10  10s  were  received  from  the  United  States, 

OSTON,  May  18— Edmund  F.  Jew-  Mr.  Nugent  advocated  stress  on  re-  qj  pgj.  metric  ton  delivered,  to  £13  Canada,  Great  Britain,  Continental 
ell  of  the  Manchester  (N.  H.)  tail  sales  volume  rather  thsm  on  pop-  jsg  change  to  be  effective  as  Europe,  South  Africa,  Northam 

ion-Leader  was  elected  presment  ulation.  Referring  to  radio  promo-  from  September  1,  1937,  and  this  will  Africa,  Australia,  and  New  Zealand. 

of  the  New  Eng-  tion  as  an  example  of  what  can  be  i^g  jj^e  price  for  the  period,  September  The  issue  carried  32  pages  in  the 

land  Daily  done  in  promoting  markets,  he  sug-  1937,  to  June  30,  1938.  A  year  ago.  Pacific  Edition,  48  in  the  Central  Edi- 
Newspaper  As-  gested  the  New  England  newspaper  ^he  price  was  £9  10s  Od.  Some  75,000  Uon,  and  76  in  the  Atlantic  Edition, 
sociation  at  the  group  could  set  up  their  territory  as  tons  of  newsprint  is  exported  annu-  It  included  a  four-color  tabloid  size 
mating  a  three  billion  dollar  market;  break  jj]y  to  these  countries  by  Canadian  insert,  printed  by  the  offset  process  on 
here  today  in  the  dovm  the  76  mdividual  markets  ac-  producers,  including  chiefly  Price  special  stock,  and  carrying  no  adver- 

Copley  Plaza,  cording  to  retail  sales,  giving  the  same  Brothers,  Consolidated  Paper,  Inter-  tising.  Every  fact  about  the  corona- 

George  B,  data  given  for  la^er  markets;  pre-  national  Paper  and  St.  Lawrence  Pa-  tion  which  might  conceivably  hold 

Westerly  (R.  I.)  p^e  a  l^Met  that  would  compete  metric  ton  is  2,206  pounds,  popular  interest  was  included  in  the 

Sun,  was  elated  with  radio  lx>oklets;  and  include  in  that  conversion  of  each  side  to  issue.  Separate  sections  were  devoted 

UMorm  data  for  any  national  ad-  dollars  and  short  tons,  taking  sterling  to  the  royal  family,  the  officers  of  the 


Willi^  G.  vertiser  for  any  market  in  New  Eng-  $5.00  would  indicate  a  price  of  ceremony,  and  the  delegates  from  all 


Spence,  Lowell  land. 


(Mass.)  Couri^-  “TJat,”  he  said,  “would  change  American  market.) 
Citizen,  retiring  the  habit  of  thinkmg.  _ 


about  $60  a  short  ton  in  the  South  parts  of  the  world.  Illustrations  were 


president,  was  “sdl  the  small  market  as  an  in- 
named  to  the  board  of  governors,  re-  tegral  part  of  a  large  market  equal 


plflping  William  H.  Read  of  the  Taun¬ 
ton  (Mass.)  Gazette. 

Frank  E.  Phillips  was  reelected  man- 


WAREHOUSEMEN  BAR  STRIKES 

Announcement  that  the  Warehouse- 


used  in  profusion. 

PAUL  WARD  TO  LONDON 

Washington,  May  20 — Paul  Ward, 


in  sales  possibilities  to  the  Boston  men’s  Union  has  signed  agreements  manber  of  the  Washington  bureau, 
market.  A  salesman  can  make  a  much  with  13  San  Francisco  wholesale  pa-  Baltimore  Sun  and  correspondent  for 
more  impressive  presentation  of  his  per  houses  is  made  by  Warren  Denton,  Nation  magazine,  left  this  week  to 


ager;  and  these  officers  were  also  re-  market  in  that  way  than  by  trying  union  president  Strikes  and  lockouts  become  London  correspondent  for  the 
elected:  Stanley  T.  Black,  secretary,  to  dramatize  a  market  less  than  are  outlawed  until  May  5,  1938,  imder  Sun  papers.  On  the  eve  of  his  de- 
Paiotucket  (R.  I.)  Times;  Charles  L.  one-tenth  of  Boston  in  the  buyer’s  minimum  wage  and  hour  agreements,  parture,  he  was  tendered  a  farewell 


Fuller,  treasurer,  Brockton  (Mass.) 
Enterprise.  Elected  to  serve  another 
term  on  the  board  of  governors:  John 
A  Muehling,  Manchester  (N.  H.) 
Union-Leader;  Alex  H.  Rogers,  Law¬ 
rence  (Mass.)  Eagle-Tribune;  William 
Dwight,  Holyoke  (Mass.)  Transcript; 
Franklin  B.  Hurd,  Providence  (R.  I.) 
Journal-Bulletin;  Leroy  B.  Noble, 
Rutland  (Vt.)  Herald;  Ronald  H.  Fer¬ 
guson,  Manchester  (Conn.)  Herald; 
and  Julius  Mathews,  Biddeford  (Me.) 
Journal. 

Nugent  Urges  Five-Yeea-  Plan 

William  D.  Nugent  of  Media  Rec¬ 
ords,  addressing  the  luncheon  session, 
advised  the  group  to  cooperate  more 
closely  in  promoting  the  New  England 
territory  as  a  three  billion  dollar  mar¬ 
ket  He  suggested  that  an  intensive 
five-year  plan  might  be  the  solution. 

“Any  successful  plan  must  have  the 
broad  basis  of  changing  the  thinking 
of  buyers  of  advertising  concerning 
new^per  advertising,”  said  Mr. 
Nugent. 

“Among  the  nine  zones  into  which 
the  Department  of  Commerce  divides 
the  country,  New  Elngland  alone  can 
lay  claim  to  homogeneity.  New 
England  is  not  only  a  natural  unit; 
its  unity  has  been  fostered  for  many 
years  by  the  excellent  work  of  the 
New  England  Council  and  of  other 
agencies  in  promotional  work.  Every 
other  zone  is  an  arbitrary  combination 
of  States  made  for  facility  in  the 
study  of  market  facts.  Zone  1,  New 
England,  alone  possesses  the  integrity 
which  elsewhere  is  commonly  ac¬ 
corded  individual  States. 

Market’s  Advantages  Cited 

Furthermore,  from  the  standpoint 
of  sales  opportunity.  New  England  as 
a  single  market  enjoys  distinct  ad¬ 
vantages.  With  6.7%  of  the  popula¬ 
tion  of  the  United  States,  New  Eng¬ 
land  possesses  8%  of  the  national 
wealth  and  in  1936  accoimted  for 
82%  of  total  retail  sales  in  the  coun- 
try. 

“This,  by  the  way,  was  an  in¬ 
crease  from  7.7%  in  1929;  while  for 
the  same  period  there  was  a  decrease 
in  their  proportion  of  U.  S.  retail 
sales  in  New  York,  New  Jersey, 
Pennsylvania,  Indiana,  Illinois,  Mich¬ 
igan  and  Missouri.  Add  to  these 
favorable  comparisons  the  fact  that 
last  year  retail  sales  in  New  England 
exceeded  $3,000,000,000  and  you  have 
the  soundest  possible  basis  for  a  New 
England  Newspaper  Plan  to  sell  New 
England  and  New  England  newspa¬ 
pers  to  national  advertisers.” 


it  was  stated. 


party  at  the  National  Press  Club. 
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HARTFORD 


Verdant  Pasture 

for  Advertisers'  Dottars! 

Hartford  is,  by  far,  the  richest  major  market 
in  New  England. 

Obviously,  a  city  of  such  wealth  and  buying 
power  should  receive  FIRST  consideration  in  the 
planning  of  any  advertising  and  sales  promotion 
campaign. 

Obviously,  too,  the  newspaper  that  has  a 
92.5%  coverage  of  the  families  in  this  rich 
greater  Hartford  market  should  receive  FIRST 
consideration  in  the  placing  of  advertising 
schedules. 

In  this  verdant  market  that  newspaper  is 


CONNECTICUT'S  GREATEST  NEWSPAPER 

Represented  by 

J.  P.  McKinney  and  SON 

New  York  —  Chicago  —  Son  Francisco 
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SYNDICATE  DELETES  PEARSON-ALLEN 
STORY  OF  $200,000  JOB  FOR  FARLEY 


General  Managership  of  Hearst  Newspapers  at  That  Salary 
Was  Alleged  Offer — Killed  Because  of  Policy — Paul  Mal- 
lon  to  Join  King  Features 


By  ROBERT  U.  BROWN 


POSTMASTER  GENERAL  JAMES 
A.  FARLEY  was  offered  the  po- 
siticm  as  general  manager  of  all  the 
newspapers  of  William  Randolph 
Hearst  at  a  salary  of  $200,000  a  year, 
it  was  learned  this  week  from  the 
authors  of  the  “Washington  Merry- 
Go-Roimd”  column.  Drew  Pearson 
and  Robert  S.  Allen. 

This  story  was  written  in  their  col¬ 
umn  of  May  14,  but  was  deleted  by 
the  United  Features  Syndicate. 

TTie  story  of  the  offer  of  the  post  to 
Farley  and  his  immediate  refiisal  of 
the  job,  has  been  confirmed  by  the 
Postmaster  General  himself,  stated 
Allen  in  Washington. 

The  story  was  written  May  10. 
After  it  had  reached  the  United  Fea¬ 
tures  office,  Allen  and  Pearson  were 
contacted  by  a  prominent  Hearst  ex¬ 
ecutive,  whose  name  they  declined 
to  divulge.  They  were  asked  to  “kill” 
the  story  but  refused.  Then,  they 
say,  United  Features  was  asked  to  do 
the  same  thing. 


Dm/ation  "Mattmr  of  Policy” 

A  Hearst  executive  did  contact 
the  syndicate  office,  George  Carlin, 
gener^  manager,  admitted  but  the 
reference  to  Farley  was  not  deleted 
because  of  that  It  was  omitted  as  a 
matter  of  policy,  he  said. 

Mr.  Carlin  said  that  the  office 
merely  exercised  its  prerogative  of 
editorial  supervision  and  followed  a 
long  established  policy  of  deleting  all 
reference  to  newspaper  publishers  in 
Washington  news. 

According  to  the  columnists’  story, 
Farley  was  approached  with  the  offer 
of  $200,000  to  take  over  the  post  as 
general  manager  of  the  Hearst  papers. 
However,  he  “turned  this  down  in 
less  than  five  minutes,”  continued 
Pearson  and  Allen,  “although  the 
son-in-law  of  the  President,  John 
Boettiger,  had  accepted  a  tempting 
offer  as  publisher  of  Mr.  Hearst’s 
Seattle  Post-Intelligencer. 

■Die  Merry-Go-Round  story  added: 
“Mrs.  Farley,  on  learning  of  the 
Hearst  proposal,  remarked;  ‘Tell  Mr. 
Hearst  that  we’re  not  Roosevelts.’  ” 


been  running  a  sports  series  called 
“Speedway  Silhouettes,”  which  is  a 
brief  who’s  who  in  auto  racing  en¬ 
tered  in  the  annual  500-mile  Indian¬ 
apolis  speedway  classic  on  May  30. 


Mallon  to  King 

PAUL  R.  MALLON,  Washington 
correspondent  and  conductor  of 
the  column  “News  Behind  the  News” 
for  North  Amer- 


Paul  Maixon 


Predicted  Judge's  Resignation 

PEARSON  and  Allen  scored  an¬ 
other  news  beat  Monday  when 
they  flatly  predicted  the  resignation 
of  Justice  Van  Devanter  one  day  be¬ 
fore  he  announced  it  himself  in  a  let¬ 
ter  to  President  Roosevelt. 

The  column  was  written  in  Wash¬ 
ington  at  least  five  days  before  date 
of  publication. 

Monday’s  “Washington  Merry-Go- 
Round”  said: 

“The  current  term  will  be  the  last 
that  Justice  Willis  Van  Devanter 
serves  on  the  Supreme  Court. 

“He  has  definitely  decided  to  re¬ 
tire.  Van  Devanter  is  78  years  old 
and  in  poor  health.  His  26  years  on 
the  bench  are  weighing  heavily  on 
him,  and  he  will  take  advantage  of 
tlie  new  Supreme  Court  pension  law 
and  return  to  private  life.  .  .  .  Oppo¬ 
nents  of  the  measure  are  eager  for 
him  to  make  his  decision  known  im¬ 
mediately,  as  they  are  confident  it 
would  be  the  kni^out  blow  to  the 
Roosevelt  court  plan.” 


school  appropriations  bill  during  the 
final  all-night  meeting  of  its  recent 
regular  session.  Discussing  generally 
the  practice  of  legislators  to  “cele¬ 
brate”  their  closing  session,  Pegler 
intimated  but  did  not  state  definitely 
that  that  was  how  Delaware’s  school 
bill  was  forgotten. 


iCAN  Newspaper 
Alliance,  will 
transfer  in  Sep¬ 
tember  with  his 
column  to  King 
Features  Syndi¬ 
cate. 

Mallon  will 
leave  NANA 
June  15  for  a 
three  months 
survey  trip 
through  Europe 
and  will  start 
at  King  Sept.  15. 


J.  V.  Connolly,  president  of  King, 
says  that  the  column  vdll  continue  to 
the  same  papers,  with  that  syndicate 
acting  as  sales  agent,  except  in  cities 
where  Hearst  papers  will  take  it  over 
exclusively. 

Mallon  was  bom  in  Mattoon,  Ill., 
in  1901  and  was  educated  at  the  Uni¬ 
versity  of  Louisville  and  Notre  Dame. 
He  began  newspaper  work  on  the 
Louisville  Courier  Journal  in  1918 
and  later  joined  the  South  Bend 
(Ind.)  News-Times.  Following  that 
he  was  with  the  United  Press  for  12 
years  beginning  in  1920,  covering 
politics  in  New  York  and  Washing¬ 
ton.  “News  Behind  the  News”  began 
four  years  ago  and  is  now  appearing 
in  more  than  400  papers.  Mallon  is 
also  a  contributor  to  Today  and  New 
York  Times  magazines. 


Pegler  and  Others  Condemned 

WESTBROOK  PEGLER.  United 
Feature  Syndicate  columnist, 
was  one  of  the  many  condemned  this 
week  by  the  Delaware  State  Legis¬ 
lature  for  remarks  in  his  column.  The 
legislature  adopted  a  resolution  at¬ 
tacking  columnists,  newspapers  and 
magazines  for  “publishing  false  and 
libelous  reports  concerning  the  con¬ 
duct  of  members  of  this  general 
assembly.” 

The  Philadelphia  Inquirer  and  oth¬ 
ers  were  condemned  for  printing  the 
Pegler  article;  the  Philadelphia  Rec¬ 
ord  and  Washington  Star  for  their 
editorials;  and  Literary  Digest  and 
Time  for  their  articles;  and  others  that 
“published  false  and  malicious  reports 
without  taking  the  trouble  to  deter¬ 
mine  the  truth  or  falsity  of  such 
reports.” 


New  CP  Serial 

Newest  Ckmtral  press  serial  is 
“Love  Is  tor  Tomorrow,”  by  Vir¬ 
ginia  Scallon.  Release  date  is  May  24 
with  50  chapters  scheduled.  CP  has 


Zere  Drawing  Strip 

AL  zere,  until  recently  author  of 
the  daily  panel,  “Flossie,”  for 
McNaught  Syndicate,  is  preparing  a 
daily  strip  with  the  same  character. 
Charles  Driscoll,  editor  of  the  syndi¬ 
cate,  reports  that  the  strip  will  be 
mostly  pantomime. 

The  panel  was  ended  several  weeks 
ago  and  Driscoll  said  that  subscribers 
made  such  a  “howl”  that  they  had  to 
decide  to  give  them  more  “Flossie.” 
Release  date  is  set  around  July  1. 


J.  R.  POTTER  RE-ELECTED 

John  R.  Potter,  publisher  of  th* 
Rock  Island  Argus,  was  re-electaj 
president  of  Illinois  Markets  Divisioo 
and  Daily  Newspaper  League  of  fllj. 
nois  recently  at  Springfield.  0th» 
officers  chosen  were:  E.  K.  Todd 
Rockford  Consolidated  Newspapen 
vice-president;  Joe  Bunting,  Bloom, 
ington  Pantograph,  secretai^r  -  tre*. 
surer;  A.  W.  Shipton,  Springfield  IIU. 
nois  State  Journal;  Victor  Moffett 
Monmouth  Review-Atlas;  A.  0.  LuvJ. 
say,  Quincy  Herald-Whig;  F.  Ward 
Just,  Waukegan  News-Sun;  John  B. 
Fornof,  Streator  Times-Press;  William 
Hamel,  Mattoon  Journal  -  Gazette' 
Robert  Kern,  Belleville  News  Demol 
crat;  E.  C.  Hewes,  Danville  Commer¬ 
cial  News;  and  R.  Eaton  Fedou,  £lgm 
Courier-News,  members  of  the  boatd. 


Quin  Birthday  Articles 

NEA  Service,  exclusive  distributor 
of  the  Dionne  quintuplet  pic¬ 
tures,  is  issuing  this  week  a  series 
of  six  illustrated  lu-ticles  on  five 
famous  little  girls.  The  occasion  is  the 
third  birthday  of  the  quins  on  May 
28.  Five  of  the  articles  are  by  the 
quins’  Dr.  Allan  Roy  Dafoe.  These 
tell  how  the  babies  are  progressing 
at  the  .end  of  their  third  year  and 
give  details  from  their  day-to-day 
life.  Dr.  Dafoe’s  stories  are  intro¬ 
duced  by  Willis  'Diomton’s  piece  on 
the  boom  which  the  quintuplets  will 
bring  to  their  home  town  this  summer. 

NEA  also  is  making  a  special  offer 
of  a  birthday  rotogravure  section, 
telling  in  pictures  the  complete  life 
story  of  the  quintuplets. 


FDR  REHEARSES  NEWSMEN 


“Scandal  Mongers  Who  Snoop” 

TTie  resolution  said  in  part:  “The 
members  of  this  general  assembly  are 
satisfied  that  these  false  reports  did 
not  originate  with  any  member  of 
the  press  who  are  regular  attendants 
oi  the  sessions  of  the  Delaware  Legis¬ 
lature,  but  undoubtedly  emanated 
from  one  or  more  scandal  mongers 
who  snoop  around  the  legislative 
building  seeking  notoriety  for  them¬ 
selves  by  attempting  to  assassinate 
the  character  of  people  far  above 
their  own  low  state  in  life.” 

Criticism  of  Pegler,  the  newspapers 
and  magazines  was  directed  at  the 
Delaware  Legislature  when  it  “for¬ 
got”  to  enact  the  state’s  $7,028,000 


bj  Joka  N.  Mtutacr 


I*  different  I  A  new  kind  of 
wallop,  a  new  brand  of  humor. 
So  far  above  the  averace  that 
editors  exclaim:  "The  finest 
feature  we*ve  seen  in  years  I" 
Why  not  wire  for  samples  of 
this  weekly  release  on  wild 
life  I  You’re  in  for  a  pleasant 
surprise  I 


Short  Feature#  Syndicate 
1438  Carlisle  Avenue 
Racine,  Wisconsin 


COURT  CLEARS  EDITOR 

The  often-postponed  case  of  fVih 
Kuhn,  national  leader  of  the  pro-)^ 
German-American  League,  char|ri 
with  failing  to  file  a  certificate  regu^ 
ing  the  sale  and  distribution  of 
man  newspapers  and  pamphlets  b; 
his  organization,  was  dismissed  ll4y 
14  by  Magistrate  Anthony  F.  Budti 
in  Yorkville  Court,  New  York  C%. 


WEEKLY  RATE  RAISED 

The  Windsor  (Ont.)  Daily  Star  in¬ 
creased  subscription  rates  May  3  fna 
18  to  20  cents  per  week  carrier  da 
livery.  The  per  copy  price  remain  h 
3  cents  for  Monday  to  Friday  issna 
inclusive,  Saturday’s  paper  being  in¬ 
creased  from  3  to  5  cents. 


Washington,  May  17 — The  Presi¬ 
dent  and  Mrs.  Roosevelt  rehearsed 
some  Washington  correspondents  and 
their  wives  in  a  Virginia  reel  at  the 
White  House  last  night  in  prepara¬ 
tion  for  the  dance  to  be  given  May  28 
for  the  newspapermen.  Mrs.  Roose¬ 
velt  directed  the  rehearsal  and  the 
President  called  the  numbers.  Those 
dancing  were:  J.  Fred  Essary,  Balti¬ 
more  Sun,  and  Mrs.  Elssary;  James  L. 
Wright,  Buffalo  (N.  Y.)  Evening 
News,  and  Mrs.  Wright;  Jay  G.  Hay¬ 
den,  Detroit  News,  and  Mrs.  Hayden; 
Ulric  Bell,  Louisville  (Ky.)  Courier 
Journal,  and  Mrs.  Bell;  Raymond 
Clapper,  Scripps-Howard  Newspaper 
Alliance,  and  Mrs.  Clapper;  and  the 
President’s  sons,  James  and  EJliott 
Roosevelt  and  their  wives. 


PUBLISHERS  MAP  PROGRAM 

Newspaper  publishers  in  the  hard 
coal  fields  of  Pennsylvania  met  at 
Wilkes-Barre  recently  to  outline  a 
public  relations  program  and  public 
information  campaign  as  a  means  of 
aiding  the  anthracite  industry. 


Re-Stereotyping  is 
the  hardest  test 
of  mat  quality 
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Molding  and  casting  each 
involve  slight  losses  of 
depth  from  that  provided  in 
the  original  halftone  engrav¬ 
ing.  Where  there  is  a  flat  cast 
first,  as  in  syndicate  and  ad¬ 
vertising  mats,  followed  by  re¬ 
stereotyping  the  page  form, 
this  loss  is  doubled. 
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The  fact  that  Certifieds  are 
most  widely  relied  upon  in  the 
syndicate  and  ad  field  shows 
that  they  offer  a  depth  of  mold 
highly  gratifying  in  page  mat 
molding  operations. 


For  dependable  stereotyping! 
rely  on  Certified  Mats,  made  in 
the  U.  S.  A. 


CERTIFIED  DRY  MAT 
CORPORATION 


9  Rockefeller  Plaaa,  Dept.  F, 
New  York,  N.  T. 
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PHOTOGRAPHY-^9 


Editor  &  Publisher  / 

ACME’S  SPECIAL  “BIG  BERTHA 

automatic  focusing  attachment 

cameraman  Merely  Pulls  a  Lever  When  He  Wishes  to  Take 
Shots  at  Various  Bases  at  Ball  Games — Costly  But 


U  A  Q  the  player  and  follow  him  through. 

The  mechanism  is  most  simple.  It 
consists  of  a  lever  which  is  fastened  Han 
tc  the  focusing  screw  of  the  extension,  place 
added  to  the  camera  to  facilitate  the  news 
use  of  the  long  range  lens.  At  the 
top  of  this  metal  cone,  a  plate  has  ;  ^ 
been  attached  with  a  series  of  set  i 
screws.  Before  the  game  starts,  the  JHP 
photographer  registers  his  focus  upon 
tlie  various  bases.  One  screw  is 
clamped  for  the  focus  at  first  base; 
another  for  second;  one  for  third,  and 
the  last  for  home  plate.  The  screws, 
when  clamped,  are  so  adjusted  to  hold 
the  lever  in  place  when  pictures  from 
that  position  are  required.  The  op- 
eration  is  most  simple  and  consists 
of  the  photographer,  who  is  now 
watching  the  play,  merely  pulling  the  jj  . 
lever  into  the  position  he  has  desig¬ 
nated  by  a  set  screw.  his  be 

Pull  Lever  for  Focue  Chute 

For  example,  when  the  photogra-  ture  < 
pher  wishes  to  take  a  shot  at  first  made 
base,  he  merely  pulls  the  lever  down  photo 

to  the  first  base  set  screw  and  is  crash  in  which  Rockne  was  killed, 
ready  to  make  an  exposiure.  When  He  is  an  aviation  enthusiast.  He  fol- 
action  takes  place  at  another  base,  he  lowed  Goodman  for  16  holes  in  the 
merely  swings  the  camera  in  that  di-  Trans-Mississippi  tournament  in  Jime 
rection,  pulls  the  lever  to  the  screw  last  year  to  get  the  prize  picture.  It 
covering  that  point  of  focus  and  is  was  the  only  time  during  the  meet 
ready  at  all  times  to  meet  any  emer-  that  Goodman  blew  up,  and  the  only 
gency.  picture  made  up  to  that  time. 

The  camera  is  fitted  with  a  Carl  — - 

Zeiss  28-inch,  fS.  lens  and  may  em-  F.  D.  R.  PRESS  CLUB  GUEST 
ploy  the  use  of  either  magazines  or  Washington,  D.  C.,  May  IS— The 
holders.  In  the  reconstruction,  the  second  annual  “Anchors  Aweigh” 
camera  itself  is  not  changed.  A  metal  party  of  the  National  Press  Club  at 
cone  of  duraluminum  is  added  to  the  Quantico  Saturday  will  be  high- 


Camera  Knights 


’Mike”  Ackerman  of  Acme  operating 
the  Sprague  “Big  Bertha”  camera.  Thia 
photo  iUustrateg  the  position  of  the 
•perator  which  he  assumes  during  the 
play  at  a  basehall  game.  The  position 
•(  bis  hand  also  shows  the  manner  in 
shich  he  is  able  to  make  a  rapid  change 
in  focus. 


A  side  view  of  the  Sprague  improve* 
The  photo  shows  bow  the  focus- 


Mot.  The  photo  shows  bow  the  focus- 
■I  lever  is  attached  to  the  wheel  which 
coDtrois  the  movement  of  the  lens. 

of  New  York,  is  a  photographer  with 
>  mechanical  turn  of  mind.  For  years 
bfc  has  watched  others  cover  football 
md  baseball  with  cameras  he  con¬ 
sidered  inadequate.  Realizing  the 


Out-of-town  executives 
at  The  Waldorf-Astoria  can¬ 
not  help  hut  feel  a  sense  (»f 
kinship  where  so  many 
other  industrial  leaders  feel 
at  home,  ^  „ 


®ism  which  would  do  this  work. 
When  the  Acme  News  Pictufes  offi- 


d*ls  saw  the  first  model,  they  were 
»  impressed  they  commissioned  Mr, 


An  action  picture 
made  at  a  baseball 
game  by  the  new 
Sprague  **Big 
Bertha,” 


Prr«iileBt 


Sprague  to  construct  a  camera  for 
them. 

file  camera  weighs  40  potmds,  is 
®ade  of  duraluminum,  and  is  made 
to  withstand  rigorous  use  in  the  cov- 
omge  of  the  major  sports. 

Of  course,  this  is  not  the  first  type 
«  reconstructed  Grafiex  to  be  uis^ 
such  work.  Other  newspapers  and 
indicates  have  been  using  Big  Ber- 


WALDORF- ASTORIA 

Park.%«#  •  4<Kb  to SOth Scs  •  NewYork 
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Publisher’s  Calendar  Idea 


WNOX  DEDICATED 


Pushed  by  League  Council 


Is  the  depression  really  over?  Is 
the  recovery  almost  over?  The 
stock  market  is  terribly  depressed,  but 
Col.  Ayres  says  it  is  just  drifting 
clouds,  not  a  tornado.  Can  a  trough 
so  long  and  deep  be  followed  by  a 
momentary  semi-peak — and  that  be 
followed  again  by  another  valley? 

The  pattern  of  the  business  cycles 
is  elaborately  diagrammed  in  two  re¬ 
cent  books.  A.  B.  Adams  of  Okla¬ 
homa  University  School  of  Business 
in  his  Analysis  of  Business  Cycles 
(McGraw-Hill)  revises  the  book  he 
wrote  in  1925  on  the  economics  of 
cycles.  Two  chapters  give  some  basis 
for  answers  about  the  future — one  on 
Government  Policies  of  Stabilization 
and  another  on  Forecasting. 

Business  Cycles  and  Forecasting 
(Business  Publications,  Inc.,  Chicago) 
by  E.  C.  Bratt,  Lehigh  University 
professor  of  economics,  is  newer  and 
bigger  than  Dr.  Adams’  book  and  has 
more  to  say  about  methods  of  fore¬ 
telling  business  conditions.  It  treats 
the  cycle  as  a  special  case  of  economic 
change;  and  after  a  thorough  discus¬ 
sion  of  the  factors  in  the  cycle  and  a 
criticism  of  the  various  theories  about 
cycles  the  book  closes  with  an  anal¬ 
ysis  of  forecasting — for  all  economic 
changes  and  specifically  for  business 
cycles. 

One  or  the  other — maybe  both  these 
books — should  be  in  the  business  li¬ 
brary  of  every  newspaper.  With  such 
books  as  these  around  there  should 
be  less  amateurish  and  ill-considered 
comment  on  cycles  in  the  press. 
— R.  W. 


on  the  various  forms  of  the  move¬ 
ment  here,  three  on  European  coops 
and  two  criticisms  by  business  men. 
These  criticisms  are  of  special  interest. 
One  is  by  Clem  D.  Johnston  of  Roa¬ 
noke,  a  public  warehouseman,  who  is 
sure  that  “consumer  cooperatives  will 
continue  to  play  an  extremely  minor 
role  in  American  business  life.  .  .  . 
After  all,  we  are  Americans,  and  con¬ 
form  to  no  known  Old  World  pat¬ 
terns.”  (There  is  little  of  that  tone 
in  the  volume.) 

E.  St.  Elmo  Lewis  criticises  the 
theory  and  practice  of  the  consumer 
cooperatives.  Success  in  Great  Brit¬ 
ain,  he  says,  has  been  won  vrith  little 
organized  competition  till  the  last  few 
years — and  now  in  a  short  period  the 
Wool  worth  British  chain  has  reached 
a  total  share  value  equal  to  more  than 
half  the  huge  capital  of  the  whole 
English  cooperative  mov^nent. 

With  the  report  of  the  President’s 
Inquiry  on  Cooperative  Enterprise  in 
Europe  this  volume  makes  an  indis¬ 
pensable  two- title  library  on  this  cur¬ 
rently  important  topic — and  this  vol¬ 
ume  of  the  Annals  is  of  greater  value 
to  a  newspaper  editor  than  the  Euro¬ 
pean  Inquiry. — R.  W. 


i  NEW  and  completely  revised  edi- 

a.  tion  of  the  “Directory  of  New 
England  Manufacturers”  has  been  is¬ 
sued  by  George  D.  Hall,  Inc.,  665 
Boylston  Street,  Boston.  Published 
with  the  editorial  cooperation  of  the 
New  England  Coimcil,  this  is  a  com¬ 
plete  reference  book  to  New  England 
Industry,  listing  17,000  New  England 
manufacturers  together  with  the  names 
of  the  principal  officers.  Also  in¬ 
cluded  is  a  description  of  the  product 
made,  the  number  of  factory  em¬ 
ployes,  capital  and  location  of  plants 
or  branch  offices. 

In  a  second  section  these  concerns 
are  classified  by  state,  city  and  town. 
This  is  valuable  for  routing  salesmen 
and  mapping  out  sales  campaigns  as 
it  shows  where  concerns  in  a  partic¬ 
ular  line  of  business  are  located  in  any 
geographical  area.  Of  particular  value 
to  the  purchasing  agent  is  a  third 
section  in  which  all  products  made 
by  New  England  manufactiu'ers  are 
listed  alphabetically  together  with  the 
names  and  addresses  of  the  makers. 
There  also  is  a  section  on  brand  or 
trade  names. 

•  •  • 


The  Journal  of  Calendar  Reform  for 
April  features  the  address  of  H.  E. 
Don  Augustin  Edwards,  Chilean  Am¬ 
bassador  to  Great  Britain  and  Repre¬ 
sentative  of  Chile  at  the  96th  Session 
of  the  Council  of  the  League  of  Na¬ 
tions,  whose  draft  treaty  on  calendar 
reform  is  being  submitted  to  all  na¬ 
tions  by  order  of  the  League  Council. 

In  addressing  the  Council  Mr.  Ed¬ 
wards  said:  “I  have  the  honor  to  lay 
before  the  Council  a  draft  convention 
which  I  would  ask  you  to  consider  as 
a  contribution  made  by  my  country 
to  the  proposed  study  on  Calendar 
Reform.  I  would  point  out  the  neces¬ 
sity  for  the  League’s  continuing  this 
study  with  some  speed.  The  nearest 
date  for  the  adoption  of  the  xmiversal 
calendar  is  Sunday,  January  1,  1939, 
and  in  these  circumstances  it  is  im¬ 
portant  that  during  the  present  year, 
governments  should  be  in  a  position 
to  undertake  an  examination  of  a 
draft  convention  which  the  Secretariat 
should  be  asked  to  submit  to  them. 
As  you  will  realize,  the  reform  of  the 
present  calendar  will  be  useful  only 
if  applied — if  not  by  all  governments — 
at  least  by  almost  all.” 


<rpn 


IN  THE  PERIODICALS 

Autocrat  vs  the  Constitution”  is 
Albert  J.  Nock’s  contribution  to  May 
American  Mercury. 

Freda  Utley,  former  Manchester  Guardian. 
correspondent,  wrote  “Japan’s  Inner  Conflict” 
for  May  Asia.  According  to  a  note.  Miss 
Utley’s  book,  “Japan’s  Feet  of  Clay,”  has  been 
banned  by  that  country.  The  magazine  also 
states  that  Morgan  Young,  British  news- 
papertnan.  has  been  forbidden  to  return  to 
Japan.  He  is  likewise  a  Guardian  correspond¬ 
ent  and  has  been  associated  for  25  years  with 
Japan  Chronicle,  lately  in  the  capacity  of 
editor. 

The  spring  issue  of  North  .dmcrican  Re- 
'.•iew  contains  "ll'hat  Is  Humor*”  by  Stanley 
Walker. 

May  Scribner's  inaugurates  “don  herold 
examines;”,  a  new  department  of  humor. 

New  Republic  for  May  19th  cites  the  Hin- 
denburg  disaster  as  an  example  of  how  radio 
falls  down  as  a  news  medium. 

In  the  same  magazine  is  Robert  McRobert’s 
satire,  “Time  Marches  Off,”  also  “Why  Do 
Air  Liners  Crash?”,  an  article  by  C.  B.  Allen, 
aviation  editor.  New  York  Herald  Tribune. 


Among  recent  books  on  coopera¬ 
tion  don’t  overlook  one  that  has 
not  had  much  advertising:  the  May 
1937  issue  of  The  Annals  of  the  Amer¬ 
ican  Academy  of  Political  and  Social 
Sciences  (Philadelphia),  “Consumers’ 
Cooperation:  An  Examination  of  Its 
Principles,  Social  Relationships, 
Achievements  and  Present  Status.”  It 
is  primarily  about  cooperation  in  the 
United  States — nearly  200  pages  of 
the  size  and  general  looks  of  the  At¬ 
lantic  Monthly,  crammed  with  mate¬ 
rial;  say,  easily  the  equivalent  in  con¬ 
tent  of  a  600-page  book  in  regular 
form. 

About  two  dozen  authorities  con¬ 
tribute  as  many  articles — a  half  dozen 
cm  history,  principles  and  fundamen¬ 
tals,  five  (HI  social  relationships,  nine 
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Gen.  Hugh  S.  Johnson;  Merlin  H 
Aylesworth,  former  NBC  preside 
and  now  with  the  Scripps-Row^ 
organization;  Jack  Howard,  presidm 
and  Karl  A.  Bickel,  chairman  erfS 
board,  of  the  Continental  Radio  Cs 
and  other  notables  of  the  news,  radij| 
and  advertising  fields  attended  the 
dedication  last  week  of  the  nev 
transmission  station  of  WNOX,  m. 
nalizing  an  increase  in  the  Knoxv|)| 
station’s  power  from  2,000  to  SAH 
watts.  Forty-five  editors  of  p«p^ 
throughout  East  Tennessee  also  a. 
tended  the  dedicatory  program  iM 
were  feted  by  the  management  tf 
the  Knoxville  News-Sentinel  of  tin 
Scripps-Howard  group  and  offidakd 
the  Chamber  of  Commerce. 


$2,000  PRIZE  CONTEST 
Dodd,  Mead  &  Co.,  449  Fourth  Ave., 
New  York,  have  just  annoimced  a 
$2,000  prize  competition  open  to 
American  newspaper  and  magazine 
writers  for  the  best  manuscript  for 
book  publication  received  before 
March  1,  1938.  There  are  no  restric¬ 
tions  except  that  poetry  and  juvenile 
stories  are  barred.  Full  details  may 
be  obtained  from  Dodd,  Mead. 


Publishes  Several  Chile  Dailies 


Mr.  Edwards  is  the  proprietor  of  a 
number  of  important  daily  newspapers 
in  Chile,  including  El  Mercurio  and 
Noticias,  Santiago  and  El  Mercurio 
and  Estrella,  Valparaiso.  His  son  Don 
Augustin  Edwards  Bello  is  the  edi¬ 
tor  and  publisher  and  his  New  York 
representative  is  Joshua  B.  Powers. 

In  the  new  calendar  each  quarter 
contains  exactly  three  months,  thir¬ 
teen  weeks  or  ninety-one  days.  Each 
quarter  begins  on  Simday  and  ends 
on  Saturday.  The  first  month  in  each 
quarter  has  thirty-one  days  and  the 
other  two  thirty  days  each.  Every 
month  has  twenty-six  week  days.  In 
order  to  make  the  calendar  perpetual 
— identical  for  every  year  and  at  the 
same  time  retaining  astronomical  ac¬ 
curacy — the  365th  day  of  the  year, 
called  Year-End  Day,  is  an  inter¬ 
calary  day  placed  between  December 
30  and  January  1  and  considered  an 
extra  Saturday. 


SON  BORN  TO  CANFIELDS 

William  Canfield,  newly -appointed 
service  manager  of  the  Inland  Daily 
Press  Association,  and  Mrs.  Canfield 
are  parents  of  a  son,  David  Frederick, 
bom  May  17,  at  Madison,  Wis. 


newspaper  NEWS 


SYDNEY,  AUSTRALIA 


The  only  journal  giving 
the  news  of  advertisers, 
advertising,  publishing, 
printing  and  cominereial 
hroadeasting  in  Australia 
and  New  Zealand. 


If  you  are  planning  sales 
campaigns  or  are  interested 
in  these  territories  read 


‘NEWSPAPER  NEWS. 


Published  Monthly 
Subscription  rate  7/>  per  year 
post  free 


Warwick  Bldg.,  Hamilton  St., 
SYDNEY,  AUSTRALIA 


CAMERAMAN  REWARDS  HEIO 

Eddie  Murphy,  San  Francisco  Htm 
cameraman,  recently  had  the  plcMMi 
of  following  a  imique  story  thn^ 
to  the  final  chapter.  The  rescoi  d 
Snarky,  a  dog,  by  his  master,  Im 
Newfarmer,  in  a  daring  desc^  kj 
rope  to  rocks  in  the  Pacific  surfuv 
Santa  Cruz,  Calif.,  provided  an  a. 
cellent  sequence  of  dramatic  vien 
The  News  used  a  half  page  story  k 
pictures  in  addition  to  a  page  toe 
shot  of  Newfarmer’s  heroic  feat  Be- 
cently  Murphy  awarded  a  gold  meiU 
to  Newfarmer  on  behalf  of  the  Ladani 
Fovmdation  of  Humane  Education. 


CAL.  DAILIES  UP  RATES 

Effective  May  1,  the  Alliambn 
(Cal.)  Post-Advocate  switched  froB 
monthly  to  weekly  collection  policy 
on  subscriptions,  and  at  the  same  time 
adjusted  the  rate  to  15  cents  weekly, 
instead  of  50  cents  monthly.  Su^ 
scription  rate  of  the  Brawley  (CaL) 
News  has  been  raised  to  60  cents  a 
month,  $6.00  a  year  in  advance. 


BRITISH  PRESS  ELECTS  MANN 

Arthur  H.  Mann,  publisher  of  the 
Yorkshire  Post,  Leeds,  was  elected 
chairman  of  the  British  Press  Asso¬ 
ciation  at  the  annual  meeting  of  the 
principal  news  agency  in  Britain 
May  5.  A.  McLean  Ewing  of  the 
Glasgow  Herald  was  reelected  vice- 
chairman.  Mr.  Mann  succeeds  John 
R.  Scott  of  the  Manchester  Guardian, 
one  of  the  famous  family  who  founded 
and  still  control  Britain’s  principal 
provincial  newspaper. 


The 

Daily  Newspaper 
in  America 


By 

Alfred  McClung  Lee 


This  book  presents  an  excciF 
tionally  comprehensive  his' 
tory  of  the  newspaper  in 
this  country.  Every  aspect  of 
the  newspaper  from  meth' 
ods  of  handling  labor  proh 
lems  to  editorial  policies  has 
been  covered,  and  a  great 
many  sources  have  been 
combed  for  pertinent  sta' 
tistics.  The  author  has 
treated  the  study  from  a 
sociological  rather  than 
purely  historical  point  of 


view. 


Price  $3.50 


The 

Macmillan  Company 


60  Fifth  Avenue  New  Yoik 


VE\» 
>  ali 

inyinf! 

Biodini 
I  store 
ten  fc 
yring 
been  « 
fiys. 
One 
which 


filer  I 


Newspaper  Promotion  Review 


OUfiayt  for  AdvortUort  enabling  the  merchant  to  make  a  spe- 1 

vTEWSPAPERMEN  and  advertisers  cial  display  of  these  articles.  Thisj 
\  alike  have  long  recognized  the  plan  permits  more  than  one  advertiser 
Line  impetus  to  be  found  in  re-  at  a  time  to  share  in  the  special  pro- 
the  prospect,  when  he  enters  motion.  Both  independents  and 
about  the  advertising  he  has  ^^hains  are  taking  part,  some  providmg 

I  ’  «  .1 _ _ »Tn_:_  \k/inrlo\kr  ritharc  cnana  aaamfit 


Striho  Nowm 

“STRIKE  NEWS”  is  the  eye- 
catcher  on  the  outside  of  an 
envelope-size  folder  which  the  Chi¬ 
cago  Evening  American  sends  out.j 
But  inside  one  learns  that  the  strikes 
meant  are  bowling  strikes.  Under  the 
heading,  “10,457  Women  Bowling 
Along  Together,”  Eddie  Geiger,  sports 
promotion  manager,  tells  about  the 
ninth  annual  Chicago  Evening  Amer¬ 
ican  Women’s  Bowling  Tournament, 
which  set  a  new  record  in  number  oi 
entries. 

“These  records  are  important  to  us 
— and  to  you,”  Mr.  Geiger  writes. 


For  Reader  Confidenee 

A  PLEDGED- VALUE  used-car  ad¬ 
vertising  plan  sponsored  by  the 
Milwaukee  Automotive  Trades,  Inc., 
the  Wisconsin  Used  Car  Dealers  asso¬ 
ciation  and  the  Wisconsin  News  is 
working  out  successfully  in  Milwau¬ 
kee.  Tile  Wisconsin  News  offers  to 
pay  $25  to  anyone  causing  the  arrest 
and  conviction  of  any  dealer  using  its 
colunms  for  fraudulent  advertising. 
The  News  carries  a  box  to  this  effect 
in  the  used-car  classified  section. 
Each  dealer  who  signs  the  agreement 
to  guarantee  every  car  to  be  exactly 
as  advertised  has  a  pledge  to  this 
effect  prominently  displayed  in  his 
showroom.  Dealers  report  a  sub¬ 
stantial  increase  in  sales,  and  the 
News  reports  big  linage  gains  in  its 
used-car  classification. 


IN  THE  SPOTLIGHT!! 


It  may  seem  like  a  long  jump  from  the  com¬ 
posing  room  to  the  advertising  department, 
but  modern,  effective  display  composition 
is  definitely  linked  with  linage. 

With  newspapers  giving  more  and  more 
attention  to  eye  appeal,  spending  more 
money  for  color,  features,  pictures,  etc. — 
typographic  appearance  becomes  extreme¬ 
ly  important. 

The  flexibility  of  Ludlow  composition  — 
its  provision  for  easy  changing  from  face  to 
face,  or  size  to  size,  without  mold  or  machine 
changes — permits  distinctive  effects  that 
influence  public  buying. 

Effective  display  composition  figures  in 
circulation  gains  which,  in  turn,  determine 
advertising  rates.  It  helps  local  advertisers 
to  obtain  better  results  which,  in  turn,  imme¬ 
diately  and  directly  affect  linage. 

Information  regarding  the  Ludlow  and 
specimens  of  Ludlow  typefaces  especially 
suited  to  advertising  display  will  be  gladly 
sent  upon  request. 


UWK  POD  TtlE  STOTUOKT  DISPLAY  AT  THE 
FOLLOWING  CROCEKS 


"West  of  tlO" 

nerchandising  service  with  the  co-  ¥  T  NDER  title  of  “West  of  One  Hun- 
aeration  of  52  independent  druggists  ^  dred  Ten,”  the  newspaper  repre- 
id  159  Class  A  and  B  independent  sentative  organization  of  West-Holli' 
pocers.  This  service  provides  for  dis-  day  Co.,  Inc.,  is  presenting  to  adver- 
jiiying  in  the  stores,  advertisements  tising  agencies  and  advertisers  a  50 
i  goods  on  sale  there,  each  attrac-  page  booklet  describing  the  Far  West- 
Iwly  pasted  on  an  easel  bearing  the  em  market.  The  title  is  derived  Iron 
•der’s  name.  the  110th  meridian  and  contents  an 

devoted  to  California,  Washington 
Must  Use  2,500  Lines  Oregon,  Arizona,  Nevada,  Idaho  an< 

Since  each  display  lasts  a  week,  Hawaii. 


the  booklet  is  printed  on  the  com¬ 
pany’s  Multiliffi.  Authorities  credited 
for  facts  are  the  U.  S.  Department  of 
Commerce,  Standard  Rate  &  Data  and 
the  State  authorities  for  fisheries, 
forestry,  mining  and  motor  vehicles. 

The  booklet  is  profusely  illustrated 
and  contains  maps  of  each  area  de¬ 
scribed.  While  the  papers  listed  are 
those  which  West-Holliday  represents 
in  national  advertising,  Robert  P. 
Holliday,  president,  declared  the  pro¬ 
motion  material  is  designed  to  sell  all 
newspapers  in  the  Coast  region. 


Derby  Rotos  ^ 

Derby  day  in  Louisville  brought, 
as  usual,  a  race  to  get  out  a 
rotogravure  section  in  the  fewest 
possible  minutes  after  the  horses 
crossed  the  finish.  This  year  the  spe- 


LUDLOW 

Typograph  Company 

2032  CLYBOURN  AVENUE  ♦  ♦  ♦  CHICAGO.  ILLINOIS 

Set  in  the  members  oi  the  Ludlow  Kornok  family 


^play  Racks  in  Waterloo,  la.  half.  Pictures  took  Derby  Day 
somewhat  different  plant  is  in  through  from  the  wakening  of  those 
by  the  Waterloo  (la.)  Daily  Cour-  who  spent  the  night  at  the  track, 
wluch  provides  display  stands  to  showing  crowds  in  the  stands,  fence 
■etail  stores  which  have  agreed  to  climbers,  celebrities  in  attendance, 
dde  prominent  space  and  to  par-  and  a  glimpse  or  two  of  early  races, 
»te  in  the  plan.  The  Courier  each  but  both  front  and  back  pages  car- 
*  %nds  bulletins  to  the  store  ried  actual  photos  of  the  Derby  it- 
which  products  are  being  self,  even  to  presentation  of  a  cup 
nlised  that  week  in  the  Courier,  to  the  jockey. 


52— CIRCULATION 
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JUVENILE  PAGES  PROVE  CIRCULATION 
BUILDERS  FOR  NEWSPAPERS 


They  Create  Interest  Among  Parents  as  Well  as  Youngsters, 
Survey  Shows  Among  Large  and  Small  Dailies;  Pages 
Viewed  as  Constructive  Good-Will  Feature 


Writers’  Club.  The  Detroit  News.  Evanston  school  children,  is  coamifcj 
This  is  framed  and  hangs  in  the  of  stories  on  school  activitl^l^j? 
school.  No  photos  are  taken  unless  dren’s  hobbies,  pets,  birds,  chiy 
the  group  has  worked  for  some  time,  biographies,  book  reviews,  scout  imi 
I  usually  start  taking  photographs  in  original  poems,  trips,  stories,  4^ 
May.  ings,  etc.  All  of  this  has  been  wofu" 

out  as  a  part  of  the  curriculum^ 

PrtZ€M  At  £nti  of  moot  c^i-aHck  cr*Kru-kl  ^ 


By  GEORGE  A.  BRANDENBURG 


out  as  a  part  of  the  curriculum  in^ 

Prizes  At  End  of  Year  grade  school  classrooms  and  sun^ 

“At  the  end  of  the  school  year  we  vised  sununer  playgrounds.  Priait' 


IMPORTANCE  of  juvenile  pages  as  boys  and  girls  themselves.  t  i  i  - ->-»«■ 

circulation  builders  for  news-  courage  them  to  write  for  the  depart-  contributions  from  week  to  week  ac-  talized  upon  this  feature  by  stremie 

papers,  both  metropolitan  and  smaller  ment,  a  series  of  prize  educational  cording  to  age  and  percentage  of  it  to  cut  down  stops  and  as  a  vol®. 

Ses,  -is  apparent  from  comments  trips  was  offered.  To  finance  these  members  who  contribute  r^ularly  are  tary  builder  of  circulation.  W 

received  by  Editor  &  Publisher  from  trips,  the  Huronite  asked  the  support  considerations  by  which  we  judfe.  through  the  r^ws-Index  plant,  ar- 
papers  sponsoring  such  features.  Not  of  local  business  and  professional  ^  .  teacher  is  consulted  ranged  for  children  through  tb 

only  do  juvenile  pages  interest  youths  men,  who  pledged  financial  aid.  prize  and  a  pictuie  is  usually  cho^n  schools,  are  also  tied  in  wift  tb 


present  prizes  to  the  two  groups  books,  pictures,  small  ca.j,  awirttl 
which  have  done  the  best  work,  etc.,  are  offered  weekly. 

Steady  improvement  in  work,  regular  The  circulation  department  hai can,  I 


prize  and  a  picture  is  usually  chosen  schools,  are  also  tied  in  wiA  ikA 

_ 1  _ _ _ 4..  *1-.^  _ _ 1 _ 1  r__A _ 


to  the  extent  of  having  them  become  “These  pledges  have  been  repealed  presented  to  the  school.  Tlie  feature. 


daily  readers  of  the  newspaper,  but  every  year,”  writes  Mi.ss  Hartnagel.  keeps  a  record  of  each  group 

the  paper  indirectly  wins  the  added  "Money  for  the  trips  is  advanced  by  members,  checking  each 

attention  and  approval  of  their  par-  the  Huronite  and  the  sum  is  totaled  ^  number  of  contributions, 

ents.  In  general,  circulators  view  the  and  pro-rated  among  those  who  have  ,  intensive  bally- 


“Ready  Made"  Supplemem 

An  example  of  the  “ready.mnj,- 
type  of  juvenile  feature,  whidi  > 


juvenile  page  or  department  as  a  pledged  their  support.  Last  year,  22  boo  for  this  work.  It  has  been  a  solid  newspaper  can  obtain  either  a«  a «». 
*  .  .  •  j  1 — I j  —  gradual  growth  built  up  by  children  ^ 


good-will  feature  that  over  a  period  of  business  men  donated  $6.50  apiece.  R^aouai  growin  ouiii  up  oy  cniiaren  piement,  page,  column  or  cotwr,  k 
months  tends  to  stabilize  circulation.  At  intervals  the  list  of  donors  is  pub-  teachers,  supervised  and  helped  ihe  Washington  (D.  C.)  Poat’i  enm. 

There  are  many  types  of  pages,  or  lished  in  the  newspaper  as  a  bit  of  editor  who  visits  the  groups,  ^nce  with  “Parade  of  Youth"  Hi 

departments,  enlisting  the  interest  of  advertising  compensating  for  the  “PProved  by  teachers  weekly  eight-page  tabloid  has  taka 

children,  including  the  “home-made”  donation.  educational  directors,  particularly  the  place  of  the  Post’s  former  staad- 

variety,  conducted  by  a  local  editor.  Eight  Million  Encouraging  Words  ard  school  page,  appealing  directly  to 


children,  including  the  “home-made” 
variety,  conducted  by  a  local  editor, 
in  cooperation  with  schools,  clubs  and 
organizations,  and  the  “ready-made” 
type,  syndicated  either  as  a  page. 


donation. 

Eight  Million  Encouraging  Words 


piement,  page,  column  or  comer  k 
the  Washington  (D.  C.)  Post’s  eiperj. 
ence  with  “Parade  of  Youth." 
weekly  eight-page  tabloid  has  takei 


...  ■  "  J  J  children  in  relation  school  children  from  a  circuliti* 

The  pnze  trips  are  not  awarded  to  their  English  and  their  creative  building  standpoint,  according  to  W  J 
for  merit  in  news  writing,  or  for  quan-  work  is  emphasized.  We  have  groups  Hayes,  circulation  manager,  “wl- 
tity  of  news  stories  sent  in.  Winners  dotted  all  over  Michigan  and  Ohio.  _ , 


co^  or^^er  ”  The  circulation  in  Winners  dotted  all  over  Michigan  and  Ohio.  Parade  of  Youth-the  fkst’cooS 

column,  or  corner  ine  circuiauo  selected  because  of  achievement  We  even  have  had  crouns  in  Texa.s 


tie-up  with  a  locally-edited  page,  ob¬ 
viously,  comes  from  printing  of  names. 


in  their  own  organization’s  work.  But 
in  order  to  be  eligible  for  prizes,  the 


We  even  have  had  groups  in  Texas 
and  other  states.” 


letters,  contributions  and  pieties.  To  organization  to  which  the 

mm  such  a  page  satiMactorily  it  is  contestant  belongs  must  have  been 


necessary  to  select  an  individual  who 
makes  this  a  full-time  job,  enjoys  the 
work  and  likes  children. 

In  presenting  the  following  round¬ 
up  on  juvenile  features,  EiiiTOR  &  Pub¬ 
lisher  has  not  attempted  to  contact 
all  papers  running  such  departments, 
but,  rather,  to  give  a  modest  cross- 
section  of  the  two  general  types — local 
and  syndicate — with  comments  of 
several  dailies  that  have  been  par- 


consistently  represented  in  the  column 
throughout  the  year. 


Children  Report  Activities  its  first  client,”  writes  Mr.  Hays. 

In  Evanston,  Ill.,  one  of  the  wealth-  "Since  then.  Parade  of  Youth  hai  be 
iest  and  most  exclusive  cities  in  the  come  a  regular  section  of  many  nen. 
country,  the  Evanston  News-Index  papers  from  Maine  to  the  Hamiiu 


newspaper  for  boys  and  girls  betim 
the  ages  of  eight  and  18 — was  cmttd 
in  1935,  the  Washington  Post 
its  first  client,”  writes  Mr.  Hays. 
"Since  then.  Parade  of  Youth  has  be 


“In  the  l^t  eight  years,  the  Huron-  ^as  found  its  “Junior  Journalism”  Islands. 


Paynter,  a  most  successful  approach  i»  the  past  three  and  one-half  yean 


..  «  11.  1  1  .  1  .  .11«  atuo  w  vutawa  w  AlOAiotti 

I  e  as  pu  IS  ed  nullion  en-  page,  conducted  by  Miss  Theodosia  “Having  seen  our  circulation  double 

couraging  words  for  the  eyes  and  Paynter,  a  most  successful  approach  i»  the  past  three  and  one-half  yeen 

minds  of  Its  juvenile  readers  m  Cen-  securing  carrier  subscriptions,  and  having  made  a  study  of  the  fa. 

r>  ^  nr  .u  Wealthy  Evanston  citizens  are  no  dif-  tures  we  have  used  to  promote  o«r 

On  the  Detroit  News  the  page  is  f^^ent  than  "Middletown”  folks  when  paper,  I  feel  that  a  juvenUe  pageoti 

known  as  The  Young  Wri  ers  Club.  to  their  children.  separate  section  of  the  paperLhas 

^nducted  by  Aunt  Kaye  Williams.  Journalism,”  written  by  (Continued  on  pTge  53) 


in  securing  carrier  subscriptions. 
Wealthy  Evanston  citizens  are  no  dif- 


and  having  made  a  study  of  the  fa- 
tures  we  have  used  to  promote  o«r 


conducted  by  “Aunt  Kaye”  Williams. 
The  page  is  devoted  to  stories,  poems 


ce  secuon  oi  me  paper  si 
(Continued  on  page  53) 


ticularly  successful  in  promoting  such  3,,^  drawings  by  the  children,  who 


pages.  Both  metropolitan  and  non-  jg  their  own  page  and  are 

metropolitan  experiences  are  mcluded.  frank  in  expressing  themselves,  ac- 

Link  with  Youth  Sought 

\  f  LI  school  groups  are  organized 

The  Huron  (S.  D.)  Enen.ng  Huron-  by  Ihe  children  themselves, 

ite  eight  ye^  ago  set  out  to  develop  ^h^y  literature  teacher 


Link  with  Youth  Sought 


^Things  we  have  tearned^^ 


a  juvenile  feature  that  would  defi¬ 
nitely  link  the  paper  with  the  youth 
of  the  territory.  Commenting  on  re- 


with  a  leaflet  of  group  rules  which 
we  send  them.  The  teachers  are 
usually  eager  to  cooperate  and  work 


s^ts  to  date,  Evelyn  Hartnagel,  ^itor  3  program.  Officers  are  chosen. 


Young  Folks  de-  Sometimes  dues  are  collected  to  pay 
partment,  states.  f,jr  stamps  and  to  have  a  group  party. 

“Our  experience  has  shown  ^  that 
we  were  on  the  right  track,  for  we  ......  ^ 

have  made  ‘future’  subscribers  and  to  print 

we  have  stabUized  circulation.  We  "«methmg  from  each  group  every 
have  even  increased  circulation  al-  we  print  one  contribution 

though  that  was  not  a  primary  aim.”  “  {"“Y  ^rouP®  “  Po^ible,  not 

ESlaining  the  reasoning  back  of  a  ^Iways  choosmg  the  outs^i^g  chil- 
..oi  Mice  nnntin,...H-  ‘^ren,  but  helpmg  the  child  who  works 


Men  earn  the  money. 
Women  spend  80%  of  it. 

Problem— How  can  we  help 
women  to  get  more  cash? 


local  page.  Miss  Hartnagel  continued;  me  cniia 

“We  feit  that  therT  were  many  ^  ^  ^ 

worthwhile  organizations  in  the  juve-  .  ^  T  u 

nile  field  and  that  these,  rather  than  photograph  of  the  group  and  publish 
some  paper  organization  that  started  A  large  print  is  made  of  the  group, 
with  a  Sk  bidge  and  ended  there.  . ‘»"^”hed  with  the  name.  Young 
were  the  ones  to  be  encouraged.  | 

There  were  already  in  our  community 
such  splendid  organizations  as  the  V  r 
Boy  Scouts,  Girl  Scouts,  4-H  Clubs,  IT  y  OU  TlCC 
Young  Citizens’  Leagues  and  Girl  Re- 

serves.  Our  purpose  could  be  better  1  1 1  n  Yl 

served  and  the  community’s  welfare  Ltl  k,  14>  ILL  LU  ll 
could  be  enhanced  by  lending  our 
support  to  the  upbuilding  of  these  YY\  0  TV 
established  organizations  than  by  try¬ 
ing  to  form  any  trick  comers  or 

clubs.”  Competent  to  tal 


Nine  out  of  ten  home  makers — women-^nd 
it  difficult  to  justify  their  almost  always,  un¬ 
balanced  weekly  budgets.  Men  kick,  growl 
and  complain.  Give  women  in  your  ads  the 
specific  reasons  why  your  product  is  a  saving. 
They  will  thank  you. 


8  Good  Test  Markets  and  Their  Papers 


you  need 


T.mnton  Repository  •••• 
Erie  Dispatch-Herald  .  .  • 

Kansas  Citf  Star . 

Kansas  Oty  Tines . 

Kansas  City  Star  Weekly 


Montreal  Daily  Star . 

Family  Herald  &  Weekly 

Star  (Montreal)  . 

Peoria  Journal-Transcript. 
Providence  Bulletin  .... 


Providence  Journal  • 

Toronto  Star  . 

Toronto  Star  Weekly 
Washington  Star 


men — 


Edueatiomd  T rips  Offered  I 

ITie  plan  was  simply  this:  Six  days  j 
a  week — every  day  of  publication — the  I 
Huronite  would  devote  at  least  a  col-  < 
ntnn  and  a  half  to  news  of  these  ! 
organizations,  stories  of  achievements  I 
of  members,  interviews  with  club  1 
leaders,  local,  national  and  state,  gen-  I 
eral  news  of  organizations  and  their 
plans  and  other  news  and  stories  of 
interest  to  youngsters.  Most  of  the 
material  was  to  be  contributed  by  the  , 


Competent  to  take  charge  of 
your  entire  department,  or 
to  fill  important  posts  in  the 
department,  the  Welfare 
Committee  of  the  Interna¬ 
tional  Circulation  Managers 
Association  can  provide  you 
with  men  of  capacity  and 
ability. 


Publishers  are  invited  to  have  their  national  representatives 
examine  82  test  campaigns  that  have  nm  or  are  now 
running  in  the  above  listed  publications.  Important — this 
service  is  designed  to  assist,  and  not  to  supersede  or  replace 
any  service  now  being  rendered  by  the  publisher  or  his 
representatives. 


Address:  Clarence  E.  Eyster, 
Secretary  -  Treasurer,  The 
Peoria  Star,  Peoria.  Illinois. 


Frank  E.  Fehlman 

Newspaper  Advertising  Clounsel 
110  E.  42nd  St.  New  York  City 


Editor  &  Publisht*r  for  May  22,  1937 


53 


50  named  to  govern 

WILLIAMS  MEMORIAL 

U«iiBg  Publither*,  Editor*  and 

Otlicr  Journaliit*  Accept  Ap¬ 
pointment  OB  Council  for 
Foundation 

Fift)-  outstanding  publishers,  edi¬ 
tors  and  other  American  journalists 
have  accepted  membership  on  the 
newly  established  Governing  Council 
d  the  Walter  Williams  Memorial 
Journalism  Foundation.  Among  them 
are  James  G.  Stahlman  of  the  Nash- 
rille  Banner,  president  of  the  Ameri¬ 
can  Newspaper  Publishers’  Associa¬ 
tion,  and  J.  D.  Bamum,  of  the  Syra- 
eute  (N.  Y.)  Post- Standard,  immedi¬ 
ate  past  president  of  that  body. 

On  the  list  also  are  A.  H.  Kirch- 
htrfer,  managing  editor  of  the  Buffalo 
Evening  News,  president  of  the  Amer¬ 
ican  ^iety  of  Newspaper  Editors, 
and  every  living  former  president  oi 
that  organization  except  one.  These 
are  Caspar  Yost,  St.  Louis  Globe- 
Democrat:  Walter  Harrison,  Oklahoma 
City  Oklahoman;  Paul  Bellamy, 
Cleveland  Plain  Dealer:  and  Grove 
Patterson,  Toledo  Blade. 

Members  of  Governing  Council 

In  addition  the  following  have  al¬ 
ready  accepted  membership  on  the 
Governing  Council: 


of  the  latter  are  contemplated  al¬ 
though  they  may  be  called  upon 
written  demand  of  one-third  of  the  I 
membership.  | 

CANADIAN  CIRCULATORS  ME£T| 
Discussion  of  postal  rates  for  news-  | 
papers,  propos^  subscription  fee 
increases  and  methods  of  circula¬ 
tion  promotion  featured  the  annual 
convention  of  the  Quebec  and  On¬ 
tario  Circulation  Managers’  Asso¬ 
ciation  at  Three  Rivers  May  10. 
Colonel  R.  F.  Parkinson,  Ottawa  Jour¬ 
nal,  new  president  of  the  Canadian 
Daily  Newspapers’  Association,  spoke 
on  the  system  of  rates  of  postage  on 
newspaper  transportation  and  their  | 
effect  on  circulation.  Increased  news-  | 
paper  subscription  fee  proposals  were  i 
discussed  by  C.  Thomas,  manager, 
London  (Ont.)  Free  Press:  George 
Carpenter,  circulation  manager,  Mon¬ 
treal  Gazette,  and  C.  Traunicek, 
Windsor  (Ont.)  Daily  Star.  O.  L. 
Bourque,  La  Patrie,  Montreal,  and 
J.  TuJfford,  Hamilton  (Ont.)  Specta¬ 
tor,  told  of  the  advantages  and  disad¬ 
vantages  of  the  premium  method  of 
circulation  promotion. 


JUVENILE  PAGES  PROVE 
CIRCULATION  BUILDERS 

(Continued  from  page  52) 


Daily  l’iiiLiSHh».s:  (iardner  l^owles.  Jr..  Dcs 
Uoinfs  Register :  G.  B.  Dealfy,  Oatlas  S’em: 
JS  Gray,  Monroe  (Mich.)  Ketcs;  K.  I’.  Hall. 
limrstimm  (N.  Y.)  Journal;  Houston  Hartf. 
Sin  Angelo  (Tex.)  Standard-Times;  Clark 


the  Parade  of  Youth,  in  which  the  edi¬ 
torial  appeal  is  directed  to  school  chil¬ 
dren,  is  of  inestimable  value  in  help¬ 
ing  a  field  force  to  sell  the  paper  and 


Howell,  Atlanta  Constitution;  J.  Xoel  Macy, 
Yonkers  (N.  Y.)  Herald-Statesman  and  \Vest- 
Aester  Papers,  Inc.;  A.  I,.  Miller.  Battle 
Creek  Enquirer-News;  John  A.  Park,-  Raleigh 
(S,  C.)  Times;  C.  H.  Prisk,  I’asadena  Star- 
Sms;  William  Southern,  Independenee  (Mo.) 


in  helping  to  hold  the  subscriber  after 
the  paper  has  been  sold.” 

Mr.  Hayes  emphasized  the  most 
important  part  of  promoting  such  a 
feature  is  to  first  sell  the  paper’s  own 


LEADERSHIP 


in  Gleaner  Printing 
with  Flatbed  Presses 


In  every  comparalive  test  of  inks  for  flatbed 
printing,  one  fact  stands  out:  Morrill  News  Black 
is  rated  first  and  finest  when  sharp,  clear  type 


Esaminer;  James  M.  Thompson,  .Verc  Orleans 
Item;  R.  R.  Harrison,  Christian  Scieitee  Mon- 
tor;  J.  P.  Baumgartner,  (retired)  of  Santa 
•tuna,  C^lif.;  .Senator  Arthur  Capper,  Topeka 
I  Cipital;  L.  P.  Thurston,  Honolulu  .Advertiser. 
Editois  of  Dailies:  R.  G.  Callvert,  Portland 
Oregonian;  Dwight  Marvin,  Troy  (N.  Y.) 

I  heard;  H.  Z.  Mitchell.  Bcmidji  (Minn.)  I’io 
[  ver;  W.  E.  Moore,  Baltimore  Morning  Sun; 

I  Stephen  C.  Noland,  Indianapolis  News;  C.  H. 

■  Rowell,  San  Francisco  Chronicle;  Clarke  Sal- 
'  UD,  Sew  Orleans  Item;  J.  A.  Stuart,  liidian- 

I  ipolis  Star;  Frank  W.  Taylor,  A't.  Louis  Star- 
'  rimer,'  Tom  Wallace,  Louisville  Times;  Ia'c 

Vhite,  Detroit  News;  J.  Roscoe  Drummond, 
Christian  Science  Monitor. 

OwNEES  OF  Weekly  Newspapers:  W.  W 
Loomis.  La  Grange  (Ill.)  Citisen,  managing 
lirector  of  the  National  Editorial  Association; 

,  t  M.  Meredith,  Quakertown  (Penna.)  Free 

II  tress;  Kenneth  Baldridge,  Bloomfield  (la.) 

[[  Democrat. 

Teachers  of  Journalism:  E.  W.  Allen,  Ore- 
It  r®i  R.  D.  Casey,  Minnesota;  Grant  M.  Hyde, 

I  Wisconsin:  Kenneth  Olson,  Rutgers  (director- 
I  dect  of  Medill  School  of  Northwestern);  M. 

I  t  Osborn,  Louisiana;  Roy  L.  French,  South 
I  an  California:  Frank  L.  Mott,  Iowa. 

I  Others:  Sumner  Blossom,  editor  of  Amer- 
ein  Magazine;  John  P.  Herrick,  retired  pub 
Wier,  Olean,  N.  Y.;  Paul  Hutchinson,  m  n 
■ling  editor  of  Christian  Century,  Chicago; 
C.  D.  McDougall,  editor  of  National  Newspa- 
t>rs  Almanac,  Chicago;  C.  M.  Palmer,  of 
Wmer,  Suter  &  Palmer,  newsp:iper  brokers, 
htwr  York  City;  Earle  Pearson,  executive  sec- 
W*ry  of  the  Advertising  Federation  of  Amer- 
Frank  Parker  Stockbridge,  retired  pul)- 
Uier,  New  York  City;  H.  W.  Walker.  News¬ 
paper  Enterprise  Association,  Cleveland. 

I  The  Governing  Council  will  hold 
final  authority  in  regard  to  activities 
of  the  Foundation.  It  is  designed  to 
fie  truly  representative,  both  by 
phases  of  work  and  geographically, 
with  membership  ultimately  divided 
equally  among  Eastern,  Central,  and 
Western  districts. 

To  avoid  the  unwieldiness  in  action 
of  a  large,  widely  scattered  body,  and 
*t  the  same  time  to  avoid  making  it 
®erely  a  perfunctory  advisory  b^y, 
>  plan  has  been  devised  by  which  de- 
eisions  upon  policy,  upon  disburse- 
®ents  and  upon  concrete  proposals 
for  action,  will  be  tentatively  made  by 
*a  executive  committee.  These  de- 
odons  will  become  feal  only  when 
approved  by  a  majority  of  the  Gov- 
tnxDg  Council.  No  regular  meetings 


organization  on  its  merits.  A  major 
part  of  the  Post’s  initial  promotion  on  j 
Parade  of  Youth  was  directed  to  the  i 
branch  managers  and  carriers,  who,  in 
turn,  sold  the  feature  to  school  teach¬ 
ers  and  children. 

200,000  Membcrt  in  Club  I 

The  Milwaukee  Journal’s  juvenile 
activity  centers  around  “Our  Club,”  ' 
conducted  by  Capt.  Larry,  who  is ! 
Larry  Teich  of  the  Journal  staff.  The  I 
club  has  a  four-page  tabloid  section  ' 
on  Sunday  and  a  column  in  the  j 
Green  Sheet”  six  days  a  week.  There  | 
is  also  a  radio  tie-up  with  programs  1 
over  the  Journal’s  station  WTMJ  | 
seven  days  a  week.  The  club  has  been  i 
running  for  more  than  eight  years,  | 
according  to  C.  R.  Conlee,  promotion  ! 
manager.  ' 

The  club  boasts  upward  of  200,000  - 
members  with  a  large  number  of  ac-  ^ 
tive  branches  throughout  Wisconsin  | 
and  upper  Michigan.  Among  the 
various  activities  are  the  sununer  pic-  ' 
nics,  which  attract  approximately  j 
20,000  boy  and  girl  club  members  to  i 
a  nearby  amusement  park,  city  and  I 
state  theatrical  appearances  of  the  1 
“Our  Club  All-Stars,”  charity  proj-  i 
ects,  such  as  making  scrap  books  for 
hospitalized  youngsters,  etc.  1 

Herbert  A.  Johnson,  circulation  | 
manager,  Christian  Science  Monitor, ' 
reports  a  survey  recently  made  of 
that  paper’s  additional  circulation  on  j 
days  when  “Children’s  and  Young 
Folks’  ”  pages  appear  in  the  Monitor 
definitely  proves  their  value  as  circu-  , 
lation  builders.  He  writes: 

“Our  Children’s  page  runs  on  Mon-  ' 
day  and  we  have  an  extra  circulation 
on  that  day  of  3,230;  the  Young  Folks’ 
page  appears  on  Thursday,  when  we 
have  an  additional  special  day  circu¬ 
lation  of  2,183.  It  might  therefore  be 
assumed  that  these  two  pages  are  the 
reasons  for  the  extra  circulation,  al¬ 
though  we  cannot  absolutely  identify  ; 
it  as  being  entered  specifically  for 
the  Children’s  and  Young  Folks’ 
pages.”  1 


and  clean  halftones — without  smut,  offset  or  tape 
marks — are  the  standards  of  the  publisher  and 
printer.  Made  especially  for  Flatbed  Duplex,  Goss* 
Comet,  Cox -O -Type  or  similar  flatbed  presses 

—  a  trial  of  Morrill  News  Black  will  reveal 
new  possibilities  of  quality  reproduction.  Dem¬ 
onstrate  to  your  own  satisfaction  just  what  the 
modern  Morrill  News  Black  can  do  for  your 
readers,  your  advertisers  and  your  newspaper 

—  for  your  next  order,  write,  wire  or  telephone 
the  nearest  Morrill  Branch,  stating,  type  of  press 
you  operate. 


Again  m  1936  Moiiill  led  ihe  world  as  the  largest 
maker  of  newspaper  black  and  color  inks.  More  and 
more  publishers  and  printers  are  turning  to  Morrill 
for  swift,  economical,  quality  performance 

MORRILL  INKS 

"STANDARD  OF  THE  NEWSPAPER  WORLD" 

GEO.  H.  MORRILL  CO. 

Division 

GENERAL  PRINTING  INK  CORPORATION 

100  SIXTH  AVE.  •  NEW  YORK,  N.  Y. 

Factories — Norwood,  Massachusetts  •  Tacony,  Philadelphia,  Pa. 
Chicago,  Ill  •  San  Francisco,  Calif.  ••  Branches  —  Boston 
New  York  •  Philadelphia  •  Detroit  •  Chicago  t  St.  Louis 
Minneapolis  •  Fort  Worth  •  Los  Angeles  •  San  Francisco  •  Seattle 
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VITAL  FOR  DISPLAY  COPY 


How  Managers  Can  Meet  Demands  for  Perferred  Space 
Dailies  Aiding  Drive  on  False  Used  Car  Claims — 
Columbus  Citizen’s  Used  Car  Sale 


Hopkins,  Minn.,  Yonth  Gets  North* 
west  Daily  Press  Award 

The  Northwest  Daily  Press  Associa¬ 
tion  Scholarship,  which  is  annually 
awarded  to  a  journalism  junior  at 
_  the  University  of 


By  D.  B.  BARNHART 


NINETY-FIVE  per  cent  of  the 
newsoaners  of  this  coimtrv  ner- 


i  V  newspapers  of  this  coimtry  per¬ 
mit  use  of  display  classified  in  their 
classified  coltunns.  Some  have  some 
restrictions  as  to  size  of  type,  use  of 
cuts  and  borders,  but  as  long  as  dis¬ 
play  type  is  permitted,  the  classified 
managers  are  constantly  being  called 
upon  to  grant  favorable  position.  One 
advertiser  after  another  makes  de¬ 
mands  for  space  he  thinks  is  more 
preferable  than  another. 

A  very  fine  argument  to  overcome 
these  demands  is  contained  in  a  let¬ 
ter  written  by  Ray  H.  McKinney  of 
the  J.  P.  McKinney  &  Son,  national 
advertising  representatives,  to  Rowe 
Stewart,  president  of  Stewart-Jordan 
Advertising  Agency,  Philadelphia. 

Mr.  McKinney  says  in  part;  “Criti¬ 
cism  of  position  service  given  adver¬ 
tisers  by  newspapers  is  not  justified. 
Give  me  a  good  advertisement  and  I 
don’t  care  where  it  runs  in  a  news¬ 
paper.  It  will  be  seen  and  acted  upon. 
Go  to  an  art  gallery,  view  everything 
on  exhibition  and  one  or  two  paint¬ 
ings  will  stand  out.  Is  it  because 
they  are  nailed  to  the  front  door,  or 
because  the  inherent  skill  and  genius 
of  the  artist  made  them  so?  Yet  that 
very  artist  uses  the  same  canvas,  the 
same  brushes  and  the  same  paints, 
but  he  puts  something  in  his  painting 
to  interest  people.  Do  the  same  with 
an  advertisement  and  it  will  sell 
goods  if  it  is  tacked  on  the  inside  of 
a  barn  door.  Write  and  illustrate 
an  advertisement  that  doesn’t  interest 
people  and  no  one  will  read  it,  re¬ 
gardless  of  whether  it  appears  in  a 
newspaper,  in  a  magazine,  on  a  bill¬ 
board  or  is  sent  direct  by  mail  to  the 
consumer. 


“Newspapers  are  read  from  page 
one  to  the  last  page.  When  a  person 
stops  reading  a  newspaper  he  stops 
buying  it.  .  .  .  Position  is  of  no  con¬ 
sequence.  The  thing  that  is  important 
is  what  goes  into  an  advertisement.” 


vertised  with  ‘no  interest  charge,’ 
but  investigation  disclosed  carrying 
charges  were  being  made.  Several 
dealers  advertised  used  cars  as  car¬ 
rying  ‘factory  warranty,’  although 
such  warranties  are  not  available  on 
used  cars.” 


Cleaning  Up  Used  Car  Ads 

The  Chicago  Better  Business  Bu¬ 
reau  has  set  out  to  clean  up 
classified  used  car  advertising  of  that 
city.  A  close  scrutiny  is  being  made 
of  classified  ads  in  all  the  papers. 
A  report  issued  by  the  bureau  recently 
stated  that  since  Feb.  1  it  had  caught 
103  inaccuracies.  In  31  cases  “cor¬ 
rections”  were  published.  The  work 
of  this  organization  has  the  approval 
of  the  Chicago  Automobile  Trade  As¬ 
sociation,  whose  president,  K.  K.  Ken- 
derdine,  said  that  the  used  car  adver¬ 
tising  standards  are  “the  highest  in 
the  nation.”  He  complimented  the 
Better  Business  Bureau  and  the  news¬ 
papers  for  their  attempts  to  clean  up 
the  situation. 

Regarding  findings,  the  Better 
Business  Bu:eau  stated;  “By  far  the 
greatest  number  of  errors  was  foimd 
in  the  advertising  of  used  cars  de¬ 
scribed  as  being  equipped  with  ‘new 
tires’. 

“Confusing  terms  describing  finance 
charges  account  for  several  reports 
on  inaccurate  advertisements.  In  two 
cases,  dealers  offered  an  automobile 
with  ‘6  per  cent  finance  charge’  but 
investigation  disclosed  the  finance 
charges  more  than  nearly  approxi¬ 
mated  12  per  cent;  in  another  adver¬ 
tisement  the  statement  ‘3  per  cent 
finance  charge’  appeared,  when  actu¬ 
ally  referring  to  charges  of  3  per  cent 
per  month. 

“In  another  instance  a  car  was  ad- 


Umed  Car  Idea  Improved 

WHEN  George  Cobak,  classified 
advertising  manager  of  the 
Columbus  (O.)  Citizen,  ran  a  used 
car  sale  there  for  two  days  and  a 
week  later  carried  the  same  pages  of 
used  cars  except  that  the  cars  sold 
were  so  mai'ked,  he  really  started 
something  that  has  proven  successful 
on  many  other  papers. 

Loyal  Phillips,  C.  A.  M.,  Washing¬ 
ton  (D.  C.)  Daily  News,  ran  a  similar 
used  car  sale  and  for  the  third  nin 
of  the  paper  showing  how  many  cars 
had  been  sold  during  the  week,  had 
the  word  “Sold”  in  hand  lettered 
type,  written  across  each  advertised 
car  sold. 

Now  comes  E.  H.  Johnson,  C.  A.  M., 
Buffalo  (N.  Y.)  Times,  with  an  im¬ 
provement  on  the  original  idea.  He 
sold  eleven  columns  of  used  car  ads, 
and  a  week  from  the  final  insertion 
of  the  sale  repeated  the  advertising 
with  ‘“Sold”  signs  in  red  letters.  The 
main  headings  of  the  makes  of  cars, 
the  boxes  around  each  division  and 
the  eight-column  heading  across  the 
top  of  the  page  also  were  in  red. 

The  pages  were  so  full  of  red  “sold” 
signs  that  the  casual  reader  could  not 
help  but  be  impressed  with  the  idea 
that  there  was  the  place  to  sell  used 
cars.  Many  “orphan”  makes  of  cars 
also  were  advertised  and  many  were 
sold.  For  example,  one  Cord  was  ad¬ 
vertised  and  sold;  foiu-  Durants  ad¬ 
vertised,  one  sold;  two  Franklins  ad¬ 
vertised,  one  sold;  seven  Oaklands, 
two  sold;  five  Pierce  Arrows,  one  sold; 
six  Whippets  advertised,  two  sold. 

One  hundred  and  twenty-six  Chev- 
rolets  were  advertised  during  the  sale 
and  “sold”  marks  in  red  were  carried 
later  on  38.  Of  215  Fords  advertised, 
53  were  sold;  55  Plymouths,  14  sold, 
and  70  Pontiacs,  23  sold. 

The  use  of  color  with  this  good  idea 
gave  added  force  to  the  reader  that 
hundreds  of  advertised  cars  are  sold 
through  classified  advertising — surely 
it  would  leave  in  their  minds  a  pic¬ 
ture,  not  forgotten  soon,  that  classi¬ 
fied  could  fill  their  needs,  whatever 
they  mi^t  be. 
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Poet  tree  tpecimen  eepy 
from 
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WORLD  and  ADVER¬ 
TISING  REVIEW 


154  Flaet  Strwet, 
London 


Minnesota  on  the 
basis  of  scholar- 

tude  for  news- 
paper  work,  has 
W  been  granted,  for 

r  I  the  year  1937-8, 

^  to  Forrest  B. 

Jenstad  of  Hop- 
kins,  Minn.  Se- 
V  lection  of  the 

A  winner  is  made 

by  the  faculty  of 

F.  B.  Jenstad  the  Minnesota 

Department  o  f 
Journalism.  The  scholarship  was  won 
in  1935-6  by  Robert  DeVany  of  Mo- 
bridge,  S.  D.,  and  in  1936-7  by  George 
Moses  of  Bismarck,  N.  D. 

The  scholarship,  which  was  first  of¬ 
fered  in  1935,  grew  out  of  the  con¬ 
viction  of  Association  members  that 
journalism  students  of  ability  at 
Minnesota  should  be  encouraged  and 
given  financial  assistance  during  the 
senior  year. 

The  Northwest  Daily  Press  Asso¬ 
ciation  is  an  organization  of  some 
fifty  dalies  in  Minnesota,  South  and 
North  Dakota,  Wisconsin,  Iowa,  and 
in  Michigan. 


Specific  Bequest*  and  Trust*  Tt^ 
Over  $320,000 

Specific  bequests  and  trusts  toy. 
ing  more  than  $320,000  are  contsiy 
in  the  will  of  Mrs.  Effie  Wise  Ock 
widow  of  Adolph  S.  Ochs,  publ^ 
of  the  New  York  Times,  filed  forpto- 
bate  last  week  in  Westchester  Coonh 
Surrogate’s  Court  at  White 
Mrs.  Ochs  died  May  6  at  her  hon* 
Hillandale,  White  Plains. 

The  residue  of  the  estate,  nomimB. 
estimated  “in  excess  of  $10,000^^^ 
a  contingent  interest  in  large'  tnsi 
funds  are  left  to  Mrs.  Ochs’  daughy 
Mrs.  Iphigene  Ochs  Sulzberger,  wbo*) 
husband,  Arthur  Hays  Sulzberger  it 
now  publisher  of  the  New  Ytrk 
Times.  Mr.  and  Mrs.  Sulzberger  ir 
executors  and  trustees. 

The  largest  specific  bequests  to 
Ruth  G.  Bemheim,  a  niece,  who  re¬ 
ceives  $3,000  a  year  income  fw  life, 

Helen  Louise  Molony,  described  as 
“the  daughter  of  Olga  L.  Molony,* 
receives  $600  a  year  income  from  a 
trust  fimd  of  $20,000. 

Donald  Molony,  described  as  “a  in 
of  Olga  L.  Molony,”  receives  an  ids- 
tical  bequest.  There  are  other  b^uey. 


I 


AIR  DERBY  PLANNED 


An  around- the- world  air  derby, 
similar  to  that  conducted  last  year 
by  three  New  York  reporters,  will  be 
sponsored  by  the  Ntcht  Ntchi  of 
Tokyo  and  the  London  Daily  Mail,  a 
recent  United  Press  dispatch  said. 


47,000  VISIT  TRAVEL  EXHIBIT 

Chicago,  May  17 — More  than  47j|||| 
visitors  at  the  four-day  second  Inter, 
national  Travel  Exposition,  sponsored 
by  the  Chicago  Daily  News  at  the 
Stevens  Hotel  recently,  saw  148  ex¬ 
hibits  by  leading  railroads,  air,  stem- 
ship  emd  business  lines,  foreign  gor- 
emments  and  travel  agencies.  A  pop- 
ular  Daily  News  feature  was  the  hit- 
type  machine,  displayed  for  the  fint 
time  in  Chicago,  which  flashed  Es. 
denburg  disaster  bulletins  directing 
Lakehurst  cmd  foreign  dispatches  d 
the  paper’s  correspondents. 
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Announcement 


i  tniiimiiiiiiiMi 

•  •  • 


We  are  happy  to  announce  that  we  have  added 
Mr.  Bernard  Estes  to  our  staff,  thus  enabling 
us  to  render  an  even  more  efficient  service  to 


our  clients. 


This  move  is  in  keeping;  with  the  trend  of  the 
times  .  .  .  we  have  been  receiving  an  increasing 
number  of  requests  for  qualified  personnel 
for  every  department  of  the  newspaper  pub¬ 
lishing  and  allied  fields. 


Incidentally,  your  request  for  confidential  in¬ 
formation  concerning  candidates  for  contem¬ 
plated  openings  is  given  our  immediate  atten¬ 
tion.  Of  course,  there  is  no  charge  to  the 
employer. 


FERNALD’S  EXCHANGE,  INC. 

another  EDITOR  &  PUBLISHER  service 


Wm.  M.  Wilson,  Mgr. 


L_. 


1708  Times  Building,  Times  Square,  N.  Y.  C. 
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CHARLES  PERCY  BUCKLAND,41, 
L  vice-president  and  business  man¬ 
ner  Sherbrooke  (P.  Q.)  Record,  died 
Senlv  May  16.  Mr.  Buckland  had 
the  Record’s  vice-president  and 
J^ess  manager  only  a  few  monAs. 

the  time  the  paper’s  ownership 
^ged  hands  recently,  he  had  been 
Is  advertising  manager. 

John  W.  Lyon,  80,  editor,  Abingdon 
(Va.)  Joumal-Virginian,  died  at  the 
torge  Ben  Johnston  Memorial  Hos- 
Btal  May  14  after  an  illness  of  sev- 
ln  months.  He  is  survived  by  three 
ytfis  and  a  daughter. 

Mas.  Mae  Elizabeth  Devoto  Heck, 
50,  wife  of  Lew  M.  Heck,  director  of 
ibe  editorial  promotion  department  of 
Cincinnati  Times-Star,  died  May 
It 

Edward  L.  Ways,  61,  managing  edi- 
BT,  Sandusky  (O.)  Star-Journal,  died 
last  week  in  a  Toledo  hospital  after 
Sve-months  illness.  A  son,  Ed  L. 
fays,  Jr.,  Toledo  Blade  reporter,  sur- 
rives. 

David  C.  McAfee,  61,  state  circula¬ 
tion  manager,  Dallas  News,  and  for- 
nerly  of  the  circulation  department 
of  the  Oklahoma  City  Daily  Oklaho¬ 
man  and  Evening  Times,  died  May  9 
It  Oklahoma  City. 

Thomas  J.  Powers,  manager,  Buf¬ 
falo  Evening  News  city  circulation  in 
the  South  Buffalo  district  for  more 
than  25  years,  died  last  week.  His 
wife  and  two  children  survive. 

James  P.  McNeilis,  76,  veteran 
Rhode  Island  newspaperman,  was  fa¬ 
tally  injured  May  16  when  his  auto¬ 
mobile  collided  with  a  bus  in  Fall 
Elver,  Mass.  For  more  than  40  years 
he  was  Pawtuxet  Valley  correspond¬ 
ent  for  the  Providence  Journal,  Provi¬ 
dence  Tribune,  Providence  News- 
Tribune  and,  at  the  time  of  his  death, 
iie  Star-Tribune.  He  also  was  man¬ 
aging  editor  of  the  Pawtuxet  Valley 
Gleaner  and  prominent  in  West  War¬ 
wick,  R.  1.,  civic  affairs. 


SULPHUR  TAX  PARITY  ASKED 

Louisiana  Press  Association  in  an¬ 
nual  convaition  recently  at  Bunkie, 
La.,  joined  the  movement  sponsored 
by  numerous  Pelican  state  groups 
seeking  downward  revision  of  the  $2 
per  long  ton  severance  tax  on  sulphur, 
a  principal  ingredient  in  paper-mak¬ 
ing.  The  price  was  raised  from  60 
cents  to  the  present  rate  just  last 
July,  only  a  few  months  before 
Louisiana  passed  a  law  exempting 
new  industries  from  property  taxes 
for  ten  years.  An  adjustment  of  this 
tax,  to  put  it  on  a  parity  with  Texas’ 
sulphur  tax  of  $1.03,  is  sought  from 
Governor  Leche  by  the  publishers. 
F.  A.  Learning,  publisher,  Mansfield 
Enterprise,  was  elected  president  and 
Isaac  Chapman,  Colfax  Chronicle,  was 
chosen  secretary- treasurer. 

REPORTERS  AID  DYING  BABY 

Diligence  of  Warren  Stromberg  and 
Charles  Finston,  Chicago  American 
reporters,  who  started  with  scanty 
information  and  combed  more  than 
100  rooming  houses  and  taverns  in 
less  than  a  day,  was  rewarded  recent¬ 
ly  when  they  foimd  Evelyn  Snider, 
22-year-old  unwed  mother  whose 
baby’s  life  himg  in  the  balance  at 
St.  Vincent’s  Orphanage.  The  yoimg 
mother,  a  former  tavern  entertainer, 
was  rushed  to  the  orphanage,  where 
she  underwent  a  blood  transfusion 
that  revived  the  infant 


TIME  LIBEL  VERDICT  VOIDED 

A  jury  before  Justice  Bernard  L. 
Shientag  in  Manhattan  Supreme  Court 
returned  a  verdict  recently  in  favor 
of  Time,  Inc.,  publishers  of  Time,  in 
connection  with  the  $250,000  libel  ac¬ 
tion  filed  against  the  magazine  by 
Curtis  B.  Dali,  former  son-in-law  of 
President  Roosevelt.  ’The  court 
promptly  set  the  verdict  aside  and  di¬ 
rected  a  new  trial.  Justice  Shientag 
declared  from  the  bench  that  the 
jury’s  finding  was  against  “the  over¬ 
whelming  weight  of  evidence,”  and 
that  “the  plaintiff  (Dali)  had  estab¬ 
lished  a  deliberate  libel.” 


Frank  A.  Chapman,  62,  long  promi¬ 
nent  in  Rhode  Island  newspaper  and 
political  circles,  died  in  Providence 
Hay  14.  For  many  years  he  pub¬ 
lished  the  Providence  County  Times. 
Edward  I.  Koontz,  grain,  coal  and 
charter  market  reporter  for  the  Jour- 
ttl  of  Commerce,  New  York,  for  the 
pwt  10  years,  and  previously  an  edi¬ 
torial  writer  on  the  Wall  Street  Jour- 
mI,  died  at  St  Peter’s  Hospital,  New 
Brunswick,  N.  J.,  May  14. 

Mbs.  Josephine  Ragland  Southern, 
S,  wife  of  James  A.  Southern,  city 
editor.  Independence  (Mo.)  Examiner, 
liied  recently  following  an  operation. 
Elored  B.  Fisher,  of  the  Danville 
(Va.)  Register  and  Bee  advertising 
staff,  died  May  9. 

Rufus  P.  McEntire,  55,  circulation 
manager,  Corsicana  (Tex.)  Daily  Sun 
for  25  years,  died  suddenly  May  9. 
Surviving  are  his  wife,  two  sons,  a 
daughter  and  his  father. 

explosion  kilu  publisher 

Roy  N.  Emert,  42,  publisher  of  the 
Sveetwater  (Tenn.)  News,  died  in  a 
h^ital  there  May  17  of  bums  suf- 
a  few  hours  earlier  in  a  gaso- 
explosion  at  the  newspaper  plant. 
™  brother,  Clyde,  editor  of  the 
naiyviUe  (Term.)  Times  who  started 
an  investigation  indicated  that  he  sus- 
PKts  a  bombing.  County  authorities 
"dieve  the  blast  was  accidental. 

1941,000  SOUTHAM^STATE 
An  estate  of  $941,094  bequeathed  to 
nfo  widow  and  children  is  disposed  of 
^  the  will  of  the  late  Richard 
wtham,  president  of  the  Southam 
Toronto,  Limited.  The  will  de- 
gifts  made  during  his  lifetime 
fotalling  $400,000. 


$5,000  KOBLER  ESTATE 

Albert  J.  Kobler,  publisher  of  the 
New  York  Daily  Mirror  and  an  edi¬ 
tor  of  Hearst  publications,  who  died 
Dec.  31,  left  an  estate  of  less  than 
$5,000,  it  was  learned  May  18  when 
his  will  was  filed  for  probate  in  Sur¬ 
rogate’s  Court.  The  will  named  his 
widow,  Mignon  Sommers  Kobler,  an 
executor  and  residuary  legatee. 

NEWSPRINT  ORIGINS  LISTED 

Montreal,  May  18. — Of  the  3,658,000 
tons  of  newsprint  available  for  con¬ 
sumption  in  the  United  States  in  1936, 
66.2%  was  imported  from  Canada, 
6.6%  from  Europe,  2.4%  from  New¬ 
foundland  and  24.8%  was  manufac¬ 
tured  in  the  United  States. 


SCIENCE 

News  &  Feature 

SERVICE 


Complete,  accurate,  distinctive 
coverage  of  the  world’s  finest 
source  of  thrilling,  encourag¬ 
ing,  constructive  news. 


SCIENCE  SERVICE 

2101  Constitution  Av*. 
WASHINGTON.  D.  C. 


PENNSYLVANIA  PRESS 
CONFERENCE.  MAY  28 

Sponsored  by  PNPA  and  State  Col¬ 
lege  Journalism  Department — Will 

View  News  and  Advertising  in 
Light  of  Modern  Tempo 

News  treatment  and  advertising  in 
the  changing  tempo  of  modern  news¬ 
paper-making  will  provide  the  theme 
for  a  third  annual  Pennsylvania  Press 
Conference  announced  for  Pennsyl¬ 
vania  State  College  May  28-29.  Spon¬ 
sored  jointly  by  the  Pennsylvania 
Newspaper  Publishers  Association  and 
the  Department  of  Journalism  of  State 
College,  the  conference  will  attract 
newspaper  executives  from  all  sec¬ 
tions  of  the  state. 

Arthur  Krock  Dinner  Speaker 

Prominent  newspaper  men,  edu¬ 
cators  and  others  will  be  at  the  ses¬ 
sions  that  will  conclude  with  a  din¬ 
ner  in  which  Arthur  Krock,  chief 
of  the  Washington  bureau  of  New 
York  Times,  will  discuss  “Behind  the 
Scenes  in  Washington.” 

Sessions  will  be  inaugurated  Friday 
morning  by  E.  Arthur  Sweeney,  pub¬ 
lisher  of  the  Greensburg  Tribune  and 


Review,  chairman  of  the  PNPA  Ad¬ 
visory  Committee  to  the  Department 
of  Journalism  of  State  College.  In¬ 
troduction  of  Floyd  (Hhalfant,  pub¬ 
lisher,  Waynesboro  Record-Herald 
and  president  of  the  PNPA,  will  be 
followed  by  presentation  of  awards  in 
an  advertising  contest  that  will  high¬ 
light  constructive  and  outstanding 
advertising  achievements  by  Pennsyl¬ 
vania  newspapers. 

A  limcheon  session  will  hear  Earl 
Pearson,  head  of  the  Advertising  Fed¬ 
eration  of  America,  discuss  ‘“The 
Work  of  Organized  Advertising  in 
Consumer  Education.” 

PNPA  publishers  are  to  spend  the 
afternoon  in  an  executive  session,  fol¬ 
lowed  by  a  dinner  meeting  of  the 
PNPA  Executive  Committee  at 
6:30. 

John  L.  Stewart,  publisher,  Wash¬ 
ington  Observer  and  Reporter,  will 
preside  Saturday  morning  at  a  ses¬ 
sion  on  editorial,  reportorial  and 
make-up  subjects. 

Completing  the  morning  program 
will  be  addresses  by  Stanley  Walker, 
assistant  managing  editor.  New  York 
Herald  Tribune,  and  Lyle  C.  Wilson, 
chief  of  staff  of  UP  Washington  cor¬ 
respondents. 


T£J\r  YEARS  JIGO 
THIS  OCTOBER 


It  is  interesting  to  turn  back  the  pages  of  time  and  read  the 
record  of  a  business.  Good  years  and  lean  reveal  the  character  of 
men  and  organizations.  The  fundamental  policy  of  the  Bell 
System  is  not  of  recent  birth  —  it  goes  hack  to  the  beginning  of 
the  business.  October  20,  ig2y,  it  was  reaffirmed  in  these  zvords  by 
Walter  S.  Gifford,  Pres.,  American  Telephone  and  Telegraph  Co. 


‘‘The  business  of  the  Ameri¬ 
can  Telephone  and  Tele¬ 
graph  Company  and  its 
/Associated  Bell  Telephone 
Companies  is  to  furnish  tele¬ 
phone  service  to  the  nation. 

“The  fact  that  the  responsi¬ 
bility  for  such  a  large  part 
of  the  telephone  service  of 
the  country  rests  solely  upon 
this  ('ompany  and  its  Asso¬ 
ciated  Companies  also  im- 
{xjses  on  the  management 
an  unusual  obligation  to  see 
that  the  service  shall  at  all 
times  be  adequate,  depend¬ 
able  and  satisfactory. 

“Obviously,  the  only 
sound  policy  that  will  meet 
these  obligations  is  to  con¬ 
tinue  to  furnish  the  best  pos¬ 
sible  telephone  service  at  the 
lowest  cost  consistent  with 
financial  safety.  This  policy 
is  bound  to  succeed  in  the 
long  run  and  there  is  no 
justification  for  acting  other¬ 
wise  than  for  the  long  run. 


BELL 

TELEPHONE 

SYSTEM 


“KarnLngs  must  be  suffi¬ 
cient  to  assure  the  best  pos¬ 
sible  telephone  service  at  all 
times  and  to  assure  the  con¬ 
tinued  financial  integrity  of 
the  business.  Earnings  that 
are  less  than  adequate  must 
result  in  telephone  service 
that  is  something  less  than 
the  best  p)ossible. 

“Earnings  in  excess  of 
these  requirements  must 
either  be  spent  for  the  en¬ 
largement  and  Improvement 
of  the  service  furnished  or 
the  rates  charged  for  the  ser¬ 
vice  must  be  reduced.  This 
is  fundamenttd  in  the  policy 
of  the  management. 

“With  your  sympathetic 
understanding  we  shall  con¬ 
tinue  to  go  forward,  provid¬ 
ing  a  telephone  service  for 
the  nation  more  and  mon 
free  from  imjaerfections,  er¬ 
rors  or  delays,  and  always 
at  a  cost  as  low  as  is  consis¬ 
tent  with  financial  safety.” 


Sty  RADIO 


Editor  &  Publisher  for  May  22,  1937 


RADIO  AND  THE  NEWSPAPERS 


We  also  know  that  in  addition  to  Ov€rcam€  Magnetic  Bmrritr 
virtually  all  of  the  worthwhile  sta-  ¥7  igHT  years  ago  I  asked  a  U*..  ' 

tions  in  the  U.  S.,  twelve  countries  of  Ej  radio  engineer  if  he  thouiS^  fle*i 

Continental  Europe  and  all  the  units  would  ever  be  able  to  get  sati^^  Bici 

of  the  British  Commonwealth  heard  broadcast  reception  between 

the  ceremonies  on  the  air.  and  the  United  States.  His 


iy  FRANK  A.  ARNOLE 


Broadcasting  the  World*s  Greatest  Spectacle 

'HE  Coronation  has  been  front  A  most  elaborate  control  room  was 


Potential  Audience  Enormous 


broadcast  reception  between  EnrimJ 
and  the  United  States.  His  reply 
negative— the  magnetic  barrier  in 
Atlantic  was  insiu'mountable  to 


page  news  in  every  newspaper  in  installed  in  the  Abbey  making  it  the 


'HE  world-wide  potential  listening  engineers  at  that  time. 


audience  to  which  the  Coronation  On  coronation  morning  I  tuned  i 


every  country  in  the  civilized  world  focal  point  of  all  broadcasts  wi^in  the  broadcast  was  offered  comprises  more  bedroom  set  at  5  a.  m.  and,  wiU).  1^ 
except  one — and  is  now  history.  Every  Abbey  and  along  the  processional  than  52,369,000  radio  sets  in  38  differ-  outside  aerial,  picked  m  jJrti: 

—U _ norfcont  .1 _  ,1 _  _  nil  tVio  nr i n US  urifVi  veiu- 


phase  of  this  extraordinary  pageant  route. 


has  been  exploited  and  it  will  long  be  Five  tons  of  equipment  including  24,500.000  radio  families  in  the  United 


ent  countries.  Of  these  there  are  the  prooe^ings  with  utmost  fide),  cjov 
24.500.000  radio  families  in  the  United  **y  perfect  clarity  of  tranask.  Tal 


remembered  as  the  “billion  dollar  batteries  with  a  total  weight  of  6,000  States;  17,934,000  sets  in  Continental 


show"  because  of  the  lavish  expendi-  pounds  were  required  for  this  control  Europe;  and  9,935,000  in  England 


a  pertect  clarity  of  tranasii- 
■ven  to  the  sound  of  a  cn»L 


tures  it  incurred  directly  and  indirect-  room. 


ly  at  home  and  abroad.  Commentators  using  30  different  Canada  and  the  colonies  of  the  Em- 

The  story  itself  was  so  full  of  human  languages  described  the  events  of  pire.  Add  to  these  figures  the  mil- 
interest  and  the  setting  so  spectacular  coronation  day.  All  tongues  of  the  lions  who  listened  in  groups  to  the 
that  in  its  telling,  one  lost  sight  of  Western  world  were  employed  except  exercises  relayed  through  loud  speak- 
the  machinery  behind  the  scenes  that  Italian — the  broadcast  having  been  ers  and  public  address  systems,  and 
made  possible  its  world-wide  dis-  officially  banned  in  Italy.  you  have  at  hand  material  for  arriv- 


Scotland,  Northern  Ireland,  Wales, 


and  subdued  conversation. 

In  view  of  this  experience  I  am  b. 
dined  to  believe  that  the  Coronatini 
as  staged  by  the  BBC  has  set  a  le* 


lions  who  listened  in  groups  to  the  n^ilestone,  not  only  in  the  broademt.  Bron 
exercises  relayed  through  loud  speak-  '^8  of  a  niodern  spectecle,  but  alnin  cjfied 


Italian — the  broadcast  having  been  ers  and  public  address  systems,  and  practical  potentialities  of  tda- 

officially  banned  in  Italy.  you  have  at  hand  material  for  arriv-  vision. 

•  *  *  iog  at  a  potential  audience  of  enor-  irFMCPc 

Single  Control  Station  Used  mous  size  equalling  and  probably  sur-  LICENSES  DENIED 

SOMETHING  new  in  broadcasting  the  then  r^ord-breaking  Washington.  D  C.,  May  17-Appli. 

O  arrangements  was  an  apparatus  that  listened  to  Edward  cation  of  the  Salinas  Newspi|«s, 

by  which  the  various  languages  were  VIII  s  dramatic  farewell  to  his  people.  Jnc.,  of  Salmas  Cal  for  a  li^fc 
sent  around  the  earth  via  a  single  *  *  *  if  ^  'T 

control  station  so  that  the  descrintion  Television  Covered  Processional  ®  ®  denidfcy 


tribution. 

The  part  radio  played  for  the  first 
time  in  an  international  event  of  this 
magnitude  merits  its  own  chapter. 


Single  Control  Station  Used 


First  Coronation  Broadcaet 


AS  King  George  VI  Mid  in  his  Em-  control  station  so  that  the  description 
pire  broadcast:  Never  before  announcer  would  have  the 


FCC  LICENSES  DENIED 
Washington,  D.  C.,  May  17— a 


has  been  recommended  for  denials 

a1_  -  r^-j _ 1  _ •  ^ 


has  a  newly  crowned  ^ng  same  background  of  sound  effects. 


^  ,  the  Federal  Communications  Cai. 

'HE  coronation  picture  would  be  in  =.n  evamin»r’.  _ _ rZ. 


incomplete  without  a  word  re- 


to  talk  to  I”  The  most  elaborate  short  wave  garding  television.  A  London  news 


^"*"rferthi?n?omi^g  that‘^Srw^^^  trai^ission  s®*  uP  in  ffie  history  of  dispatch  says:  “Television  along  with  M^nt^  Cal..  Tor'^tharis^c"^ 
woe  in  tmth  aathered  ^adio  was  provided  for  U.  S.  listeners  ffie  radm  is  attending  a  coronation  „u.ncv.  which  was  aonroved  hrsT. 


mission,  in  an  examiners  report  Ibe 
Salinas  newspapers  were  contatini 
the  application  of  station  KDON  of 


Empire  was  in  very  truth  gathered  ‘I®"®  provided  tor  u.  a.  listeners  me  raaio  is  aiienmng  a  coronauon  qugney,  which  was  approved  by  Ex- 
3in  the  waUs  of  Westminster  ‘^'^^ing  the  seven  hours  of  contmuous  for  the  first  t^e.  ;^ee  tele-cameras  Seward.  The  aio. 


Iliis  is  the  first  time  in  the  program 


were  stationed  at  Hyde  Park  Corner  gf  the  Merced  Star 


world’s  history  that  a  coronation  has 
been  broadcast.  When  Edward  VII, 


During  those  hours,  all  of  the  23  relay  the  scene  of  the  procession  Company  of  Ventura,  Cal.,  for  i  li. 


directional  aerial  arrays  of  the  BBC’s  seven  imles  of  coaxial  gg^se  on  1170  kc  was  also  Mem- 


was  great  British  Eknpire  Station  at  Dav-  to  idtra-short-wave  tele-  mended  for  denial  by  ExamiMr 


commenced  to  operate  and  he  was  taneously  in  operation.  The  five  Em- 
the  first  reigning  monarch  to  exchange  P^  _  transmitters,  three  of  them  of 


Those  who  have  television 


wireless  messages  with  the  late  Presi¬ 
dent  Theodore  Roosevelt. 


50  kilowatt  power,  were  linked  to  the  ®xP®®ted  to  see  the  golden  coach  and 


land  Oregonian  and  the  Chamyiifii  ^ 
(Ill.)  News-Gazette  permissicn  to  . 
build  and  operate  new  relay  brad-  **  ' 


550  steel  poles  of  the  aerial  arrays  by  royalty  on  parade  more  clearly  than  casting  stations  in  the  30,00(MIUIIO  1!?^ 


of  .pon-wlre  feeder  W  ire^; fr^u7„e7ra^e. 
only  the  most  optimistic  considered  One  or  more  of  the  transmitters,  de-  because  telephoto  lenses  get  close  ups. 

broadcasting  more  than  an  idle  dream,  pending  on  the  requirements  of  tech-  Television  booths  throughout  the  STATION  NAMED  FOR  OCHS  “OW 

nical  conditions,  were  used  to  carry  London  area  were  set  up  to  provide  The  Chattanooga  Times  has  fikd  PJJ” 

the  Coronation  happenings  to  U.  S.  views  of  the  procession.  It  is  esti-  with  Federal  Communications  Cm- 

listeners.  mated  that  the  tel-pictures  cover  a  mission  an  application  to  constrrl  p'* 

Never  before  has  an  international  radius  of  25  miles.  Only  the  proces-  and  operate  a  radio  broadcast  ststke  ^ 

short-wave  broadcast  been  as  com-  was  televised.  The  radio  cai^ras  on  a  frequency  of  1,120  kilocydo. 
ttIav  Krkfh  \r\  tKo  mimV\Ar  nninic  nt  Were  banned  from  Westminster  500  watts  night  and  1.000  watts  d»,  I 


It  took  the  World  War  and  its  neces¬ 


sities  to  bring  out  from  the  scientific  the  Coronation  happenings  to  U.  S. 
laboratories  the  vacuum  tube,  the  listeners. 


shortwave  and  the  radio  telephone. 


S8  Microphones  Used 


STATION  NAMED  FOR  OCHS 

The  Chattanooga  Times  has  fikd 
with  Federal  Communications  Cm- 


plex,  both  in  the  number  of  points  of 


NOTHER  generation  has  taken  its  origin  and  in  the  remoteness  and  Abbey.’ 


500  watts  night  and  1,000  watts  dij, 


on  unlimited  time.  The  Tunes  re¬ 


place  in  the  world  arena  and  has  number  of  points  of  destination.  The  Gerald  Cock,  director  of  television  quests  the  station  be  known  as  WASO.  I  ^ 


brought  with  it  radio  broadcasting,  Daventry  station,  usually  on  the  air  7*^  the  BBC,  was  asked  this  question:  for  the  late  Adolph  S.  Ochs. 


and  so  we  see  (3eorge  VI  crowned  in  to  serve  the  Dominions  and  other  dis-  “Will  the  televising  of  the  coronation 
Westminster  Abbey  under  conditions  tant  parts  of  the  British  Elmpire  18  procession  mark  the  ^ginning  of  a 
where  83%  of  the  world’s  population  hours  and  35  minutes  a  day,  remained  new  era  in  television?” 
might  listen  to  the  ceremonial  pro-  on  the  ^  air  the  entire  24  hours  of  “In  my  opinion,”  said  Mr.  Cock, 
ceedings  if  they  so  desired.  Coronation  Day,  “much  of  the  fascination  of  television. 

To  the  government-controlled  Brit-  From  pickups  along  the  six  miles  of  and  to  a  great  extent  its  future,  is 
ish  Broadcasting  Company  is  due  the  the  procession  in  London,  from  vari-  bound  up  with  actuality,  a  virtue 

complete  success  of  radio's  part  in  the  ous  points  of  vantage  on  higher  which  it  alone  possesses,  and  which 

Coronation.  For  nearly  three  months  groimd  above  it,  from  inside  and  out-  the  news  reel,  with  its  time-lag. 
BBC  engineers  studied  the  situation  side  Westminster  Abbey,  the  sound  misses.  In  direct  television,  the 
in  all  its  details  from  the  complex  picture  of  the  events  traveled  through  viewer  will  learn  and  appreciate  that 
problems  presented  by  Westminster  five  sub-control  point  and  two  central  the  picture  he  is  watching  in  his  home 
Abbey  to  those  occasioned  by  the  control  points  to  Broadcasting  House  is  the  picture  he  would  be  seeing  at 

route  selected  for  the  procession,  and  in  London.  Thence  by  cable  to  that  very  moment,  were  he  with  the 

when  their  reports  were  totalled  they  Daventry  to  be  relayed  to  the  receiv-  camera,  and  not  one  that  has  already 
called  for  58  microphones,  33  of  which  ing  station  of  the  Radio  Corporation  taken  place.” 

were  positioned  in  the  Abbey;  472  of  America  at  Riverhead,  Long  Island, - - 

miles  of  wire,  12  tons  of  equipment  from  which  point  it  was  sent  out  to  - 

and  5  control  rooms  operated  by  60  American  listeners. 


“In  my  opinion,”  said  Mr.  Cock, 
“much  of  the  fascination  of  television. 


Give  Younelf  a  Break 
Mr.  Employer— 


The  next  time  you  start  fishnil 
through  that  stack  of  applica¬ 
tions  in  your  desk  to  fill  an  na- 
expected  vacancy  on  your  (ti£. 
take  it  easy  and  let  us  do  700 
wonting. 


engineers.  In  addition  the  services  of 
18  commentators  and  scores  of  pro¬ 
duction  men,  contact  men  and  assist- 


More  Than  700  Men  Required 


Ooodrieh 


auction  men,  contact  men  ana  assist-  t-<eW  realize  the  man  power  neces-  ^ 

ants  were  n^ssary  to  obtain  satis-  ^  sary  to  handle  a  seven-hour  con- 

factory  results.  tinuous  program  of  this  sort  on  a  JlCFiXC  J: » 


We,  too,  have  applications  ot  cam 
file — from  all  parts  of  the  coun¬ 
try — and  through  investigstkoi 
we  know  what  past  and  pretest 
employers  think  of  the  work  of 
our  registrants. 


Nearly  40  engineers  were  on  duty  at  coast  to  coast  network.  Take  NBC 


Westminster  Abbey  and  nearby  ob-  an  illustration.  On  the  combined  Red 


servation  points  and  15  were  exclu-  and  Blue  networks  more  than  700 
-sively  assigned  ^to  ^foreign  broadcasts,  ^gn  were  at  their  posts  by  5  A.  M., 


Foreign  Broadcast  Facilities 


E.  D.  S.  T.,  on  Wednesday,  May  12,  so 
that  American  listeners  might  not 


1''  HE  preparations  made  for  the  miss  any  of  the  coronation  exercises, 
foreign  broadcasting  organiza-  In  the  same  way  the  Columbia  and 


“  .  .  .  .  Their  uni¬ 
form  surface  insures 
less  wear  on  plates.” 


Newspaper  man,  magazine  mm, 
advertising  man  or  pubBotJ 
man — in  any  capacity  from  top 
on  down — The  Personnel  Bfr 
reau  can  find  him  for  you. 


tions  were  most  complete.  A  separate  Mutual  Systems  also  made  their  facili- 
system  of  15  microphones  was  placed  ties  available  throughout  the  entire 


IF rile  for  list  of 
prominent  users. 


So,  give  yourself  a  break  Mr- 
Employer,  call,  write  or  wire- 


at  their  disposal  and  they  were  pro-  official  program. 


vided  with  special  facilities  including 
exclusive  observation  booths. 


How  many  people  listened  to  some 
portion  of  the  coronation  exercises 


NILES  &  NELSON,  Inc. 


txclmtiss  DUtrihutort 


In  addition  to  the  United  States,  can  only  be  estimated.  We  know  for 
Belgium,  Czechoslovakia,  Denmark,  a  fact  that  the  new  King  has  400,- 


France,  Germany,  Holland,  Hungary,  000,000  subjects,  three-quarters  of 
JapM,  Norway,  Sweden  and  Yugo-  whom  might  conceivably  be  in  the 


75  WEST  STREET.  NEW  YORK 
400  W.  MADISON  ST.,  OHIOAOO 


The  Personnel  Bureoi 

of  Sigma  Dolta  CM 


slavia  made  use  of  these  facilities,  unseen  audience. 


Chicago— 35  E.  Wackar  Oriw 
Lot  Angalai — 2387  Taviol  St. 
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dailies  increased  South’s  Paper  ^Threat’ 
grove  CO.  SALES  Noted  in  Shields  Report 


AIRLINES  POINT  OUT 
HEAVY  ADVERTISING 


Flexibility  of  Newepaper  Copy  Played 

Bif>a*t  Part  in  Sale*  Strategy  of  jjg  decidedly  higher  in  almost  all  Ueed  1,300,000  Linee  in  1936, 

St.  Uuie  Firm  Declaring  divisions,  with  a  sellers’  market  now  Comparing  Favorably  With 

850%  Dividend  prevailing,  but  to  hold  profits  in  the  n*!.— 

_  next  two  years  wUl  call  for  a  new  Transportation 

CHICAGO,  May  17.-^hind  the  850  order  of  coo^rative  management  Chicago,  May  17.-In  an  effort  to 
per  cent  dividend  of  Grove  La^ra-  Shields  &  Co.,  brokers,  said  this  week  newspapers  with  the  growing 

l^ies,  Inc.,  St.  I^uis,  declared  recent-  m  a  report  on  a  comprehensive  survey  i^^^rtance  of  air  line  advertising, 
ly,  is  a  story  of  how  newspa^r  ad-  of  the  field.  g  president  of  Air 

vertising  has  l^n  me  spe^neaa  or  Analyzing  the  newsprint  situation.  Transport  Association  of  America,  has 
Grove’s  successful  sales  sttat^.  the  report  says  that  beyond  question  written  publishers,  pointing  that  “our 

Taking  advantage  of  flexibility  in  newsprint  can  be  and  will  be  made  niember  air  lines  now  purchase  annu- 
newspaper  copy,  and  employmg  bold  from  Southern  pine.  Commercially  it  ally  approximately  1,300,000  lines  of 
headlines  with  no  illustraUons,  me  will  have  to  compete  with  Northern  paid  newspaper  advertising  space.” 
firm  has  used  newspapers  m  intensive  newsprint  that  is  improving  continu-  Each  letter  also  cites  the  amount  of 
seasonal  drives  to  shoot  up  its  sales  ally  and  with  the  efforts  of  Northern  linage  used  in  the  publisher’s  paper, 
curves  on  four  principal  products:  producers  to  avoid  scrapping  their  in-  comparing  the  number  of  lines  placed 
Bromo  Quinine,  Pazo  Omtment,  li^ul-  vestment.  But  although  the  pioneers  by  air  lines  with  that  used  by  raU- 
sified  Nose  Drops  and  Tasteless  Chill  in  Southern  newsprint  will  have  to  roads. 

Tonic.  In  addition  to  forceful  adver-  face  problems  aside  from  technical 

tising,  Grove  Laboratories  has  re-  questions  of  production,  the  report  Appreciate  Newepaper  Advantagee 
sorted  to  resour^ful  copy  to  escape  holds  that  the  industry  logically  will  “Considering  the  number  of  seats 
censorship  on  certam  items.  develop  m  that  region.  _  have  available  on  the  air  lines. 


Profits  of  the  paper  industry  in  1937  Letter  to  Publisher*  Says  They 


Used  1,300,000  Lines  in  1936, 
Comparing  Favorably  With 
Other  Transportation 


'emen^  Chicago,  May  17. — In  an  effort  to 
®  impress  newspapers  with  the  growing 

survey  importance  of  air  line  advertising, 
Edgar  S.  Gorrell,  president  of  Air 


Appreciate  Newepaper  Advantagee 

“Considering  the  number  of  seats 
we  have  available  on  the  air  lines, 
this  is  far  greater  linage,  proportion¬ 


ed  Budget  Steadily  Increaeed  Scandinavian  Growth  Spent  greater  image,  proportion- 

As  sales  have  increased,  the  firm  Over  a  period  of  years  still  further  to  jwssenger  capacity  available, 
has  boosted  its  advertising  expend!-  expansion  is  seen  as  required  in  the  oAer  transport  in- 

During  the  past  year.  Groves  Aiherican  pulp  and  pajer  industry,  fustry^tates  Mr.  Gorrell  m  his  let-  ^ 
up  its  total  advertising  ap-  first  to  replace  Euro^^  pulp  and  consider  that  the  | 

Stion  15  per  cent  over  the  1935-  second,  to  tke  care  of  increasing  per  the  domestic  air  Imes 

Tbudget,  with  a  larger  newspaper  capita  consumption  in  this  coung.. 

expenditure  than  in  previous  years.  Except  for  possible  modest  increases  j  looc  i  t  *•  ’  '< 

?Sts  for  1936-37  will  nearly  double  in  sulphate  pulp  production  in  Fin-  1936  ‘ir  o^y  a  frwtion 

E  of  1932,  when  the  firm  was  re-  land,  ihe  Sc^dtoavian  countries  are  the  grosses  of  other  media  of  t^- 
organized,  according  to  J.  R.  DeSaxe,  reported  to  have  reached  the  limit  of  PO>'tation,  you  wiU  realize  Aat  the  air 
vJ^dent.  Starting  in  1933,  the  annual  wood  growth  in  their  produc-  enlightened  as  to  Ae  advan- 

company  increased  its  advertising  tion  of  pulp  and  are  wiAdrawing  newspaper  advertismg. 

budget  15  per  cent,  hiking  it  23  and  from  Ae  American  market  to  reach  While  Ae  association  has  compUed 
2S  per  cent  respectively  for  1934  and  Ae  nearer  European  consumers.  ®  report  on  air  Ime,  railroad  and  Pull- 

1935.  “Busmess  depression  abroad  would  I"®"  Company  transportation  Image 

Newspapers  have  served  as  the  ma-  increase  their  offerings  again  in  this 

jor  medium  for  Grove’s  Bromo  Qui-  country  and  Aeir  costs  could  Actate  ?36>  is  represents  t  e  adver  smg 

tine,  a  cold  remedy  requirmg  a  flex-  American  prices,”  Ae  report  says.  ^ 

ible  advertising  Jro^am  to  meet  “However.  Ae  longer  view  is  that  four  major  Imes  used  4^,869 

seasonal  demand.  The  company  uses  until  Russia’s  potential  pulp  capacity  S'®"  newspaper  space  accor^g  to 
both  basic  and  “epidemic”  copy  to  catches  up  i^iA  mte^nal  demand  “  -iTT 

puA  Ais  product,  keepmg  a  constant  many  years  hence,  Ae  American  pulp  .  ^  ^^lUman  C^m^v  In 

Li  on  sales  potentials,  through  a  and  paper  mdusAy  wUl  be  able  to 

system  devised  whereby  Ae  home  of-  chart  its  own  course.  The  SouA,  Ae  iii  ^  ii  i  «•  +  ^ 

£ce  receives  first-hand  mformation  Pacific  Coast,  and  eventually  Alaska  n.Juiich^  FowW  W 
.B  pam  of  couj^  »n.  wm„be  area.  i„  produc 

eemmg  local  increases  m  colds.  When  non. 

such  cases  arise,  special  “epidemic”  200  Station  Stope  in  U.  S. 

copy,  kept  on  hand  m  newspaper  ad-  *  Ca  ^  rk  •  • 

vertising  departments,  is  inserted  in  M  €IX  Our  estimate  of  1,300,000  annual 

place  of  basic  ads.  Success  of  Ais  Jllgfv  Rrtna  Wirto  fhemnoa  is  based  on  Ae  fact  that  Ae 

plan  is  noted  m  Ae  33  per  cent  in-  oriHg  W  lOe  LtiaUgeS  air  Imes  have  200  station  stops 

(lease  in  sales  for  Bromo  Quinine  Sweepmg  changes  m  chain  store  throughout  Ae  United  States  and 

during  Ae  past  four  years.  practice  may  be  the  outcome  of  the  are  ad- 

.  decision  by  the  U.  S.  Supreme  Court  vertising  in  oAer  cities  Aan  those 

Conetantly  Teettng  New  Copy  jbis  week  upholding  the  Louisiana  represented  m  Ae  seven-city  survey. 

Groves,  through  its  advertising  graduated  cham  store  tax.  This  tax  Likewise  Ae  medium  size  and  smaller 

•gency,  Stack-Goble,  Chicago,  is  con-  is  heaviest  on  chains  wiA  the  largest  ®  considerable  amoimt 

uantly  testing  new  copy  Aemes,  size  number  of  tmits  in  the  United  States.  advertismg.” 

•f  space,  and  markets.  In  general,  wiAout  regard  to  the  number  of  The  seven-city  Aansportation  lin- 
oore  than  300  newspapers  are  used  on  stores  in  Louisiana.  age  report,  as  compiled  by  Air 


200  Station  Stope  in  U.  S. 

‘Our  estimate  of  1,300,000  annual 


during  Ae  past  four  years. 

Conetantly  Teeting  New  Copy 


The  seven-city  Aansportation  lin¬ 
age  report,  as  compiled  by  Air 


ihe  Bromo  Qumme  schedule.  A  ad-  Chain  store  men,  considermg  the  Transport  Association  of  America 

dition,  about  30  national  magazines,  decision  among  themselves,  suggested  follows: 


t««eAer  wiA  spot  radio  and  Ae  Mu-  that  on  the  one  hand  big  chams  may 
^  network  program,  featuring  Ga-  go  m  for  “supermarkets,”  each  re- 
Ael  Heatter,  news  commentator,  sup-  placing  a  number  of  the  present  store 
plement  Ae  hard-hitting  newspaper  units;  or  on  the  other  hand  might 
tanpaign.  elimmate  numbers  of  less  profitable 

A  reverse  program  has  been  fol-  stores,  or  sell  stores  to  Ae  individual 


Air  Lines  Railroads  Pullman 


nne  censorship  standards,  and  re-  stores  as  distributor,  forming  them 
markable  sales  have  been  achieved,  into  a  voluntary  chain. 

AnoAer  newspaper  advertising  sue-  p— —  i  m 

cess  in  Ae  Grove  line  is  a  malarial 

remedy  product,  known  as  Chill  Tonic,  IQ  I  I— I  A  \/C 

•old  largely  in  Ae  sou  A.  A  survey  IT  I  v  11  A\  VC  i 
revealed  Aat  malaria  existed  in  many 
communities  not  generally  known. 

(Groves  resorted  to  newspapers,  mclud-  city  editor,  news 

i®g  country  weeklies,  in  Aose  local!-  ure  filling  it  to  the 

ilies,  supplementing  this  advertising  but  want  to  join  a 

«A  spot  radio,  and  increased  sales  which  there 

per  cent  in  four  years,  wiA  a  cor-  H 

'  responding  boost  in  advertising  ex-  ,  ..  - 

IPense  of  50  per  cent.  about  yourself  to 

Besides  the  850  per  cent  Avidend 
•dieduled  for  stockholders,  Ae  com¬ 
ply  gave  special  bonuses  to  its  en- 
®e  personnel  earlier  this  year. 


Chicago  . 

, .  100,832 

693,610 

3,584 

Cleveland  . 

.  23,291 

178,255 

2,212 

I.OS  Angeles  . . 

. .  92,049 

262,487 

None 

Newark  . 

6,040 

96,279 

None 

New  York  .... 

. .  141,120 

765,570 

5,256 

Philadelphia  . . . 

. .  29,242 

310,461 

2,984 

San  Francisco  . 

. .  64,295 

239,787 

None 

Total  . 

. .  456,869 

2,546,449 

14.036 

IF  YOU  HAVE  A  GOOD  JOB— 

as  city  editor,  news  editor  or  managing  editor  and 
are  filling  it  to  the  satisfaction  of  your  publisher, 
hut  want  to  join  a  bigger  and  better  organization, 

■  with  which  there  may  be  greater  opportunities 
for  the  future  years,  you  are  invited  to  tell  all 
about  voiirself  to 

BOX  2185 
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ELIAS  SEEKS  CONTROL 
OF  BRITISH  CONCERN 

Odham*  Pre««  Head  Acting  in  Own 
Behalf  in  Offer  to  Purchase 

Illustrated  Newspapers 
Ltd.,  He  Says 

London — J.  S.  Elias,  managing  di¬ 
rector  and  chairman  of  Odhams  Press, 
Ltd.,  publishers  of  the  Daily  Herald 
(national  labor  daily).  The  People 
(Sunday  newspaper)  Passing  Show 
(rotogravure  popular  weekly  maga¬ 
zine),  Weekly  Illustrated,  Film  Pic¬ 
torial,  Zoo  and  many  other  weekly  and 
monthly  popular- appeal  publications, 
is  acquiring,  with  a  group  of  associ¬ 
ates  die  large  share  holding  in  Illus¬ 
trated  Newspapers,  Ltd.,  from  Inveresk 
Paper  Co.,  Ltd. 

This  acquisition  will  give  Mr.  Elias 
control  of  The  Tatler,  The  Bystander, 
The  Sphere,  The  Illustrated  London 
News,  Illustrated  Sporting  and  Dra¬ 
matic  News,  The  Sketch,  and  two 
leading  trade  journals.  The  Drapers’ 
Record  (with  its  60,000  a  week  cir¬ 
culation)  and  its  companion  weekly. 
Men’s  Wear.  The  capital  of  the  con¬ 
cern  is  £3,200,000,  including  1,400,- 
000  ordinary  shares  and  1,800,000  pref¬ 
erence  shares  of  £1  each. 

Coart  Sanction  Ncmdod 

The  763,543  ordinary  shares  of  £1 
that  Mr.  Elias  is  to  buy  will  cost  him 
7s  each  and  he  has  offered  the  same 
price  for  the  holdings  of  the  many 
other  individual  shareholders  in  Il¬ 
lustrated  Newspapers.  He  is  also  to 
take  over  the  voting  rights  in  the  re¬ 
mainder  of  the  company’s  holdings,  so 
that  he  will  be  in  complete  control 
of  it  as  soon  as  coimt  sanction  has 
been  obtained  for  certain  alterations 
to  be  made  in  the  rights  of  preference 
holders. 

These  proposals  include  the  pay¬ 
ment  of  one  year’s  arrears  of  prefer¬ 
ence  dividend  and  a  reduction  of 
cumulative  preference  dividend  from 
7  to  5V&  per  cent,  plus  a  half  per  cent 
participation  in  the  profits  of  the  com¬ 
pany,  for  two  ordinary  share  dividends 
of  one  per  cent 

The  £1  ordinary  shares  are  to  be 
converted  into  5s  shares  and  prefer¬ 
ence  shareholders  will  also  receive 
two  of  these  shares  for  every  £1  pref¬ 
erence  share  held  by  them.  This  will 
give  them  an  opportimity  of  sharing 
in  the  profits  of  the  company  to  the 
extent  of  6%  per  cent,  plus  the  divi¬ 
dend  on  the  free  ordinary  shares. 


liam  Graham,  chairman,  and  Allan 
Hepworth  will  retire  from  lUustrated’s 
Board  and  Mr.  Elias  will  become 
Chairman.  The  retiring  directors  are 
being  paid  sums  aggregating  £6,500 
as  compensation  for  loss  of  office. 

The  proposals,  it  is  stated,  have  been 
considered  by  a  special  committee  of 
the  Association  of  Investment  Trusts, 
which  is  recommending  holders  of  the 
preference  shares  to  give  their  sup¬ 
port. 

The  scheme  is  conditional  on  the 
execution  of  a  contract,  the  draft  of 
which  has  been  approved  by  Inveresk 
Paper  and  Mr.  Elias,  for  the  supply  of 
niustrated’s  requirements  of  paper  for 
20  years. 


Photographer  Risks  Life 
to  Shoitt  Gas  Explosion 

Cincinnati.  May  18  —  Johnny 
Yaeger,  former  copy  boy  of  Cincin¬ 
nati  Enquirer  who  was  graduated  into 
one  of  its  best  photographers,  risked 
his  life  last  night  to  scoop  the  city 
on  pictures  of  a  gas  explosion  which 
occurred  half  a  block  from  the  En¬ 
quirer  office. 

City  Elditor  L.  L.  Evans  sent  report¬ 
ers  and  Yaeger  to  the  scene,  where 
a  city  fireman  cautioned  the  photog¬ 
rapher  that  another  explosion  was 
about  to  happen  half  a  block  away. 
Yaeger  rac^  to  the  spot  arriving 
just  in  time  to  snap  an  explosion  pic¬ 
ture  with  a  flare  of  flame  sweeping 
from  the  manhole.  The  picture  made 
a  first-page  three-column  cut  in  to¬ 
day’s  Ehiquirer.  In  the  cut  lines,  the 
story  of  Photographer  Yaeger’s  dar¬ 
ing  was  told. 

The  explosion  was  one  of  a  series  of 
seven  wldch  blew  manholes  high  into 
the  air.  One  man  was  injured. 
Yaeger  was  almost  blown  from  his 
feet  by  the  shock  of  the  explosion  he 
photographed. 


ACCUSED  OF  EXTORTION 

Roger  Smith,  publisher  of  the  Salem 
(Mass.)  Press,  weekly  tabloid,  was 
indicted  by  the  Essex  County  (Mass.) 
grand  jury  May  14,  on  charges  of  ex¬ 
torting  money  from  a  prominent 
North  Shore  resident  and  publishing 
obscene  literature.  Bail  of  $7,500  was 
furnished.  Smith,  former  Salem 
(Mass.)  News  reporter,  started  the 
newspaper  last  winter.  Charles  B. 
McGhee,  news  editor,  Lynn  (Mass.) 
Item,  was  on  the  grand  jury  that 
returned  the  indictments  against 
Smith. 


W-T.  CHANGES  PAGE 

On  Monday,  the  New  York  World- 
Telegram  made  several  changes  in  its 
editorial  page  makeup,  which  ac¬ 
cording  to  Lee  Wood,  executive  editor, 
were  “just  an  attempt  to  rearrange 
the  page  and  make  it  more  attractive 
typographically.”  The  daily  Rollin 
Kirby  editorial  cartoon  was  reduced 
from  four  to  three  columns  and  moved 
from  the  center  top  to  flush  right. 
Editorials,  usually  set  two  columns  in 
three  standard,  are  now  set  three 
columns  to  four  standard,  with  col¬ 
umn  rules  and  dashes  deleted.  Ray¬ 
mond  Clapper’s  daily  feature  which 
formerly  appeared  in  the  right-hand 
column,  is  now  squared  off  across  the 
bottom  imder  the  editorials.  Edi¬ 
torials  occupy  the  same  space,  Mr. 
Wood  said. 

TITLE  CHANGE  ORDERED 

The  World’s  Fair  News,  New  York 
magazine,  was  ordered  by  Supreme 
Court  Justice  Shientag  May  14  to 
change  its  name  lest  the  public  be 
misled  into  believing  it  to  be  the  of¬ 
ficial  publication  of  the  New  York 
World’s  Fair  of  1939,  Inc.  The  court 
held  that  the  publishers  had  no  right 
to  use  the  words  “World’s  Fair”  in 
the  title,  and  gave  the  magazine  one 
month  to  effect  a  change.  Grover  A. 
Whalen  and  other  officials  of  the  Fair 
Corporation  began  suit  for  an  in¬ 
junction  last  August.  The  insertion 
in  small  print  on  an  inside  page,  in 
the  “masthead”  of  the  second  and  sub¬ 
sequent  issues  of  the  World’s  Fail- 
News  of  a  disclaimer  of  any  con¬ 
nection  with  the  plaintiff  corpora¬ 
tion,  “is  not  adequate  notice  to  the 
public,  nor  does  it  constitute  a  defense 
to  an  action  for  injunctive  relief,”  Jus¬ 
tice  Shientag  rul^. 

BEN  LEIDER  MEMORIAL  FUND 

With  Heywood  Broim  as  honorary 
chairman  of  the  sponsors,  an  appeal  is 
being  made  for  ffie  Ben  Leider  Me¬ 
morial  Fimd  to  raise  money  for  food, 
clothes  and  medicines  for  the  Spanish 
people.  Leider,  formerly  a  flying  re¬ 
porter  for  the  New  York  Post,  was 
killed  in  action  in  Spain  February 
19  fighting  with  the  Loyalist  air 
force. 


LOUIS  D.  YOUNG  RESIGNS 

Louis  D.  Yoimg  has  resigned  as  ad¬ 
vertising  manager  of  Albany  (N.  Y.) 
Evening  News.  He  had  held  the  posi¬ 
tion  for  a  year.  Henry  W.  Stock,  ad¬ 
vertising  manager  of  the  Knicker¬ 
bocker  Press,  is  temporarily  in  charge 
of  display  departments  for  both  news¬ 
papers. 


ABITIBI  PLAN  OPPOSED 

Montreal,  May  17.— Opporitkn  d 
the  bondholders’  committ^  of  Ahitib 
Power  &  Paper  Company,  Limitei  to 
the  reorganization  plan  put  out  b> 
Wood,  Gundy  &  Company,  Ltd^  ^ 
announced  by  J.  P.  Ripley, 
of  the  committee.  Mr.  Ripley’s  sta^ 
ment  said:  “Until  the  agreement  mth 
the  Ontario  Government  in  respect  to 
Abitibi  is  completed,  the  promulgatioB 
of  any  plan  of  reorganization  of  Alii, 
tibi  Power  &  Paper  Company  is  pi^ 
mature.”  R.  S.  McPherson,  liqusJ^ 
of  the  Abitibi,  estimates  that  earniM 
of  the  company  for  the  first  qvutkr 
will  be  $935,084  before  depredatiio 
and  bond  interest.  Hiis  compaictviiii 
$181,393  in  the  same  period  of  1S3| 
He  estimates  that  net  profits  for  Ig}; 
will  not  be  less  than  ^,500,000. 

HEARST  NEWSPRINT  CONTRAa 

Montreal,  May  17.— Reports  thit 
Donnacona  Paper  Company  has  jw 
concluded  a  new  contract  with  H»^nt 
interests  were  confirmed  at  Quebec, 
May  15,  by  R.  P.  Kernan,  president  ef 
the  company.  The  new  ccmtract,  re¬ 
placing  one  signed  last  October  olU 
ing  for  the  delivery  annually  of2I,> 
000  tons  to  the  Hearst  interests  at  a 
price  which  was  not  made  pul^  siU 
run  for  5V^  years,  and  calls  for  ddh- 
ery  of  40,000  tons  yearly  at  the  c«n- 
tract  price  accept^  by  other  lai|e 
producers.  With  the  addition  of  tbs 
business,  capacity  operations  for  the 
company’s  mill  are  indicated. 

TO  DISCUSS  NEWSPRINT 

Southern  newsprint  paper  produc¬ 
tion  will  be  discussed  at  the  thkd 
Dearborn  Conference  of  agriculture, 
science  and  industry,  at  Detroit  and 
Dearborn,  Mich.,  beginning  Uay  2S 
for  three  days.  Wirt  Davis,  of 
Tex.,  will  report  on  the  “South’s  Rnt 
Newsprint  Mill,”  now  being  con¬ 
structed  in  East  Texas,  where  papier 
is  to  be  made  from  southon  sU 
pine.  He  will  be  followed  by  Hanr 
H.  Strauss,  president  of  Champagne 
Paper  Company,  New  York. 

16  PAGE  INSURANCE  SECTION 
Designed  to  give  the  public  helpful 
information  about  life  insurance,  the 
New  York  Herald  Tribune  on  MaylG 
issued  its  Second  Annual  Life  Insur¬ 
ance  Section  which  ran  16  pages 
Nicholas  Gregory,  insurance  edto. 
and  Paul  J.  Morgan,  manager  insur¬ 
ance  advertising  department,  cdlab- 
orated  on  the  edition  with  the  life 
Underwriters  Association  of  Nw 
York  City  and  the  National  Connnit- 
tee  For  Life  Insurance  Week. 


Oro 

SA 

Gra 
on  th< 
ities  < 
lisber 
eral 
repor 
skm 
noted 
Pre 
mgha 
lid.  i 
aly  I 
taken 
SNP> 
the  1 
social 
affair 
“die 
incre 
to  th 
fecte 
TNPi 

ofiice 
turn, 
effec! 
of  th 


Re 
of  I 
the 
pell 
the  i 
men 
ing  I 
Ml 
G  5 
Dr. 
m 
He 
the 
Will 
In 
J<du 
stab 
year 
aftei 
fun( 
exp] 
pan 
case 
exp 
T( 
$36,1 
MU 

hea( 

letii 

tree 

$3J 

A 

was 

Cra 


Elias  Acting  on  Own  Behalf 

If  Mr.  Elias  secures  the  majority 
holding  that  he  has  offered  to  buy  he 
will  acquire  control  of  the  most  im¬ 
portant  group  of  illustrated  “class” 
magazines  in  the  country.  It  is  em¬ 
phasized  that  he  is  acting  on  his  own 
behalf  (with  certain  “friends”)  and 
not  on  behalf  of  Odhams  Press.  It  is 
significant,  however,  that  Odhams  are 
completing  their  new  printing  works 
a  few  miles  outside  London  where  a 
major  part  of  the  plant  includes  15 
Also-Speedry  presses  for  high-speed 
color  rotogravure  and  that  they  hold 
the  exclusive  rights  for  this  process 
itf  Britain. 

Special  meetings  of  the  preference 
and  ordinary  shareholders  have  been 
called  for  May  26  to  approve  a  scheme 
of  arrangement. 

Voting  rights  in  the  remainder  of 
the  company’s  holding  will  also  be 
taken  over. 

The  scheme  is  conditional  on  the 
payment  by  Mr.  Elias  for  distribution 
among  preference  shareholdeis  regis¬ 
tered  at  noon  on  the  date  when  the 
scheme  becomes  operative  of  Is.  per 
preference  share,  representing  ap¬ 
proximately  year’s  dividend  arrears. 

When  the  deal  is  completed.  Wil- 


Equipment  and  Supplies 


GOSS  ADJUSTABLE 
HEAD  FLAT  SHAVER 

With  Hold-Down  Feature 


Handles  with  a  minimum  of 
effort — Shaves  shells,  or  solid 
casts,  without  danger  of  buck¬ 
ling  —  Instantly  adjustable 
knife. 


WRITE  FOR  DATA 

THE  GOSS  PRINTING  PRESS  CO. 
PILSEN  STATION  CHICAGO 


SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35. 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  specialities. 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 

Cable  Address  NENSCO— Worcester 
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Growing  Interest  In 
SNPA,  President  Reports 

Gratification  at  the  growing  interest 
on  the  part  of  publishers  in  the  activ¬ 
ities  of  the  Southern  Newspaper  Pub- 
liihers  Association  was  expressed  sev¬ 
eral  times  during  the  past  week  in 
teport  of  various  committees.  Ebcpan- 
lion  of  the  organization  was  also 
noted. 

President  James  E.  Chappell,  Birm- 
mghcm  (Ala.)  News  and  Age-Her- 
eJoi.  in  his  report  classed  as  “prob- 
»ly  the  most  important  single  step 
taken  in  the  entire  history  of  the 
SNPA,”  last  year’s  agreement  with 
the  Texas  Newspaper  Publishers  As¬ 
sociation.  He  stated  that  financial 
affairs  are  in  excellent  shape  and  that 
"the  influx  of  dues  from  the  greatly 
increased  membership  in  Texas,  due 
to  the  fine  working  arrangement  ef¬ 
fected  between  the  SNPA  and  the 
TNPA,  enabled  us  to  establish  an 
office  in  Dallas  on  June  1.  This,  in 
turn,  permitted  us  to  give  much  more 
effective  service  to  our  members  west 
of  the  river.” 

Labor  Problems  Increasing 

Regretting  the  recent  resignation 
of  Labor  Commissioner  Camp  from 
the  SNPA  service,  President  Chap¬ 
pell  said  that  in  the  next  few  years 
the  full-time  activities  of  at  least  two 
men  will  be  reqtiired  to  handle  noth¬ 
ing  but  labor  matters. 

Mr.  Chappell  paid  tribute  to  James 
G  Stahlman,  Nashville  Banner,  and 
Dr.  Charles  A.  Herty  for  their  work 
in  developing  Southern  newsprint. 
He  also  acknowledged  the  work  of 
the  secretary  -  manager,  Cranston 
Williams. 

In  his  report  as  treasurer,  W.  C. 
Johnson,  Chattanooga  (Term.)  News, 
stated  that  the  association  closed  the 
year  with  a  cash  balance  of  $529.59 
after  placing  $2,500  in  the  reserve 
fund.  The  reduced  cash  balance  was 
explained  as  due  to  advances  for  ex¬ 
penses  in  handling  labor  arbitration 
cases.  Labor  department  operating 
expenses  were  $10,177.13  for  the  year. 

Total  receipts  for  the  year  were 
536,093.12.  Operating  expenditures  of 
541,677.81  were  made  up  as  follows; 
headquarters  office,  $15,710.07;  bul¬ 
letins,  $1,326.60;  convention,  $381.46; 
treasurer’s  office,  $444.13;  Dalleis  office, 
53402.01. 

A  net  active  membership  of  233 
was  reported  by  Secretary-Manager 
Cranston  Williams. 

FILM  AD  BUDGETS  UP 

(By  telegraph  to  Editor  &  Publisher) 

Los  Anceles,  May  18 — Indications 
that  increased  production  budgets  for 
next  season’s  motion  pictures  will  be 
paralleled  by  an  increase  in  the 
amounts  available  for  advertising 
purposes  were  given  today  at  two 
national  sales  conventions  here.  Elx- 
change  men  handling  the  Grand  Na¬ 
tional  product  were  told  that  in  key 
cities  they  would  be  permitted  to 
match  the  additional  newspaper 
space  taken  by  exhibitors  over  their 
usual  budget,  dollar  for  dollar.  At 
the  Universal  Pictures  convention  it 

ste^  that  the  exploitation  and 
advertising  budget  for  the  new  sea¬ 
son  Would  be  “greatly  increased,” 
although  no  amount  was  mentioned. 

AP  STAFF  ADDITIONS 

The  following  have  joined  the  Asso¬ 
rted  Press:  Elbert  C.  Daniel.  Jr., 
Ko‘«gh  News  &  Observer,  to  the  New 
ork  staff;  Edwin  B.  Greenwald,  Pa¬ 
ducah  Sun-Democrat,  to  the  Colum- 
^  staff;  Donald  Kovacic,  Sheridan 
tWyo.)  Press,  to  the  Kansas  City  bu- 
J.  Patrick  O’Brien,  Phoenix 
ruona  Daily  Star,  to  the  Phoenix 
staff,  and  Kenneth  S.  ’White,  Beau- 
Enterprise,  to  the  Louis- 

ville  office. 


HONORS  FOR  T.  J.  KIPHART 

Cincinnati,  May  18 — Charged  with 
“suspicion  of  being  a  good  American 
citizen,”  Thomas  J.  Kiphart,  director 
of  public  relations  of  the  Fifth  ’Third 
Union  Trust  Company  and  president 
of  the  Financial  Advertisers  Asso¬ 
ciation  of  America,  will  be  given  a 
mock  trial  May  27  at  the  Hotel  Gib¬ 
son.  The  trial  will  follow  a  testi¬ 
monial  dinner  given  in  Mr.  Kiphart’s 
honor  under  the  auspices  of  the  Ad¬ 
vertisers’  Club  on  account  of  the 
distinction  brought  to  his  native  city 
by  being  the  first  Cincinnatian  ever 
elected  president  of  the  FAA. 

RCA  Resumes  Newspaper 
Space,  Using  200  Dailies 

(By  telegraph  to  Editor  &  Publisher) 
Chicago,  May  20 — Resumption  of  na¬ 
tional  newspaper  advertising  in  nearly 
200  metropolitan  dailies,  starting  in 
June,  as  part  of  a  greatly  increased 
advertising  program  on  RCA  Victor 
radio  and  phonograph  sets,  was  an¬ 
nounced  here  today  at  annual  con¬ 
vention  of  RCA  executives  and  whole¬ 
salers.  The  company  will  also  con¬ 
tinue  its  cooperative  dealer  and  dis¬ 
tributor  newspaper  campaign  accord¬ 
ing  to  Thomas  F.  Joyce,  advertising 
manager.  The  campaign  on  phono¬ 
graphs  will  stress  technical  and  artis¬ 
tic  advances  in  disc  records  during 
recent  years  while  the  public  has  been 
busy  listening  to  radio.  Magazines 
and  farm  papers  will  also  be  used. 
Lord  and  Thomas  handles  the  account. 

Ripley  Radio  Program 
Stops  Color  Comic  Ads 

Approximately  85  newspapers 
throughout  the  Blast  and  Middle  West 
have  been  notified  of  cancellation  of 
an  all-summer  schedule  of  color 
comic-section  advertising  for  Huskies, 
new  dry  cereal  of  General  Foods 
Corporation. 

The  notice  of  cancellation,  sent  out 
by  Benton  &  Bowles  advertising 
agency.  New  York,  said  this  action 
was  taken  because  General  Foods 
had  just  signed  up  Robert  (Believe 
It  or  Not)  Ripley  for  a  radio  pro¬ 
gram,  which  “forces  revision  of  the 
budget.” 

The  notice,  which  costs  the  news¬ 
papers  from  a  few  himdred  to  several 
thousand  dollars  each,  brought  bitter 
comments  from  some  newspaper  men. 

One  pointed  out  that  “newspapers 
made  Ripley”  only  to  find  that  on 
the  radio  he  is  now  their  competitor 
for  advertising  appropriations.  ’This 
was  cited  as  only  one  instance  of 
complications  that  grow  from  adapta¬ 
tion  of  newspaper  features  to  radio. 

General  Foods  introduced  Huskies 
a  year  ago  in  black-and-white  ad¬ 
vertising  in  the  East  and  Middle  West. 
The  color  comic  program  this  year 
has  already  begun  in  some  news¬ 
papers.  It  included  eight  to  eighteen 
insertions  of  half  or  tabloid  pages. 

Huskies  is  being  introduced  this 
year  on  the  Pacific  Coast  with  black- 
and  -  white  newspaper  advertising, 
which  is  not  affected. 

NLRB  ELECTION  IN  U.P. 

A  nation-wide  election  among  edi¬ 
torial  employes  of  the  United  Press 
under  the  auspices  of  the  National 
Labor  Relations  Board  to  determine 
their  collective  bargaining  represen¬ 
tative  will  be  held  shortly,  it  was 
announced  this  week  following  a 
conference  between  Mrs.  Elinore  Her¬ 
rick,  regional  NLRB  director,  and  the 
management  of  the  UP.  Last  week 
Hugh  Baillie,  UP  president,  expressed 
his  satisfaction  with  such  an  election. 
The  newspaper  guild  petitioned  the 
labor  board  May  12  after  Mr.  Baillie 
suggested  a  “consent  election”  among 
the  employes  to  be  conducted  by 
■'on?  impartial  third  person. 


EDITOR  &  PUBLISHER 
ClaMified  Advertising 
RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .50  per  line 

3  Timet  —  .40  per  tine 

ALL  OTHER  CLASSIFICATIONS 
(Cath  with  Order) 

I  Time  —  .75  per  line 

4  Timet  ^  .60  per  line 


Butinett  Opportunity 

$3,000  buys  pan  ownerthlp  in  eRtablinhed 
and  KTowina  newt  publication.  Investor 
to  be  active  in  inanaRement.  Box  2233, 
Editor  &  Publisher. 


Newtpapert  For  Sale 


Oklahoma  Dally,  Weekly,  Joh  Shop — Orosted 
$90,000  last  year;  will  exceed  $100,000 
thie  year;  Rood  record  of  carninRg  over 
long  period;  for  aale  direct  by  owner; 
priced  at  $75,000,  a  third  or  more  down. 
Don't  anewer  unlese  you  have  the  down 
payment.  Would  consider  sellinR  half  to 
young,  aggressive  newspaperman.  Box 
‘2155,  Editor  &  Publisher. 


BCiddle  Atlantic  Coast  weekly  for  sale. 
Heavy  local  and  national  lineage.  Job 
printing.  Wide  editorial  influence.  Ex¬ 
panding  territory.  No  competition. 
$10,000  down  payment  absxilute  re¬ 
quirement.  Box  2206,  Editor  &  Pub¬ 
lisher. 


Newspaper  Brokers 


Capable  handling,  buying,  selling,  mergers. 
No  leases  or  trades.  Highest  references. 
Len  Feighner  Agency,  Nashville,  Mich. 


RepreaeBtetive  Wanted 

National  Bepresentatlye  wanted  who  can 
direct  me  to  daily  paper  grossing  $30,000 
or  over  which  can  be  handled  for  $15,000 
down  payment.  Prefer  exclusive.  Box 
2236,  Editor  &  Publisher. 


Circulation  Promotion 


For  ^od  newspapers  this  27-year  old  ineti- 
tntion  eontinoes  to  add  sound,  substan¬ 
tial  circulation  on  a  self-financing  plan. 
THE  CHARLES  PARTLOWE  CO..  Occi 
dental  Bldg.,  Indianapolis. 


New  Circulation  Ideas. — Hudson  De  Priest 
&  Associates,  World’s  Record  Circulation 
Builders,  246  Fifth  Ave.,  N.  Y.  0. 


Scraps  Books  for  Press  Clippings 


Do  yon  keep  a  scrap-book?  If  so  you  will 
want  to  see  LUCE’S  EVERPLAT — the 
only  scrap-book  that  lays  flat  when  opened 
—the  only  scrap-book  that  retains  its 
shape  when  filled.  250  pages — more  than 
double  the  us-ual  number.  Handsome 
binding.  Reasonable  prices.  Send  for 
circular.  LUCE’S  PRESS  CLIPPING 
BUREAU,  157  Chambers  St.,  New  York, 
N.  Y. 


Manuscripts  Wanted 


Wanted — Authors’  manuscripts  for  immedi¬ 
ate  marketing.  Free  examination.  Mail 
manuscripts  to  REVEL,  41  West,  45, 
N.  Y.  C. 


Promotion  Ideas  Wanted 
What  haye  you  in  new  ideas  for  newspaper 
promotions?  Will  buy  or  operate  on 
royalty  basis.  Box  2240,  Editor  &  Pub¬ 
lisher. 


Help  Wanted 


Secretary  wanted  by  top  executive  in  a 
large  national  newspaper  organization. 
To  qualify,  you  must  have  a  background 
of  newspaper  experience,  with  a  general 
knowledge  of  all  departments':  be  in  the 
middle  thirties;  be  particularly  adept  at 
shorthand:  be  free  to  travel.  This  is  an 
exceptional  opportunity  for  a  fellow  with 
a  personality,  who  is  capable  of  acting  as 
a  “buffer”  for  a  busy  newspaperman. 
Salary  in  neighborhood  of  .$60  weekly  to 
start.  Write,  giving  complete  details  of 
experience,  qualifications,  references  and 
photo.  Will  he  treated  in  strictest  con¬ 
fidence. 

Femald’s  Exchange,  Inc.  (Agency) 
1708  Times  Bldg.,  Times  Square.  N.  Y.  C. 

Circulation  Assistant — Canvasser ;  young, 
with  at  least  two  or  three  years  of  ex¬ 
perience.  Wanted  by  weekly  newspaper 
chain  within  the  Metropolitan  area.  Re¬ 
muneration  will  be  on  a  drawing  account 
and  liberal  commission  basis.  Give  com¬ 
plete  details,  photo  and  references  in  first 
letter. 

Fernald’s  Exchange,  Inc.  (Agency) 
1708  Times  Bldg.,  Times  Square.  N.  Y.  C. 

Circulation  Manager — -Must  )>e  qualified  to 
handle  present  national  weekly  circulation 
400,000  and  to  promote  direct  and  bulk. 
Promotion  experience  necessary  Start 
immediately  offer  stating  full  details  snd 
desired  sslarv  is  accepteil.  Box  2’238. 
E.l  to:-  &•  Pnblishci 


Help  Wanted 


Seelcitig  a  Connection?  .  .  .  The  most  logical 
way  to  secure  a  position  in  any  branch  of 
newspaper,  magazine,  advertising  agency 
or  kindred  work,  is  through  our  personnel 
agency. 

Applicants  may  now  register  without 
charge.  Of  course,  there  is  a  nominal  fee 
after  the  placement  is  made. 

Write  for  a  registration  card  today.  All 
correspondence  strictly  confidential. 

“We  Connect  the  Wires” 

FERNALD’S  EXCHANGE.  INC. 
another  EDITOR  &  PUBLISHER  service 
1708  Times  Bldg.,  Times  Square,  N.  Y.  O. 

Wm.  M.  Wilson,  Mgr. 


Situationa  Wanted 


Business  Manager  —  Available  immediately. 
13  years’  experience.  Middle  aged,  mar¬ 
ried.  Thoroughly  capable.  References. 
Box  2203,  Editor  &  Publisher. _ 


City  Editor  four  years  80.000  daily 
wants  new  connection  due  to  change 
in  management.  Experience  includes 
seven  years’  managing  editor  smaller 
daily.  References  from  present  em¬ 
ployer  and  others.  Strong  on  good 
will  and  circulation.  Consider  any 
job  with  promise.  Protestant,  36. 
Box  2218,  Editor  &  Publisher. 


Classifled  Manager:  Age  31,  with  fourteen 
years  in  every  phase  of  newspaper  adver¬ 
tising  work.  Successful  executive  record 
as  Classified  Manager,  Outside  Staff  Man¬ 
ager,  Telephone  Room  Supervisor.  Splen¬ 
did  sales  record  in  Classified.  Local  and 
National  advertising.  Can  show  unquali¬ 
fied  references.  Experience  exclusively  on 
3rd  and  4th  newspapers  of  80,000  to 
500,000  circulation.  Married,  complete 
college  education  at  night.  Now  employed. 
Prefer  newspaper  not  in  first  place.  Box 
2245,  Editor  &  Publisher. _ 

Household  Arts  Editor — Magazine  or  news¬ 
paper.  Home  Economies  graduate  with 
Journalism  training.  Educational,  pro¬ 
motional  experience.  Several  years*  ex¬ 
perience  writing  foods,  equipment  con¬ 
sumer  buying  material  for  newspapers, 
magazines,  local  publications.  Box  2242, 

Editor  &  Publisher. _ 

Journalism  gradnata,  22,  thirteen  months’ 
experience.  Capable  in  any  type  of  edi¬ 
torial  work.  Prefer  reporting,  feature 
writing.  Will  go  anywhere.  Box  2163, 

Editor  &  Publisher, _ 

Newspaperman,  25,  three  years  as  Harris¬ 
burg,  Pa.,  correspondent,  will  go  any¬ 
where  as  reporter,  feature  writer,  or  cor¬ 
respondent.  $30  per  week  to  start.  Box 

2239,  Editor  &  Publisher. _ 

Newspaperwoman,  26,  single;  can  get,  make, 
write  news;  wants  interesting  post  any¬ 
where.  Active,  versatile,  dependable,  edu¬ 
cated.  Five  years’  unusual,  diversified 
editorial  experience.  Box  2235,  Editor  A 

Publisher. _ 

Newspaperwoman,  exceptional  record  in 
news,  features  and  department  work,  de¬ 
sires  better  opportunity.  Excellent  refer 
ences.  Box  2211,  Editor  &  Publisher, 

Re-write  man,  reporter  or  sit  in  on  copy- 
desk.  7  years’  experience  on  dailies. 
Accept  editorship  of  weekly  if  permanent. 
$35  per  week.  Box  2234,  Editor  &  Pub¬ 
lisher. 

Reporter,  24,  needs  job  upon  adjournment 
of  Penn’s  Legislature.  Box  2237,  Editor 

&  Publisher. _ 

Woman  reporter,  feature  writer,  Women’s 
page,  society,  theatre.  Experience  in¬ 
cludes  200,000  circulation  daily;  also 
four  years  in  Hollywood.  Modest  salary 
requirements.  Age  34;  single;  references. 
Box  2217.  Editor  &  Publisher. 


Mechanical  Equipment  Wanted 

Wanted — Font  of  5%  point  Ionic  mats. 
Independent.  Anderson.  S.  C. _ 


Photo-Engraving  Equipment  For  Sale 

E.  T.  SULLEBAKGER  CO. 
Fhoto-engravlng  Equipment  and  Metals 
116  John  St.  538  8.  Clark  St 

New  York.  N.  Y.  Chicago,  III. 

Newspaper  Supplies 

Stereotype  and  Pressroom  Supplies — Electric 
Matrix  Scorching  Machines.  American  Pub 
lishers  Supply,  Box  131,  West  Lynn,  Mass. 


Cz%PABLE  MEN 

(AND  WOMEN) 

Promptly  Recommended 
for  Any  Position — 

NEWSPAPERS 
MAGAZINES 
And  Allied  Fields 

Qualifieations,  photos,  attd  retsreneos 
on  file. 


FERNALD’S  EXCHANGE.  INC. 

another  EDITOR  ft  PTTEIiISHEB  service. 
1708  Times  Bldg.,  Times  Sqnsrt,  N.  T.  C. 
WM.  M.  WILSON,  Mgr. 


Editor  &  Publisher  j  or  M  ay  22,  1937 


mires  Franklin  D.  Roosevelt,  and,  of  I  EAFING  at  random  throu^ 
course,  was  one  of  the  promoters  of  ^  pages,  one  finds  this  gem,  (j 


By  ARTHUR  ROBB 

Editorials  a  dead  force  in  news-  ready,  and  what  ought  not  to  be 
papers?  Maybe  they  have  been  printed  “because  it  would  not  do  any 

these  many  years,  but  there’s  a  white-  one  any  good  and  could  cause  some-  y^uRING  the  consulship  of  Hoover  hatred  to  accomplish  its  dan 
haired  gentleman  in  Emporia,  Kansas,  one  trouble.”  He  reads  the  exchanges  discouraging  last  phase  Mr’  scheme.  It  rallies  states’  rights 

who  hasn’t  believed  a  word  of  it  every  day  frequenUy  drops  a  news  addressed  a  piece  to  Em’poria  Altgeld,  revolution  under  Ti 

this  past  half  centtu^.  In  case  you  story  on  the  city  desk,  and  brmgs  in  ^gr^hants  who  were  trying  to  give  despair  under  Peffer,  anarchy 
hadn’t  heard,  his  name  is  William  three  or  four  good  tips  for  every  issue.  ^  arm  by  ‘‘bargain  Debs,  greed  of  office  under  C 

Allen  White;  he’s  editor  of  the  Em-  Even  when  away  from  Emporia  he  ^  turkey  about  the  and  all  the  wild  remorseful  e 

poria  Gazette;  and  his  choice  edi-  keeps  his  daily  contact  with  all  de-  ,  '  ,  .  ■  ,  .  '  nrofits  bv  of  men  who  have  failed  in  life 

JortaU  of  42  years  are  now  between  partmenu  and  contributes  dtuly  edl-  S/li^yTn  iles  and  womd  up-  Bryan.'” 

hard  covers,  m  a  compilation  by  torials.  Which  is  not  to  say  that  he  _ "  .  .  .  ,  Powerful  stuff,  me  lads,  hut  w 


course,  was  one  of  the  promoters  of  k-i  pages,  one  finds  this  gem,  i 
Alfred  Mossman  Landon  last  year,  cated  to  the  Democrats  of  188lr 
He  hasn’t  backed  many  winners,  but  ‘  It  is  the  same  old  party—  ^ 
his  editorial  philosophy  is  essentially  mischievous  plans,  with  its  ^ 
that  which  the  American  people  are  coating  of  dishonor.  Today  it  ^ 
said  to  have  plumped  for  in  the  last  menace  to  good  government,  as  it  i 
election.  On  methods  of  achieving  been  since  the  war.  It  gave  the 
this  change  for  the  better,  there  are  a  Cleveland  and  precipitated 
some  differences  between  the  gentle-  and  prostration.  Now  it  threat 
man  at  1600  Pennsylvania  avenue  and  country  with  Bryan  and  promism 
the  Emporia  editor.  Mr.  White  isn’t  overthrow  of  the  American  idea, 
quite  so  sure  it  can  be  done.  silver  plates  a  revolution,  and 


silver  plates  a  revolution,  and 
its  aid  all  the  forces  of  fail 
jealousy,  of  malice  and 


hard  covers,  in  a  compilation  by  torials.  Which  is  not  to  say  that  he 

Russell  H.  Fitzgibbon,  of  Los  Angeles,  lets  details  becloud  his  vision;  it’s  ^  footnoir . "" 

The  title  is  appropriately  “Forty  Years  plaui  that  he  doesn’t,  but  the  main  makes  a  cheap  community.  In  “•what  a  peachy  editorial  M 

on  Main  Street,”  the  publisher  is  strings  of  the  nation’s  best  known  Atchison  in  the  last  year  10  stores 

Farrar  &  Rinehart,  New  York,  and  small-city  daily  all  run  between  the  ^l^d  out,  some  in  1930]  Only— it  was  false  40  yean* 

the  book  is  worth  whatever  they  fingers  of  the  man  who  signs  the  ''"y  Because  merchants  thought  untrue  today!  What  a 

charge  for  it  to  any  newspaperman  checks — and  there  doesn’t  appear  to  ^fy  leaders  profession  is  journalism!  It  ii 

1  .  J  r*..-.  _ r  -j:  1 _  _  1 _ _ _  t _ i_  DFiced  below  cost  and  thev  cot  some-  ^  “ 


“Remember  this:  Cheap  merchan- 


Bryan.*” 

Powerful  stuff,  me  lads,  but  W.  AJii 


who  wants  definite  proof  that  edi-  be  any  better  success  f< 
torials  (yes,  sir,  editorials!)  have  con-  journalism  large  or  small, 
tinued  to  appear  in  American  news-  *  •  * 

paper  uninterruptedly.  /^'’UJTSIDE  the  office  the 


be  any  better  success  formula  in  P^f^d  ‘Irllltd  ®nnt  sTon  “"'y  profession  whose  dead  are  t 

journalism  large  or  small.  started  they  could  not  stop,  i^^  ...  The  editor  carries  in 

*  *  *  everybody  prices  a  different  g.  ^  embalmed  conies  of 

f-|UTSIDE  the  office  the  same  keen  the  whole  merchandising  aiy’s^  lund^^ey  gr  J  1!^ 

vy  eye  for  the  appropriate  is  in  evi-  structure  of  a  town  is  on  a  min^  sardonically  across  the  years, 
dence.  A  new  merchant  comes  to  oost  basis  and  sooner  or  later,  the  u:.  - 


*  *  •  —  '■J'-  i  1  :  J  1  .  _ saruonicaiiy  across  uie  years. 

1  oc'XTTSTikir'  -.u  dence.  A  new  merchant  comes  to  basis  and  sooner  or  later,  the  hjo  visions  and  stav  his 

•PEINDING  an  evening  with  the  „_j  .u-  ij„„  voune  men  of  the  dy  in  at  the  windows  of  that  .  .  » 

•  collection  of  Bill  White’s  outgiv-  _ _  town,  the  covotes  run  the  streets  and  when  he  tries  to  touch  the  stM 


O  coUection  of  Bill  Whites  out^v-  ^dygrtising  staff  get  his  name  on  a  ‘«wn,  the  coyotes  run  the  streets  and 
mgs,  pronimciamentos  and  just  plain  ^.„„tract.  The  next  morning  will  see  ‘he  sheriff’s  auctioneer  is  the  town’s 
editorials,  is  enough  to  give  most  o  himself  dropping  merchant. 


...  #  1«  1.  1  Af  A  ▼▼  tiAkdlll  A~V1ACJI  Tflkitv;  illAllSCik  VUCruVAilK 

in  to  buy  a  necktie,  a  brush,  a  taiik  of 
editorial  writers  m  a  42-year  span  will  ie 


in  to  buy  a  necktie,  a  brush,  a  tank  of  “Emporia  cannot  afford  to  go  cheap, 
gasoline,  or  whatever  there  is  and  Somewhat  it  is  the  business  of  the 


Iwve  covei^  most  of  me  gamu  o  out  with  a  new  friend,  who  merchants  to  see  that  it  doesn’t;  but 

human  activity  m  them  cormnents,  advertising  is  read,  largely  this  is  the  business  of  the 

but  not  many  can  look  back  on  a  .  .  . 

lirtf  anr^  tVio  hkrwr  f\T  huvdr  Rnr  dvdrv  ndnnv  vmi  cflvo  nn 


when  he  tnes  to  touch  the  start.^ 

We  saw  no  better  polemic  than  dd; 
in  the  much- maligned  anti-Roontfl^ 
press  of  1936!  ^ 


h 


IT  may  be  gathered  that  Mr.  Ml 
is  no  blind  worshiper  at  the 
of  consistency.  Right  In  one 


oui  not  many  can  loox  oacx  on  a  ^g^  g^^  For  every  penny  you  save  on  u,  r: 

right  word  was  ^g^  ^g^  ^g^  (.gg^p  yop,-  jown  sinks  that  much  .  .  . g  .  '  ,  ghean  m^n 

mu«».  mit?f  stX  W  Bow  of  the  editor’s  Poecl^.  [oteer  and  your  property  is  cut  down  J^lher.  he  ^bs^rved:  "To 

as  eflordes.1,  as  the  draw  throok  u,  “4S.*ErLlw  rno^'  «■' 


r» 


us  Atlantic  Coasters)  which  ran  Tt  V'T - ...  vacam  ounuu.Ks.  vaca..v  ago  would  turn  us  yellow  with 

through  the  site  of  Emporia  when  the  ^  ®  S-  u  fication,  and  the  Gazette  of  20 

surveyors  located  the  town  in  1857.  ‘or  -  publisher  -  proprietors  had  the  rent  brings  lower  real  estate  values,  ago  would  stink  to  high  heavea 
There  is  not  a  suggestion  of  muscle-  and  the  ene^  to  keep  Up  come  the  cloth  signs  and  down  ^gj^g  ^p^„p^  ^  ^ 

bound  thinking,  not  a  trace  of  circum-  close  personal  touches  with  their  goes  e  owm  improve  the  paper  by  refusing, 

locution  little  empires.  ^  ^  We  have  thought  a  long  time  be-  today,”  those  tragic  little  person 

A  lot  of  it  is  the  sort  of  stuff  that  tor  whnto.l  husband  who  wiUno  lon( 


‘We  have  thought  a  long  time  be- 


improve  the  paper  by  refusing,  _ 
today,”  those  tragic  little  personal  tti 


A  lot  of  it  is  the  sort  of  stuff  that  y-. u  t  ,  u  ■  i  u  u  writing  this  editorial.  We  of  the  ot  the  husband  who  will  no  long* 

Mencken  and  his  ^comprehending  S  grS  0°^®  Wite  Mirations'.  SSSLts^  wliulTj^ffiT  paper  ffi?"SaiL-“'’‘‘We 'dMiJt 

^te^s  of  advertising  of  cheap  merMha^n-  money  of  the  poo^  dt^vTl 

^  combination  of  subject-matter  ^d  chants  could  make  a  minute'  " 'a’  tightwTd  tiUrwiffi 

xou  aont  nna  any  cia»  congous  chronology,  with  emphasis  on  the  balance— not  ‘profit  on  sales  of  cheap  wife” 

ness  of  bemg  the  to^s  bigg^t^i-  former.  Every  group  gives  a  new  leaders.’  But  10  years  from  now,  with  Back  in  1901  he  advocated  a  l«r 
to^OsTi'Ln'l^^ifmSg  a  character  that  makes  a  5.OOO  off  the  population,  where  would  that  would  pr’ohibit  publStkii  of 

ior  X  SoSe^d  f.T:“L5  '“JS'w™4*e'SrS"otedi.  “J  -i™. 

vears  hriiasn’t  cared  whether  thev  .  White  wrote  the  same  land  ot  ^1  This  is  a  serious  matter  for  m  newspapers,  and  thought 

years  he  nasn  t  cared  whether  t^y  torials  before  and  after  American  Emporians  who  are  here  to  stay.  newsDaners  would  welcome  suA  1 
were  the  _  best  people  or  not.  His  entrance  into  the  World  War  that  “A  chean  town  makes »  cho,n  Lick 


^Siage  is  toe  vernacular  straiSTt  "  cheap,  quick  law.  Bto  a  footnote  cries:  “Alas, 

language  is  the  v^acular,  straight  other  sensitive  editors  wrote,  funeral.”  can  we  censor  the  news''  If  the  peodt- 

and  salty,  as  free  from  coarseness  as  Up  wanted  no  nart  of  it  imtil  the  sten  *  *  *  .  censor  me  news .  u  uie 

it  is  from  preciosity.  His  subjects  are  i^cle  IneML^  anJ  are  not  wise  enough  to  censor  a  nen.*. 


those  that  the  kids  would  discuss  aTg«  agS  ii^ror  WUuJ^^  A  newspapers  and  news-  paper  by  withdrav^g  patronise 

around  the  dinner  table,  the  merchant  minds  us  straneelv  of  our  own  letters  papermen  who  braved  criticism  offenders  agamst  decency,  nothing  rt» 

across  the  counter,  the  barber  with  jq  the  folks  from  a  French  hospital.  couple  of  years  by  print-  ma^  to  save  the  public  from  te 

his  client,  and  not  many  of  the  Ga-  \Ug  started  to  re-read  them  a  short  words  syphilis  ’  and  “gonor-  ®w>H  and  poison  that  certain  | 

zette’s  readers  ended  a  day  in  doubt  ago  (hi  the  course  of  an  attic  news  and  editorial,  it  may  hshers  peddle.  .  .j.  a*. 

as  to  where  the  editor  stood  on  the  ..nidi  and  within  five  minutes  was  ^  interesting  that  the  Gazette  used  And  to  a  friend,  concerned  wfii  til 

particular  topic  „  withm  hve  mmutes  was  ^hose  words  editorially  on  February  Gazettes  courageous  stand  for 

pa^cuJar  topic.  .  .  wondering  how  such  blood-curdling  4  jgjg  straightforward  talk  as  right  of  striking  railroad  shopnmt. 

The  editorials  read  ^  though  they  ripe  ever  found  its  way  through  a  current  progressives  have  publish  their  side  in  1922  againAi 

were  ticked  out  on  the  ty^writer  ountain  pern  Mr.  ^ites  delivered.  Two  ye^s  previously  he  Kansas  court  dictum.  White 

with  never  an  x  to  mark  the  s^  to  some  of  the  war  whoops,  added  in  .^gg^gj  straight  from  the  should^  at  this  editorial  conclusion: 

to~w?rH  trfnk^"' ri ’  .1  FT  TF  ’  11  '^ose  who  would  put  the  Scarlet  letter  “So.  dear  friend,  put  fear  out  of 

the  forew^d  by  C-  Clou^.  current  doub  s  that  t^  war  was  all  ^  your  heart.  This  nation  will  sv  “ 

managmg  editor  of  the  Gazette,  tells  we  cracked  it  up  to  be.  k.i - -  thi.s  .state  will  nmsrwr  the 


“V.  J  wedlock,  ‘his  state  will  prosper,  the  o 

us  differently.  The  editorials  are  die-  His  political  writing  seems  to  be  ^  hnsineei!  n(  life  will  ae  torwerH  nnl* 

tated  to  Mr.  White’s  secretary.  He  much  surer  of  foot,  though  it  is  hard  ,  “  quite  a  bit  of  the  godliness  sneak  in  whatever  wav  gi' 

R  T  thf  S"'2ritoriS?  o?  the  cMStto  '^hat  their  hearts  h 

city  desk,  where  it  again  gets  a  Republican  ticket  which  he  usually  ‘n®  early  eaitorials  ot  tne  Gazette.  ,  •  i  letter 

going-over.  Set  in  type,  it  is  revised  voted.  He  was  a  good  Republican,  strange  reading  to  1937  eyes,  but  ,  „  ’  Reaenn  has  ’  never  fai 

for  typographical  errors  by  the  proof-  orthodox  as  McKinley,  in  the  early  ‘n  none  of  it  could  this  cynic  detect  a  Orilv  tome  anH  renressinn  hs' 

reader,  and  a  clean  proof  is  s^nt  to  days,  but  “Roosevelt  (T.  R.)  bit  me.”  “■«««  of  hypocrisy  or  sanctimony.  It  ^Jkl T^the  wMrto -> 

the  editor.  Again  it  is  corrected,  and  be  explains  and  for  the  past  25  years  ii  stuff,  maybe  a  trifle 

maybe  again  and  again  before  it  gets  be  has  seldom  been  a  passenger  on  cuHow,  but  it  is  comment  on  topics  •  *  *  i 

into  print — but  when  it  is  printed,  the  elephant’s  band  wagon— except  on  ^  too  many  of  us  consider  insuffi-  ^"^HAT  is  a  fitting  conclusion  fw 
Mr.  Clough  assures  us  that  it  is  as  the  Election  Day.  He  gave  President  ciently  important  for  editorial  com-  1  this  review,  which  leaves  for 

editor  wants  it  and  he  stands  behind  it.  Harding  a  word  of  friendly  advice  But,  reading  it  now,  you  would  l  eader  the  grateful  task  of  finding 

Which  adds  another  straw  to  the  heap  the  day  after  the  1920  election — and  ^  willing  to  bet  a  hat  that  it  was  editorial  brilliants  of  which  this 

of  proof  that  genius  is  more  perspira-  whimsically  notes  that  he  came  no  ^'S^ly  appreciated  in  its  time.  It  was  has  abundance.  All  of  the  f< 

tion  than  inspiration.  closer  than  that  to  supporting  his  Will  White  of  the  90’s,  and  the  White  editorials  are  included,  and  I: 

A  similar  argus  eye  is  kept  on  the  candidacy.  He  liked  Woodrow  Wilson,  Will  White  of  40  years  later  is  essen-  i.s  a  pleasant  surprise  to  find  tW 


men  can  speak  in  whatever  way  gi' 


by  press.  Reason  has  never  f 
men.  Only  force  and  repression  h* 


news.  He  knows  every  day  what  is  enjoyed  the  run  of  Coolidge  jokes, 
going  into  the  paper,  what’s  not  yet  sympathized  with  Hoover,  kind  of  ad- 


tially  the  same  man,  with  a  finer  gift  they  are  not  famous  because  they 


for  expressing  his  thou^ts. 


exceptional.  It’s  a  week-end 


-Si 


